





Vol. xii, No. 1 


WITH THE KEY 
ON THE COVER 






TRADE JOURNAL g 
EQUI 


Founded by Grorcs H.Parrerson 














ry 
2 2 T re 8 


fi: Be 
You can Sell Webster 
with Confidence 





Satisfied customers. 
“Mey, Quicker turnover. | 
“Opy, Sure repeat sales. | | 
“Ov, Stock Webster Prod- | 
ucts Now for greater | | 

%p profits. 











F. S. WEBSTER COMPANY, Incorporated 


338 Congress Street, Boston, Mass. 


49 New York—San Francisco—Pittsburgh—Chicago—Philadel phia 

“Lh le. S. Webster Company, Incorporated a 

( ) | 338 Congress Street, Boston, Mass. 

S. | Gentlemen: Kindly tell me about the Webster Way and 

| the Definite Selling Plan. 
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{ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in fifty- 
four other countries who 
deal in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico — one 
year, $2.00; two years, $3.00. 
Canada—one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 





©)f5) 





= 


Appliances 
de 





Published on the First Day 
of Every Month by 


THE 
OFFICE APPLIANCE CO. 


417 S. Dearborn St. 
CHICAGO 


EVAN JOHNSON, Pres. & Treas. 


A. H. HITCHCOCK, V. Pres. 


C. F. MALHOIT, Secretary 
H. W. MARTIN, Assoc. Ed. OTTO KNEY, Asst. Ed. 


J. A. GILBERT, Bus. Mgr. 
J. A. PALMER, Cir. Mgr. 


B.C.WALLSTEN, Mgr. Copy Dept. 
G. C. WHEELER, Mgr. Ser. Bureau 


D.C. MILLER Western Advg. Mer. 


C. H. EVERLY, Eastern Mgr. 


D. N. BRIGGS, Asst. Mgr. 


1701 Pershing Square Bidg., New York, N. Y 
Phone Ashland 8319 





Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


§ CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


{ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 


{ADVERTISING RATES 

upon application—only ar 
ticles of office or 
directly rela products 
eligible. 


§ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 5, 1879. 


1 “Office Appliances” is reg- 
AW Office, Washington, 
D. C. 


q cdr a Sone 
covered by Copyright, ’ 
by The Office Appliance 
Company. 
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ASSOCIATION CLASSIFIED MISCELLANEOUS 
National Association New 100 Accounting Machines 197 Corona’s Guide for Writers........ 25, 33 
(See also Meetings—Dinners—Con Adding Machines 197 L. C. Smith-Corona Merger......... 46 
ve ns.) Catalogues 205 St. Paul House Changes Name...... 
DEPARTMENTS Furniture 199 soorum & Pease Enlarge Chicago 
: . House Organs 206 Warehouse ......sesereccesscvseces 
Editorial <6 Loose Leaf. 202 “Lymetco” Officer Touring Europe.. 68 
Engagements—Weddings— Birthdays. 143 Other Machines 198 Hamilton House Celebrates Annveri-— 
Letters to the Editor 29 Pens and Pencils 185 BAVY .cccvecccscnscvcssvcessnssassss 
: ‘ Ribbons and Carbons 202 Art Metal Sales Schools to Continue 68 
Meetings—Dinners—Conventions 54 Stamps—Stencils—Seals 201 Upright File Contest by Chicago 
Minting The Page of Progress 15 Stationery ; 186 “eV e” §=pnececeeeatetecusnneeee 7 
New Machines and Devices 43 Typewriters , 193 Advancement in Lyon Metallic Staff. 73 
News and Miscellany 16 [234] Jury for Harvard Advertising 
Other Lands, In... 39 AWOTEB wceiccccreocedseeascdeeeunsee 
Passed Away 166 ‘Aulta” Ribbons and Carbons in San 
Salmagundi ; . $1 - ’ . FPrancieed: -vcccccccsacconte ecient 7 
Semi-Annual Index to Office Appli Watch Your Step—Written for Office Rs Annual Report of Department of 
ances—July to December, Inclusive, Appliances by M. L. Hayward ve COMMEPCE 2. cccccvccsccooseosesaspes 
192 ti toe ee 11 Practical Desk for Farm Office—Sug Parker Pen Company Issues Pre- 
Snal Shots and Sketches 34 gestions by the Editor of Electro COUVOR 3 ckbns ceaves etebae eoeereeses 97 
FEATURES Farming, London ... 32 B. L. Winchell Honored............. 99 
ap ‘ Only One Way to Read—Written for Ivan Allen on Trade Conditions....114 
Outlook for 1926—Review of Current Office Aaeoee by Madelyn H Terrell’s Equipment Company in New 
Opinions by Trade Leaders 17 Sullivan 33 Gotham Warehouse ...........- ; 
Regional Governors Say 19 FRONTISPIECE Mrs. Mitchell Ailing..............s+ 127 
Our Unstable Dollar—Resume of an The Good Old Bus 14 United Alloy Steel Appoints New 
Article by Prof. Irving Fisher, Re FURNITURE, OFFICE Advertising Manager..............+ 4 
printed from the Kardex Institute By Way of Suggestion 36 Col. W. N. Pelouze Heads Water- 
of Business Management 22 Office Furniture Simplification Com Way BOOP > 626000802 benbe ak wien 182 
Fixing the Salesman’s Task Address mittee Meets 37 PATENTS wD INVENTIONS 
by I V. Britt, General Sale Man MERCHANDISING The Recent Patents........cccsecses 
ager, Burroughs Adding Machine On Stocking and Selling Loose Leaf SHOWS—EXHIBITIONS—CONTESTS 
Company before the American Written for Office Appliances by International Typewriting Contests... 48 
Management Associatior we W. Lee Fergus 20 Forthcoming Business Shows of 1926 50 
Rebuilt Typewriters—Some Thoughts \ Better Merchant in ‘26 23 Pittsburgh Chapter A. L B. Has 
Suggested by the Meeting of the Are You Losing Sales for Thess Speed Comtagts . . cic op ccevavacd cpus 7 
Chicago Typewriter Dealers’ Asso Reasons?—Written for Office Ap Dafias House Exhibits Furniture at 
ciation 30 pliances by J. Allen Palmer 24 State Vale: ....sehessvsbtseeanssven 102 
(a) It Co} 
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a 
Acme Card System Co 151 
Acme Staple Co . 88 
Adams, Henry T., Mfg. Co.189 
Adams Press .. jaoane 
Add-index Corp , 23 
nS okies estes 6 222 
Addressograph Co. . 60, 1 
Adjustable Table Co 204 
Advance Paper Box Co. ..203 
Aigner, G. J., & Co : 211 
Ajax Time Stamp Co... 207 
Allen & Co.... 214 
American Clip Co. 137,160 


Electric Co 2 U8 
Embossing Co. .214 
Lead Pencil Co58,120 


American 
American 
American 


American Manifold Prod 
ucts Corp. ........ 177 
American Mfg. Concern 134 


American Numbering Ma 
chine Co. . 104 
American Pad & Paper (o.221 
American Seal & Stamp Co. 201 
American Writing Machine 


Co . . . hs 
Ames Safety Envelope Co.215 
Ames Supply Co....... 06. ae 
Angle Steel Stool Co . 143 
Argus Duplicator Mfg. Co.220 
Art Metal Constr. Co 70 l 
Art Steel Co 161 
Ault & Wiborg Co The ’ 
Auto. File & Index C« 166 
Auto. Pencil Sharp. Co 196 
Azora Rubber Co . 219 

B 
Bachrach Specialty Co....216 
Bartone Mfg. Co 170 
Bates Mfg Co ‘ 119 

taum, Russell 225 
Beach Pub. Co 218 
Beaumel, D. W., & Co 217 
Bentley & Gerwig Furni- 

ture Co : 226 
Rentson Mfg. Co., The 205 
Berger Mfg. Co 129 


Bettcher Stpge. & Mfz. Co.224 


Boomerang Chair Pad Co.170 
Boorum & Pease Co .150 
toston Index Card Co . 64 
Bridgeport Pen Co., The. .221 
Bristow, Stanley R.. 218 
Brown, L. L Paper Co 223 
Browne Morse Co.. 108 


Buckeye Ribbon & Carbon 
Co 97 
Bump Paper Fastener Co. .182 


Burroughs Adding Machine 


Co, , 23 
Bushnell Alvah, Co 85 
Bushnell Mfg. Co 222 

Cc 
Canode Ink Co 174 
Canton Art Metal Co., The 62 
Carpenter, E. W., Mfg. Co.218 
Carter's Ink Co 65 


Chicago Binder & File Co.199 
Chicago Eyeshield Co.....223 
Chicago Mirror & Art Glass 


Co 204 
Chicago Safe & Merchan 

dise Co 299 
Clarotype Co., The 219 
Clemetsen Co., The 219 
Coles Copyholder Co 141 
Columbia Ribbon & Carbon 

Co : 81 


Columbia Steel Equip. Co.105 


Colytt Laboratories 222 
Commercial Furn. Co. . 165 
Compo Corp. & Sales Co. .198 
Conklin Pen Mfg. Co......130 
Conrades Mfg. Co.. oe 
Cae & A. Ce.. .178 
Coa, 2. C.. Ce... : 13 
Cooper Carbon Coated Pa- 
per Co anes " a6 196 
Cordley & Hayes. 67 
Corona Typewriter Co 216 
Corry - Jamestown Mfg 
Corp Seas oe 186 
Crocker Chair Co Cer 190 
Crown Ribbon & Carbon 
Co eabenecs , 6 
D 
Daco Guide Co TeTTTTS 
Dartnell Corp 230 


Davenport-Taylor Mfg. Co.197 


Defiance Sales Corp 200 
Demountable Typewr. Co. 74 
Derby, P., & Co., Inc.. 124 
Devaney, M. F ma 173 
Dick, A. B., Co 101 
Diemer, John F., Co 212 
Dietz, The J. F., Co 142 
Downey, The C. L., Co 223 
E 
Enton, Crane & Pike Co 109 
Economy Seat Co... . 20 





Advertisements dh 





take to 
advertisers 


and 


any 








These advertisements present the prod- 4 
ucts of the leading manufacturers in each 
division of the industry. 
ground for honest differences of opinion 
the publishers obviously cannot under- 
transactions 
customers. 

however, offer their service in resolving 
disagreements 
and customers, which 


guarantee 


tions established through the journal. 


between 


Because of the 


between 
They do, 


advertisers 


result from rela- 














Kegens-Hambler Co 
Elliott Co., The. 
Englewood Desk Co 
Erie Art Metal Co. 
Esterbrook Steel Pen Mfg 
Co . 
Eureka Blotter Bath Co 
Evansville Desk Co 
Eveready Mfg. Co 

F 
Faber \ \W 
Faber Eberhard 
Faries Mig. Co 
Featherweight E y es hade 
Co 
Flaven 


Fowler—Manson—Sherman 


Fox, Geo. E & Co 

Furnas Furniture Co 
G 

Gaydoul Gold Pen Co 


Eclipse Co..... 
Fireproofing Co.90 
Pen il Co 


General 
General 
General 


General Typewriter Exch.. 


Gits Co etbwen , 
Globe-Wernicke Co. 
Lithographing Co 
Golding Press 
Graff-Underwood Co 
Gunlocke, W 
Gunn Furniture Co., 


Coes 


The 
H 


Hahn, Arthur W 
Hallomax Co. .... 
Hammond Typewriter Corp 
Hampshire Paper Co ; 
Bros. Scale C< 
Hedman Mfg. Co 
Hellesoe, Hans H . 
Heyer Duplicator Co 
Heywood-Wakefield 
Hoffman, L ; 
Hoge Mfg. Co. : 
Hoosier Desk Co. 
Horn, W. C., 


Hanson 


Division.... 


H., Chair Co. 


Bro. & Co. 2 


Hotchkiss Sales Co....... 
Hunt, C. Howard, Pen Co 
seeebenes es 158,208 
i 
Ideal School Supply Co 178 
D. L. Mfg. Corp.. 207 
Imperial Desk Co — 
Imperial Methods Co......184 
Imperial Steel Cabinet Co.191 
Improved Boehner Binder 
Co Geeesececeeeaeaces » 220 
Ink-Out Mfg. Co sonvescane 
invincible Metal Furniture 
GA secccutescseoges {8 
Ireland & Matthews 82 
Irving-Pitt Mfg. Co <n 
Irvin, A. H., Co. ..114, 198 
J 
Jamestown Metal Desk Co.228 
Jasper Novelty Works 72 
Jersey City Prtg. Co coonen 
Joslin, A. D., Mfg. Co...... 185 
K 
rn Ne otk eae wb 218 
Kohihaas Co., The.. aseee 
Krantz, Edward, Products 
ee can .169 
KT-22 27 


L 
Leopold Desk Co 138 ’ 
Line n Rubber Key ¢ 1% 
Littl \ Y Irie l 
Luther Ink & Stamp Pad 
c‘¢ ‘ 7 
Lyon Metallic Mf Co 176 
M 
Macey Co., The 175 
Manifold Supplies Co. ”? 
Markilo Co , 216 
Mark-Mor-An-Dun 220) 
MeGill Metal Products Co,.220 
Medearis Moulding Co 220 
Meilicke Systems 216 
Meilink Steel Safe Co 146 
Melind Louis, Co . 201 
Metal Office Furniture (Co.159 
Meyer & Wenthe 211 
Milwaukee Chair Co 188 
Mittag & Volger, In a3 
Mon Bureau 228 
Monroe Cak Mach. Cs 163 
Moore Push Pin Co , 216 
Morden Mfg. Corp ‘ 199 
Morschhauser, W \ 215 
Morton Mfg. (« . 22 
Mosler Safe Co 
Multipost Co 199 
Mun-Kee Products Corp 208 
Munson Supply Co 192 
Mutschler Bros. Co 57 
Myrtle Desk Co — 195 
N 
National Blank Book Co 112 
National Business Show Co.164 
National Desk Co 204 
National Fiberstok Enve- 


lope ‘o cece 167 
National Supply Co. 222 


National Vulcanized Fibre 
ar - ee ne 
Neidich Process Co.. 229 


Ticket Co 181 
Paper 


Noesting Pin 
Northwestern 


Goods 


Co. A A ‘ ae 171 
O° 

©. K. Mfg. Co ‘Ae td A 

Old Town Rib. & Car. Co.180 

Oliver Typewriter Co ooedh® 

Orpin Desk Co..... 192 

Orthwine, R 218 


Oxford Filing Supply Co..144 


P 
Parker Pen Co 135, 6 
Peerless Car. & Rib. Co 73 
Peerless Key Co., Inc 99 
Peerless Wire Goods Co...194 
Pelouze Mfg. Co —— 
Peters-Morse Mfg. Corp..116 
Philips Rib. & Car. Co....184 
Pierce, S. K., & Son Co..197 
Plew & Motter Dept 162 
Polar Mfg. Co rer 229 
Polk, R. L., Co... éunge cue 
Portable Adding Machine 
Sales Co ‘ 198 
Premier Metal Products Co.172 
Q 
Quality Park Envelope Co.171 
Quigley Furniture Co 200 
R 
Rand Co., Division. -. 103 
Ravenswood Office Special- 
ties Co : 160 


( rp 
Remington Tw. C t 16 
Republic Box C 15 
Reynolds. Envy. Sealer ‘ 8 
Rishel, J. K Furnitu ‘4 
Roberts Numbertr I 
chine Co 


Weldon Rut 


Roberts 


Co 
ochester R 


R te-Inking Vks } 
Rockwell-Barnes Co 227 
Rotospeed Co 59 
Royal Typewriter C x 
Rush-Eraser Co 
Ryan, J. F., & ¢ 
S 

Sainberg & Co 
Sanford Mfg. C 
Sanymetal Produ 

The 
Schwab Safe I 
Scripto Mfg. C 
Sengbusch Self-Closing | 

stand Co 
sha lcross Co The 
Shaw-Walker 
Sheaffer, W \ Pen 
Sheppard, The ©. E 
Shipman-Ward Mfg ( 
Shirley Per Cc 
Shore, W. T 
Siggers, E. G 
Sikes Co. 
Simonson, R \ & 
Smead Mfg. Cs TI / 
Smith, L. C., & Bro 
Smith Premier Tw 
Smith Tw. Sales © 
Smokador Mfg. ) 
Snelling & Son 
Speed Key Mfg. © 
Spencerian Pen Ce 
Standard Mailing Ma 
(‘o 
Stationers’ Loose La 
Steel Equipment Cor +8 
St. Johns Table C 
Storms,*‘H. M cr 
Strayer Coin Bag C . 
Superior Furniture ( 
Svstem 
Tell City Desk C 
Terrell’s Equipment 
Thompson Time Stat! 
Tiffany Adjustable St 

to 
Tip Top Mfg. C 
Todd Co The 89 
Toledo Metal Furniture ¢ f 
Triner Sales Co ) 
Triner Scale & Mfg. ¢ 4 
Trussell Mfg. Co 68 
Turner & Harrison P ( 
Typewriter Emporiu 

U 


Ulrich Planfiling kqu 
Underwood Typewr 
59, 123, Back ¢ 


Ribbon & Cart 


L'nior 
l S. Envelope © 
| S. Pencil Co 
I S. Tw. Ribbon Mfe. ¢ ’ 
United Tw. Exch. C 4 
Universal Index Tal ( bs 
Vv 
Vacuo Static Carl ( 
Van Dorn Iron Works ‘< 
Van Valkenbure, L. D., C 
Victor Adding Max ( Rj 7 
Visblex Co Ine 
Ww 
Wabash Cabinet C 
Wagemaker Co 
Waterman, L. E., ¢ 
Webster. F. S cr ) 
Weis Mfg. Co 115, 6,7 8 
Western Furniture C 
Weston tvron Co gi) 
Wholesale Typewriter ¢ ’ 
Wiggins, John B., Co ! 
Winnebago Furn, Mfg. ‘ 
Woodstock Typewrit ( 
Workman Mfg. C 
Y 
Yankee Paper & Sp ( 
Yawman & Erbe 79 
Z 
Zio Institutes & I 
ries a9 
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Adding Machines. 


Addac Cort 6000 00 6eeuees 
Add-Index Corp.. 

Burroughs Adding Mac hine - 
Monroe Cale. Machine Co....168 
Peters-Morse Mfg. Corp.... 110 


Portable Adding Machine Co.198 
Reliable Tw. & A. M. C....208 


BeGe Co... BWeOcccscsac : bal) 

Victor Adding Machine Co..86, 7 
Adding & Cal. Machines, Used. 

Reliable Tw. & A. M. Corp.. .208 


Adding Machine Rolls & wpe, 
Rockwell-Barnes Co e 
Yankee Paper & Spec Co 

Adding Typewriters. 
Furroughs Adding Mach. Co. .254 
Remington Typewriter Co.. 








56, 

Type writer Co 

38, 123, Back-Cover 
— osing Machines. 

ld graph Co.. 60 1 

“t lott Co rhe 92 
Adhesives. 

(See Inks Adhesives, etc.) 
Advertising Copy Service. 


Underwood 


Devaney M I . 173 
Arch and Clipboards. 

American Mfg. Concern... 134 

Globe-Wernicke Co The 111 

Rock Barnes Co 227 

Weis Mfg. Co a ¢€ & *s 


Yawman & Erbe Mfg. Co. 
Bankers’ Note Cases. 

Globe-Wernicke Co., The.. 111 

Van Dorn Iron Work Co., The. 7 
a Machines, 


whs Adding Mach. Co..234 
Sontenn Typewriter Co 
56, 72, 96 
Inder od I ypew riter Co 
yO 123 ack Cover 
Binders Ostales and Periodical. 
Adams, He T., Mfg. Co...189 
American Clip Co 137 160 
Blank Books, 
Roortin & Pease Co 1m) 
National Blank took Co... 112 
Rock well-Barnes Co 227 


Zion Inetitut 
Blanks for 


ms & Industries .169 
Bonds and Stocks. 


Goes Lithographing Co 183 
ki Kros 218 
Board Cutters, Paper & Card. 
Golding P ress Division 208 
Ideal S ) Supply Co... 178 
oe Boxes 
teel 161 
Corry Saanetl ‘ Mfg. Cory 18 
Er Art Met a 180 
Genera Fireproofing Co...90 1 
‘ be-Wernicke Co., The 111 
Metal Office Furniture Co 159 
Steel Equipment Corp ag 
oe Cases, 
ohe-Wernicke Co... The 111 
Gunn Furniture Co 191 
Macey Co 175 
Var Dorn Iron Works Co 
Ihe 7 
Weis Mfg. ¢ 115 S 2 »& 
Yawman & Erbe Mfg. Co 79 
Book Ends 
Ryatr Ae & Cr 222 
Bookholders 
American Clip Co 137, 160 
Amer uT Electric Co 208 
Book Rings 
Adams Henry T., Mfg. Co..189 
( enemies E Ww Mfg. (Co 218 
Me Mf Corp., The.. 199 
Bookkee ping Mac hines. 
P s Adding Mach. Co. .234 


Ret ngte ! 


I'vpewriter (C« 
m6 72 ow 


wewriter Co 
59, 123, Back Cover 


Under od 7 


Business Shows 


ation Business Show Co 164 
Busses 
Auto File & Index Co 166 
General Fireproofing Co a0 1 
Toledo Met Furn, (Ce 106 
Calculating Devices. 
Mellicke Systems 216 
Calculating Machines. 
tnrroughs Adding Mach. (Co. .2%4 
Monroe Cal Mach. Co 142% 
Morschhanser Ww \ 215 
Calendar Pads and Stands. 
leflance Sales Corp on 
Jersey Cit Prte. Co 149 
Carbon Papers. 
(See R and Carbons.) 
Card Cases 
Ir 1 Roehner Pinder (« 220 
Wie The John B., Co 9°17 
Chair Trons 
Rettel St & Mf¢. Co 294 
Chair Par is and Cushions. 
Roomerang Chair Pad (Ce 170 
Eecor TY Sent t ’ a) 
Fox Gee } & Co x? 
Irvir A H Co 114. 198 
Polar Mfg ( 2 
Chairs oe 
Angle Steel Stool Co 14 
Conrad Mie ( 1 
( } ‘ ‘Y ( 178 
( oke ( iir ¢ 10 
Dert I & Coa I 124 
Gu ke W.H Chair ( 177 
Heywood-Wakefield ”y 
Milwaukee ( : ( 1&8 
Pier S. K & Son aT 
Sikh 








Classifications 





lines 


Many of the 


with 
which 


municate 
through 








Superior } ture Co iano 

loledo Meta Furniture Co 106 

Van Dorn Iron Works Co., 

rhe 75 

Check Protectors and Writers. 

laven 222 

Hedman Mfg. ( 4 

fodd Co rhe SO 
Check Sorters, 

Kohihaas C« 1ST 
Checks, Stamped Metal. 

American Seal & mp Co 201 

Meyer & Wenthe 211 
Clips, Paper. 

See Paper Clips 
Coin Bags and Wrappers. 

Downey, ing GO rhe 22 

Strayer Coin Bag Co 218 
Columnar Pads 

American Pad & Paper C 231 
Copyholders. 

American Cliy ( 137, 160 

American Electr Co 208 

Coles Copyholde o 14 

Premier Metal Products Co...172 
Copying Devices 

Enreha Plotter Bat Co.....194 

Yawman & Erbe Mfg. Co 79 


Costumers, 


Art Metal Const tion Co..70 1 


Conrades Mfg. Cs ‘ 166 
Furnas Furniture Co +. 208 
Globe-Wernicke Co rhe 111 
Premier Metal Products Co 72 
Sanymetal Products Co 180 
Cuspidors, 
Cordley & Haves 67 
Faries Mfg. ¢ 168 


Ireland & Matthews Mfg. Co &2 


Cutters, Paper on Card. 
Golding Press Division .. 28 
Ideal School Supply Co 178 


Dating Stamps 


American Numbering Machine 
Co 104 
American Seal & Stamp Co 201 
Melind, Louis, (« 201 
Merer & Wenthe 211 
Desk Calendars. 
Defiance Sales Cort 200 
Desk Lamps 
Faries Mfg. (« 168 
Desk Pads, Blotter 
Fioorum & Pease ( 150 
Fox, Geo } & 6 7é 
Hoffman I 210 
Irvin 4 H ( 114, 198 
Sainberg & Co 212 
Desk Pads, Glass 
Chicago Mirro A Art Glass 
Co 204 
Fox, Ge E.. & Ce 76 
Polar Mfge Co 920 
Ravenswood Office Spec. Co 160 
Sainberg & (« 212 
Desk Pads, Linoleum. 
Fox, Geo. I & { 76 
Polar Mfg. (« 229 
Wagemaker (« 152 
Desk-Pending Letters ay 
American Cl 17, 160 
Desk Trays 
American Electri Co 208 
Fox, Geo. E & Ce 76 
General Fireproofing Co ow 1 
Imperial Methods Co 184 
Macey Co Ihe 175 
Yawman & Erhe Mfg. ( 79 
~~ Work Distributors 
Xx (eo } a& { 76 
He W ( Pre & Co 219 
Irv ing-Pitt Mfze. Co 2239 
Sainberg & { 212 
Jesks, 
Art Metal Construction Co..70. 1 
Auto File & Index Co 106 
Fentley & Ge ¢ Furn, 226 
Browne. Morse Co . 108 
Clemetsen Co 132 
Commercial Furniture Co 165 
Corry-Jamestown Mfg. Corp..186 
Dietz. The J. } ‘ 142 
Englewood Desk (« 161 


For the benefit of the subscribers the 
advertised are 
requirements of 
modern business office are represented. 
Should subscribers be interested in any 
article of office equipment not listed 
here, they are cordially invited to com- 
the 
the 


be promptly and cheerfully furnished 
with no obligation to you. 





classified. 
the 


here 


bureau, 
will 


service 
information 





Evansville Desk Co 6s Ree 
General Fireproofing COs. « + Fk 3 
Gunn Furniture Co., The i <a 
Hoosier Desk Co PE 


Desk Co. ~. a 
Met. Furn. Co.....148 


Imperial 
Invincible 


Jamestown Metal Desk Co... .228 
Jasper Novelty Works.......172 
Leopold Desk Co 188, 9 
Macey Co rhe oe ca eee 
Metal Office Furn. Co....... 159 
Myrtle Ded Oe..cccccccnndes 195 
National Desk Co . ++ -204 
Orpin Desk Co... ... 6. 6ceeeees 192 
Quigley Furniture Co 200 


Rishel, J. K Furniture Co... 84 
Shaw-Walker Co ‘ oonheene 
Steel Equipment Corp......... 98 


rell City Desk Co 200 
Van Dorn Iron Works Co.... 75 
Wagemaker Co reas .152 
Western Furniture Co......... 225 
Winnebago Furn. Mfg. Co.....162 
Yawman & Erbe Mfg. Co..... 79 


Director Boards. 
Davenport-Taylor Mfg. Co... ..197 
Duplicating Machince & Supplies. 





Argus Duplicator Mfg. Co...22 

Canode Ink Co s° ‘174 

Dick, £2. Bie OOsccsscicccous 101 

Heyer Duplicator Co — 

Rotospeed Co., The owoneeney 
Envelope Sealers. 

8: Se 92 

Reynolds Envelope Sealer Co. ,218 

Standard Mailing Machines 

Co ... 186, 207 

Envelopes. 

Ames Safety Envelope Co,.....215 

Pushnell, Alwah, Co —S 

Diemer, John F., Co.....ses0% 212 

Nat'l Fiberstok Env. Co.....167 

Northwestern Paper Goods Co.1T71 

Quality Park Envelope Co....171 

Smead Mfg. Co., The on cee 

I s Envelope Co 155 
Envelopes, Celluloid, 

Markilo Co ~» 216 
Erasers 

Faber Eberhard ee 

Ink-Out Mfg. Co ..217 

0. K. Mfg. Co .-227 

Roberts, Weldon, Rubber Co. .223 

Rush Eraser Co .. 208 
Expense Accounts, Personal. 

mame. “De... cdésesbeueds 219 
Expense Books, Salesmen’s. 

Feach Publishing Co .218 
Eyelets & Eyelet Paper Fasteners. 

Rates Mfg. Co .119 

IDL Mfg. Corp : vu tae 
Eyeshades. 

Chicago Eveshield Co........ 223 

Featherweight Eyeshade Co...223 
File Boxes, Metal, 

Rockwell-Barnes Co 227 


Filing Cabinets, Cloth Covered. 


Advance Paper Box Co......208 
Diemer, John F., Co oo 
Hoffman L ose 
Imperial Methods Co .+ 184 
Macey Co he ee, 
Sainberg & Co TC 
vues Cabinets, Metal. 

Angle Steel Stool Co - 143 
Art Metal Constr. Co 70, 1 
Ase -Gieet Oe 32... 35. Jane 161 
Auto File & Index Co ooeseee 
Bentson Mfg, Co . 20% 
Perger Mfg. (x ; 129 
Browne-Morse Co . 108 
Canton Art Metal Co oe 


Columbia Steel Equipment Co. .105 


Corry-Jamestown Mfg. Corp.. .186 
General Fireproofing Co..,..00, 1 
Globe-Wernicke ( ‘ onan 
Imperial Steel Cabinet Co....191 
Invincible Metal Furn. Co.....148 
Macey Coa rhe ‘ae 
Meta! Office Furn. Co ..- 1530 
Premier Metal Products Co,..172 
Shaw-Walker Co cases 
Steel Equipment Corp........ 3 


Terrell's uipment Co......122 
Ulrich Pianfling Equip. Co. ..222 
Van Dorn Works Co... 


75 
Yawman & ‘ire a Co.... 79 
68 


mie fs hasen Ox ‘vsévoum 


Boston ae Card Oo........ 
Browne-Morse Co,........++++ 
Globe-Wernicke ie _ . Mt 
Imperial = Ne vee 184 
Macey Co., The ...........-.175 
Shaw- "Walker Co wound oo sonater 






126 
Ulrich Planfiling Equip. Co. .222 
Wagemaker Co............+..152 
Weis Mfg. Co.....115, 6, 7, 8 
. Dr. se. 


Yawman & Erbe Mfg 


sir Rg a 


Co. 
American Clip CO.c005 
American Mfg. Concern. <avenae 
Boston Index C ae Se : 
Browne-Morse Co.. 600 eee 
Daco Guide Co. . 
General Fireproofing Co 






eee 


1 

Globe-Wernicke Co., The.....111 
Imperial Methods (ape | 

+ onan 

75 


Invincible Met. Furn, Co, 
Macey Co,, The ........+- 
Oxford Filing Suppiy Co, . 
Rockwell-Barnes 
Shaw-Walker Co....... — 
Simonson, R. A., Co, 

Smead Mfg. - LY Ga | 
Steel a Ss be ca eenews en 
Ulrich Planfiting Equip, Co...222 
Wabash Cabinet Co....... ere | 
Weis Mfg. Co.....115, 6, 7 8 
Yawman & Erbe Mfg. Co..... 79 





Folding Machines. 
Paum, Russell E..........+. -228 
Fountain Pens. 
Beaumel, D. W., & oF taesw ey - 
Carter's Ink Co., The.. -. & 
Conklin Pen Mfg. Co... eereey, 
Eggens-Hambler Co..........228 
Parker Pen Co..........135, 6 
Sheaffer, W. A., Pen Co.....107 
Waterman, L. E., Co.........222 
Gold P 
ote Gold Pen Co........- 222 
s) tamping. 
Aigner, G. J., & C®o....... +» 211 
Gummed . 
Aigner, G. J., & Co...... ke ee 
Index Card als. 
Osok, HE. Gi, O@ido rs cencvan . 131 
Graff-Underwood Co..........208 
Moore Push-Pin Co...... scan 
Yawman & Erbe Mfg. Co..... 79 
Index Tabs. 
Aigner, G. J. & Co...... S20 cope 
Cook, BH. ©., OOscrercsse oceans 
Rand Co. Division......... ..108 
Universal Index Tab. Co......168 
Ink Eradicators. 
Ink-Out Mfg. Co........+0++-21T 
nks, Adhesives, Etc. 
Camede Tak OO... .csciecsces 174 
Carter's Ink Co., The........ . 
General Eclipse Co...... 00 esau 
Sanford Mfg. ©0......es0. .196 
Inkstands. 
Pac shrach Specialty Co........ ame 
General Eclipse Co,........ 


3 
Sengbuech 8-C Inkstand Co.. . 125 
Inkwell 


Irvin, A, ii., Oss 2 srg 114, 198 
Labels, Law Books and Number. 

Aigner, G. J., & Co......... 211 
Leads for Mechanical P 


_ a, 120 


Amer. Lead Pencil (o.. 
Faber, A. W.,  mO.>.:.csaseauee 
Scripto Mfg, Co........ aso ee 
Letter Distributors. 
ristow, Stanley R........... 2i8 
Imperial Methods Co........ 184 
Kohlhaas Co., The.......... 187 
Linoleum Desk Tops. 
Fox, Geo. E., & Co..... otdan ae 
Peles MGs. -Giiisckcs des .+-220 
Wagemaker (Co,..........++ . 152 
Lists. 
Poth, BR. E., @ Ghee scscoee cane 
ers 
Lyon “Metallic Mfg. Co.. ms 
Terrell’s Equipment Co....... 
Van Dorn Iron Works Co., The % 
Loose ks and tems. 
Boorum & Pease Co,..... «ee 1D 
Chicago Binder & File Co..... 199 
Irving-Pitt Mfg. Co...... ose mee 
National Blank Pook Co...... 112 
Plew & Motter Loose Leaf 
BARS cicciaccvoveccévewsbine 162 
Sheppard, C, E., (o...... ones 
Stationers, L. L. Co........+. 187 
Trussell Mfg. Co........ oucsssnee 
Workman Mfg. Co......... 162 
Loose Leaf Envelopes, Celluloid. 
Markilo ©0......cccosscovesios 216 
Map Tacks. 
Graff-Underwood (Co.......++. 206 
Moore Push-Pin Co.........+. 216 
Matched Office Suites, 
Commercial Furniture Co,.... 165 
Macey (9., The.......+se205+ 175 


The ? 
Rishel. J. K., Furnitare Co,. 84 
Memcrandum Devices. 


Fox, Geo. B., & OO......200. 76 

Mark-Mor-An-Dum ...... dvnseee 
Moisteners. 

Sengbusch S-C Inkstand Co...125 
Numbering Machines 

American Number Mach. Co,. 104 

Rates, Mop. O@....-cecerenae 119 


Co 
Roberts Nemboriste Mach, Co,118 
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“Chuied or Fiala), 
ee astaee Pad & Paper Co. 
Boorum & Pease Co....... 


A 


Eaton, Crane & Pike Co.... 

Hampshire Paper Co.... 

Weston, Byron Co 
Clam 


—— 


Esterbrook Steel Pen Co. 


Clips. 
merican Clip Oo 


Rockwell, Barnes Co. 


Bump Paper Fastener Co. ne 
Defiance Sales “Corp... 


Rockwell-Barnes Co. 
Paste. 

(Bee Inks, Adhesives, 
Patents. 


Hoge Mfg. 
Van Valkenburg. 


Pencil Sharpener Co. 
Greg. Underwood Co. ; 


Conklin “eg Mfg. 








Turner «& —_— Pen Co 


Moore Push-Pin Co. 
Defiance Sales Corp.. 
Noesting Pin Ticket 


Amer. Writing Machine Co 


Roorum & Pease Co. ea 
MeGill Metal Preduc ts Co. 
Pins. 


Amer Mant Products Corp.. 

Ault & Wiborg Co.... 9: 

Buckeye Ribbon & Carbon Co. | 
The 


Columbia Rib. & Car. Mfg. Co. 


Crown ‘Ribbon & Carbon Co. 
Manifold Supplies | ae 
Mittag & Volger 
Neidich ow! 


Peerless Carbon ~ Ribbon Co. 
Phillips Ribbon & festen, Co. 


Rock well-Barnes 


Union Ribbon | & 
U. 8. Typewr Rib. } 





Ribbons Ro-Inked. 
Coover Carbon Coated 


Co. 
Rochester Re Inking Wks 





Rubber Bands. 
Faber, Eberhard. 
Rubber Stam 


American Seal & Stamp Co.... 
Medearts Moulding Co....... 2 


Melind, Louis, Co.......... 

Meyer & Wenthe........ 
Rubber Stemgs. Labeled. 

American Seal & Stamp Ce 


Medearis Moulding Co........ 220 


rs. 
American Mfg. Concern. . 
Safety Deposit Boxes. 


General Fireproofing Co... .90, 
— Met. Furn. Co.... 


os. 
Art Metal Construction Co.. 


General Fireproofing Co... .90, 
Globe-Wernicke Co., The...... 
ey. Gin TED, ccncccccceces 175 
Mellink Steel OD Gis ccccses 
Metal Office Furn. Co........ 15 


Mosler Safe Co....... 
Schwab Safe Co., The.... 


Steel Equipment Corp......... OS 
Van Dorn Iron Works Co..... 


Yawman & Erbe Mfg. Co. 


Seals, No and Corporation. 


American al & Stamp Co. 
Melind, Louis, Co eee 


Meyer & peter 


Second-Hand Office Machinery. 


Chicago Safe & Mdse. Co.... 
Reliable Tw. & A. M. Corp...: 


Shelf Boxes. 
Diemer, John F., & Co 
DE, Ethcceeacscsosvncveve 2 
Shelving. 
Berger Mfg. Co............... : 
General Fireproofing Co... .. wo, 
Terrell’'s Equipment Co....... 
Van Dorn Iron Works Co..... 7 
Sign Markers. 


Hellesoe, Hans H............ : 


. . 
American Seal & Stamp Co... 
Davenport-Taylor Mfg. Co.... 


Smoking Stands 


Smokador Mf. a ee 2 


Sorti Devices. 
Kohthaas (Co............. 


a  - Co. 


Standard Mail. Mach. Co 186, 2 


Stamp Pads. 


American Seal & Stamp Co...2 
Luther Ink & Stamp Pad Co. .2 


Meyer & Wenthe...... 
Mun-Kee Products Corp. 


Peerless Car. & Rib. Co...... 


Stamp Racks. 
Hoge Mfg. Co... 
Stands for Office Machines. 
Adjustable Table Co. 


Fowler-Manson-Sherman ..... 


Premier Metal Products Co 


Tiffany Adjustable Stand Co. 200 


Stapling Machines. 


Acme Staple Co.............. f 


Compo Corp. & Sales Co 
Defiance Sales Corp..... 
Eveready Mfg. Co.... 


Hotchkiss Sales Co...... : oF 
Be. dbs, Gee Gc ccecec BD, 


Stationery, Embossed, Engraved. 


American Embossing Co. 
Kihn Brothers...... 


Wiggins, John B., Co........ 2 


Stationery Cabinets. 


General Fireproofing Co. ™), 


Imperial Methods Co 


Macey Co., The...... nisadil 


Terrell's Equipment Co.... 


Van Dern Iron Works Co., 


American Seal & Stamp Co. 
Meyer & Wenthe. 


Stenographers’ Note Books, 2 


Roorum & Pease Co.. 

Rockwell-Barnes Co.... 
Stools. 

Angle Steel Stool Co. 


Conrades Mfg. Co.......... > 


Crocker Chair Co... . 


Milwankee Chair Co..... aiea 


Toledo Metal Furn. Co. 
Storage Boxes. 

Strayer Coin Bag Co 
String and Cord Cutters. 

i eee pubeecdete 
Stylographic Pose. 


Beaumel, dD. Be Giiceisct 2 


American Writing Mach. Co.. 


Weis Mfg. Co.....115, 6, 
Tables. 


Angle Steel Stool Co......... 
Corry-Jamestown Mfg. Corp.. 


Furnas Furniture Co 


General Fireproofing Co... 90, 
Mutschler Bros. Co........... f 
Premier Metal Products Co 


St. Johns Table Co...... 

Van Dorn Iron Works Co 
Tablets. 

Rockwell-Barnes Co.. 
Tags. 

Noesting Pin Ticket Co 
Telephone Accessories. 

American Electric Co. 

Bartone Mfg, Co... 

Bates Mfg. Co. 

Colytt Laboratories 
Thumb Tacks. 

Hoge Mfg. Co 


Moore Push-Pin Co... — Typewriters, New 





Noesting Pin Ticket Co......181 ——_ Liner Mach. Co aa 

wo vewriter Co «id 

Time Stamps & Recorders. uv re BH wa a ae ""4 

Ajax Time Stamp Co.........207 Hammond Typewriter Corp... .221 
American Seal & Stamp Co... .201 A ; 9 

- Oliver Typewriter Co . 219 

ih. “tee Oe : “+ 185 Reliable Tw. & A. M. C....203 

‘ e* . __-_ “ 

Thompson Time Stamp Co. .219 Remington Typewriter a 72. 96 
Transfer Cases, Royal Typewriter Co 78 
Art Steel Co........ peseces Smith, L. C., & Bros. Type- 
Berger Mfg. Co.... ve writer, Inc... 156 
General Fireproofing Co oot Smith-Premier Tw. Co 140 

Metal Office Furn. Co.. Underwood Typewriter Co 
Republic Box Co.......... ss S| FF k Cover 
Steel Equip. Corp....... deco w oodstoc k Typewriter Co 235 
Van Dorn Iron Works Co 7S Typewriters, Rebuilt. 
Weis Mfg. Co.....115, 6, 7, 8 American Writing Mach. Co.. 68 
Yawman & Erbe Mfg. Coe..... 79 General Typewriter Exchange .195 
Trimming Boards. Regal Typewriter Co 193 
Golding Press Division. 208 Reliable Tw. & A. M, Corp. .203 
Ideal School Supply Co.......178 mae tay =A +" Co _ 
Smit w. Sales Corp 2 
Type. rcan 8 s " on Typewriter Emporium 121 
Ame woes Seal & Stamp Co.. .201 United Typewriter Exchange . 222 
Type, writer, Wholesale Typewriter Co 179 
jy Pt Mics dkdasees 73 Ventilators, Office. 
Typewriter Cabinets. Chleage Mirror & Art Glass 
Toledo Metal Furniture Co....106 = Co. ....... 204 
Typewriter Cleaning Brushes. Visible Index Systems. 
 “M- Bercedsccccess 218 Acme Card System Co 151 
Morton Mfg. Co....... .223 Globe-Wernicke Co 111 
Typewriter Cleaning Material. Rand Co. Division 103 
ne. ih «45 6abesenkas .219 Visblex Co., Ine 181 
Orthwine, R..... caces cue Wardrobes. 
Webster, F. 8., , “ae +22, 202 Furnas Furniture Co 204 
Typewriter Cushion Keys, Terrell's Equipment Co 122 
BREED DUGED 6 kd dbcédccccedc 223 Waste Baskets. 
Lincoln Rubber Key Co......196 Cordley & Hayes 67 
Munson Supply Co............ 192 Erie Art Metal Co 180 
_ 2, ae R.4 General Fireproofing Co 90, 1 
Speed Key Mfg. Co....... 20 Invincible Met. Furn. Co 148 
Typewriter Cushion Knobs & Feet, Macey Co., The... 175 
Ames Supply Co........... Metai Office Furn. Co 159 
Azora Rubber Co............ 219 Nat'l Vuleanized Fibre Co 83 
Fox, Geo. E., & Co.. sin tn Oe Peerless Wire Goods Co 194 
Krantz, Edw., Prod. Co.. ’ “169 Shaw-Walker Co. 126 
Typewriter Parts and Tools. Water Coolers. 
SEES TR Be wdkbdccvecic 73 Cordley & Hayes... . OT 





) WANTS and 
is F’4 FOR. SALE 


SITUATIONS WANTED. 











TY PE WR ITE R MEC HANIC . twenty-three years’ experience re 
building and repairing. Exchange man. Can do baked enamel 
work, like new machine. Address S-67, care Office Appliances 
( “hicago. 


> xP ERIENC ED INSIDE SALESMAN—Knowledge of desks, fil 
ing cabinets, office furniture, supplies and proper layout of 
suites. Entire charge or assistant to manager test of refer 
ences from present and past employer, also from nationally 
known manufacturers. Address V-%1, care Office Appliances 
Chicago 


FIRST-CLASS TYPEWRITER MAN with 12 years’ experience 
desires connection with rebuilding plant Capable of taking 
charge of shop. Therough rebuilder of all makes of machines 
Understands enameling and detail work Familiar with latest 
labor-saving devices and systems. Write Y-33, care Office Ap 
Dliances, Chic ago. 


ST ATIONERY AND OFFIC E SUPPLY MAN with 18 years’ ex 

perience, 11 years as manager, buyer and in charge of sales 
force, would like to make connection with some reliable hous¢ 

preferrably in the middle west; would be willing to buy an i: 

terest in the business, or buy a place outright. Can give the 
best of references. Address N-53, care Office Appliances, Chi 
cago 


TO AMERICAN OFFICE APPLIANCE MANUFACTURER 

WHO WISH TO DEVELOP MORE BUSINESS IN GRE AT 
BRITAIN—tThe British Isles constitute the best foreign market 
for American manufacturers of office machines, office furniture 
and office supplies. The manufacturer who would realize his 
opportunities must be equipped with necessary information 
With a foundation of years of experience as a business analyst 
I am able to be of valuable service to American manufacturers 
1 am in touch with the office equipment industry at all times 
This enables me to perform research work and give valuable 
advice. I can lay out workable sales plans and policies, includ 
ing direct mail solicitation. For information write or call upon 
W. T. Shore, 18 Templars Ave., Golders Green, London, ! 

W. 11. 


a 


MANAGER WANTED. 








STATIONERY and office furniture store. City of 300,000 popu 
lation in the east. Well rated. Plenty of capital. Long estab-— 
lished Fine store. Complete stocks Exclusive agencies on 
leading furniture and filing equipment lines. Must be experi 
enced in stationery and office furniture. Must be capable of 
doing the buying and of organizing and directing sales force 
who can get business. One who can work in harmony with his 
fellow men, and who can radiate a little pep, enthusiasm and 
a co-operative spirit among his co-workers. For such a man 
this is an exceptional opportunity for a permanent connect 
For the first year a reasonable salary until you show us what 
you can do If you produce satisfactory arrangements for the 
future with the opportunity to buy a substantial interest at a 
reasonable price Send complete details with photograph i: 
complete confidence. Interview will be arranged later. Our own 
employees know of this advertisement. Address G—56, care Of- 
fice Appliances, 1701 Pershing Square Bldg.. New York (¢ 


ior 





(Wants and For Sale continued on page following. ) 
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WANTS AND 


FOR SALE, CONTINUED FROM PRECEDING PAGE. 





99% MAILING LISTS. 
ACCURATE—RELIABLE—GUARANTEED. The kind that pro 


duce business. Compiled for every possible business or indi- 
vidual. Standard charge $5.00 per thousand names. Lists of 
every kind of any business or individuals compiled for your 
incividual needs anywhere in the United States or Canada. Cat- 


alogue and further information without charge. National Mail- 
ing List Company, 20G William St., Newark, N. J 


FOR SALE. 


ELLIOTT-FISHER billing and bookkeeping machines bought 
ard sold Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 


ADDRESSING machines, multigraphs, duplicators, letter fold 
ers, envelope sealers, mailometers, check writers, dictating ma 
chines, multicolor presses—at about half the manufacturer's 
price. Pruitt Company, 117 North Market, Chicago. 
EL.LIOTT-FISHER machines bought, sold and rebuilt. Teeter- 
Warsh Co., Plankinton Arcade, Milwaukee, Wis. 


AGENTS WANTED. 


WE HAVE A FEW OPENINGS for exclusive general agents in 
valuable territory to sell the most popular line of mailing ma- 
chines on the market. Universally advertised and distributed 
Liberal commission. Write, stating full qualifications, in first 
letter. Standard Mailing Machines Co., Revere Blivd., Everett, 
Mass 


LINES WANTED. 


LINES WANTED—Experienced sales organization, thoroughly 
acquainted with the stationery and allied industries in Chicago 
and north central states, can find continuous, satisfactory out 
let for your product in that market Satisfactory references 
W. E. (Bill) Smith and Louis T. Marshall, § S. Dearborn St., 
Chicago 


SALESMEN WANTED. 


SALESMAN WANTED Traveling 
known manufacturer of duplicating 
care Office Appliances, Chicago 


salesman by nationally 
machines Address Z-71 


WANTED—Salesmen to sell office desks on commission to 
tioners, office outfitters and furniture dealers 
Central Manufacturing Co., Chicago 


Sta 
Mention territory 


WANTED—Salesman to carry line of well made medium priced 
office chairs on commission. Address W-29, care Office Appli 
ances, Chicago 

SALESMEN—Local and traveling, to sell the new Savadres 


Wonderful 
Chicago 


envelope) 


Wabash Ave 


Eagle 


window 
1322 


(ome plece 


Envelope Co 


repeaters 


[The RECENT | 








Copies of any one of the patents referred 


PATENTS BY 


and the like. Morris Mostkoff, Brooklyn, 
N. ¥ 


SALESMEN WANTED. 


MANUFACTURER world's greatest envelope sealer; seals 2,000 
envelopes hour. Retails $4.50. Tremendous market, 

Write quick, exclusive territory. Ford, 3362 Nottingham “7 
Boston 


WANTED—Salesman who is familiar with lithographing, blank 
books, printing and stationery. Good opening to acquire busi- 
ness interest. C. F. Hoeckel B. B. & Litho Co., Denver, Colo. 


WANTED—Carbon paper salesman with established trade by 
progre sive manufacturer to act as field sales man r. on- 
derful opportunity. Address Box X~120, care 

Chicago 














wi INDERFUL newly invented pricing system. All retail stores. 


Sells on sight Tremendous market. Big repeats. Write 
quick Exclusive territory. Manufacturer, Huntington, 
Boston, Mass. 





SALESMEN in Michigan, Ohio and Indiana to sell commercial 
printing as side line. Must have established territ and fur- 
nish references Address Box T-35, care Office ophunees, 
Chicago. 


YOUNG MAN about 22 to 27 years old with some experience 
wanted to sell printing, engraving, office furniture , 
tionery. Write Zac P. Smith, Jr., care Zac Smith Stationery 
Company. Birmingham, Ala. 


HIGH GRADE RESIDENT SALESMAN to sell steel office 
equipment to dealers and steel factory equipment to users on 
commission in the following cities: Baltimore, Buffalo, Cincin— 
nati, Kansas City, San Francisco and Los Angeles, 

F-35, care Office Appliances, Chicago. 











A NEW PAPER FASTENING MACHINE!—A new yp cenb ony A 
Sell Neva—Clog Stapling Pliers direct to offices and factories in 
rm 


your town. Sells on sight because of exclusive features. Gua 
anteed for five years. Exclusive territory; full protection on 
repeat orders. Three sales a day means $4,500 a profit to 
vou. Write or wire Neva-Clog Products, Inc., Dept. O, Bridge- 
port Conn 





EXPERIENCED MAN for commercial stationery and office 
equipment store in middle west. Must be thoroughly versed in 
sale of filing equipment, loose leaf devices and office furniture. 
State experience, salary expected and give references. 

applications treated confidentially. Address R-29, care Office 


Appliances, Chicago 





OFFICE AND DIRECTORS’ TABLES, most complete medium 


and high grade line, exclusive designs in oak and ny. 
Will interest only high class commission men who call on the 
office furniture trade Give full particulars. about yourself, 


lines now carried and territory covered. Address K-21, care 








Office Appliances, Chicago. 

1,558,020. Calendar. Paul O. Lauer, 
Easton, Penna. 

1,558,246. Loose leaf binder. James C. 
Dawson, Webster Grove, Mo, (nacigaet t 
Elma N. Dawson, Webster Grove, »). 

1,558,263. Fountain pen. Frank J. 
Grommen, Aurora, Il. 

1,558,305. Envelope and carton. Mary 


Irene Snape, Springfield, Ml 

















to here can be obtained by sending twen- Eee ¢ They : 
ty-five cents in stamps to E. G. Siggers, 557,279 Loose leaf binder Richard auvineneld every: Mary Irene Snape, 
Gptene lawyer, Suite 33, N U Butlding, M. hag weg met i yg me City, Mo (as : 1 558.319. Typewriting machine. John 
/ sig D. C., and mentioning Office signor = Abe SF ew turing Com- Waldheim. Elizabeth, N. J. (assignor to 
sc ntnstenugttetag Pany, SRnSae UY, BO., & CORPOTEKIOR OS Uae eee Company, New 
1,556.37 Envelope sealing and stamp 1557 357. Fountain pen Herbert Gor York, N. Y., a corporation of a ag + 
ing machine. Guy E. Tifft, Detroit, Mich nell, Twickenham. England 1,558,350. Binder. Lester C, reen, me 
(assignor by mesne assignment to The 1,557,510. Typewriter attachment. Hazel attle, Wash. bx " Orris H 
Pitney-Bowes Postage Meter Company, KE West. Washington. D. C 1,559,354. Check 00k blotter. s H. 
Stamford, Conn., a corporation of Dela ; a 3 ’ Halverson, Manitowoc, Wis. 
ware) 1,558,553. ‘4 ~ ey pen. Theodor Ko- 
1,556,416. Loose leaf binder. Edward vack, Meran, Italy. 
W. Carp seen. Bridgeport, Conn Wt TE ae 0 — index Govtes- James H. 
1,556,466. Check writer. George M. Wil and, Jr., Tonawanda, N. f. 
lis, Chicago, Ill. : The SERVICE BUREAU of 1,558,654. Typewriting machine. John 
1.556.518. Pen filling device. James Gil- O ‘ ‘ h Waldheim, Elizabeth, N. J. (assignor to 
en Wart Beate. ieee ffice Appliances is for the Underwood Typewriter Company, New 
1,556,552. Check protector. Herman C Excl P . York, N. Y., a corporation of Delaware). 
Welter, Rochester, N. Y. (assignor to the xclusive Use of Subscrib- 1,558,702. Check protector. Allen H. 
Hall—Welter Company, Inc., Rochester, N . Middleswart, Piqua, Ohio. 
Y.) ers and Advertisers 1,558,708. tybewritin machine. Lewis 
1.556.669. Device for sharpening pencils In the execution of its various commis- C. Myers, eeport, “ - (assignor to 
Johann Jakor Bohm, Zurich, Switzerland sions this bureau calls upon practically Royal Typewriter Company, Inc., New 
1,556,701 Mechanical pencil. John G every member of the staff. It answers York, N. Y., a corporation of New York). 
Liddell Everett, Mass (assignor to The by personal letters all inquiries upon 1,558,818. Pad holder and neil sharp-— 
Moore Pen Company, Boston, Mass., a matters germane to the field, it fur- ener. Buntabo Kumagai, Angeles, 
corporation of Massachusetts) nishes Special reports upon articles of Calif. x 
1.556.756. Adding machine. Edgar May office equipment, supplies names of manu- 1,558,947. Calculating machine. Martin 
rd Camp Tewark ; (assigno y facturers of any article wanted, puts Teetor, Des Moines, lowa (assignor to 
nard p. Newark, N. J a gnor by : : 
mesne assignments to Bleick Syndicate, man and job together, prepares advertis- Teetor Company, Des Moines, Iowa, a 
composed of William D. Bleick and D. H ing copy, furnishes lists of desirable corporation of Iowa). 
Connor. both of Newark. N. J.. and F. J agents and dealers in nearly every 1,558,953. Typewriting machine. John 
Parker and J. J. Harris, both of Mont countey., — ir 12 ye we Waldheim, Elizabeth, . J. (assignor to 
clair NJ.) ing U.S, A. lines, and in many other |] Underwood ‘Typewriter "Company, — New 
1,557,021. Inkstand. Henry Chillingham out charge. Subscribers in every land York, vee” —~ ration ~ ow ae >; 
Bridgeport, Conn have made, and are making, good use 1,559,058. tenciling machine. nden 
1,557,217. Visible card system. William of this bureau; manufacturers in every A. Thatcher, Belleville, N. J. (assignor to 
A. Ringler, Philadelphia, Penna. (assignor section of the field have had evidence Underwood Typewriter Company, New 
to the Globe-Wernicke Company, Cincin- of the service. York, . i FE corporation of Delaware). 
nati, Ohio, a corporation of Ohio) 1,559,123. Typewriting machine. Lewis 
1.557.267. Safety clip for pen, pencils Cc. Myers, Freeport, N. Y. (assignor to 
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1,554, #47. 
No. 1,558,319.—A sound deadening casing or hood for typewrit- No. 1,565,180.—Improved self feeding inking pad for rubber 


ing machines of the continuous billing variety; patented Oct. 20, stamps and the like; patented September 29, 1925, by Frederick 
19, by John Waldheim of Elizabeth, N. J., oaeaner to the Un— H. Bonner of Portland, Ore., assignor to Irwin—Hodson Com- 


derwood Typewriter Company of New York, 


pany of the same place. 


No. 1,554,559.—Means for retaining a Anne AL machine on No. 1,556,701.—Mechanical pencil of the propel-repel—expe!l 
a baseboard or desk in such a way as to eliminate the conduct variety; patented October 13, 1925, by John G. Lidell! of Everett, 
of sound vibration through retaining device to support; pat- Mass., assignor to the Moore Pen Company of Boston, Mass. 


ented September 22, 1925, by Cornelius B. Corcoran of Phoenix, No. 1,554,386.—Self-—feeding fountain pen in which the collapsing 
Ariz., a aed to the Underwood Typewriter Company of New means is actuated from rear end of the pen barrel; patented 
York, September 22, 1925, by Lewis M. Tebbel of Spokane, Wash. 
Royal Typewriter Company Inc., New nelius B. Corcoran, deceased, late of New Fullfeder Gesellschaft Voss Lausen & 
York, N. Y., a corporation of New York). York, N. Y., by Michael J. Corcoran, New Dzlambor, Hamburg, Germar 

1,559,148. Ribbon winding-and reversing York, N. Y., administrator (assignor to 1,560,955. Pen and pencil | W 
mechanism. Frederick W. Bernau, Hill- Underwood Typewriter Company New liam W Walte rs, Roche ster ..3 
side, N. J. (assignor to Ellis Adding York, N. Y., a corporation of Delaware) 1,560,963. Calculator. Carl W Al Sp. 
Typewriter Company. Newark, N. J., a 1,559,889. Typewriting machine Adolph kane, Wash 
corporation of New Jersey) G. Kupetz, New Rochelle, N. Y. (assignor 1,561,069 Check Willian J Fittall 

1,559,167. Typewriting machine Ed- to Underwood Typewriter Company, New Lanham, Md 
ward B. Hess, New York, Lewis C. Myers, york, N. Y., a corporation of Delaware). 1,561,191 Typewriting ma¢ ‘ less 
Freeport, and George F. Handley, Glen- 1,559,968. Pen. John J. Kleschka, Wat- ,. B. Smith, Stamford, Conr enor 
dale, N. Y. (assignors to Royal Type- erbury, Conn to Underwood Typewriter Company, New 
writer Company, Inc., New York, N. Y., 1,560,020. Device for teaching the touch York, N. Y., a corporation of Delaware 
a corporation of New York) system of typewriting. Francis X. Cur- 1,561,216 Addressograph attachment 

1,559,247. Calendar. Claude D. Graton. ley. Worcester, Mass sk ird Coleman, Tenafly, N. J 
Newark. N. J 1,560,058. Card index. John Jamieson, 1,561,423. Check protector John Evans, 

1,559,274. Reservoir inkwell Bert M. Portland, Me Melville Station, Newport Count R. |] 
Morris, San Francisco, Calif 1,560,061. Self—filling fountain pen. Her-— 1,561,454 Return envelope \ ! B 

.559,294. Ink pad Philmore F. Spery, bert W. Kish, Chicago, II. Ashby, Bonners Ferry, Idaho 
Chicago, Ill. (assignor to Sengbusch, Self- 1,560,212. Addressing machine. Clifton 1,561,494. Typewriting machi Jesse 
Closing Inkstand Company, Milwaukee, Chisholm, Cleveland, O. (assignor to The A. B. Smith, Stamford, Conn. (assignor 
Wis., a corporation of Wisconsin) American Multigraph Company, Cleve to Underwood Typewriter Company. New 

1,559,366. Copy holder Charles B land, O., a corporation of Ohio) York, N. Y., a corporation of Delaware) 
Phelps, Jr.. Memphis, Tenn 1,560,249. Typewriting machine Alfred 1,561,539 Tabulator mechanisn for 

1.559.374. Calculating machine David G. F. Kurowski, Brooklyn, N. Y (as— typewriters Otto A Hokansot W ‘ 
Rabanete, Barcelona, Spain signor to Underwood Typewriter Com-— stock, Ill. (assignor to Woods Type 

1,559,485. Typewriter line guide. Hazel pany, New York, N. Y., a corporation of writer Company, Woodstock, | cor 
E. West, Washington, D. C Delaware). poration of Illinois) 

1,559,649. Typewriting machine George 1,560,467 Loose leaf binder James C., 1,561,541 Ribbon vibrator ! tvpe— 
A. Seib, Nlion, N. Y. (assignor to Reming- Dawson, Webster Grove, Mo writers Otto A. Hokanson, Woodstock 
ton Typewriter Company, Llion, N. Y., a 1.560.485 Automatically filling fountain ill. (assignor to Woodstock Typewriter 
corporation of New York) pen. Ernest R. G. A. Rosler, Hamburg, Company, Woodstock, Ill, a rporation 

1,559,677. Typewriting machine Cor- Germany (assignor to the firm of Simple of Illinois) 


Meetings to Come 


The spring quarterly meeting of the 
National Associaticn of Office Appliance 
Manufacturers will be held during the 
month of March. The place of the meet- 
ing has not been announced 


No December meeting of the Connecti 
eut Valley Stationers Association was 
held. The January meeting will take 
place about January 15 and the annual 
meeting on February 15 


Regional District No. Six of the Na- 
tional Association of Stationers, Office 
Outfitters and Manufacturers, headed by 
Cc. J. Nachtigal, district governor, Chi- 
cago, ‘contemplates holding a meeting 
sometime in February. 


© 


The fourth annual dinner of the Capitol 
District Stationers’ Association will be 
held in February, 1926 


o°2¢ 


Cc. C. Cobb of the Conklin Pen Manu- 
facturing Company. Toledo, O. regional 
governor of District Number 5, plans to 


hold three meetings in this district along some time in April The pr é me 
lines similar to the meetings held last and place of the meeting will be ur 
year. He expects to hold these meet-— nounced as soon as the district governor 
ings the latter part of April or the early has had an opportunity to make table 
part of May. Last year the meetings were arrangements with officials the SO 
held in Toledo, Indianapolis and Louis- ciation 
ville Mr. Cobb has not selected the a~ ~ ~ 
cities for this year’s meeting _ 4 . 
. The convention of the Pa Nortl 
rw « a west Stationers’ Association will be held 
. . ‘ at Vancouver, B. C., June 24, 25 and 2¢ 
_,Commercial Stationers Association of At the meeting last summer t nvita- 
Toronto, Canada, plans to hold a meet- tion of the Vancouver stationers was a 
ing on Thursday, February 4, at which cepted and it was left to the « att tend 
they expect to entertain President E H and Regional Governor W I. Orte to 
Sell and General Manager Fletcher B. name the dates 


Gibbs of the N. A. 8S. O. O. M 
¢ ¢ wd Following 2 o © est listrict 


Albert Scheminger states that the meeting dates of the Internati Stam} 
January meeting of the Rubber Stamp Manufacturers’ Association arranged for 
Association will be held during the sec-— 1926 District No. 1, January Toledo 
ond week of the month. A joint district QO.; Districts 2, 5 and 9, Februa ’ 
meeting of the IL. S. M. A. will be held at Philadelphia, joint meeting; Dist 
in Philadelphia on February 19 and 20. March 19, 20 at Minneapolis; District 4 
This will include districts 2, 5 and 9 March 5 6. Milwaukee; District l 

April 10 at Dallas, and District 1 Apr 
24 at Chattanooga The authorities of 

William Schmiederer of St. Louis, re- the association have not yet arranged 
gienal governor of District Number 8, dates beyond April 24. These w be ar 
states that a joint meeting will be held nounced later 
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Wholesome Condition of United States Exports. 

Exports of the United States for the first nine months of 
this year were greater than those of any full year before 1916, 
according to a report on American foreign trade for the first 
three quarters of 1925 made public by the foreign commerce 
department of the Chamber of Commerce of the United States. 

The report points out that “total exports for the first nine 
months of 1925 amounted to §$3,500,000,000, which averages 
$389,000,000 dollars monthly. This is twelve per cent greater 
than a year ago. 

“When the figures for the best months of the year —October, 
November and December—became available, the value of our 
exports for 1925 will be close to $5,000,000,000—a figure reached 
here only in the war and postwar years 1916 to 1920. Since 1920 
the general trend of exports has been upward, with the 
tendency since December, 1923, more sharply upward than. 
theretofore 

“In 1925 there was the normal seasonal slowing up, which 


lasted from May through July, when the usual late summer 
and fall activity began with the exportation of cotton and 
other agricultural products. 

High Levels in Many Exports. 

High levels, which in some cases constituted new records, 
were reached in both quantity and value by some of our lead- 
ing exports. Shipments of raw cotton for the January-Septem- 
ber period of 1925 totaled more than 2,500,000,000 pounds, near- 
ing the high figure of 1912, the year of our second greatest 
crop In value our cotton exports were exceeded only by the 
high-priced cotton for 1919 and 1920, when raw cotton topped 
forty cents In the light of the high cotton production figures 
for the crop now being ginned, the prospects for cotton exports 
for the last quarter promise to bring the year’s total up to 
heights well above a billion dollars. 

Records were made in automobile exports, with shipments 

218.471 cars and chassis, valued at $162,090,000, figures never 
equaled in volume or value. Wherever the American automo- 
bile goes, there we find American gasoline. Exports of gaso- 
line, naphtha, and other light products also exceeded those of 
all previous nine-month periods, with total shipments of 937,- 
000,000 gallons, valued at $147,000,000. 

Exports of refined copper for the first three-quarters of 
1925 amounted to 789,000,000 pounds, only about 200 tons smaller 
than the record shipments in 1917. The value, $114,000,000, was 
exceeded only by the war values of 1916-1918. 

Office Equipment Shows Increases. 

Quantity gains were more numerous among the more highly 
manufactured products, than among the raw and manufactured 
staple materials, foodstuffs, ete. Some of the striking quantity 
increases among the former groups were rayon hosiery 104 per 
cent; silk hosiery, 73 per cent; safety razor blades 56 per cent; 
electric batteries 54 per cent; electric lamps 38 per cent; adding 
and calculating machines 53 per cent; cash registers 33 per 
cent; agricultural tractors 87 per cent; plows 21 r cent; 
pumps 51 per cent; typewriters 18 per cent; motor cycles 33 gst 
cent; railway cars 31 per cent; pianos 28 per cent; automobile 
tires 35 per cent; staves 29 per cent; and motion picture films 
9 per cent Severe losses were sustained by electric genera- 
tors, which were off 60 per cent; ciffarettes off 24 per cent; and 
printing presses off 20 per cent. 

Exports of oatmeal and rolled oats increased 127 per cent in 
quantity; zinc ore and concentrates 525 per cent; and barley 
malt 75 per cent; while corn shipments were off 56 per cent; 
bacon off 44 per cent; potatoes off 33 per cent; prunes off 45 
per cent; and hides and skins off 36 per cent. 

increased Exports the Rule. 

“Nearly every important group of exports showed increased 
values over last year's figures. Meat exports increased 2.4 per 
cent; grains, 35 per cent; raw textile fibers, 20 per cent; ‘manu- 
factured textiles, 18 per cent; paper, 5 per cent; coal, coke and 
petroleum, 3 per cent; copper, lead and zinc, 24 per cent; ma- 
chinery, 19 per cent; vehicles, 41 per cent; and chemicals, 9.6 
per cent Miscellaneous vegetable products (tobacco, rubber 
ind naval stores) were off 7.4 per cent; lumber was off only 1 
per cent; and iron and steel were off 2.6 per cent. 

“The increased value of exports was due in large measure to 
nigher prices on many products, notably grain, pork products, 
gasoline and metals 

“Exports of raw cotton increased 20 per cent in value and 
{3 per cent in quantity; automobiles increased 66 per cent 
in value and 62 per cent in quantity; gasoline, naphtha and 
other light products increased 13 per cent in value and 4 gee 
cent in quantity; wheat increased 35 per cent in value, but 
declined 2 per cent in quantity; refined copper increased 13 
per cent in value and 7 per cent in quantity. Lard ex- 
ports were 4 per cent iower in value and 30 r cent 
off in quantity; leaf tebacco declined 20 r cent in value 
and 29 per cent in quantity; coal and coke declined 1 per 
cent in value, but increased in quantity six-tenths of 1 per 
cent; lubricating oil increased 2 per cent in value and 5 ave 
cent in quantity; wheat flour increased 11 per cent in value, 
but declined 26 per cent in quantity. Exports of rye increased 
69 per cent in value, and 25 per cent in quantity; oil cake and 
oil-cake meal increased 65 per cent in value and 59 per cent 
in quantity; barley increased 131 per cent in value and 147 
per cent in quantity; brass and bronze incre 79 per cent 
in value and 117 per cent in quantity; automobile engines in- 
creased 387 per cent in value and 642 per cent in quantity; lead 
pigs, and bars increased $4 per cent in value and 56 per cent 
n quantity; oats increased 2,776 per cent in value and 3,154 
per cent in quantity."’ 


American Typewriters and Calculating Machines in Poland. 

Commerce Reports] There were 2,346 American typewriters 
and 200 American adding and calculating machines im ed 
into Poland in 1925, according to figures compiled b arsaw 
office supplies dealers, In 1924 the figures were 3,896 and 113 


respectively 


. 
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Index to Office Appliances—July to December Inclusive, 1925 
This Index Will Appear Regularly Hereafter, in January and July of Each Year 


Starred (*) Items are Illustrated. 











ADVERTISING 
All Share the Benefits of Advertis- 
ing, Glen Buck, July ceawance Ge 
OT Ct. CMR, cisciccscece’ 149 
General Fireproofing Co., ’ ‘The, Aug. *20 
Hedman Mfg. Co., Nov sansende See 
Holland Gold Pen Co., The John, 
SP se beviuensodse Sdavsteredves *39 
Kass. Henry. Sept ae 
Marsh Stencil Machine Co., The, 
is  senepeees . aks neoae 96 
Office Appliance Christmas Adver- 
tising, ey 34, 916 
People's State Bank of Arlington 
Heights, Ill... Nov. aha ae a, CO 
me al Typewriter Co., Ine., The, 
et ‘ , poese 5s ee 
Royal Type writer Co Oct. *42a, 
Nov ov : ; eaae Tim 
Sheaffer Pen Co.. W A., Sept 
27; Oct. 62, *65; Dex .* coe 128 
The Quick Start in Adve rtising, Al- 
len L. Ross, Dec. ie 14, *15 
Underwood Typewriter Co., Nov... 89 
Wahl Co., The, Aug. 118; Dec . 89 
Waterman Co., The L. E., July 160; 
Aug. 121; Oct. . 98 
Zion Institutions and Industries, 
Bee. “scsecr 195 


APPOINTMENTS. AND ELECTIONS 


Abbey, Franklin E., L. C. Smith, 
Ce 2’ icesceacavcas een "144 
Addressograph, G. m. b. H., Nov... 29 
Alm, Theodore, Burroughs, Aug. ..*168 
Apgar, P. F., Commercial Furni- 
ture, Sept eoee : ee 
Arauco, Prado & Co., Kardex, 
Sept , an 27 
Barringe r. ‘Howard, E. Faber, Dec *1 35 ) 
Baskett, H. C., Burroughs, Dec. ..*128 
Bates, Harry, Remington, Oct coe Oe 
Baxter, C. E. Schwab, Nov. ...... 196 


Beebe, E. S., Monroe, Aug k lee 
Berwald, A. H., Eagle Penc il, Dee 49 
Bethune, Allen B., Royal, Aug : 97 


Biggart. R. J.. Marchant, Sept. ... 136 
Bills, C. D., Underwood, July ; 24 
Bloom, F. H., Todd, Oct aie 86 
Bloom, Guy H., Todd, Oct . 86 
Boaz, John D. E., Woodstock, Oct. 66 
Bonniol, F. L., Burroughs, Dec *173 


Borchardt, N. W 
Bradley. A. H., 


Burroughs, Nov. 71in 
Burroughs, Novy *190 


Brandt, R. F., Marchant, Sept 139 
Brazeal, J. E., Burroughs, Dec. ..*173 
Bristoll, B. J., Koch Bros., Sept. .. 152 
Brown, L. M., E. Faber, Aug Pe 
Brown, W. R. Marchant, Oct. ....*178 
Buchanan, David, Burroughs, Nov.*248 


Bullock, R. G., Art Metal, Dec.... %96 
Campbell-E wald Co., The, Sept. 78, 

85; Nov wT P - 186 
Chapman, LB. L. Cc Smith, Sept. 27 


Christie, William J., Royal, Oct . 94 
Collis, E. M., Marchant, Dec . 74 
Cone. R. B., Underwood, Nov 182 
Conklin, DeWitt N., Royal, Aug. 148 


Conover Co., The Seymour, Feath- 
eredge, July , ao 
Copeland, W. M., Genl. Fireproof- 
ing. Aug. . : sue, ee 
Cox, H. C., Burroughs, De« one ane 
Cunningham, H. B., Todd, Oct. ... 86 


Davis, A. L., Addressograph, Aug. 172 
Davis, B. P., Ltd., E. Faber, Nov. 97 
Davis, Clyde L., Marchant, Sept... 136 
DeVoss, E. A., Seattle West-Made, 
iS . Aeeied ude nen Rie tied ise icaletie *147 
Dowd, H. W., Van Dorn, Aug. . 155 
Dudley, Lynn B., Campbell-Ewald, 
EO es atalis <at i . oo ttal 243 
Dyson, George, Mittag & Volger, 
én h etek ot oe :» &hecee nee 
Eadie, W. H., Burroughs. Dec. ... 2°74 
Eaton, B. E., Burroughs, Dec. ...*174 
Richer & Bratt, Oct ; 129 
Fecher, Fred P.. Beck, Nov 33 
Fitch Carbon & Ribbon Co., Miller- 
Bryant-Pierce, Sept : rr | 
Ford, B. J.. Yawman & Erbe, Oct. 141 
Forest, John P., Marchant, July .. 107 
Forshay, J. H., Royal, Nov ane ee 
Gazley, Carl, Yawman & Erbe, 
ie hKecdands eend we kno ved Se 
Gereben, Bela, Wales, * July aout aie. oe 
Graham, H. J., Sheaffe r, Oct ~~ Ae 
Graves, James H., Woodstock, Oct 
i Ci ial v6. sano we bens es *47 
Grove, R. J., Addre ssogr: aph. Aug. 118 
Gundlach, Cornelius F., Woodstock, 
th ti his chn ence vassdcuicee’ 5 
Hahn & Co., Bruno, Royal, Nov. .. 29 
Harmon, J. M., Burroughs, Dec. . *173 


Harrington, J. L., Addressograph, 
 plettciheactovh «ss occ kld, 188 


Hohn, Bracia, Kardex, Sept. ... 37 
Holder, Fred H., Sundstrand, July 35 
Horton, Arthur, Monroe, Sept > & 
Humes, Frederic W., Aug. ...... 16 


i. or Wie. “Cee, kncce 86 
Sy US Sa eer 197 
James, F. V., Burroughs, Nov. ...*247 
Kaegi, Walter, Ellis, July ....120, 123 
Kintner, J. R., Elliott-Fisher, Sept. 167 
Kirhofer, W. H., Royal, Oct. ...... 144 
Lamont, F. L., Burroughs, Dec. ..*173 


Burroughs, Nov..*153 
Lee, George W Todd, July...... *98 
ley & Seeeecenetoaes, W oo 4d- 
stock, Dec... —-va, ae 
Loomis, R. A., Woodstock ‘Aug 


Lawrence, P. A., 


34; Oct. . Digenéoeveas secant. a 
Louw, Eric H., Dec.... o0n6 uae. > ee 
Lovig, Arthur L., George E. Cole, 

as Gtk are ees «6 seche Oe 
Lucas, John Dearborn, Newcomb, 

Aug , wh aiietess a 
Lytle, James A., Portable Adding 

Nov Shaws wae ticteces SON 
MacDougall, A. Roy, Sengbusch, 

Jul Rowdee cGdwnadease. (ae 
Marshall-Jackson Co., Southworth, 

ec. Coeeesseeseeeseeseseeeese 


Me Donald, Ww H., Burroughs, July *85 
McMahon, Thomas J., Underwood, 


BE «06s : - ot 
Means, A. M., ‘Burroughs, Dec... ..*165 
Meyers, L. F., Burroughs, Dec....*173 


Miller, R. L., American wren 


Machine, Dec. ‘ 77 
Miller, W. A., B urroughs, Dec.....*174 
Montgomery, E. L., Marchant, July 156 
Montgomery, Warren E.., i Ss 

Smith, July 139; Aug.... seen 
Morgan, M. T., E. Faber, Oct *114 


Morimura Trading Co., Ltd., The 
Int'l Business Machines, July... 123 
Morse, Henry H., Boston Export 
Round Table, Oct.. ie ong chee ee Te 
Mosier, H. L., Todd, Oct. iace Ue 
Mundt, E. H., Siekert & jaum, 


a oes ° . thee . 153 
Nazro, C. H., Marchant, Sept.. . 139 
Nelson, Gus E., Dixon, Sept........*187 


Burroughs, Aug *34 
General Fireproof- 


Niemeyer, Max, 
Noble, C W 


ing. Aug one baed , oe Ff 
O'Connor, Hugh, Yawman & Erbe, 

- — je , ae 
Ocettle, George S., Dec ioe 
Oliver Typewriter Agency, July.... 36 


Page, Vernon M Art Metal, Sept. 191 
Panama Automobile & Supply Co., 
Woodstock, Oct ; , ; & 


Payne, A. L., 8S. D. “hilds, Sept.... 49 
Peck, C. B., Jr., Todd, Oct : 86 
Pettit, E. W Royal, Oct ae ae 
Petty, W. J., Natl. Biank sook, 
Nov Pat ye 
Phillips H B Addressograph, 
a «‘Swesonees . 103 
Pikieco, J Woodstock, Dex 28 
Platz, L. A., Royal, Nov «+ *102 
Pollock, H. J., Remington, Dec... 162 
Quevedo, Lore nzo E., July . 945 
Rainey, C. Burroughs, Aug .*138 


Woodstock, Dec 28 
General G Bie, 


Ramira, 
Ravndal, 
ec. 


Enrique, 
Consul 
97 


Reid, F. L., Trussell, De 99 
Reis, Bonno, Royal, Nov .*102 
Remington Typewriter Co., Ltd., 
Nov ibaa denn : ae.’ a 
Restrep, Perez & Co., Woodstock, 
Be. Sonee , 34 
Reynell, C E., Western Furn., 
ie: + ete - ‘ 
Richardson, Dean Boothe Safe, 
nh: dases ce oe 134 
Roe, C. D., Royal, Nov ~ + 9102 
Roitner, Josef, Addressograph, Aug. 31 


Russ, C. E. F., Royal, Nov........%102 


Ryan, E. P., Underwood, Sept - 9192 
Schad, J. S., Royal, Oct.. - 125 


Schwarzhuberm Gebruder, Smith- 


Premier, Dec , . > ae 
Severance, Frank L., Sept coon “ae 
Severance, Horace W., Sept ee 
Shull, Cc. W., Corona, De« os 
Skinner & Kennedy Staty. Co., The, 

Sn: sien enees an — 
Stevens, C. J., L. C. Smith, July.. 127 


Stevens, I. G., Yawman & Erbe, 
Sek -aneeevesa ges , *169 


Superior Type Co., Roberts Num- 
bering Machine, Sept . 5 
Svanstrom «& Co., Franz Art 


Metal, Nov. ccucteee ae 


Taylor, J Langdon, Robt. E. Ram- 
ony. Bept....o. ° f 
Technical Supply Co., Nov 172 
Ten Eyck, C. D., General Adding 
Machine Exch. Aug *90 
Thomas, A. S., Monroe, Aug "39; 
bss cuvethec cies -*171 


Tieman, Edgar C., Campbe ll- 
Ewald, July...... , - 176 
American Writ- 


Tosteson, H. A., 


ing Machine. Dec ; 
Tracy, G. L., Burroughs, Nov 
Trefzger. Emil, Underwood Aug 
Trudel, L. P., General Fireproofir 
Aug. 121; Sept.. 

Ure, J. G., Wilson-Jones, July 
Van Houten, H. A. Postinde 
Dec 
Vinton, 
Oct Se vbes ° 

Vogt, Ernest, Wallace, Oct 

Wallace, Ernest, Dee 

Welch, J. D., Woodstock, Jul) 

Wells, William C,, Jr W 
Jones, July.. 


George, Yawman & 


White, Gilbert, “Marchant, De 

White, Harry W E. Faber, Sept 

Wilson, Joseph A., Postage Meter 
Aug 


Wilson, J. P., Elliott-Fisher, O 
Woodward, A. S., Multigraph, O 
Woodsley., C. G., , 
Oct. 141: Nov 
Young Henry A., Sept 
Young, Owen D., Nov 


ASSOCIATIONS—LOCAL 


Advertising Club of New Y 


Nov 


Atlanta Stationers Assn., Aug 
faltimore Office Appliance Man 
ers’ Assn., Oct. 10; Nov 8, 243 
Dec 6° 
B irmingham Stationers Assr 
66 De 
Boston Stationers Assn Ju 


59; Aug. 46, 47; 
Nov. &; Dee 
Boston Type writer 
July 63; Sept. 
Brotherhood of 
elers, Dec.. 
Capital District 


Sept. 10; Oct 
Dealers \s 


Commercia Tra 


July 54; Aug. 49; Sept. 10; N 
74; Dec 4 
Chicago Association of Com 
Dec ‘ 
Chicago Association of Credit Mer 
Dex e 
Chicago Stamp Club, Sept. 58: Oct 
i: Dec ‘ 
Chicago Stationers Bow 
League Oct 
Chicago Typewriter Dealers A 
July 59; Sept. 10; Oct. 57: Ds 
Colorado Stationers Assn De 
Columbus St: Ltio me rs, Dee 
Connecticut Valle Stationer 
Assn July 139: ne *47 O 
10. 53 Nov. 8. 76 Dex 61 6: 
Dallas Stationers Club, S¢ 


Oct 10, 3, 54 Nov 


Denver Apela Club, Oct 
Dixon Club, Sept 

Guild, The, Dec. 

Horder jowling League Oct 


Houston Apela Club, Sept 

Kansas City Apela Club, S¢ 

Los Angel Typewriter Ly 
Assn., Sept. 10, 56: Oct 7 


Louisville Stamp & Stat 
Assn... Oct. 10, 53: Nov 

Maine Office Appliance Manager 
Assn., July 53, 54 Nov 8 
De« , 

Monroe Seven Year Clul N 

Montreal Stationers (ss! Se} 
10 Nov 

New York Brass Di« Engra 
Oct 


New York Employing Pr 
Assn., Inc., Oct. 33: Dee l 
New York Office Appliance Mar 
ers’ Assn., Sept. 10, 55: Oct 
Nov 
New York 
79: Re 
New York Stationers Golf Ass 
July 66; Aug. 20; Sept ; © 
57 Nov . 
Office Appliance 
Dec 
Office 


Stationers Assn N 


Club of Cleve 
Appliance 


Nov aca 
Omaha Stationers Assn July 
Pacific Northwest Stati n ¢ 
Assn., Aug. 12 
Philadelphia Office 
agers Assn., Aug 15; Sept 
Dec : 
Philade elphia Stationers Ass: 
63 ept. 10: Oct 
Pittsbureh Office 
agers 
6, 61; Sept. 53; Oct. 10, 54; N 
_» eae Dec . 


Yawman & Erbe 


Stationers Office 
Outfitters & Manufacturers Ass! 


Managers Assr 
of Chicago, July 60; Aus e14 


Appliance Mar 


Appliance Man- 
Assn., July 140, *143 Aug 


TF OO im 








oe a 
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. ’ ¢ 20 

Reciprocators Club, July 60; Aug. — es, a ner. *** ee 98 Lh paneer gt Corns apetsisniee Bec. il 

, Be Bem. cccccecesecsccecess 10, 53 Genera : e proc * so 
Rhode alana Stationers Assn., July Oct. *42f; Dec.........-.00+++: . r+ FACTORY AND STORE CHANGES 

"60: Sept. 10; Nov. served, 243 Gibson & Co., C. R., Dec, ...-.-+. 39 Acme Staple Co., Dec..........s+05 108 
Richmond Office Appliance Assn., Globe-Wernicke Co., rhe, pept..... sat Alderson, R. B., Oct.........ceoees 129 

Cat. <vndncsteneduabednhusen joo sane Graff-Underwood Co., Oct. sesseens 42 American Manufacturing Concern, 
Richmond Stationers Assn., Sept.. 55 Harland Lithographing, Prtg. & 100 Slee. - oi sce... ca fecetccatun ee 
Roval Club, Nov......-.. ae ae Staty. Co., The John H., Aug . 13 American “Writing” “Machine Co., 
San Antonio Stationers, July 50, 53 Hedman Mfg. Co., July...........-+ + Nov. . sin $6 Seiad eke Lae 
Scranton Office Appliance Managers Horder’s, Inc., July st essseeeee American. “Writiz A Os Aug. 148 
aya yee se we Kalamazoo Loose Leaf Binder Co, | Berlin & Jones Co., Aug..... 148 
Seattle ’Stationers Assn., July 54; : The, Nov...... 7 ao : aes a 8S Blymer, E. H., y tM asd tinue tt 

Ta ee ere pain tate 54 Leopold Desk Co., July s °21 Bridgeport Pen Co., Aug........«.. 

Sten Cheb, MOGs. vente tedvscs spceves 48 36; Oct. 58; Nov oP te , Brooks Co., The, Nov.......-...90,%178 
Sta-Man Club of Chicago, July.... 60 Marchant Caiculating Machine Co., 134 Brown Paper Co., L. L, OE. <>aess 141 
Stationers Assn., of Essex County, 1) Se ; goo Se Buchan-White Loose Lea Co., 

7 Oct. od babauaoll aia ee Monroe Calc ulating Machine Co., 04s gga’ < Sie Gesicaes ee 

Stationers Clut 3uffalo, N. Y., AUB. --swcenecnees Foes ‘oe ae Burroughs Addin Machine Co., 
~"July 50 Aon. 30, "52: Sept....... 10 National Blank Book Co., Sept.... *63 July 82; Aug. oe Sept. 128; 
Stationers Club of Southern Calif., repens Printing & L ithographing °61 Now, <2... a Pale RG eg 

Meet. scab adndss whe suuwasksseanens 10 Co., Sept. . . 63 Business uipment Co. The, Oct. 141 
Stationers Square ( ‘lub, Aug. 45; Quimby, Edward H., July... .oo California Typewriter Exch., The, 
~ Nov. 20; Dee..........- eee Royal Typewriter Co., July 143; Duly... cscyseeads cueenaeneunee 
Stationers & Publishers Board of | IOGs vase nsvecseess ss secs ps Cargill Co., The, Gels scginanceces See 

Trade, Sept. , ae. ae Seidel & Naumann, ‘a he beanies ost Chicago Stationery Shop, The, July 41 
Stenographic Institute of Belgium, Sheppard Co., The C. E., July aD, a Clark & Gibby, Inc., RR coup cents 152 
(ee oc hale ies kewn ae Smith & Bros. Typewriter, Inc., __ Clemetsen Co., The, Oct...........91 
St. Louis Statione rs Club, Aug. 39; L. C.. Dec seen eens 7 ae 157 Coast Typewriter Exch., The, Aug. 79 

Oct. 10, 53; Nov. RE ses 8 Strathmore Paper Co., July 39; soe Coleman, Nathan, July............. 90 
Transvaal Statione rs ASssn., July a. ‘ dct. a) a genie er toys 49 Collier Stationery Co., July........ 180 

BA, wn cw tddépeuscbanses ‘toe oe Wahl Co., 1 he, Aug tenes ae . 044 Collins Office Machinery Co., Sept. 195 
Tulsa Ape ela Club, Sept... nak ae Wales Adding Machine Co., 4 ug.. ‘4 Columbia Steel Equipment 0., 
Tul I . ) 

Typewriter Dealers Assn of So. Webster Co., F. 8S., Sept . be 66 The, Aug. 147s Qk, ccs cs cbbddensderuee 

Calif., July seeenedewece Teerre eT, a Weis Mfg. Co., The, Nov. 72, *73; +43 Cook Co., The H. G., Oet..dcssevse Bee 
Western Golf Assn., Sept ose 148 Dec a, rose reseesecs srslidah dad Corlies, Macy & Co., hay peg 163 
Wichita Apela Club, Sept. 10, 58; West Co., H. H., Sept. ...... See 55 Corona Typewriter yo sabibece. ae 

Oot. 30¢ WeeMes svi cctaes ee Yawman & Erbe Mfg. Co., Aug one’ 74 Dalrymple Printin The, Aug. 109 
Yets GROE. . pnt cawdassendieee Ss 76; Oct. *42h, 44; Nov Meath "Tie 6 Deitch & Lamar 04! NOV... ++ +004 347 

you 1IONAL CONTESTS—CHECK LISTIN . Denny, A. H., Ine. Pt... ccvcecovs 
ASSOCIATIONS esirtaigg ; Oct 153 American Institute of Banking, Devaney, M. F., Ol inks eenneee 
—— ae aan a July 86; Aug. 167; Dec........... 140 Dunham, A. G., Sept......sessce. 148 
erTrici a vii ac e 7 . 

meric in Aug. 155; Oct. 10, 81; CONTESTS~GALES ae rP Mahon, Grane & Pike =" Sept. 81; 64 

pane MEPS ee 5 eS LaF se 8 Art Meta Construction Co., Sep R 56 a eee reer eee 
British Stationers Assn., July 33; Corona Typewriter Sales Co., Aug. 98 1 ayn Bberhard, July. "tenettyey’ nt 

OM, inachebuaaee 26, 27 Shipman-Ward Mfg. Co., Oct.... 193 ee B ree fi he, Dec.... 20 
Bureau of Envelope Mz inufacturers Smith & Bros. soon riter, Inc., L. 7 Wecher ak Rey asc. th Saiy 4 

of America. Dec. i_ &. ek. ena eee 101, 102 Fos a fo. ‘Gace ou” July 97 
. - ers rotective Stationers 0S Leaf Co., The, * ” sce eeees 
( ement Manufacturers Prot tive 26 oem = e . a - henge Preck Pres. & Staty. Co., The, : pa 

wart bail Aiawaet! s ss Steel Equipment Corp., July.......*115 yess AUB a «oo 2 os tnt 
Direct Mail Advertising Assn., ine., ¥ a , e Erbe Manufacturing oenua Adding “Machine “Corp., 38 

Se ee ee . ; ( > 247 8 _ se. «s-cosss tee weeee 
Engravographia, Aug. 44; Sept -. 196 Ch, WW di teee : : . 
Foreign Trade Council, Dec . J6 CONTESTS—TYPEWRITER in anise - Fireproofing Co., ‘The, Ju 44 
Greeting Card Assn., Oct. --» 10 Canadian Typewriter Contest, July 195 Gill Co., The John T., Nov......... 168 
ineetgerates — of British Ad- Gorman —_ Equipment Exposi- 44 = Typewriter Exchange, The, 116 
pdeclacgget ee LR ntegs: ta 0 ‘ : : e 7 ceccesawatie Cor sdoecbosenas 
International Stamp Manufac tur- Interstate Typists Assn., July *143 Guild Products Corp. eee br +4 
ers’ Assn., July 53, 59, 60; Aug National Championship (French) Harrington Systems, "Aug. 

10, *41, 56, 184; Sept. 10; Oct. Oct *37 Hoffman _ ug peneh rene ae 

10, 42f; Nov. Tip, 83, 244; Se, 1 Paris Exposition of Office Equip- #45 Horder’s, Inc., Oct. 133, *181; Nov. 153 

errr. TTT ee s 36, 39 ment, Dec. err rye rrrr 0 es > Mg A y 
Maple Floor Manufz acturers Assn., ; Western Typists’ Assn ‘(Kansai Hunt ‘the “ “Htoward en Co., ar 

SO aki ivckowadess dar ce me Taipist Kyokai) Nov coseae ae ug. ° 
National Ases.. of Apela Clubs, CORPORATE CHANGES —————————~—<“(‘“‘“‘«‘CR Benn nee ee eee ees cow pebieden 

Sept. 10; Oct. 10, 54; Nov 83, 84 Defiance Mfg. Corp., Nov.......... 189 inkowraph Co. Anc.. ‘The, Machines 107 
National Assn. of Office Appliance _ Gavilan & Co., F., Aug : Corp., AU. occa cases 62 

Managers, Sept. ... ++» 54 Headley, Inc., Oct 2 = 9177 Invincible Metal Furniture ‘Go. 
National Assn: of Office Appliance Kardex-Rand Co Aug. *36; Nov ~ The, Aug. 147; Nov.. 5 neeeae 89, 

pene teemdtkes: Er ti; Dee aa “7 Kardex-Rand Co., The ‘July : 152 

eect ecees 52, 5d Locus Stationery & Printing Co., Kasten Co., H. H., Sept. eases ae 
National Assn. of Stationers, Office The, Aug ie . Be .. 106 Kendrick. Bellamy ‘Gar P The. “Sept. 147 

Outfitters and Manufacturers, Miami Office Equipment Co., July... 98 . 

July *24, °47, 48, *50, 64, 66; Murray Paper Products Corp., Nov. 189 ree et ies ao A eee 131 

Aug. *48; Sept. 10, 25, 26, 33, 49, Richardson & Co., J. Edward, July 73 — me &. » Sac, =e 82 

52, 114, 184; Oct. °10, 33, 53, 82; , Schulze Duplicator Co., The Hy 17 Scar Metallic Mfg. Co., Oct... .): *4zh 

Nov. 15, 35, 105, *211; Dec . 102 S.,  Webiarx Re PS ae r Been / SiR oe 
National Assn. of Steel Furniture Texas Typew riter i er OATS af ape Pa . William 4 taht art Bs! 

Manufacturers, Oct 10 Tip Top Mfg. Co., Nov eves So awe ah Bog Sb 
National Council of Business Mail — EDITORIAL ; ye Calculating a Fe ae 

Users, Inc Aug... eee 97 Bring Your Sales People to Grand =) Martin Office ‘Supply “Co ** Mow. rt 168 
Pine Institute of America, Sept. 196 Rapids, July , -: Millard Bros., Oct. "” a ce 97 

BUSINESS OUTLOOK Concentration of Purpose in Indus- Senees Calc ulating Machine "Co. 
Business Conditions Quite Uni- ; trial Shows, Dee : _ 12 Ane. on cthincnacite b : Bo Bate 1 
form, July. seeees . aes vo 69 ee ro gg Hardest, haat 4 27 Moore Bros. Sept.................. 198 ; 
Gam ra Conditions in ampico, -  - *, ic or Oose 2a - 17 Moore Push Pin Co., Sept. Pg M1 
Jasper Novelty Works, The, Aug. 138 Frank Waterman for Mayor of ' omnes ificleney "Dinter Co. 1 
Mexican and Cuban Business Out- New York, Oct - *26 The, Au a4 163 

look Good, Aug... nee how. ae French Annual Business Show Im- a Office Seuimsae. Gar. (Chicago), 
Mr. Barringer on Business Out- portant, July oc: oie nile 1? Sept. i 85 

ly ok Sept Via . i 171 Ge ttinge the Business Oct 2: : 27 . > Sinetieeien” Wan seeeee 
Outlook, The, Se pt. ‘ 18 Go to the Convention, Sept os can Le om t. Equipment "| Co. (Tampa), 186 
Syracuse Industries Are Busy, Aug. 167 Greetings to British Co-Worker, ; Omer Specialty Mfe. Co., ‘July, 3:: 123 
Views of Philadelphia Stationers in Sept Soeees , tees e ee 20 Office Supply & , Printin » Co., Nov. 196 

August, Sept....... 94 Half the Year Done and All’s Well, _ Old Town Ribbo Carbo a Co, 
COMPANY MEETINGS AND DINNERS Aug. .. : : : ae 1s a rer opeddoens See 
Addressograph Co., Aug ...Db2, 55, °56 Hands Across the Sea Nov = 17 Oxford Filing” Suppiy Co. ‘Aug..... 141 
American Manufacturing Concern, Index to Loose Leaf Forms, The, . O/¥ Mason, A/B. LOG ciissadchacus 
ae We epee 45 AUS. ..-..-- : st: + Peerless Wire Goods Co., Nov..... 153 
American Multigraph Sales Co., Keying up for Summer ‘July ere 17 Pembroke Go The, July......... 

ah, <sscnuiitnumeten "428 Look Into the Future, A, Nov...... 17 Petetin-Baudean, Inc., Dec........ 173 
amsevican Wiiinn Machine Co., ane Loose, 7. Business on Sound i Reminaten Typewriter de. Oe’. ate 

. ME cans pecan aASIS. ge m4 eee Se ae 4 ogeabhetarkine 
Pee CG a Co... Oct. — po | ae. 1g at Dmg Si os yg te. O., "Suk ob veers iif 

RE Dihoesteseeseuses oie 0o0se ea ce é A, <c, He ** = s ae c. ss a cee 
mm... Adding Mac hin« Co., —~ gy 4 — ae a Laat , t foe Ge Suily Inc., July. on «ota ae 

. » * va) o Ss ) Re e svO ee . 

Sept asi; Cet. ots Dec 020 Practice That Might Be Shelved, - ees Self- peace yal Tenetane 134 
Bushnell Co., Alvah, Aug. . . 948 hy  WeOBicssivageeess : - Shalicross Co., The, Aug..........9147 
Ch cago Remington Club, Aug. .61, 62 Retail Price and Index of Value, 20 power Ward Mfg. Co., “erhe, Dec. 
Corona Typewriter Co., July 24; eS "tee Gillies Acaitanees sane coecamnvecseny Oe 

Aug. *49; Sept.. ress 956 Retire ment of the Office Applian 21 Smith & Bros. Typewriter, Inc., L. 
Elliott Addressing Machine Co., Lele se ae a eae 13 C. Gast asekphevssenins GE 

SOT. cadheesasataadeosnseseucwnuves 243 Summer Fancies, Aug eer ; 13 Spicere (Ss. A.) ‘Lia’, Ege ne o$ 
Elliott-Fisher Co., Aug. 47; Sept... 55 hanke, Friends’ Jui 17 Standard Specialties P sg Che, July 73 
a ™ > . vr > 7O > ’ s y Ost 
hee, — _ ine —_ 49 Lead Index, Oct....... sea . Telefo Desk Pad Co., Deh céc sates 14 














aK 


Tiernan Typewriter Co., R. A. Aug 
Trussell Mfg. Co., Nov ite 
Tuttle Corp., Nov 
Van Dorn Iron Works Co., Aug.. 
Victor Adding Machine Co., July 
Virginia Stationery Co., Sept 
Wahl Eversharp Co., Ltd., Dee 
Waterman Co., The L. E., Sept. 
Weber. C. J.. De 
West Co., The Frank A., 0 
Wiggins Co., The John H Nov 
Wilhite-Barnett Stationery Co., 

The, Aug oat 
Woodstock Typewriter Co \ug 
Woodstock Typewriter Co., Ltd., 
Ses. dadeee 
Yawman & Erbe 
Co., Aug. 

FEATURES 
Combatting the Forger, Oct 
Compliments for Office Furniture 

Article, Sept 
Conditions Show Improvement in 
Orient, F. W. Heythekker, Aug 
o0 


Manufacturing 


107 


Convention Section, The Nov 
Direct Mail Advertising, J. Alan 
Palmer, Oct 189, 190, 
Do You Know You Know? Frank 
Farrington, Oct —_ 

Enterprize and Precaution, July 

Fountain Pens, Pencils and United 
States Battle Ships, G. K. Spen- 
cer, USNRF, Nov. 18, 

How Big User Handles Typewriter 
Renewals, Oct ‘ ; 

Get Behind the Boys, Nov 

Greetings, Dee 

How Much More Business 
Farrington, Sept —~ 

Human Interest Facts About Dic- 
tating Machines, Madeleine Aich, 
Ges essere . 24, 

Malevolent Debtors, | H. Gott- 
lieb, Sept.... 

Name Insurance for Standard Sup- 
plies, Parts, Et Waldon Faw- 
cett, Nov 2 

Middle Aged Complacency Tim 
Thrift, Oct 

New Postage Rats Problems, 
Sept eects 1, 

Pap’s Old Sayin’, Frank Farring- 
ton, July 

Qualifications of a Good Salesman, 
Oct 

Suggestions for the Stenographer, 
John Lane, Nov 

The Business Show, Nov 

The Idea Shop, Frank Farrington, 
Nov. _ 

The Industry, Nov 

The Spirit of a Business, July 

Three in an Office—A Suggestion 
T. Z White, July 

Uncle Sam's Fighting Fleets 
Equipped with Ti-Con-Der-Oga 
Pencils, Nov d 

Value of Checking Railroad Freight 
Bills, Aug : 

Which Are You? Frank Farring- 
ton, Dec ° : 

Why National Association Needs 
Traffic Bureau, July 27. 151 

Work of Office Furniture Simplifi 
cation Committee, Sept 

Work of the Office Outfitter, C. 
J: Nachtigal, De« 169, 


Frank 
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39 Baughman, O. F., Sept —— 
190 Beauty Uses temington Portable 
183 \ug ees , - a8 
16 Bombay Staff of the Remington 
147 Typewriter Co., Sept 34 
87 Chicago Golfers at LaGrange, Oct. 125 
29 Chicago Typewriter Dealers’ Assn 
98 Emblem \ug : , | 
16 Collins, A. P., Dee - 158 
93 Directors’ Room Arranged with No 
255 811 Directors Table by J. K. 
Rishel, Oct : ; 33 
106 Gregory, Mayer & Thom Co., July 0 
65 Grimes-Stassforth Stationery Co.,, 
Sept veces ‘ 15 
29 Group of Newly Appointed Monroe 
Agency Managers, July 42 
69 Group Statue Symbolizing Friend- 
ship Between Britain and _ the 
110 United States, Aug 31 
Hak Desk Co., July . 160 
on Harvey, Joe E Lee os | 
s Hebert, Ine Louis <A Oct 29 
Horder s, Inc., July 24 
2° Ingrim-Rutledge Co., i Faber 
1 Sept ceeces 29 15 
Lapowski, G. B., & Co., Sept 140 
193 Lindsay Co., The, July 30 
: MacLean (Douglas) and Wade 
27 (Horace), Oct eae conn 9 
a2 Marco, lL. F., Dec.... : 158 
oes Maudsley, Il., & Son, Sept ; a7 
Milwaukee Branch of Remington 
*19 Typewriter Co., Nov - 20 
Mitchell (Charles) and Herring (C 
a2 W.), Aug oie so 
255 Morrissey, Miss Gertrude July so 
“VW New Talking Point on Sale of Fil- 
ing Cabinets, Sept 19 
°1 Ninth Annual Roll Call, Oct 4 Be 
ss Office Specialties Co The, Sept 19 
Office Specialties Mfg. Co., Oct - a 
25 Owen-Jones, A. E., Oct - 29 
ada Paulin (Gov. Ben 8S.) and Mitchell 
95 (Cc. Ia), Ont. 29 
_ Remington T. W. Co. Medal of 
Merit, Sept ‘ . 148 
13 Reproduction of Motto by H. S 
Stuff. Oct , 153 
- Royal T. W. Co., Central European 
: Dealers, Sept , : 5 
‘5 Schonaich, Baroness Ilse Sept. — 
Schwabacher-Frey Stationery Co., 
26 Sept eeesses . . 52 
" Smith-Premier Booth July 144 
197 4 C. Smith Zeppelir, Oct 38 
Staff Outing of L. C. Smith & Bros, 
rn Typewriter, Inc., London, Oct — 
il Stationers’ Loose Leaf Co. Binder, 
July . ° 29 
13 Stevens, Maloney & Co., De« : 18 
il Stewart, William N., De« 17 
19 Sundstrand Adding Machine Co., 
Sept errr as , $ 52 
95, Thorp & Martin Co., July eas _— 
as Tisch-Hine Co., Nov Tip 
Touring Car Equipped with Crop 
*o4 Meter, Sept. 19 
_ Underwood Bookkeeping Machines 
79 Aug. 85 
“9 Underwood Revolving Duplicator 
12 July 30 
> University of Iowa, July 29 
152 Waterman (Mr and Mrs Frank 
= D.) and Sloan (Mr. and Mrs. IL 
24 G) Oct 29 
a Western Electric Co Sar Fran 
170 cisco, July 29 


Wanamaker's Window Displa of 


FOREIGN NOTES—MISCELLANEOUS GF Allsteel, Sept os 


Belgian Publishers Use Typewrit 
ers During Strike, Sept.... 16, 
British Delegate Pays Compliment 
to American Stationers, \ E. 
Owen-Jones, Dec 14, 
EFlectro-magnetic Voice Recording 
F. H. Gottlieb, M. E Nov. 26 


27 De« 
Europe Big Field for Office Equip- 
ment Nov 28 
France Provides Show Place for 
Inventions, July 36 
Growing Popularity of \merican 
Portable Typewriters \ broad, 
Dec ke Zs 
Import of American Office Equip 
ment Into Germany, Dex s0, 


Use of Office Machines Spreading 
in France, July we 
Where The Leagur of Nations 
Meets, Oct . 74 79, 
FRONTISPIECE 
An Invitation, Sept 
Christmas Bells, De« 
Chaps, Taps and Latigo Straps 
July . ; 
Coolidge and Party at Bauercrest, 
Aug edben : 
Sell, Edwin H., Nov 
ILLUSTRATIONS 
American Writing Machine Co 
Sept. 


Architectural Drawings Made with 
Eldorado Pencils, De« 

Associated Stationers Supply Co., 
Dec eeeeeses Ws 

Baltimore Office Appliance Manag- 
ers, Sept. .. ose 


W oodstock, Yi W. Co (Visitor 


47 from Old World Factory) \ug 
Woodstock Typewriters at Berlin 
‘3 Ex position, Aug 


IMPRESSIONS OF CONDITIONS 
ABROAD 


{2 Allen, Ivan Aug 17 
Faber, E Ll, Sept 16 
29 Robbins, Herbert E., Oct *42 
Ruck George Oct *138 
120 Winchell, B. L., Sept 71 


LOOSE LEAF 


” zoose Leaf Form Index July 22 
-J Aug. 18; Sept. 28, 30; Oct ) { 
: Nov. 22; De 6, 40, 99 
h 
161 MERCHANDISING ARTICLES 
34 Artistry of Selling, Oct 119 
Bad Form in Selling Goods, Wal 
81 don Fawcett De 16 
Christmas Gifts in Office Equip 
2 ment Stores Oct *18 
10 Creeping Extravagances ! Bus 
ness, Oct. *21; Nov 21 
16 Customer's Customers, The M. La 
Hayward Sept 22 
12 Cutting Out Detours in Retailing, 
if Dec es . 177 
Developing Better Dealer \dver 
tising, July 28 
39 Excessive Cost of Small Purchases, 
ae tee ; 19 
18 Gleanings From the Selling Field 
 *F—ea arr ‘ 154, 159, 163 
i8 Ground Floor vs. Upstairs, E. G 
Ryan, July widenbac Sina 
52 How Do You Close the Sale? Sept.. 22 


Inviting Business to ¢ 
Sept 77 
Limited Retail Prices Fixing 
manded, Waldon Fawcett 
I ely Punch at Price Cut £ \ 
Sey . 
Making Money in Off I 
B ( MeCoy Sey 
Mak ! Depart 
M n r Losses ! I 
n t Frank M I 
Need of Standardizatior 
d r Sept 
New ¢ le for Offic I 
Slog s, Wald Fa 
Promoting Sales by I 
Work Oct Ss No 
Quest naire to Desk M 
, Sept 
Razzbe es for the Of I 
J n Lane Sept 
Repor Manufacture 
I ng Cabinet Sup] { 
Rut \ Roll Call of La 
write Users, Sept 
Selling More Rubbe 
Charles L. Safford J 
Slants Suggesting Sales \ 
Speeding | pa Slow Seller » t 
Suggestions on Educating ( 
Furniture Salesmetr Ly 8 
Suggestion to Avoid Ls 
Aug 
Tempts Knife Customer W 
Parker Oct 1 
The Function of the Ret 


Timely Thoughts on Salk D 
ment, Watson, July 
Two Salesmen—and the Orn “ 
Impressed ‘ B ( 
Dex 
Watch Your Step, M. L. H 
July 18; Oct. 28: Nov 
W here Pick Up’ Stamp O 
Spell Profits, De« s 
Where Quick Wits H 
Sales, J. A. Palmer, Se} 


MISCELLANEOUS 
A 


curate Descriptions in M 
dising Sept. ° 
Adding Machine Be 
Circle July . 
Americans High Flier I I 
ope Oct 
Another Remington Rumor Q 
Nov , 
April Office Appliance rx} 
crease, July 
Australian Stationery In 
Austrians Claim Prior 
writer Patent, Sept 
Averag Prices for Exy 
fice Appliances, July 
Britons Adopt Standar 
builts Sept 
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Good Demand for Typewriters in Cooper Office Supply Co., Oct . 154 Individualizing Co. of Illinois, Nov. 206 
Uruguay ee id be, , ‘ 90 Doresy’s T. W. Exch., Sept.... 136 Invau-Gesellschaft, The, July..... 138 
Hardwood Trade Supports Stan- Fenn, Mrs. D. BB, Oct.......... . 138 Invincible vont wr seneeniaie Co., 
a rdization, ‘Nov . : a 8 Franz Safe & Lock Co., The, Sept 85 Oct. cesacieunaueen veceeree ees AB, 160 
lardizati aay wea Fremchel & Deckel. Inc., Dec.. 146 lowa-Frye Co., Oct........s.s00c000. 94 
High Power Salesmanship Decried, _ | General Adding Machine Exch., Ireland & Matthews Mfg. Oe . Oct. 
Nov see eeeeeten -- 163 RRO ose ock eee we mee 9 ee oe Jaclin Stationery Co. be ie keene 
Hughes Buie Co., The, July , ee i GS yO ee 49 Jarrett-Martens Co., Th Mtge cs ee 
Human Factor Dominant in Indus- Hall & Martin, Aug. FEF Ee: 98 Johnson Ideal Cover Co., The J 132 
try, Dec eka ween ar Hays, Harrison J., Sept. 136; Nov.*71p Kohlihaas Co., The, a nee 
Hunt System Under a Great Handi- Heythekker, F. W., Dec ae Krantz Products ve, he Edward, 
am, DOG. kcwbeissaers 2 Independent Stationery & Supply NOV, Aeccenas wb btn 60 anaue 
Important to. Holders of 20-Year On.  Seewwawe? 3 ie 162 Leopold Desk Co., Ser veh eviueen ee 
Trade Marks, ept.... . 80 Kale-Lawing Co., Nov........ 244 Lifton Mfg. Co., Sy 8 ul ge wta 132 
Irish Customs Duts on Office Fur- Lapowski & Co., G. B., Aug....... 38 Lincoln Rubber Key Co a cissa, ae 
niture Aug ee ar > ae Larkin, Clarence, July............. 69 Line-A-Time Mfg. Co., iyo he 
Japanese Trade Mark Gazette, MacLeod, E. E., Oct se 202 Macey Co,, The., July 39; Aug..... 
ON I eee ; ; , Merckel. J. W. R., Aug. 38; Sept... 108 Markilo Co., The, GOt..,...savsaceee 
Lifetin Pen Survives Half Year’s Miskella, William J., M. E., Aug 138 Mark Mor-An-Dum Co., The, Oct. .*169 
Baking in Desert Sands, Oct 133 Morse & Co., J. S., Oct. 66; Nov. .7im Meilicke Systems, Inc., Oct. 69; 
Louisville Bank Holds Speed Con- Newport Typewriter Exchange, NOV; ii,cceteeenee orn © hho he eee 
test for Adders, Nov sole wee pO ee Oe eK . 160 Melind Co., The Louis, Aug.... 27, *3 
Mahogany Chief Product of British Nolen-Tyle Co., Aug.... paar 141 Meyer & Wenthe, Oct Rene dcevaneke see 
Honduras, Sept....... . 183 Office Equipment Co., The, Aug... 164 Mohr, Herman M.,  ipgabmeti oe *42 
Manhattan Statistics on Fountain Office Outfitters, The, Aug 144 Monblatt, William, DOG. . 6c ivtcesgee Tae 
Pens, Dec. ...... ~. 15% Old Town Ribbon & Carbon Co., Moore Pen Co., D6... s0..+0sesbecue eee 
Mar ufacturing Stationers of Man- Inc., Oct ; . - - 118 Mosler Safe Co., The, ‘Aug. ee Kenedy 
hattan, Dec ‘ ; 8 R: ama y Organization, The Robert Multi-Counter Machine Co., Nov.... 30 
Meta Office Furniture Exports, E., ept. . ‘ 187 Muitistamp Co., Ine., Met. <.iecvse 
Sept. 227: Oct. 229: De . 206 Reliable Typewriter & Adding Ma- National Desk Co., "Aug. o cheese ee 
Mexican Market for Safes. De . 66 chine Corp., De« on 161 National Loose Leaf Co., Ltd., Dec. 32 
Mitchell Code Fails. July 81 Remington Type writer Co., Aug... .*159 National Vulcanized Fibre Co., Se 
National Cash Register Men Cited Reppetoe, L. C Nov.... 168 wo Efficiency Distributors 3° 
by Court. Dec.. sa §2 Rolland & Co., Jos ph D., July 155 AOE. * .2s katie ae *66 
New Irish Tariff, Oct 39 Smith & Marshall, Aug *37 Oxford Filing Supply Co., “Aug. ‘la 
Nixie " oO I Parcels Must Go Superior Typewriter Co Sept . 105 EPOG. 0.0435 ohana Pree. * *32 
Home, AWB. % issacs: eo “ae Telephone Auxiliary Co., Oct . 86 Peerless Key Co., The, Sept....... 43 
No Place for the Long Count, Aug 86 Thomas Office Supply Co., Sept 118 Pelouze Mfg. Co.. eee eee 
Notarial Certifications for Greek Tuell & Smith, July 98 Penning, EB. H., \D0O0..+:40i ¢smeataemeee 
Imports, Oct 214 Turk Office Equipment Co., In¢ Permatype Co., AWQB.:+50«ss0t0sken ee 
Not Quite Up to Date, July 1 Oct. i ; 141 Pierron, M. Marcel, Oct. ......166,%169 
Orders and oe nts of Steel Fur- Typewriter, Safe & Fixture Co Postage Meter Co., The, Sept. eed © | 
niture, Sept ; 81 Ane. scant 151 Practical Desk Pad Co., Nov....... 
Overnight Mail ‘Service Chicago- Visintin, Dr. Pietro, Aug 31 ah rt Metal vr Co., Sept. 
New York, Aug é. 167 White, Mr., Aug... re 23 Q ase: o- $0 be weed ée°* ia ve ences «100 
Patent Office Routine Speeded Up uigley Furniture Co., e, as 
ps wags Sat “Py oe NEW MACHINES AND DEVICES itemington Typewriter . Co.; yok “1 
Plans for Loose Leaf Digest of Acme Card System Co., Nov #32 Oe ey ae 6-060 6080 066 eee aa 
Business Machines, Nov .71m Acme Staple Co., Sept ; *41 Rice System, Dec.. were OT 
Post Office Urges Care in Re-Use Adams Mfg. Co., The Henry T., Roberts Numbering — Machine Co., 
of Mailing Containers, Nov a Nov errr : *30 BOG. <. wewe ons *42 
Proposed Changes in German Tar- Addac Co., The, Aug : *124 Loberts Rubber Co., The ‘Weidon, 
iff. Juls Aah eats 176 Aladdin Mfg. Co., The, Sept. *43 FUT. saanteaavecane nvevovs oe bourne 
Proposed German Tariff on Office American Business Supplies Co Robinson Mfg. oo The, Sept......9127 
Machines, Aug , : 31 The, Sept. 10 Roneo, Ltd., ce recsdecebecssees 
Proposed Modernizing Hungarian American ( ‘lip ‘Co., The, S¢ pt. 179; Sanymetal Ro. <T Co., The, Oct. *160 
Pay Rolls, Sept.... i oil Nov. 204: Dec 153 Sengbusch Self-Closing meemerenn: 
k nt Customs Rulings, Aug ; American Numbering Machine Co Co., July 147: Semtisi.icscavdauns 
R nt Decisions by Board, Dec. 78 Sept. ....... ..*144 Shaw - Walker Go., The Sie 
Rem sinarton Typewriter Co., Aug... 151 Angle Steel Stool Co The, Aug Sheaffer Pen Co., The Ww. t. 61 
Retailers Cited by Trade Commis- *127; Nov. . 33 Smith & Bros. Typewriter, L oF 
sion. Oct apna a 94 Art Metal Construction Co Sept Inc., July ®136; Nov........cc0... 204 
Salesmen’s Licenses Standardized SOs GEG ivesaks . 242 Standard Mailing Machines Co., 
n Africa. Nov. : 29 Art Steel Co., July *109; Sept. 111; NOV. 6005 66aune yee | 
Sanitary Cups Use “d by Millions, Dec, = . : -» 834 Standard Specialty Co., “The, Sept. *43 
Sept ats A 162 Automatic File & Index Co., Nov. 208 Steel Equipment Co yé-eiv'ba tae 
Sea Lore in the Making Sept ~. *97 Bates Mfg. Co., Oct. *42a; Nov 33 Stolzenberz, Fabrik, B.. 0° o Vac eekeseane 
Sending Catalogues to U. S. Men Baum, Russell Ernest, Oct. 57; Dec. *33 Strayer Coin Ba Co., The, Dec... %33 
Abroad. Oct. {2a Berger Mfg. Co., The, Aug. 128, Sundstrand Adding Machine Co., 
Shipments of Steel Furniture, Juls : ‘Ka bee 131,*132 Ot. -- ose sestanieeee ecdereccsoen Mae 
69: Aug. 69: Deec.. . 69 Berling, J. L., <Aug.... ; *28 Superb Stamp Pad Co. ‘July: 3: :: 132 
Soerabava Has Commercial Muse- Boorum & Pease C« The Oct Tayler Chair Co., The, Sept. jue oe 
un Aug is : . 33 154; Nov #200 Dex . . 154 Telefo Desk Pad Co., Oot... vesss< eG 
Speedy Adders Compete at Cleve- Blick Time Recorders, Ltd., Nov *203 Telephone Auxiliary "Co., Nov..... %30 
land. Nov : . 244 Burroughs Adding Machine Co., Therman Leather Goods Co., The, 
Speed vs. Accuracy, Aug &5 R6 The, Dee . 934 PeORs and koawebesiee 
Statistical Clerks for Government California Arch File Corp., Oct 41 Tiffany Adjustable Stand ‘Co., “Sept.*118 
Work. Nov tela 276 Canton Art Metal Co., The, Nov *33 Trussell Mf 0., The, July. Tera 
Suggestions for Typists, Sept. 93 Clarin Mfg. Co., Oct a *157 Underwood , oF Co., Sept sa: *40 
Supreme Court Defines Carrier's Colytt Laboratories, The, Sept *40 Van Dorn Iron Works Co., ‘July 3 
Responsibility, Nov 7in Commercial Desk Co., The, Aug *29 Aug. *127; Sept. °%43; Oct. *4 12. 
Supreme Court Holds Marking Act Commercial Press, Aug ; *132 *166; Nov. %32; Dec...’. oveneouausee an 
Valid. Dec.... 78 Cook Co., The H. C., Oct 157 Victor Safe & Lock Co., The, Nov. m+ 
Trade Marks and Fountain Pen Cooke & Cobb Co., The, Nov *30 Visblex Co., Inc., The, Aug.. Get rtcts 
Colors Sept.. 48 Cordley & Hayes, Sept #43 Viscol Co., The, Sept.. nonin artes 
Trade Mark Protection Covers Re- Corona Typewriter Co., The, Inc., Wabash Cabinet Co., The, Aug.... ost 
lated Lines. Oct.... 114 Dec. . 34 Wagner, John A., July By igen | 
Travelers Advocate Suspending Davenpo rt-Taylor Mfg. Co., The, Wahl Co., The, July °39: He | 
Sleeper Charge, Sept ; - Aug 124 Wales Adding "Machine Co., ‘Oct Css. 88 
Typewriters Produced in Manhat- Dixie Manufacturing Co., The, De 32 Waterman Co., L. E., MOUs « .useres 
tan, Dec ; . 190 Dixon Crucible Co., The Joseph Watson Mfg. Co., Sept.............9174 
Uncle Sam Wants You to Know, Aug. *135; Dex *81 Weis Mfg. Co., The, Sept.. +00 00 ober ee 
Aug ' Par 62 Downey Co., The C. L., Aug *29 Weiss, Joseph, Oct........ csoeee*hT4 
Uruguayan Imports of Office Ma- Eagle Pencil Co., Nov 204 Welty Co., The William A., “Nov. .. 200 
chines, Sept ; 220 Electro Window Salesman Co., Dec. 33 White, Sam By Oeticids » ovina "166 
Wanted — Address of Mr. Edler, Elliott-Fisher Co., July *38; Aug *26 Yawman & Erbe Mfg. Co., Oct. 40: 
Oct aide: yen ; .. 194 Emerson Paper Mills, The, Sept.... 179 NOV, oo ene 2csse ee eeeeean Pr ertetir : | 
Ware This Man “Dontyuknow,” ~ oy dren a Co., July . BY PASSED AWAY 
Dex ‘ ee are ttane Paper, 4. We MG., MOC. cccccccsees an 
When a Man May Not Use His Faber, Eberhard, Sept. *174; Nov Apgar, P. F., ee ereenece c> oesueiesue 
Own Name, Sept 195 200, Dec.... eee #153, 9181 Clunie, Thomas A., Ne 0 500+ ca 
Why American Gentes ‘Brings Busi- Fisher Mfg. Co., Adam, Aug 65 Coggin, Mrs. Bell we “Ti ontedee rt} 
ness, Dec a 93 Furedy & Co Frank, Nov. 207; Dearing, E. &., the eereresccese 
Windsor (Davie) Helps Paper Mak- DOR stacns #32 Edgar, W. K.. sept... rete eeeeeeteees iis 
ers, July... f 81 Gardner Cale ulating Machine Co., Eggli, Hans w., b05 6:0 ghee dig aig 
WJIR Station Broadcasts Burroughs Tee,  S20Giscai -T er Eldert, N. Laurence, ee pe 
Program, Oct . 185 General Fire :proofing Co., The, Nov. *%31 Esterbrook, Mrs. Richard, Dec..... 146 
Writing Conveniences Precede Civ- Goes Lithographing Co., July . 159 Estey, Charles L., Nov.......s..0. 
lization, July 82 Hallomax Co., Inc., Sept...... . 4 Ford, Brazilla Locke ER ae 
NEW CONCERNS AND ‘BRANCHES Hammond Typewriter Corp., Nov.. 711 Foster, Charles L. Nov. soovescocses, SOD 
Ames Safety Envelope Co., Dec... 178 Hedges Mfg. Co., The James A., French, William i Pengesa: Sept..... 18 
Atvidabergs Industrier, Ltd., Nov. *29 Oct oceeees un alge Gano, R. | OR REP rR. 
Boothe Safe Co., Aug.... Seeke Le Hedman Mfg. Co., The, Nov oe. ae Goodwin, F. 'T., IR Bin omcn'd suthae Fadl 
Burroughs Adding Machine Co., Heinm (se... Tie, Webi. ccccscnccecs *33 Hambler, William C., Nov..........9240 
The, Oct ea eae ae Hellesoe, Hans H., Oct............. *174 How, William Edward, Aug........ 114 
Campbell-Ewald Co., The, Sept 144 Hoge Mfg. Co., The, Oct........... 193 Hunt, George W., Aug............ 117 
Commercial Stationery Co The, I-D-L Mfg. Corp., The, Sept. .124,*127 James, Mrs. Thomas ‘s RTS 


ene: i. cidateas Ta cahkuae ae Independent Mfg. Co., The, Sept... 151 Johnson, Nels, AWB. ..o:0is00008seen an 
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Rest. George D. H., Sept......-..- 117 Pe wen Ge” GORE. . cso conde's cogent 125 Reliable T. W. & Adding Machine 
low, R. J., Ju ly ee ete oan 128 Monroe Calculating Machine Co., Corp., The, Sept. eta 139 
Markwalder. Hoey: Get abanathe tee on DEE sthevdlinesssteaeesS is encesdves 43 Remington ete .. Nov 7 186 
Marsha alp OC...-..+++++ 146 #=Beomroe Jay Randolvh. Sent...... D eview oO ishec Statistics tel- 
Moore, Wilfred, July............... 131 rr Same, Sagt...-.- BY ative to Cost of Merchandise _ 
WEG, CR, AWE. 0 occ ccccccccccsvcces 113 Morrison, Dudley O., Sept.......... 49 Distribution, etc., Oct... 137 
Oden, Charles V., Aug..........--- °14 a nebo 69 Roneo Co. of Canada, Ltd., Oct > ae 
Peabody, George. ‘n “Sept naceeeeee 52 re ON op ac en 181 Salesmanship Applied, Dec . 157 
Proudfit, J. M., Sept egisendaecaved 117 “ *15 Sheaffer Pen Co., W. A., Nov...... 227 
Office Appliances” ‘Trophy, Sept.. °15 +} 
Puckey, Frank, Sept..............+: 117 Osborn, H. C., Dec.........+.....+5 39 Shepard Co., The Henry O., Aug.. 156 
Ray, John, Sept.......------++ees- 117 Owen-Jones, A. E. Oct. 42b; Nov. 247 Sheppard Co.., ,C. E., Aug +» 98 
Rennie, John E., Oct...........«++- *69 Pal Lionel G. H., A #38 South America’s Trade, Sept... 78 
Rogers, Joseph 'D., i Ses dacmante *110 ee oy Pen Co., “Oct. ‘ er Pi apis 185 Special Libraries Assn., Oct 149 
Rossiter, Clinton DS Mddeseauat °145 Patty Co., F. F. > papas ts 163 Summary of Business in Texas, 
MET cn cceetesccces 239 Pelouze. Col. William Nelson, Sept. 59 Nov. aden svival-aeies 19 
Schwabacher, Infant, Aug.......... elif Peterson, E. B. & G. C., Nov. 1: bh ae ies in Sales Organi zations, a 
Shearer, Frank, July...........--. i goon fee pgieehpetiae. 47 nt a aseppetscusce ess : 323 
pay. Hobert Ape. ad teeteee of Piaf I COE, occcccectedens 39 White’ Cuan, 7. - ec. * so . 
ayior, H. W., Oct. 70; NOV......«. . , ’ © svO < 
Tuttle, Edward De Meee coctoete 114 om ay a. anes sé~s beens = Who's Who in the Stationery and 
Welch, Samuel Billings, July.....- 128 Quimby, Edward H., Nov.......... 84 _Office Equipment World, Dec 132 
wer ma RE ie sp AUG... ..00 e Ramsay, R. E., Nov................ 21 y dl re ay &.. Equipment, Oct Bs 
ams ina ki sabseeda z o ce, Sept....... . 3s 
Wood. Mrs ” aap Saphepae 239 Randall. Allen, Nov...... . vovgss:* TIN gOWS AND EXHIBITIONS 
Woodrulf, Rollin Simmons, Aug.... 110 ee oo gy is, Sot. Addressograph Co., Nov 252 
emington Typewriter Co., Dec... al p ks ears *°e . = 
PERSONAL Robertson, Miss Isabella, Dec..... *17 my _(England) Business 
AAtveaniaenh Co. Nov Tim Salmen, Stanley, Sept............. 98 Eiictency Exposition, Oct 
aad Inde Cor _~— sree eneeee 7 Seymour, F. P., Aug. 17; Nov...... 83 British Industries Fair, Dec seven 927 
Sen een Moen so 33 Sheaffer, Mrs. W. A., Nov......... eo wy ee 
> ee anon es 7." Shipman-Ward Mfg. Co., The, Aug. 90 ec ASEN., c., Sep Ce 
Co., . 
American  Multigraph Sales Co Sidney-Morris Co., Oct............. 93 pete nore neeereee pons aes cesses 98 
EE SEE elllns cob wae 60et 00d 0¢e cose 85 FE I g ‘ 
po TE BC EE DA GIBB, din ccnen sede °177 _ ee aomnemenate du Bu- . 
ner srwienot a is 2 Geen. Dns. Sov... gle’ peeeee, On..........., Si 
pie diets We dels GR Rats Bow, Bowen 43 --* First International Congress "of 
Art Metal Construction Co., July Soennecken, Alfred, Sept........... 3 ods glace oe eee over 
ni BP as: ay: Bolster, La Deen 222 18“ Mllnols State’ “Products” Exposition, 
° ° ~~ ) srr SOME. ccccnccceseces ‘ ‘ 26 
sn os cae ese *50 Spears, John, Sept.................. 66 nay ol {” Bxhibi A tis oo eae 
, ° Spillman, Harry C., Aug............ 23 Custria xhibit, Atlantic City, | | 
a _— 8. Aug. = oe 4c #35 OS *42b I Dec. Menai Eeintiog Stationer *43 
Usual «Shak | Baty Tia) pila dia Stephens, Hugh, Nov.............. 244 nternationa rinting, Stationery 
Bauer Co., The R. 8S. = MD cp ccccees 76 Stielow Hans July #36 and Allied Trades Exhibition, 
Baxter, Irving D.. Sept.------------ 94 Stockton, Cal. Advances ‘Prestige, Rh .. EPP a -- 33 
Blankemeyer, E. E., July 159; Nov. A. I. Tredway, July 103; Aug... 37 [eiDsic Pair, Aug 33. 75; 8 "34 
neti eak Strawn, Silas H., Aug.............. 16 on ge Rs gM Bs “ 
Bloss,’ Lawrence, Aug..------+---- 37 ‘Strong, Robert Erskine, Oct.......0129 © NOM, Yorn. Byeqness Shows Nowe 13, 
Boehm, Capt. Carl, Oct............ 141 Ss Mey WOW es ssc cccsceren ess New Zealan d South Seas Ex- 
Bostick, J. N. Ebeheaseiventensst *42b Times-Mirror Stationery & Office po a wees Seas Se 33 
Boyd Co., H. AUG. oo. 0s ceee sees 155 Supply Store, Aug..............- 15 Richmond Office Appliance Assn P 
Bradley & Ginbert CO., MOV... .cccese 171 Todd Company, The, Nov......... Tip Nov. 182: D - 
Buntell Co., The C. J., Aug......... 75 Ae i. MMs sacbccesesetes 35 seseni- Gonlenpini iupacition (Phil- aig 
Burroughs Adding Machine Co., a areawey. ry fo Sept see eeeccsecsves oan adelphia), Oct.......... . 
Sept. 48; ih uehene nahi eeecohod n uxbury, F. “0 Se ere 43 Storms C H. MW Aug 
a ee. SD Pee 189 Underwood Typewriter Co., Sept. TOURS. G5 Ms Aus. — 
peewen, 5 oy SY Fagg de wiakh oaks mt a fi Jove soe oe es eee ons Across the Continent in a Motor 
“ardinel es 0., ic cecdseent pham, I. s+ tndhscasiooneets 2 ee 
Carter’s Ink Co., The, Dec.......... *128 Van Dorn Iron Works Co., Sept.... %27 Pe — eg "Sa i aie et 
Chapman National Bank, July..... *89 Victor Adding Machine Co., Sept..*143 Alonso, Jose, Dec....... ide deseo 
Cleveland Public Library, Aug..... %25 Wahl Co., The., Sept. 71; Nov...... 169 Armida, F., Nov......... Sa 
Cole, Vetnom, NOV... ..scccccccccess 199 Waterman, Frank D., Sept......... *38 Bachrach, Joseph, Sept... a 
Colomb, Victor L., July .......... 135 SE, BO an oes coccececs *182 Barkerding, A. H., Sept teks he 147 
an President, Aug........ oe. me em, ane, > a5 dancin ae 69 Barker, R. H., Dec...... 20 
Corona Typewriter Co., Sept... .50, remmeesame, C. M., FUly...cccccecs 35 Buse, H. W., Se - 188 
Crane & Co.. Inc., Aug............. 155 St ie ~ ” aR PaeeS: *148 Carlson, Martin R., Oct... 33 
Cummings, W. R., a hab bakaaceee *38 Wright, Mrs. Vorley, Nov.......... 248 Cox, C. H. et Aus..... Sanit poe 7 
> , . ia . » ¢ , 9 
Daugherty Mise Gr ‘Sept.’ ga, 239 «PUBLICATIONS Badie, William "H. Sept. < 108 
Denny, Frank Tn Dobie cccccceuusse tse Acme Card System Co., Nov...... 195 Epstein, Joseph S., Oct : 134 
Dietrich, Paul. Oct uh oogkhnae ean 42d Aladdin Mfg. Co., The, Sept....... 174 Eylar, M. S., July....... 123 
=? 27 sony, Somewe, July.... 192 American Clip Co., Oct............ 90 A dy y i se esti cmt 35 
Y : es, Dee........... ses American Lead Pencil Co.. Nov.... 181 ‘aber, Lothar W., Aug.. 164 
Fitzwilliam & Co., Ltd., T., Dec... °48 Angle Steel Stool Co., — rage 244 Fera, Henry, Aug........ 37 
Fox, George E., Dec...:......++++. ett Art Metal Construction Co. Sept.. 167 Foist, Joseph, July.. ae 45 
Froehlich, L. W., _Dec beneccevenees 47 Art Steel Co., Inc., The, Aug...... 135 ly We Es CUE seccccss 104 
ye eeece ae Associated Stationers’ Supply Co., From Moscow to Manchuria, Sept 36 
o > m ri e Ts x >< > ec ‘ 
Seen Ltheptaphing Co, Hov.. "19,351 ate of ticdic inne beg 777 49S Bald’ Winara Get. 134 
Goldblatt, Edward J., Oct....-.eees *42c Boorum & Pease Co., The, Oct.... 113 Harris, F. F., Sept..... 93 
Goldbl t oo. o . 
aan” ha sicas = EIT 106 Brazil, an Economical Review by ee A. By —-- 123 
A t : % Ee acca teaddecacsacects 187 olmes, C » Oct..... *37 
a. ity, Sept....... ae *17 Chicage Binder & File Co., Oct.... 193 Jaffo, D., Nov.......... 20 
Green s Stationery Store, Dec...... 46 Grame & Co., Oct.....ccccccceses 181, 182 Jones, V. S., Nov...... 185 
Helse A = Raat sconesccncbdeccace 150 Davids Ink Co., Inc.. The Thad- Kellner, Albert, Sept.. *105 
a. £8. Ps te ecosscoecs mt ke igh so gc 125 Labarre, E. J.. July 45; Aug 37 
anson, Mrs. E. H., eer Dictionary of Printed Ideas, A, Aug. 151 Marquez, Charles N., Oct *4%@ 
os ~ ys: , Dnéivstesdkeak 167 Dictionary for the Office Machin S Mauthe, William, Sept.. 98 
eck, A. M., OE ATE RR ee oe , ee Machines iche i , 56 
Hemmingway. c. i. MN... 133 and Equipment Industry, Dec... 161 Miteeent "oa gage iv 90 se ae 
ie sem, Boo 00 ses 4 Direct by Mail Advertising, July.. 148 Moncada. A.. Sept...... —_s. = 
- 0° ateeeeg bephdes - Electro Farming, Oct............... 194 en ge a es SRR 4 
Hockin R. H., Oct 73 Namiki, Ryosuk De 
Hoeckel, C. E.,’ July................°37 El Trabajo Nacional, Dec......... 29 = =Nebrauh, D. T.. July... ‘5 
Hooker, f. E., Nov EP ee 185 Erie Art Metais Co., July ecesoccsess 115 Olivetti  Ingegnere A dri: Oct 190 
ee a ee. ee... sc ccscccce | we Five Minutes, Dec..............++. 99 Ortega-Martinez, L., ry 20 
Huxtel, Mr., Dec................... 153 Geneva Daily Times, Sept......... 140 Parker, William A., July -2 112 
mnperaationa! Business Machines Sele Seatine One ‘On aes 6 = Phelps, W. H., Aug dein "0121 
ee ak os wdbabees 158 - ets SOrp., UCC... -...++. 2 ice ’illig lov... 3 
Butarnational Typewriting Con- . Higgins & Co., Charles M., Sept... 151 omed tk H, Nov... ; 138 
A ree *16 Horder’s, Inc., Nov. 97; Dec....... 100 Sutfin, W. Sterling, Sept. -o 147 
— —— ee, A. ov ene a: a inlensnnh Ge o. Se s ecesecccses +4 Thieme, ye” * Sept . og 49 
nsey obert G. and Howard O., ~ “* e Che eee reece 6 Thomas, A. §S., Oct 42d 
So I aaa 163 Kardex Service, Oct..............-. 113 Underwood, John T., July 107 
sriociioes. hor tata EY I ONS an. 066 65-0405 000-0 110 rads o- Fhe g 4 
Koch, Frank J.. Sept SE AO RAE ee 13 — Saving Office Appliances, Walker oe 4 Lee 4 
Lee. W. T., Aug ee ae 6 ee 147 |.) Seer ere eee ee ee ee ee ee 47 Waterman, Frank D. : “Au _ 16 
Loomis, Edwin, C., Juiy.....2.2°2! 180 —- y SS 33 a 2 i. Mee......-... 50 
Lyon Metallic Mfg’ Co., Oct....... 125 opold Desk Co., July............. 107 Wolfinger, Hugo, Sept 25 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


“The influences of the senses has in most 
men overpowered the mind to that degree that 
the walls of time and space have come to look 
real and insurmountable: and to speak with 
levity of these limits is, in the world, the sign 
of insanity. Yet time and space are but the 
inverse measures of the force of the soul. * * * 
In common speech we refer all things to time, 
as we habitually refer the immensely sundered 
stars to one concave sphere. And so we say 
that the Judgment is distant or near, that the 
Millennium approaches, that a day of certain 
political, moral, social reforms is at hand, and 
the like, when we mean that in the nature of 
things one of the facts we contemplate is ex- 
ternal and fugitive, and the other is perma- 
nent and connate with the soul. The things 
we now esteem fixed shall, one by one, detach 
themselves like ripe fruit from our experience, 
and fall. The wind shall blow them none 
knows whither. The landscape, the figures, 
Boston, London, are facts as fugitive as any 
institution past, or any whiff of mist or smoke, 
and so is society, and so is the world. * * * 
The soul has no dates, nor rites, nor persons, 
nor specialties, nor men. The soul knows only 
the soul; the web of events is the flowing robe 
in which she is clothed.”—Emerson. 


” * a 


“Remember—In all things throughout the 
world the NLC? who look for the crooked wl 
see the crooked, and the men who look for the 
straight will see the straight.”—Ruskin. 

“The centre of life is neither in thought nor 
in feeling, nor in will, nor even in conscious- 
ness, so far as it thinks, feels, or wishes. For 
moral truth may have been penetrated and pos- 
sessed in all these ways, and escape us still. 
Deeper even than consciousness there is our be- 
ing itself, our very substance, our nature. Only 
those truths which have entered into this last 
region, which have become ourselves, become 
spontaneous and involuntary, instinctive and 
unconscious, are really our life—that is to say, 
something more than our property. So long as 
we are able to distinguish any space whatever 
between the truth and us we remain outside 
it. The thought, the feeling, the desire, the 
consciousness of life, are not yet quite life. 
But peace and repose can nowhere be found 
except in life and in eternal life, and the eternal 
life is the divine life, is God. To become 
divine is then the aim of life: then only can 


truth be said to be ours beyond the possibility 
of loss, because it is no longer outside us, nor 
even in us, but we are it, and it is we.”— 
Amiel’s Journal. 

* * * 

“Nature is the armory of genius—whoever 
would strike effective strokes for truth and 
ideas, must be afoot often and early to impart 
the stuff of things into his thoughts; we must 
take the reasons into us, if he will live in earn- 
est and take life with the sest that life ts.”— 
Thoreau. 

* a 1K 

“The most beautiful poem there is, is life— 
life which discerns its own story in the making, 
in which inspiration and self-consciousness go 
together and help each other, life which knows 
itself to be the world in little, a repetition in 
miniature of the divine universal ‘em 
be man; that is to say, be nature, spirit, be 
the image of God, be what is greatest, most 
beautiful, most lofty in all the spheres of be- 
ing, be infinite will and idea, a reproduction of 
the great whole. And be everything while be- 
ing nothing, effacing thyself, letting God enter 
into thee as the air enters into an empty space, 
reducing the ego to the mere vessel which con- 
tains the divine essence. Be humble, devout, 
silent, that so thou mayest hear in the depths of 
thyself the subtle and profound voice ; be spirit- 
ual and pure, that thou mayest have commun- 
ion with the pure spirit—Amiel. 

oes 

“The art of meditation may be exercised at 
all hours and in all places; and men of genius, 
in their walks, at table, and amidst assemblies, 
turning the eye of the mind inwards, can form 
an artificial solitude; retired amidst a crowd, 
calm amidst distraction, and wise amidst folly.” 

Isaac Disraeali. 

ca * 

“All the performances of human art, at 
which we look with praise and wonder, are in- 
stances of the resistless force of perseverance. 
It is by this that the quarry becomes a pyra- 
mid, and that distant countries are united with 
canals. If a man was to compare the effect of 
a single stroke of the pick axe, or of one im- 
pression of the spade, with the general design 
and last result, he would be overwhelmed by 
the sense of their disproportion; yet those 
petty operations, incessantly continued, in time 
surmount the greatest difficulties, and moun- 
tains are leveled, and oceans bounded, by the 
slender force of human beings.”—Johnson. 
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. SIX Reprinted by special permission from the Sat 


Copyright 1925 by the Curtis Publishing Compan) 


Yes; it is a pretty good old wagon. 
It is the only one ever made; but it 
has many admirers, and some have 
used it as a model. It is about the 
only vehicle that has everything the 
passengers really need to proceed in 
reasonable comfort along the high- 
way of life. And yet— 


It is up to us to see that the ma- 
chine is kept running. If we do our 
part as men and women every day we 
shall find that it takes very little at- 
tention to keep the good "bus U. S. A. 
going, and that the reward for what 
we do is incomparably great. 


Let us cheerfully bring whatever is 
needful to the common lot and keep the 
old machine spinning merrily onward. 


CI 





























VING that the 


elt 
manufacturers of this 


leading 


held 


would be able to give a reliable fore- 
cast of business probabilities in 
1926, Office Appliances has ap- 
proached a considerable number of 


them with a request for a brief ex 
position of their opinion on the out 
look. We have tried to make this 
review cover every division of the 
industry and have succeeded fairly 


well. It was expressly understood 
that mcerns and individuals were 
not to be quoted and it is a signifi- 
cant fact that without a single ex 


ception every one who has replied to 
our letters has voiced the optimistic 
We take pleasure in 
ting the substance of 


7 
| 


letters received. 


point of view. 


presel a large 
number ot 

\n official of one of the leading 
office machine companies has out 
lined the situation in a way which 
we believe will 
statement of the 


serve aS a concise 


and reasonable gen 
eral situation 


There is every reason to believe 


that 1926 will be a banner year in 
the office appliance industry—a year 
of good sales records a vear ol 
substant increases all down the 
line 

‘Seve things indicate these re 
sult 

“First—Washington is enthusi- 
istically optimistic as to the large 
measure of prosperity that is 1m 
nediately ahead of us. I cannot re 


call a time when there were so many 


optimistic speeches from headquar 
ters of our Federal Government 
‘Second—Change in income ta 
levies will release money for invest 
ments and operating expenses. 
hird—Educational propaganda 
for the past few vears is beginning 
to show results. Business men in all 


sections of the country and in all 


ireas of activity realize, as they have 
never realized in the past, the need 
of accurate daily figuring informa 
tion. Business men are conscious of 


the relation of up-to-date figure in 
formation to the profitable operation 
of a business. Many executives real 
ize for the first time that an increase 
in profit is not going to come so 
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Appliances 


Outlook tor 
1926 


Review of Opinions on the Year’s 
Prospects from Heads of 
Leading Concerns Through- 
out This Industry 


much from an increase in sales vol- 
ume as from a reduction of ex- 
p* nses. 

‘A keener appreciation of these 
facts will make it easier to sell of- 
fice equipment, particularly adver- 
tising, bookkeeping, calculating and 
billing machines. 

‘Then, the Iuropean situa 
tion will place our business on a 
bigg¢ r and sounder basis. 1926 
should be a very fine year tor ex 
port business and an 
ports indirectly affects 
our domestic business. 

‘Another angle worthy of thought 
is the fact that sales performances 


too, 


increase 1n e@x- 
and betters 


an even and sate 
Immediately following the 
var, the human element of the sales 
organization suffered in proportion 
with all the other exaggerated no- 


ire once more on 


tions that seemed to be paramount 
in every community. Like almost 
everyone else, Mr. Salesman pos- 
sessed a distorted conception of 


Sales organizations becam«e 
temperamental, changes 
over night. Now almost all of this 
unsatisfactory condition 
have washed away and we are get- 
ting back to the good old times of 
steady performance lhe 
salesman is going to produce more in 
1926 than he did in 1925, and this 

turn will have a beneficial effect 

our 1926 performances. 

‘All down the 
ment manufacturers are accomplish 
ing real worth-while in the 


Vallles, 


occurred 


seems to 


average 


line office equip 


results in 
betterment of equipment and in the 
production at a price that is more 
in keeping with good buying values. 
['remendous strides have been taken 
in the office appliance industry dur- 
ing the past three or four years. Re- 














markable achievements in machine 
improvements are evident. Continu- 
ally it is becoming easier and more 
matter of fact to use machines on 
work we once considered only the 
function of the brain and pencil. 
Now we think only of doing it me- 
chanically, and as a result there is . 
a much broader demand for the ma- 
chines that do bookkeeping, calculat- 
ing, billing and other kinds of cal- 
culating work.” 

A sales manager of one of the 
foremost companies believes that 
the present satisfactory conditions 
will show consistent improvement 
throughout the year. His company 
is planning increased production 
with full confidence. Almost with- 
out exception conditions throughout 
the country are fine and the opti- 
mism they hold concerning 1926 
seems to be not unlike that of the 
business leaders in practically every 
line of industry. This gentleman 
feels that an aggressive forward 
campaign is clearly indicated. 1925 
yielded a volume considerably in ex- 
cess of 1924 and his company looks 
forward to greater increases in 1926. 

The vice-president of another 
prominent manufacturing company 
believes that 1926 should be even 
better than 1925 which was the best 
year the office appliance industry 
has ever experienced. 

In the typewriter field, opinions 
are no less optimistic. Business, 
says one of the foremost concerns, 
is going to continue at least through 
the first half of 1926 under about 
the same conditions that existed in 
the last half of 1925. Conditions 
appear to be healthy without indicat- 
ing any inflation or great boom, 
neither is there going to be any de- 
pression or material slowing down 
during the first half of the year. The 
company states that they do not ex- 
pect a change in the last half of 
1926 but will not venture to 
prophesy beyond the first six 
months. 

Another typewriter company, a 
leader in the field, says that they are 
looking forward to an exceptionally 
cood year for 1926. This statement 
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is mild in the view of this company, 
because their business volume is 
now making records in all depart- 
ments and all the different models 
of their machines are sharing alike 
in unprecedented activity. Nothing 
in the general condition or present 
business outlook leads them to ex- 
pect any lessening of activity during 
1926. 

In office furniture, one of the 
foremost men in the steel field gives 
us something to think about. He 
takes the view that our view is to 
be determined by our attitude to- 
ward work. He says: 

“*The Richest People On Earth’ 
is a phrase that has been used many 
times since the World War to de- 
scribe this nation of ours. History 
tells us that in the past, when a na- 
tion reaches the point where this 
can be said of it, deterioration sets 
in and that nation is going down. 

“The United States has done 
many things that were contrary to 
history. Whether or not we will in 
a striking way pass through this 
crisis will be determined by our at- 
titude toward work in 1926. 

“The progress made in the office 
equipment field through necessity is 
measured in direct ratio to condi- 
tions favorable or unfavorable ex- 
isting in general business. 

“If we as a nation roll up our 
sleeves rather than putting on our 
coats, feeling that prosperity is in 
sight, I have every confidence that 
the volume of business in the office 
equipment field in 1926 will show a 
nice increase over 1925. As I 
speak of rolling up sleeves I have 
in mind particularly those engaged 
in selling. We must not overlook 
the fact that the problem of produc- 
ing has been solved and that the 
great problem now is how to sell 
what is produced. 

“In foreign fields conditions will 
gradually improve and export vol- 
ume should increase.” 

Another manufacturer in the of- 
fice furniture line believes that 
everything will go well if business 
is let alone. All we have to do is 
to go ahead and pray that nobody, 
our law makers included, are going 
to stir things up and slow down the 
wheels of prosperity. This house 
believes that the outlook is promis- 
ing for next year. They have more 
prospects before them than they 
have had in the last fifteen years. 
1926 will be bigger than 1925. 

One of the oldest and_ best 
known office furniture manufactur- 
ing houses in the country, has this 
brief statement to make: “We agree 
with the impression now prevalent 
that business in 1926 will be good 


and we, therefore, believe that those 
who are pursuing an aggressive pro- 
gram will enjoy a successful year.” 

Another office furniture manufac- 
turer says that as usual the business 
barometer will show a somewhat 
spotted condition, but generally 
speaking, the outlook is most en- 
couraging. All government depart- 
ments seem anxious for business to 
expand. There seems to be plenty 
of money and the Wall street situa- 
tion is good. 1926 should be a ban- 
ner year. 

A leading manufacturer of inks, 
adhesives, carbon paper and inked 
ribbons, presents the following con- 
cise statement: “I think we are all 
pretty much agreed here that there 
is reason to expect a good year in 
1926. Fundamental conditions are 
sound and there are no specific con- 
ditions in the stationery field that 
are likely to make trouble. There is 
no knowing when European devel- 
opments may begin to affect us more 
seriously than now, but I anticipate 
no marked change within the next 
year.” 

Another widely known ribbon and 
carbon man, prominent in the coun- 
cils of the National Association of 
Stationers, Office Outfitters and 
Manufacturers, thinks that 1926 
should be unbelievably better than 
the previous year. The last six 
months of 1925 have marked a fine 
business. The year starts in with 
a good pressure of demand and the 
first six months, at least, should be 
better than the first six months of 
1925 which were not so good as they 
might have been. Whether or not 
business is going to be prosperous 
in 1926 depends on how members of 
this trade handle themselves during 
the first six months. If there is not 
too much over-production, if the 
spirit of good business will stay put, 
if every one will really believe that 
business is good and can be kept so 
for a while, there appears to be no 
reason why we should not have sev- 
eral years of good business. All 
over the country there are good gen- 
eral conditions, an immense amount 
of building not only in office build- 
ings, but in factories; farmers are 
in fairly good shape, and the year 
should be a good, solid, substantial 
one. 

Another ribbon and carbon manu- 


facturer states that they have been 
busy in all divisions and this indi- 
cates that general business must be 
good. The railroads are moving a 
tremendous amount of freight com- 
paring favorably with the boom 
years a short time ago. The differ- 
ence between those years and now is 
that most of the goods moving out 
of factories are being turned over 
quickly by the dealers. Merchants 
should not load up like they did in 
1919 and 1920 but buy only what 
they can reasonably expect to turn. 

One of the leading executives in 
a widely known ribbon and carbon 
manufacturing house in the East ex- 
presses the following forecast which 
he bases upon the experience of the 
past year. “From information ob- 
tained through our salesmen and ad- 
vices received from other sources, 
we believe conditions at least for the 
first six months will be exceptionally 
good. ‘This is also the prediction of 
the heads of the largest industries 
in this country. The only exception 
may be the coast section which 
seems to be suffering somewhat 
from the reaction of the boom which 
condition is due in part perhaps to 
the heavy tourist travel to Florida. 
The Pacific Coast is an example of 
the unnatural rise in land values 
Florida should benefit by the ex- 
perience of the Western section, but 
we fear the Floridans will not do so. 
However, we are more than optimis- 
tic regarding the situation through 
the whole of 1926. We are putting 
forth extra effort and have brought 
our organization up to a higher point 
of efficiency than it has ever reached 
before.” 

Still another leading ribbon and 
carbon house expresses the follow 
ing impression: “Unless something 
entirely unexpected occurs, we feel 
that we are justified in preparing for 
an increased output in 1926. Even 
if general business were to show no 
great increase, the chances are 
bright for office equipment, as it is 
one of the growing branches of the 
industry. When we have every rea- 
son to believe that general business 
will show up well in 1926, we can 
confidently expect our line to do 
likewise. Office equipment is labor 
saving, which is sufficient reason for 
us to be optimistic. Only a few 
years ago we recall that that most 
conservative of all animals, the 
banker, did not appreciate office 
equipment, but today he does to the 
hilt, buying not only the best and 
the latest but being willing to back 
the members of the industry in any 
reasonable way.” 








Soo 
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HEN Office Appliances ap- 

proached the regional gov- 
ernors for ideas and plans for the 
coming year, the time was just 
before Christmas and everybody 
was in the midst of the holiday 
season. For this reason not all of 
the regional governors found 
themselves able to respond. Sev- 
eral did, however, and we give 
here the gist of their remarks. 

District No. 2.—‘‘Capital Dis- 
trict Stationers plan to hold a 
meeting February 2 at the Hamp- 
ton hotel, Albany. President Sell 
will be present. Beyond this our 
plans are not fully outlined, but 
we expect to announce them later. 
We believe the year will be a good 
one for the National Association 
as dealers in this section appre- 
ciate the good work it has done 
and are becoming more interested 
than ever before. We predict this 
year will be one of the best the 
National Association has ever en- 
joyed. I believe I voice the sen- 
timents of the entire district.’’- 
William N. Stewart, Regional 
Governor. 

District No. 3.—‘“District No. 3 
goes into the New Year with the 
expectation that it will do good 
work before the bells ring out the 
final hours of 1926. We expect to 
hold several meetings during the 
vear and believe that we shall be 
able to advance the 
spirit in this respect.” 
P. Waddy, Regional Governor. 

District No. 6.—“While District 
No. 6 has not completed a pro- 
gram for 1926 the tentative out 
line is as follows: We expect to 
hold four or five meetings in the 
respective states of our territory 
and to standardized pro- 
gram to be given at all of these 
meetings. We hope to help the 
medium-sized dealer 


association 


W « dsc a 


use a 


with some 
valuable educational work on 
how to manage and compensate 
his inside salesmen; the relative 


value of his different departments 
to one another in relation to his 
expenses; the departmentization 
of the various lines and the devel- 
opment of advertising, store and 
floor displays. We expect to have 
enough material on these subjects 
to make our meetings of interest.” 

C. J. Nachtigal, Regional Gov- 
ernor. 

District No. 7.—“The dealers 
particularly in the smaller cities 
have been neglected because of 
the difficulty of reaching out and 
helping them through one central 
office in Chicago. The new re- 
gional plan is bound to overcome 


Regional 
Governors 


eral of the District Governors 
of the N. A. S. O. O. M. 


this condition if the governors 


put themselves into the work as 
they should. The reception that 
the National Association work 


has been given in my district has 
been most gratifying and even 
after a year in office I believe 
there will be no trouble in accom- 
plishing as much for the cause 
during this year as we brought 
about last year. It is not easy to 
obtain the dealers’ interest over 
a aistrict as large as this to such 
an extent that they will give up 
time and spend money to attend 
group meetings. Nevertheless 
the proper amount of effort brings 
results that are surprisingly en- 
couraging. This year I expect to 
hold group meetings in cities con- 
veniently located for each state. 
In this way I believe the various 
communities will be better served 
by localizing the topics to be 
taken up.”—A. J]. Walker, 
gional Governor. 

District No. 8.—*We shall hold 
some meetings in our district 
probably beginning early in April 
and expect to have a larger at- 
tendance and greater enthusiasm 
than we had last year. We hope 
to work out some suggestions to 
submit to the National Associa- 
tion at its next convention.” 
William Schmiederer, 
(,overnor. 

District No. 9.—‘‘To develop the 
proper spirit in an organization it 
is necessary to keep in close con- 
tact with the personnel. Trade 
associations must render a def- 
inite service to members, who 
will seldom appreciate what is 
done unless it is persistently i1m- 
pressed upon them. Loyalty 
among members is one goal to be 
sought. <A_ strong educational 
program should be developed and 
ways be devised to reach every 
member of the association. An at- 
tractive pamphlet might be is- 
sued by the headquarters office, 
giving a history of the associa- 
tion and the services it performs. 
The district governors should 
impress members in their dis- 
tricts that they are the direct rep- 


Re- 


Regional 


resentatives of headquarters and 
responsible for the progress of 
the work, and that wherever 
possible associations should be 
organized and affiliated with the 
National. Personal work by dis- 
trict governors will accomplish 
wonders for the organization.”— 
W. Neill Stewart, District Gov- 
ernor. 

District No. 10.—“This district 
is large in extent, but does not 
contain a great number of sta- 
tioners, Denver being the central 
and largest city in the district. 
We shall do our best to hold 
meetings in different sections dur- 
ing the year with a view to bring- 
ing as many of our members as 
possible to the convention next 
year.’—George E. Horne, Re- 
gional Governor. 

District No. 11.—‘Utah was 
added to District No. 11, making 
it in area one of the largest re- 
gions to be taken care of. I vis- 
ited Salt Lake and conferred with 
the stationers there and find them 
thoroughly pleased that they have 
been joined to our Northwest 
District. 

“We will do considerable work 
locally in our different states and 
are making great preparations for 
our Pacific Northwest Stationers’ 
Association convention, which 
will be the feature event of the 
summer, and will be held in Van- 
couver, B. C., June 24, 25 and 26. 
We expect to develop at this 
meeting, and also at our local 
meetings, suggestions which we 
can present profitably to the Na- 
tional convention when it meets 
in the fall. District No. 11 has a 
number of enthusiastic National 
members and we expect to have 
a very profitable year.”—Will J. 
Ortel, Regional Governor. 

District No. 14.—“The new re- 
gional district number fourteen 
comprises a lot of territory, but 
the main population is in Los An- 
geles. There is room for work in 
securing new members for the 
National Association, but it is 
doubtful if any local associations 
can be organized in the district. 
The Los Angeles Association 
seems to be sufficient for this pur- 
pose. This organization is a real 
working association, under the 
chairmanship of G. H. Pockels, 
who took charge about a year 
ago. I am sure that we shall de- 
velop some ideas which will be 
well worth presentation at the 
next National convention wher- 
ever it is held.”—Joe E. Harvey, 
tegional Governor. 
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HE personal equation is a more 

difficult problem in selling loose 
leaf than in selling any other item in 
the stationer’s stock. A whole group 
of men with sales ability could be 
quickly assembled to sell eyelet ma- 
chines, waste baskets, drinking cups, 
or a dozen other of the stationers’ 
specialties. But not loose leaf! 

The loose leaf man must not only 
have sales ability, but he must have 
a knowledge of modern bookkeep- 
ing and office methods. He must 
know the different lines of loose leaf 
goods. He must know something 
of ruling, printing and paper stock. 

How to get the necessary knowl- 
edge of accountancy and office prac- 
tice is a vital problem. It is being 
solved usually by the salesman him- 
self. In one Chicago stationery 
store four of the floor salesmen are 
taking night school courses in book- 
keeping at their own time and ex- 
pense, in order to get this knowledge 
to help them in their sales work. 
This is a rare spirit and should be 
encouraged by employers wherever 
discovered. 

The high schools and the universi- 
ties in the larger cities offer night 
classes in bookkeeping and account- 
ancy. The tuition to the public 
school classes is nominal, and often 
the classes are more convenient to 
attend than the regular business col- 
lege. The maintained by 
resident accountancy are 
usually of a much higher order and 
quite expensive. Salesmen should 
have some financial encouragement 
from their firms when taking this 
class of work. 

Managers of business colleges 
could possibly co-operate profitably 
with local stationers of their own 
city by arranging special courses for 
this kind of training. By specializ 
ing on system designing and placing 
emphasis on the use of modern 
methods and machines they could at- 
tract salesmen who sell any kind of 
office device or equipment. Every 
enterprising salesman should be anx- 
ious to obtain such training. Even 
correspondence could be 
offered and thereby be made avail- 
able to office supply and equipment 
men throughout the country. Home 
study is very valuable. The libra- 
ries contain a wealth of books along 
this line. 

Some of the leading manu factur- 
ers of loose leaf goods have at- 
tempted to shoulder the burden of 
training the dealers’ salesmen, but 
with limited success. 

The report of the 


classes 
schools 


courses 


Loose Leaf 


Committee of the National Associa- 
tion of Stationers and Manufactur- 
ers at the Grand Rapids convention 


On Stocking 
and Selling 
Loose Leat 


Some Practical Suggestions by W. 
Lee Fergus of the Marshall-Jack- 
son Company, Chicago, III. 

Note.—W. Lee Fergus is the 
compiler of the Index to Loose Leaf 
Forms which ran serially in the last 
six issues of this journal. He is 
unusually well qualified to suggest 
loose leaf selling procedure. For 
several years he has been the active 
head of the Marshall-Jackson Com- 
pany’s loose leaf department, and 
his ideas are the result of practical 
experience in his own section, where 
the index referred to is in constant 
use. Mr. Fergus has supervised 
many of the large loose leaf instal- 
lations in this territory and is re- 
garded as an authority on the sub- 
rect. 
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sounded the keynote of the problem. 
Possibly the work could best be 
done by the National Association 
Certainly their work should get bet 
ter co-operation from both the dealer 
and the manufacturer. If so, the 
association could become a veritabl 
clearing house for information on 
systems and installations in every 
kind of business Eventually the 
stationer would be able to serve his 
own trade fully as well as the spe 
cialty house which sells through its 
own trained men and gives them the 
benefit of all the accumulated ex 
perience of its different branches in 
meeting problems in every kind of 
business or organization. 

Salesmen Should Study Cata- 

logues, Etc. 

But, getting back to present day 
conditions, some salesmen find it dif- 
ficult even to learn the lines of goods 
they are handling every day. They 
should study the catalogues, the 








sample books. the dealers’ bulleti S 


and the advertising the trade 
magazines. They can always lear 
by questioning th nufacturer's 
representatives and inspecting his 
sample lines and st the stoc 
But last as well as tud 
cataloques. 

Concerning Selection of Lines. 
Chere are many factors that ha 
to bear on the select line of 

loose leat merchandis lirst ot 
should be the integrit | policy « 
the house behind the ¢ s, and tl 
character of the m presenting 


them. Other considerations are the 
comprehensiveness of the 
distance from the facto ind 
up-to-dateness and the ualitv of the 
merchandise. 


Having decided upon a line, care- 
ful buying is the watchword for the 
successful dealer. Profits are to 


easily buried in slow-moving stocl 
Business communities are as diffe 
ent as neighborhoods and it 1s dift 
cult to forecast the requirements o 
one territory by the needs of 
other. Keep a careful stock record 
and buy accordingly. Don’t let ne 
goods creep into stock unheralded 
When adopting a new line or new 
items, buy moderately, but give th 
goods a generous display in tl 


window and in the store 
| 


shown by the clerks and outs 
men, then reorder according to sal 
Arrangement of Loose Leaf 
Stock. 
\rrangement of the goods 
: ] 


store is a problem for <trous 
dling. All stationers e agreed 
the department idea However 
is quite profitable t 
leaf sample book and a few ledge 
and columnar outfits in the bla 

book department, 
who have asked for bound book 
the advant ces of 

eaf without having t luct thet 
to the ; 


are favorable to 


be shown 


1 


loose leat counter before tl 


lwo fixed rules ¢ | 
rangement of the | ; 
The first is 
goods most call 
most convenient spot N\ ; 
have the better eo f o 
most acce ssible , instance. 
ledge r leaves are t } ect iter 
cts teen te 
iently placed, then | th. 
quality linen stock at oe oo 
salesman’s finger tips. Let the sé 
ond grade stocks and all -f 
be placed on the unnet a ee 
shelves. This will aid selling tl 
better grade of goods If ring hon 
are being considered have the 
leather covers on the  handies 
shelves, making it necessary t 





Ve 
of 
Ol 
he 
he 
he 

he 


he 





climb up or stoop down to get at the 
canvas or imitation leather goods. 

Constantly showing the goods in 
the store, in the window and in the 
prospect's office, is the first step to a 
sale. And that conforms to the old 
rules of salesmanship, first to attract 
attention: then to show a need ; next 
create 2 desire, and finally close the 
sale. 

Every Customer a Possible Loose 
Leaf Buyer. 

\bout every customer who comes 
into the store can be interested in 
some loose leaf item. The skill of 
the salesman is needed to sense the 
thing most applicable. This should 
be studied so it will be no accident 
that the man who comes in to buy 
real estate blanks is tactfully shown 
samples of loose leaf listing forms, 
or the man who looks at policy en- 
velopes is shown insurance record 
forms; the man who buys drawing 
instruments is shown construction 
data sheets ; or the auditor who buys 
an analysis pad is shown the latest 
type of binder: or the girl who buys 
carbon sheets is shown a loose leaf 
stenographer’s notebook; or the 
salesman who buys a sample case 1s 
shown a loose leaf catalogue cover 
and a price book, eic., €tc A com- 
prehensive list could be made show- 
ing the various items in which dif- 
ferent classes of people are « specially 
interested. These are simple sug- 
gestions to make to customers, but 
they are sure foundations for future 
sales. After showing a form or dem- 
onstrating a binder, give the pros- 
pect a descriptive circular such as 
are readily supplied by the manu- 
facturers, and then follow up your 
lead by ‘phone or personal call. Be 
sure to mention the proposal again 
when the customer is next in the 
store. A considerable percentage of 
orders can be secured. 

Practical Way to Show Forms. 

To facilitate the showing of loose 
leaf forms the writer has devised a 
“form file.” This consists of heavy 
folders made of paper cover-stock 
and holding all the available forms 
on any one subject. These are in- 
dexed alphabetically with celluloid 
insertable tabs under headings such 
as Advertising, Appointments, At- 
torneys, Automobile, Beauty Par 
lors, etc., following somewhat the 
arrangement of titles in the Index 
of Forms which has just been pub- 
lished in Orrice AppLiaANces. Each 
folder has a sample of all the avail- 
able forms concerning its subject, 
regardless of the brand or whether 
carried in stock or not. Also sam- 
ples of forms which have been made 
specially to order can be combined 
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SUGGESTIONS FOR THE OPEN BOX FILE FOR 
LOOSE LEAF FORM INDEX.—This is described by Mr. 
Fergus below Variations in classification may be made 
according to the requirements of the user of the file. 


with the stock forms, providing care 
is used to distinguish between the 
stock and special forms and have 
them so marked that the clerks and 
customers will not be misled when 
handling them. 

This is the most convenient 
method of showing loose leaf forms 
that has ever been devised. No 
searching through sample books, 
catalogues, or shelf stock. Simply 
pull out the proper folder from the 
file and present to the customer for 
immediate inspection all the avail- 
able forms on the subject in which 
he is interested. Salesmen can 
easily take out a folder when go- 
ing out on special calls to see cus- 
tomers who have inquired for some 
particular kind of form. 

By arranging an open box file in 
a convenient place on the counter 
customers are often attracted to the 
collection of forms and are im- 
pressed with the fact that you can 
furnish forms covering nearly all 
possible business requirements. 
When they are in the market they 
will remember where their needs 
can best be met. 

Some Final Suggestions. 

Heretofore the display of loose 
leaf binders has had more of the 
manufacturers’ attention than has 
the display of forms, and some very 
good display units for binders are to 
be had from the different loose leaf 
companies. To show too many 
types of loose leaf binders is clearly 
an error. Often the customer will 
buy the cheaper grades of merchan- 


dise when he would otherwise glad- 
ly have bought the best if the lower 
grades had not been on display. 
Furthermore, too much _ valuable 
store space is consumed by a dis- 
play of the complete line and too 
much good merchandise is soiled by 
such elaborate showings. Clearly, 
only the better grade of goods 
should be displayed and the lower 
quality merchandise produced only 
when demanded. 


Much shelf space can be saved by 
placing all binders of the same size 
in stacks, rather than segregating 
the different lines. Thus all 6x9% 
sectional post binders would be 
neatly stacked together regardless of’ 
the binding material. Then instead 
of having all the various sizes of 
Russia and corduroy binders to- 
gether in a motley array of sizes, we 
have a neat, uniform appearing 
stock with comparatively no waste 
space. The best grade binder 
should, of course, be on the top of 
each stack. 

A regular and systematic stock 
count of ledger, columnar and other 
sheet forms can be kept on the front 
of the boxes. These forms are 
usually packed 500 to the box and 
so marked on the label. When a 
hundred sheets are sold, the 500 can 
be scratched out and the figure 400 
marked on the box and so on. When 
the box is nearly empty, the fact 
can be noted at a glance and the 
stock replenished without goi 
over the whole line for a we 4 
count or waiting until the regular 
periodical stock order is made up. 
It is imperative to watch the stock 
on hand and never be out of the fast 
selling numbers. : 


\) 











——;; 
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OR SOME time the Kardex 

publications have quoted the 
varying purchasing power of the 
dollar. The reason is that Mr. 
James H. Rand, Jr., president of 
the Kardex Rand Company, more 
than most men, realizes the fun- 
damental importance of this fac- 
tor in business. 

As I write, the dollar is worth 
sixty-three pre war cents; that is, 
our present dollar buys sixty- 
three per cent as much goods at 
wholesale as did the dollar in 
1913. 

In terms of the “pre war cents 
of 1913” the dollar has varied as 
follows: 


he ah cae cseueee 105 
SRE is 6 0 vs owes 49 
DN ie «000dehwwes 152 
RSs uc ay 6 dn esd Oa 100 
gg Ser ee 41 
Sere 73 
 EOEDs a vecvvedceeeawe 63 


If the physical yardstick by 
which we measure cloth should 
fluctuate between forty-one per 
cent of what it is to 152 per cent 
we can easily imagine the havoc 
it would work on business—in the 
cloth market, for instance. And 
if, through some strange blind- 
ness, such fluctuations in the 
yardstick were not perceived by 
buyers and sellers of cloth, how 
much worse the havoc be! 

Far greater is the havoc 
wrought by our dollar when it 
fluctuates between 41 and 152 
pre war cents. For the dollar is 
used far more extensively and far 
more fundamentally than the phy- 
sical yardstick. 

The dollar is a sort of universal 
yardstick of commerce. It enters 
into practically every business 
transaction. Whenever the physi- 
cal yardstick is used to measure 
cloth the dollar is used to measure 
the money exchanged for the 
cloth. A variation from 41 to 152 
in the “yardstick” measuring the 
money paid for the cloth. 

And not only are dollars ex- 
changed for yards but dollars are 
exchanged for bushels, gallons, 
pounds, acres and every other 
sort measure. Therefore, ups and 
downs of the dollar are equiva- 
lent to downs and ups of not only 
yards but bushels, gallons, 
pounds, acres and every other 


sort of measure. To vary all these 
at once would not be as disturb- 
ing as to vary the dollar. 

To disturb the yard would dis- 
turb the cloth market and little 
else, while to disturb the dollar 
disturbs not only the cloth mar- 


Our 
Unstable 
Dollar 


Being a Resume of an Article by 
Irving Fisher, Professor of Po- 
litical Economy, Yale Univers- 
ity, Written for the Kardex 
Institute of Business Manage- 
ment and Reprinted Here by 
Permission. 


ket but the wheat market, the coal 
market, the oil market, the real 
estate market, and a _ thousand 
other markets. 

Not only that, but the dollar is 
used where no other unit is used 
at all, namely in the money mar- 
ket, where dollars are exchanged 
for dollars—the dollars of one 
year for those of another year, as 
in bonds, mortgages and so-called 
loan contracts. Thinking of ex- 
changing or lending a million 105 
cent dollars of 1860 for the return 
of a million 49 cent dollars of 
1863 or borrowing the latter and 
repaying in the 152 cent dollars of 
1896 or exchanging the latter for 
the 51 cent dollars of 1920 or the 
latter for the 63 cent dollars of 
today! Yet such contracts were 
made to the tune of billions of 
dollars. The man who bought a 
$1,000 gold bond in 1896 matur- 
ing in 1920 bought a veritable 
gold brick. The $1,000 he got 
back were worth only a little 
more than a quarter of his origi- 
nal investment. Unstable dollars 
make unstable bonds. 

The havoc thus wrought on 
business by our unstable dollar is 
seldom realized. Those who suffer 
most from it almost always attri- 
bute their suffering to something 
else. They seldom complain of a 
swollen dollar or a shrunken dol- 
lar or a drunken dollar, but com- 
plain instead, of the  superfi- 
cial symptoms of this dollar dis- 
ease. A “High Cost of Living” is 
merely a symptom of a shrunken 
dollar. A “Depression of Trade 
and Unemployment” are symp- 
toms of a swollen dollar. The so- 
called “Business Cycle” is a 
sympton of a drunken dollar, 
lurching first in one direction and 
then in the other. 

Not only do most business men 
fail to see what is back of these 
symptoms but they often suspect 
things to be back of them which 


are not. They personify the evils 
and hold some class of persons 
responsible, instead of the tricky 
little dollar. 

Generally those smarting most 
from a shrunken dollar blame “the 
profiteer.” While, reversely, those 
smarting most from a_ swollen 
dollar find their scapegoat in the 
“bloated bondholder” or the “gold 
bugs of Wall street.”” Even “the 
business cycle” is attributed to 
the diabolical conspiracies of spec- 
ulators. 

During the last two years | 
have made an intensive study of 
the “Business Cycle” and have 
found that this strange stagger- 
ing of business occurs when our 
dollar goes on a spree. The re- 
sults of this study are published 
in the June number of the Jour- 
nal of the American Statistical 
Association. It is there shown 
that “the Business Cycle” has its 
roots largely in alternate inflation 
and deflation, i. e. an alternate 
fall and rise in the purchasing 
power of the dollar. 

During inflation, i. e. when the 
dollar is falling (prices rising) 
producers get higher prices with- 
out (at first) having to pay cor- 
respondingly higher _ salaries, 
wages, rent and interest. In short, 
during rising prices the producer's 
receipts increase faster than his 
expenses, causing his profits to in- 
crease greatly. He becomes, by 
no special effort of his own 
(though often nothing loath) a 
“profiteer.” 

On the other hand during de- 
flation, i. e. when the dollar is ris- 
ing (prices falling) the opposite 
is true. Receipts fall faster than 
expenses can be cut down be- 
cause SO many expenses are rela- 
tively fixed—salaries, wages, 
rent, interest—and so profits are 
decreased or wiped out entirely. 
“Profiteering” becomes impossible 
and instead there comes depres- 
sion of trade, bankruptcies, 
shutting down of factories and 
unemployment. 

These disturbances are due to 
changes in our dollar, i. e. changes 
in the level of prices. The fault 
does not lie in a high or low price 
level, but in a rising or falling 
price level. The important fac- 
tor, in short, is not the price level 
itself but how fast it changes up 
or down (1. e. how fast the pur 
chasing power of the dollar 
changes down or up). 

This rise or fall of the price 
level, stimulates or retards the 
volume of trade. The effects on 
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trade are not felt at once but lag 
several months behind. Of the 
effects of any given spurt upward 
of prices it seems that about three 
per cent is felt withm a month, 
six per cent in the second month, 
seven per cent in each of the 
third and fourth and fifth months 
and thereafter a less and less ef- 
fect each succeeding month 
through several years. Of course, 
these effects of any price 
spurt blend with those of other 
price spurts or the opposite, so 
that the total resultant effect at 
any one time is a composite of 
many previous price changes. 
The total resultant effects on 
trade thus felt from the price 
change of recent years coincide 
with the actual course of trade. 
In other words, the actual 
movements of trade, its ups and 
downs, are explainable almost 
wholly by the ups and downs of 
the price level (the downs and 


one 


ups of the dollar). All other fac- 
tors are relatively insignificant 
except in 1918 when Government 
war orders swelled the volume 
of trade quite regardless of any 
changes in the dollar. 

Charts are available showing 
these different changes and sta- 
tistics can be had to show this 
relation back to 1877. Those 
given in the article above men- 
tioned may be had on application 
to the Kardex Institute. 

The lesson of all this is that the 
greater vicissitudes of business 
for instance the great boom 1916- 
1920 and the great depression of 
1920-1922, are mostly symptoms 
of a diseased dollar, one suffering 
from inflation and deflation, a sort 
of “chills and fever.” As long as 
the business world continues to 
put up with such an unstable dol- 
lar, i. e. continues to put up with 
inflation and deflation, business 
cannot avoid being almost as 


tipsy as the dollar which meas- 
ures it. 

Only when we get a stable dol- 
lar and a stable price level, free of 
inflation and deflation, can busi- 
ness stay, year in and year out, 
on an even keel. Fortunately the 
necessity of stabilization is being 
increasingly realized. Thirty-one 
nations declared in favor of it at 
the Genoa Economic Conference 
in 1922 and the method proposed 
in their resolution, that of credit 
control, is already being applied 
by our federal Reserve System 
so far as they have the power and 
authority. “More power to their 
elbow” should be the fervent wish 
of every business man who be- 
lieves in safe and sound policies. 
Every business man can help, if 
only by creating public sentiment 
favorable to such policies and by 
keeping his own eyes open, watch- 
ing the value of the dollar and 
setting his own business course. 


A Better Merchant in ’26 


Twelve Ne Ww Year Resolutions That Will Help 


NOW, at the beginning of another Business Year, 1 


firmly RESOLVE: 


TO merit public confidence in 1926 by square dealing, 


} 


to Make Me So 


which my bread and butter depends—than any uni- 


versity has to offer. 


TO guard well my credit, since good credit is hard to 
gain, but may so easily be lost. 


To increase 


»y more efficient service as the buying agent of the 
people, by honest advertising of worthy goods. 
TO meet competition, not to fear it; to meet it on its 
oun ground with better methods, with more 
‘hustle’ and headwork, with a smile that wins the 


confidence even of children while disarming the 
ill-humor of the habitual “grouch.” 

['O take the Bank into my confidence, putting all my 
cards on the table and making it my financial coun- 
sellor and friend, instead of merely a convenience. 

['O join the organizations of the trade—if still on the 
outside. To learn to co-operate; to lend a hand. 

TO avoid “knocking” the other fellow. Ill help him 
in a friendly way when I can, and mind my own 

ss when I cannot. 

TO make time and take time for the journals of the 
trade—to read them, to study them, to use them, 
remembering that they put into my hands each 
month a more highly specialized course in business 
administration—in merchandising the very goods on 


busine 


George 


TO buy wisely—and sell at a profit. 
‘volume’ by every legitimate means, but never for- 
getting that it is “net” that counts and pays the 
bills. 

[TO help my employes to serve me better by fostering 
“teamwork,” by delegating responsibility, by pool- 
ing my OWN trade knowledge and experience with 
theirs, by showing real interest in them, not merely 
in what I can get out of them. 

TO make all settlements and adjustments with custom- 
ers promptly, cheerfully, to the full satisfaction of 


the customer. 


TO discount all bills—with the help, if necessary, of 


my friend the Bank; thus making a first welcome 
profit on my goods. 


TO co-operate as helpfully as I know how with those 


wholesalers and manufacturers who show apprecia-~ 
tion of my problems as well as of their own in 
working constructively to build business for us both. 


Stock Turner. 
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6¢T’D LIKE to see the suits ad- 

vertised in the morning 
paper,” said a prominent business 
man, president of his company, in 
response to a greeting from the 
head floorman in what is probably 
the leading store of its kind, in a 
metropolitan city. 

A salesman was called, who, 
leading the way, inquired from 
the prospective customer as to 
what he especially desired to see. 

“I want to see that special pur- 


chase of suits advertised this 
morning—fifty dollar suits.” 
The salesman glanced at his 


prospect for the purpose of esti- 
mating the approximate size and 
as he stopped in front of a rack, 
filled with men’s suits, said: 

“Let's slip this on for size,” 
taking a coat from the group. 

“Are these the fifty dollar suits 
advertised?” asked the visitor, 
glancing over them. 

“Some of these are fifty dollars 
and we have more elsewhere. 
Isn't this an attractive grey ; good 
value, too, and one I believe you'll 
like,” again suggesting that the 
prospect try it lor size. 

“No, I’ve lost my enthusiasm 
for them now. | thought from 
the announcement in the paper 
that you had a special group, set 
aside to sell at fifty dollars, but I 
see you haven't.” 

The customer left the store dis- 
satisfied, feeling that the time 
taken from his business had been 


wasted and displeased at the 
service received. 

The brilliant work of the ad- 
vertising department had been 


lost by poor management or lack 
of cooperation somewhere along 
‘the line. Whether the misleading 
impression given the prospect was 
due to untruth in the advertising, 
unintentional perhaps, or faulty 
coordination does not matter. To 
the disappointed inquirer, the 
house is a liar and its reputation 
for honesty and integrity at stake. 

When a_ possible buyer is 
brought to a store, through its 
advertising, expecting to see a 
special purchase, at a special price, 
waiting for his inspection, his en- 
thusiasm wanes when he finds it 
to be pure buncombe and the only 
thing offered is from the regular 
stock and at the regular price. It 
is poor merchandising, a damper 
on good will and a destroyer of 
business. 

Sam Weissenberger, director of 
publicity, Halle Bros. Company, 
Cleveland, Ohio, has devoted an 
important part of his time with 





AreYou Losing 
Customers 


for These 


Reasonsr 


By J. A. Palmer. 

his firm to digging up complaints 
and straightening out affairs with 
customers. In an article “Why 
Customers Quit Trading at Your 
Store,” which appears in Furni- 
ture Record for September, Mr. 
Weissenberger analyzes the 
causes for closing of accounts and 
the relation of complaints to 
weaknesses in store employees. 
Quoting : 

“Customers leave 
cause wherever human 
serve other people, mistakes will 
creep in. A delivery man can walk 
across a flowerbed, a footman can 
allow another machine to park 
first in front of a store, a sales- 
person can say in a superior man- 
ner, ‘if you want something 
cheaper, try the basement store,’ 
a bill can go by error to a father- 
in-law with the same initials, but 
different viewpoints on how much 
a woman should pay for a dining 
room set—a customer can _ be 
waiting and another come in and 
be served first, a package sent C. 
©. D. through an error, credit 
manager or any of a thousand so- 
called insignificant trifles may 
arise, but anyone of these so- 
called insignificant trifles can fill 
a customer with cold fury and out 
of the store she walks. 

“Each one of us will admit that 


stores be- 
beings 


each customer is a very impor- 
tant individual to our business, 
but how much more important is 
that customer to herself. She 
may be a sheet in the ledger 
marked K to © to our book- 


keepers, but to herself she is Mrs. 
J. Alexander Klump, the most im- 
portant person in all the world. 
Her feelings, her desires, her pur- 
chases, her credit is all important. 

“And remember always, the 
customer who leaves your store is 
no different fundamentally from 
those who build it.” 

Mr. Weissenberger says further, 
in part, that a retail store is sim- 
ply a mass of details. Let one de- 
tail go wrong, and a customer 
walks out of the store. He sug- 
gests the frequent checking up of 
these details. Again quoting: 


“In keeping the customers trom 
leaving your execu- 
tive should frequently judge the 
judgment of his employees who 
must meet the customers face t 


store, every 


face. 
“Customers leave stores be 
cause they regard every employee 


1 


no matter how humble, 
sonal expression of the business 


as the pet 


\ young lady calle lor a size 
36 bathing suit of 


knew. \ “Saturdayv-afternos 
clerk glanced at her and curtly re 
marked: “Why you’ couldn't 
possibly get into a 36.” 

She walked out, to that 
store forever and a vdvertise! 
against it for the rest of her days 
In this particular case, the womat 


knew what she wanted. She had 


been buyer for the bathing suit 
department of a large department 


store. 
Customers are wrong In many 
instances and often do not know 


what is suited to then 


in awhile a custome! 


But once 


right and 


knows she is right You can't 
afford to gamble on the intelli 
gence of the customer with whor 

you are dealing. By careful and 
tactiul suggestions even the 
“know it all” customer can be 


sold the article which will be most 


satisfactory to her. 


hold up 
inspection 


Customers don’t like 
their bank account for 


A gentleman asked to be shown 
some overcoats lhe clerk 
promptly asked: “How much do 


you want to pay?” 

“T'll probably have to pay what 
ever your price is should I find 
something which is suitable.” His 
antagonism was aroused from the 


start and his best attention di 
verted. A sale was 

There are ways of ascertaining 
about what your customer feels 
he wants to pay without asking 
how much money he has. A care 
lessly dressed individual may 
have a salary expressed in five 
figures. 

“Don't be too optimistic re 
garding your store. If you are 


anxious to keep your customers 
trading with you, look for what is 
wrong in your rather than 
pat yourselves on the back and 
point to what is right. Not only 
look for it, but find it. You can 

“Customers stores be 
cause they are told lies 


store 


leave 
They are 
told these lies most frequently in 
advertising.” 








rr we 





Page 


\ motorist called for two spark 
plugs of a standard advertised 
brand, in a cut-rate auto supply 


store. ‘The clerk said: 
“You int the new style, of 
course,” and asked the make of 
“You advertise these at thirty 


ine cents for any make of car.” 
‘Yes, that’s the old style ; your 
car requires the new style 
ey re sixty-nine cents.” 


\dvertising of this kind gives 
ill advertising a bad name. Lead- 
ers are all right and may be made 
business builders, but when a 
prospect is brought to your store 
expecting one thing and is offered 
inother, he questions the accu 
racy of all your statements and 


discounts the claimed value. 
“Customers leave stores be 
cause they go into stores and fall 
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into the hands of indifferent sales- 
people, who do not read the ad 
vertisements and dont know 
what all the interest on the part 
of the customer is about. 

we you want to check the ac- 
curacy of those statements, send 
five different shoppers into your 
own store and ask five different 
sale speopl tor the advertised 
merchandise and report accurate 
lv the result.” 

Mr. Weissenberger offers this 
as one reason why advertising 
costs are mounting. In his expe 
rience, he has found that custom 
ers leave one store because its ad 
vertising is so dull and uninterest 
ing. They are attracted to an 


other just from its advertising, . oe 
- mentally from those who built it.” 


possibly out of curiosity to see if 


the product is as advertised, and 


often become customers of that 


L. C. Smith and Corona Typewriter Merger Plan no par Corona o 


Corona Typewriter Company to Dissolve 


na common st 1s to be 


res I t is agreed to isst 


Of tl rona first preferré 


n> 


$284,500. par $100, 





000 shar of Smitl 


which 1s 8 per cent col 
utstanding Of the 7 Because of his 


est 4 2 4 
preferred stock, $973,200 


»f 25,000 sha 


I 
$2,000,000, par $10: 


J f an authorized 


neces y hoy ‘ 
> aac C onds outsta 


Che next effect 


| { Sry 


Burroughs 


{ rona stock for ) g th 1 


t be paid ' hing () 
1 to 46.338 
j ire f this 


Ty for $1.800.000 | impr 


Ferchaud Ta 
consent J. B. Fercl 


Smit! toc] inder sShrevet t la 


d preferred at $100 lowa, later pron 


t 


[ ( Smith & Bros 


vy, 1926. 





store. A new buying habit is 
formed and one hard to break if 
the competing store is on the job. 


“Customers leave stores be- 
cause stores don’t put themselves 
out to let their customers know 
how human they are, how really 
interested the store is in their 
problems. A store magazine, no 
matter how simple, will certainly 
do a lot to make up for the neces- 
sary lack of personal contact, 
which must exist in these days 
between customers and the owner 
of the business.” 


Reiterating what Mr. Weissen- 
berger has said: “And remember 
always, the customer who leaves 
your store is no different funda- 


In every detail there is a possi- 
bility of a lost customer. 





ymmon stock outstanding of an authorized 
res. 
Typewriter, Inc. has outstanding 
( in 7 per cent cumulative preferred shares 
issue of $3,000,000 and 30,000 shares of no 
total authorized issue of the same number 
are also $1,000,000 6 per cent first mort- 
nding of an authorized issue of $2,500,000. 
of the above transaction is to provide the 
with sufficient cash to pay off all bank loans, 
und second preferred stocks, leaving it with 
s outstanding, but 46,338 shares of com- 
ith over $500,000 of cash in its treasury. 


at the name of the consolidated companies 
ith and Corona Typewriter, Incorporated. 


Bulletin Visions 1926 Expansion. 
eater part of 1925 there has been a steady 
roduction,” said the Burroughs Bulletin 
ng Machine Company) December 12. 
reason to believe the increase in sales 
ill be just as steady and greater in extent.” 
of the manufacturing division to be 


I 


port the sales field with a steady output of 


the advanced preparations being made 
onstruction of a building known as. a 
[his is an important addition to the equip- 
plant 
ent will facilitate increased production, 
ption of operations, and promote econ- 
tion.” 


kes Burroughs Shreveport Agency. 


ud has been established as manager of the 


gency of the Burroughs Adding Machine 
ling E. M. Williams, who resigned re- 
haud had been manager at Fort Smith, 
promotion. He has been with the Bur- 
fifteen years, starting as a salesman at 
Then he became salesman at Sioux City, 


1oted to assistant to the agency manager. 


inted manager at Muskogee, Okla., and 
apacity until transfer to Fort Smith. 
experience Mr. Ferchaud is well qualified 


par $100 per share to meet the added responsibility of managing this larger 


are 19,065 shares of age! 
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EDITORIAL 





For the thought of us at the holiday season, 
appreciation. Before 


friends hie re at 


us rest your quiet messengers, bearing symbols of the 


in other lands, our grateful 


New Year 


and friends 
Christmas and the 


home 


cards and letters from near and far, whose messages increase the fragrance of the fairest flower in life's garden 


good will, 
The Year’s Outlook. 


HE first article in the present issue is a review of 

a series of forecasts for 1926 made by several of 
the ablest and most prominent men in this industry. 
Other years have been introduced by other forecasts ; 
but it is significant that this year there is not a jarring 
note. There is no pessimism—no exception to the gen- 
eral statement that we are going to have good times in 
1926. Several gentlemen preferred to limit their fore- 
casts to the first six months of the year because they dk 
not regard any set of conditions to be a guarantee for 
a longer period than that. They do not expect a slump 
the latter part of the year, but do not care to go on 
record as saying one may not come. 

These forecasts are based very generally upon the 
volume of orders received during the last six months 
of 1925 and upon general information available con- 
cerning what may be termed the basic industries of the 
country, such as agriculture, iron and steel production, 
etc. In the larger sense, the world is at peace and is 
busily engaged in constructive enterprise. 


It is probable that there will be some downward 
revision of the income tax law to go into effect when 
the returns are due in March, these provisions applying 
retroactively to incomes earned 1925. Should this 
occur, we shall find even less dissatisfaction with the 
income tax than has existed heretofore, with a certain 
release of capital which would otherwise be turned into 
tax channels. 


DO YOU ll 


Have 
Probably not just now. You are 
And yet, you may sell out sooner 


business men 
health or other unforeseen conditions. 
to sell, the 


When you have buyer 


reputation of your business. 


is something that will make it easier 
for at. 
When Frank Munsey bought “The 


character, not circulation. 


‘ANT 


in business to 
than 
who have had to sell out unexpectedly because 


will think hard about the 


The good will becomes a real and tangible 
to sell the 


Bought circulation may not stay bought, 


Every indication points to a year of sound and active 
business in 1926. a 

Association Work to Be Active in 1926. 

IEWS of the regional governors of the National 

Association of Stationers, Office Outfitters and 
Manufacturers, on another page of this issue, indicate 
that these gentlemen are going after the work vigor 
ously in their respective districts and that there is to 
be an awakening interest in association work among the 
stationers of this country during this year. This is as 
it should be, because there are many things which the 
stationery trade can discuss with profit and many im 
provements which can be made in business systems and 
practices in this industry. The study of 
prime importance because not every dealer has an ade 
quate understanding of how to figure his outgo. 

There is room for improvement in arrangement of 

stores. in advertising and in selling and all 
these things will be taken up and discussed in the dif 
ferent regional districts during the year so that by the 
time the next convention starts in October the district 
governors will have reports to make which should form 
the basis for better systems and practices throughout 
the trade. 


costs is oT 


policies, 


<--> 


Two Pages Missing 


> gee ADERS will observe the omission of pages 153 
and 154 in this issue of Office Appliances. Those 
pages were reserved for an insert which reached us 1 

aa time, but conflicted with the postal regulations 
on a technicality and could not be used 

TO SELL OUT? 


you any thought of selling your business? 


stay. 


you expect. You know plenty of 


of accident or 


good wl, thr 
asset. lt 
business and to qet a good price 
ah bouagl P 


but character 


New York Mail,” he said, 


forms the basis for circulation that will increase and stay.” 


And there 
character of your business 


you are, you 


has developed among patrons and among possible 


who have a business 


, the reputation it has with the public, 


may have sell. The 
the good will 
patrons, 1s 


you 


and prospective 


what is going to make it more easily salable. 


And so, Mr. Business Man, 


the character you can for your business. 
or in the purse of your family, 


some day, 


with all your getting, 


get all the 
[t will mean money in 
through the estate 


good will, ail 
your po k t 


you are trying to 


build up for your family's protection when you are gone. 


You may wot want to sell out. 
sell out. 
for the sale c 


ability to deliver something more than mere 
bought as well fresh from maker or producer. 


Talks for 1925. No. 12. 


(All 


You may not think you are 
2ut for all that, you may have to sell out. 
omes, you can make a good and a satisfactory sale, 


rights 


going to want to 
So build that when the 
because of your 
stock that could be 
Business 


time 


inventory items, 
Frank Farrington’s 


reserved.) 
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Fixing the Salesman’s Task 


A Talk Given by L. V. Britt, General Sales 
Manager, Burroughs Adding Machine Company, 
at the Meeting of the American Management 
Association, St. Louis, Mo., December 4, 1925. 














L. V. 


BRITT. 


The subject assigned to me, viz., “Fixing the Salesman’s 


Task,” Mark 


weather many, Many complaints bu 


reminds me of [Twain's comment on the 
“There 


little has ever 


+ 


have been 


very been done about it.” The few thoughts 
that I shall attempt to express here are based entirely upon 
experience in my own particular business. 


There are two methods of breaking in a new salesmat 
One, and although on the face of it, it 


unbusinesslike, is, | 


appears to be very 


believe, commonly used even to the 


present day; selecting the salesman, giving him a price list, 
a map or geographical description of his territory, certain 
preliminary instructions, and then he is told to “Go To It.” 

Usually at this time he is given some daily reports ot 
cards and asked to make a report on each call. The result 
invariabiy is that the man will make his calls in a perfunc 
tory sort of way and spend evenings writing up a mass of 
record cards on calls made. Suddenly he awakens to the 
fact that he is not getting results in the way of sales; in 
fact he concludes that as a salesman he is just a good cen 


sus taker. 
Keen Man Will Change Tactics. 

If the man is an exceptional man this discovery will cause 
him to change his method of work, to use more judgment 
in the selection of prospects to be interviewed, to eliminate 
lost motion and the writing of daily reports which do not 
record anything of value, and from then on he begins to 
make progress. 

The other method, and I believe the only practical and 
extreme care in the 
selection of salesmen, using an outline of the salesman’s 
task to aid in the selections, thus calling to his attention 
the then after he is 
employed, prescribing definite tasks from day to day. 

In other words, to define his work. 


businesslike method, is to exercise 


requirements of the position, and 
During recent years 
sales managers are beginning more and more to realize that 
the salesman’s work can be divided into specific tasks and 
that the work can be directed and supervised in orderly 
fashion. Here are some practical methods of fixing the 
task 


We will assume that the man has been properly selected 


salesman’s 


and given preliminary training so as to fit him for the 


responsibility of his assignment. 


First: Quotas can be assigned. We analyze a territ 
on the basis of the number of business enterprises as 


factor and on the basis of the number of our machines 
use as another factor. This Serves as a measuring stic} 
and lets the salesman know what constitutes a good rec 
of performance. We can go further into det separat 
this quota by classes of machines so that the salesman 


have a guide to a well balanced sales prod 


produces co-ordinance of sales with manufacturing prt 


duction 


Instruction Course on Unit System. 


Second: A definite instruction or trainit progran 
be divided into units and each unit be assigned as 
ticular task. These units of instruction ma be 
form of lectures, demonstrations, or technica roble1 


all cases followed by a questionnaire 


[his is particularly advantageous in a large organi 
for the reason that if a man is transferred trom one age! 
to another, his instruction can be conti: 
ruption. 

Third: We can furnish the salesman wit sts 
prospects in his territory, require him t eacl 
make a written report of vital intormat dev« 


ments, etc. In this wav we can be sur 


covering his territory 


Further assistance can be give ‘ 
territory into sections. For example, a lar ty territor 
might contain ten units or blocks, each blo eing charge 
with a fixed quota The sales secure a ( 
credit to offset charge. 

Review of the results indicates t 
blocks where additional effort is required \ 


might be compared to a town in the count: 


We also give him a list of all « 


him to call on each to ascertain if the user is getting 


Fourth: 


service out of his equipment. 
Quotas Stimulate Definite Production 
» stimulate the sale of o1 


Fifth: In order t 


machines we assign each 


salesman a trial quota with a vie 


of focusing part of his attention and energy his 


direction 


Sixth: To insure definite co-operation wit ur adve 
ing department and judicious use of advertising mater 
we can require that he send in a certain number of nat 
of worth while prospects each month to whom our adve 
tising department will send literature. It is rtant t 


this be kept in mind in fixing the salesman’s task l 


sales and advertising effort should be co-ordinated, ot! 


wise much of the value of the advertisin 


Wil 


We could ask the salesman to furnish us ea 


day with a brief written outline of his plans for that day 


Seventh: 


Once each month we could have hi vrite out his 
the 


work. 


plans for the future. On face of it, this 


g had experience as a salesmat 


be impractical, but havin 
that 
roaming around the territory without proper 


I 


am convinced there are too many salesmen toda 


The result is waste and increased cost of distribution 
Collection Combined with Education 
We could also 


(Continued on 


Eighth: set the task of requiring sa 


Page 146 


Handsome Wall Calendar 
Che Roberts Machine Compa f Brook 
lyn, New York, recently 
the 


company’s 


Numbering 

sent out to its trie a fine 192¢ 
calendar, portion showing 
the 


contains twelve 


wall upper 


models of machines The pad attache 


sheets—one for each mont The figures 


are large and easily read from a distance 
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“Tlion Day” at Utica Rotary Club. 


Friday, December 11, there occurred at Utica an event 
of special interest to the inhabitants of the town of Ilion, 
where the Remington typewriter is manufactured, and to 
the officials of the Remington Typewriter Company. This 
was the so-called “Ilion Day” luncheon of the Utica Rotary 
Club, which was devoted entirely to the neighboring town 
of Ilion and its products 


[he interest of the Utica Rotarians and of the people of 


Utica generally in this affair was most significant In the 
matter of attendance alone, “Ilion Day” at the Utica Rotary 
Club made a record which has not been rivaled several 


years By actual count, 192 Utica Rotarians were present, 


r ninety per cent of the entire membership. This, in itself, 


is impressive evidence of the interest of Uticans in then 
small but justly celebrated neighboring town 

Leonard Rayburn, purchasing agent of the Remington 
[Typewriter Factories, presided at the luncheon and intro 


ed as the speaker F. A. Schmidt, a prominent attorney 


Ilion. Mr. Schmidt’s speech was a “ten strike” for Ilion 

d its products He said that, while the tow: f Ilion is 

nly credited in the United States census with a population 
of 10,500 e thousand one hundred and eighty-five people 
ire emploved in the town’s manufacturing enterprises, and 
that the value of these manufactured products is conserva 
tively figured at over $27,Q00,000a year. Che actual pay 

ll in Ilion amounted last year to $6,428,000—truly a re 

irkable showing for so ‘sinall a community 

Another message from Ilioti te Utica, this one i direct 
Remington typewriter message, was the splendid concert 
given at the banquet by the Remington Typewriter Band 

nder the direction of its able leader, | L. Daniels. The 
quality of this band was a revelation to many Utica 
Rotarians, several of whom remarked that Utica, although 
ten times larger than Ilion, could not boast the possession 

such a band. At the conclusion of the concert Mr. 
Daniels was requested by Mr. Fenner, the president of the 
lub, to stand, and the prolonged applause which he re- 
eived was evidence of how thoroughly the concert had 
been appreciated. 

Che limax of all was the exhibit of the products of 
Ilion, whi was held in the Italian Room of the Hotel 
Utica during the afternoon. and evening After the 
luncheon, this exhibit was studied with attentive interest by 
all of the Rotarians, and, following them, by the business 
men, school people, and townspeople of Utica until late in 
the ‘ 

Among the Ilion manufactures included in the exhibit 
were the products of the Remington Typewriter Company, 


the Remington Cash Register Company, the Remington 


Arms Company, the Library Bureau, A. N. Russell & Sons 


Company, and the Sterling Mills 

The complete Remington line, including a machine for 
every purpose, never made a more impressive showing In 
this long row of exhibits were the Remington |] table, the 
arious standard Remington machines, including the Models 


» _- , 
12, 30 ar d SU, tl 


1e Remington-Noiseless, the Models 21 and 


23 Accounting Machines, and the New Remington Auto 
atic Elect: Typewriter, now rocess of manufacture, 
icl therto been exhibited only at the New York 
and Chicago Business Shows 
Miss Elsie Keller, the well-known speed demonstrator, 


demonstrated the Electric 


J. B. Tourbert, genial manager of the Albany Reming 
t offices vas much in evidence, and hi vide acquaint 
nce in Utica, where he formerly worked manager of 
he sub-office, had more than a little to do with the su 
cess of the ccasion. 
Among the other Remingtonians present were Mr. Ray 
Mr. Ross, Mr. Willians, Mr. Young, the general man 


ager of the Remington Typewriter Factories from Ilion; 
F. J. Stanin and Dana Ealy from the Utica sub-office; J. F. 
J. Towle, F. W. Schremp and H. Launsback from the Al- 
bany office, and J. T. Thornton, domestic sales manager, 
and A. C. Reiley from the Remington home office in New 
York 


Osborn Heads Better Business Bureau. 


Henry C. Osborn, president of The American Multigraph 
Company, has been elected president of the Cleveland, 
Ohio, Better Business Bureau. His election took place at 
a recent meeting of the Board of Directors of the Bureau. 
Mr. Osborn succeeds the late David C. Wills. 

Mr. Osborn has been interested in the werk of the Bureau 
or many years. He has been a director for six years, and 
served several years as vice president. He was instru- 
mental in building up the “Before You Invest—Investigate” 
plan of the Bureau, whereby employes of members of the 
Bureau receive monthly pertinent bulletins giving warning 
against fraudulent and highly speculative investments and 
giving suggestions as to the proper conservation of savings. 
Each member concern using the bulletins has a key man 
through whom inquiries are made by-employes. He refers 
inquiries to the Bureau, which investigates and returns a 


Through these bulletins it is said that many working 
people have obtained valuable knowledge of the principles 
governing the practical myestment of funds, 

The plan described has been adopted by practically every 
one of the forty-three Better. Business Bureaus among. the 
larger cities of the United States. —A, E. D. 


Copeland Succeeds Bardenheuer as. Boorum & 
Pease Sales Manager. 


\V. C. Bardenheuer, who has béen in the service of the 
Boorum & Pease Company for the last twenty-three or 
twenty-four years, resigned his position as general sales 
manager on December 16 and has severed his connection 
vith the company. He is succeeded by Harrie E. Cope- 
land, who has been the company’s New England represen- 
tative for twelve years. Mr, Copeland has taken charge at 
he company’s main office, 84 Hudson avenue, Brooklyn, 
New York 

[The resignation of Mr. Bardenheuer comes as a surprise 
to his many friends throughout the United States. For 
many years he has been a constant attendant at national 
conventions of stationers, where his charming and genial 


¢ 
t 


personality make him always welcome. 
Mr. Bardenheuer’s plans for the future have not yet been 
definitely determined. 


J. C. Hub Manufacturing Company to Move. 
The J. C. Hub Manufacturing Company, Third street 
near Euclid avenue, Cleveland, O., are preparing te move 
to new premises at 1760-1780 East Twenty-second street. 
he building was especially designed for the company. It 


s two stories high. They will occupy the entire second 
floor containing 19,000 square feet. All four sides are glass- 
enclosed, while additional illumination comes through a 
The company produces the Hub Security Folder and the 
Hub Celluloid Tab Guide, both of which devices they orig- 
ed. They also produce filing supplies, such as folders, 
ndexes, etc., and carry on a large printing business. 
About two months ago the company opened a branch 


fice in the General Motors building, Detroit, Michigan, in 
harge of D. H. Hamilton.—A. E. D. 
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Rebuilt Typewriters 


Some Thoughts Suggested by the Recent 
Meeting of the Chicago Typewriter Dealers’ 
Association Who Were Entertained at 
Luncheon on December 8 by The Shipman- 
Ward Manufacturing Company of Chicago. 

HE remanufacture and distribution of used typewriters 
Whos made great gains in the last ten years. No section 
of the office equipment field has gone ahead more rapidly 
both in volume and character of output as well as in appre- 
ciation of the public who are more and more coming to 
understand that the rebuilt machine bearing the name of a 
responsible rebuilder possesses definite standards of value 
and is worth the money charged. The high character of 
most of the output of the rebuilding factories throughout 
the United States and the uniform excellence of the prod- 
ucts of the foremost responsible rebuilders has made the 
rebuilt typewriter a factor of decided importance in the 
industry. 


The rebuilder does not pretend to make 


machine out of an old one, but model for 


original condition. 
a new model 


model the value of the genuine rebuilt is a real thing 


One may obtain for less money machines which have been 
simply reconditioned, machines which are frankly second 
hand, or machines in the rough, paying rrespondingly 


less for the lower classificagions. 
The leading typewriter companies have given substantial 


recognition to the rebuilt industry, realizing the fact that 


used typewriters must be recognized as a fact and com 
petent rebuilders must be given opportunity to obtain psed 
machines at proper prices. The excellent advertising and 


energetic salesmanship of the rebuilt typewriter companies 


is of advantage to the entire typewriter industry, spreading 
the use of typewriter among people who at the time of 


buying would hesitate to purchase a new machine at a 


tential 
I eld tor 


greater outlay, but every machine user is a user 


of a new typewriter. We no longer have a virgin 


the typewriter, but the replacement market is becoming 


more and more important, and machines are purchased as 


trade expands and new activities are launched 





MEMBERS OF THE 
GRAPHED IN FRONT OF THE 
to right: W. H 
Typewriter Dealers’ Association; W. O. 
poration; E. J. Sheehan, Ames Supply Company: W. R 


CHICAGO TYPEWRITER 
SHIPMAN-WARD 


Manufacturing Company, San Francisco, California; A. R 


Adding Machine Corporation: H. W 
Typewriter Company; L. E. Dauer, 


Typewriter and 
Bassett, Bassett 
Standard Typewriter Service; J. H 

Lower row, left to right: 
W. H. N. Shipman, Shipman-Ward 


“Billy” Holbrook, Holbrook & Gibson: G. H. Van 
Typewriter and Adding Machine Corporation; C. B 
and W. H. Gross, Holbrook & Gibson. 

The organization of several associations in this field has 
also been a factor in advancing the general standards of 
business practice among typewriter men and in crystallizing 
definitely the trade terms and distinctions between different 
classes of used machines. Nowadays the buyer of a used 
typewriter can be sure he is getting the worth of his money 
if he buys from any one of a number of reliable dealers 
who may be found in almost every city. If he buys a re- 
built or a remanufactured machine—the terms are synony- 
mous—he for. He 
machine to which value has been added to such an extent 
that it 


receives what he pays receives a used 


and in such a way has been restored almost to its 


Fox, Walter H. Fox Typewriter Company; 
Rathke, General 


Evan Johnson, Office Appliances; 
Manufacturing Company 
shivered when the shutter of the camera opened); James 
Allen, 


Pratt, American Writing Machine Company 






Trade-in machines must be sold and in order to be sold 
DEALERS’ ASSOCIATION AND OTHERS PHOTO 
FACTORY ON TUESDAY, VECEMBER 8.—Upper row, left 
P. E. Kinnisten, secretary-treasurer of the C igo 
Typewriter Exchange; Arch. Gibson, the Lignole Cor 
Albright, Holbrook & Gibson; W » Fites, Ink Ribbon 
Ames, Ames Supply Company; A. B. Froehlich, Re ble 
Kempnich, Shipman-Ward Manufacturing Company; ¢ oO 
Shipman-—-Ward Manufacturing Company T Ss Martir 
Frank D. Kline. Specialty Typewriter Compan) 
and president of the Association (Mr. Shipmar 
P Vard, Shipman-Ward Manufacturing Compa 
General Typewriter Exchange; W. M. Shipley. Reliat 
Lanterman; O. E. Ernest, Typewriter Inspection Compa! 
they must be put in suitable condition for Certainl) 
no manufacturer wants machines of his make to go upor 
the market unfit to perform the service for hich they 
were intended; hence it is necessary that su machines be 
reconditioned. Such machines, after they ve passed 
through the factory of the rebuilder, have a inding in 
the market. This is not the old day, but day and 


those who hold deprecatory thoughts of rebuilt typewriter 
machines are decreasing in number everywher 
Associations a Factor in Progress. 

One of the evidences of this new day whic] breaking 


in the typewriter industry was a meeting held by the Chi 
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cago Typewriter Dealers’ Association on Tuesday noon, 
December 8, as the guests of the Shipman-Ward Manufac- 
turing Company at Ravenswood and Montrose avenues. 
The meeting was held at this place on the invitation of 
Messrs. Shipman and Ward, who entertained members and 
guests at luncheon at a restaurant a short distance from the 
plant. 

The spirit of this meeting was significant. There were 
between twenty and thirty persons present, most of them 
competing typewriter dealers, but there was a spirit of 
universal fellowship and friendship exhibited during the 
entire half day. Significant also of the new spirit in the 
business world was Mr. Shipman’s offer to his fellow type- 
writer men, “If when you are taken through the plant you 
see anything that you want to copy, any process that would 
help you, you are at liberty to take it and use it for your 
own good and for the good of the industry.” 

No company has done more than the Shipman-Ward 
Manufacturing Company to advance the standards of the 
rebuilt typewriter business and this is not to say that other 
companies do not do equally well. The rebuilts sent out by 
the responsible rebuilders throughout the United States 
open the way for the sale of hundreds of thousands of new 
machines 

The members and guests of the association gathered in 
the office of Mr. Shipman and Mr. Ward a little before 
noon and by half-past twelve all had assembled, when 
President Shipman called the meeting to order for a brief 
business session before luncheon. On motion, the minutes 
of the previous meeting were accepted without being read 
and the meeting proceeded to the discussion of the license 
ordinance which President Shipman said would be ready to 
submit to the committee of the association in a couple of 
days 

The matter of membership was discussed. Mr. Ames de- 
sired to know if the association represented eighty per cent 
of the dealers in Chicago. On casting up the reckoning it 
was found that the association does not quite come up to 
the eighty per cent figure, but that it does include a large 
majority of the responsible dealers in the city. The or- 
ganization now has a membership of twenty-eight and 
vigorous efforts are being made to add to this number. 

One of the guests of the day was W. E. Fites, general 
manager of the Ink Ribbon Manufacturing Company of 
San Francisco. Mr. Fites covers the Coast for the com- 
pany he manages and spends considerable time on the road 
He gave it as his observation that whenever associations 
have been organized and kept up dealers have advanced 
the standards of the industry and have been able to realize 
better profits through a spirit of mutual confidence which 
association work engenders and the interchange of ideas 
among the members. Mr. Fites advocated the organization 
of a national typewriter dealers’ association in order that 
there might be interchange of ideas nationally which would 
benefit every dealer and advance the prestige of the indus- 
try. Someone mentioned that a national association could 
be of assistance in extending the knowledge of dead beats 
and skips. This function, however, was not discussed ex- 
cept as applied to the local association 

After a brief and informal business session, the associa- 
tion adjourned to the restaurant where lunch was served, 
after which President Shipman set a small projecting ap- 
paratus on the restaurant table and threw upon a screen a 
film which pictured a trip through the factory of the Ship 
man-Ward Manufacturing Company. This film is the same 
one which is taken out by salesmen of the company as a 
demonstration to customers, showing the thoroughness 
with which Shipman-Ward rebuilt Underwoods are 
treated in the company’s remarkable factory 


These pictures show the principal factory processes and 


constitute almost the equivalent of a trip through the fac- 
tory such as the members of the association took during 
the afternoon. The pictures take the factory to the dealer, 
since not all of the dealers can come to the factory. 

After lunch the members returned to the factory, and as 
they filed in moving pictures of each individual were taken 
by Mr. Shipman. Those pictures, which will be highly 
amusing, will be shown at the January meeting of the asso- 
ciation. On entering the factory, the members were divided 
into squads each in charge of an executive and were shown 
through the factory, where all the different processes were 
explained. Constant improvements are being made even 
in a factory which is as highly efficient as that of the Ship- 
man-Ward Manufacturing Company. Not only what has 
been done, but what the company expects to do were re- 
lated by the members of the firm and a most entertaining 
and instructive afternoon was spent, for which the associa- 
tion is much indebted to the courtesy and the hospitality 
of Messrs. Shipman and Ward. 

The trip through the factory was of especial interest. 
The plan of manufacture is intended as far as possible to 
eliminate unnecessary motions, needless lifting of heavy ob- 
jects, etc. Machines and materials enter the factory at 
wagon-bed level on the first floor, proceed in orderly proc- 
esses through the factory and come out finished, boxed and 
ready for shipment on the same floor. The cases enclosing 
the rebuilt machines are strongly made; machines are bolted 
to the bases and so packed that there is no room for move- 
ment within the case. Each case bears on the outside the 
serial number of the machine within and directions for open- 
ing the case. Tags are attached to different parts of the 
machine explaining the purpose of the part and its operation 
with relation to the operation of the machines, so that the 
customer unfamiliar with the typewriter will have little 
trouble in putting his purchase into immediate use. 

When the used machines are brought into the factory for 
rebuilding the first process is dismantling. The machine 
is placed on a small turntable before the workman who 
takes it apart in such a way that his turntable always turns 
to the right and when the revolution is finished the machine 
is stripped to the frame and all the parts are in their re- 
spective steel trays ready for the reconditioning processes. 
The frames then go to the cleaning room, where the old 
enamel is removed and a hot water-chemical bath is given 
them that removes every particle of dirt and grease. On 
removal from this bath the frames are dried by means of a 
jet of compressed air. Enamel is put on by air brushes 
and baked hard in up-to-date ovens. Striping, lettering, 
etc., are all done with equal attention to modern methods 
and exactitude of results. : 

\ll parts taken from the machine are examined and 
anything worn or broken is rejected and a new part sub- 
stituted. All perfect parts are renickeled or otherwise re- 
stored to their original condition. Parts are ticketed or 
tagged, and when the machine is reassembled all original 
parts are assembled in the same machine, but everything 
has been restored and renewed. Type are subjected to the 
minutest examination and any flaw is cause for rejection 
and the substitution of a perfect letter. 

The assembling process is interesting. Down the length 
of a long room is a steel runway or platform. At short 
intervals other steel runways extend out at right angles, 
terminating in turntables at each of which sits a workman 
whose duty it is to add some one part as the machine 
comes along, and then to push the machine from his turn- 
table back to the main platform to be drawn along by the 
next man in line. These runways and turntable are 
grooved to take the feet of the machine, which can be 
pulled along easily and nowhere has to be lifted. The out- 
put is now 135 machines a day, and a substantial increase 
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is planned very soon. Doing away with the lifting in the 
assembling process is a considerable item, for to lift more 
than a hundred machines each two or three times during 
the day’s work was a tiring process. At rare intervals a 
machine may skip a workman. The next man does not 
attempt to do the work of his predecessor, but adds his 
own part, if possible, and rings for an extra man, who 
comes and puts on the part omitted. Thus the stream of 
machines suffers no delay. 

Every machine and appurtenance in the factory is up-to 
date. The best practice in enameling, nickeling, etc., is 
followed and time and labor saving devices are prominent 
not only throughout the factory, but the office as well, the 
company maintaining a printing plant where Multigraphs 
turn out mail advertising and Addressographs are used for 
keeping the lists and addressing the various mail order 
material, letters, circulars, etc. 

The most modern systems of loose leaf bookkeeping and 
ledger posting devices are in use. The Elliott-Fisher oper- 
ators sit beside a revolving rack on which the ledgers are 
placed in which postings are being made. This rack re- 
volves easily on a shaft so that whenever an operator 
wishes another ledger a touch of the hand brings it around 
to her. These and many other conveniences and utilities 
might be mentioned in connection with this modern re- 
building plant. 

One interesting feature of the executive management of 
the plant is the selection of employees. All employees are 
placed upon the basis of character analyses in which 
phrenology and physiognomy play a part. For instance, 
blonde people are as a rule given work in which there is 
action and a certain chance to move about, while brunette 
people are given the tasks requiring a higher degree of con- 
centration, on the theory that the blondes are action people, 
while the brunettes are better at detail. Mr. Shipman states 
that this helps to cut down’labor turnover and has resulted 
in about a thirty-five per cent improvement in this respect. 

At the luncheon there was an amusing interlude. Two 
“attendance prizes” consisting of sets of dishes were offered, 
and both chanced to go to the same well-known firm—A. R. 
Ames taking one and E. J. Sheehan, his associate, taking 
the other. 


Watch Your Step 


A Truck—But No License. 
By M. L. Hayward. 

‘sé HAVEN'T got my license yet,” suggested the driver, 
“and you haven't a license tag for the truck, either.” 
“I applied for them,’ the merchant assured him, 
“and you can go ahead and take chances for today. We 
ought to have both by tomorrow morning, and surely noth- 

ing will happen between now and that time.” 

“Well, it’s up to you,” said the driver. 

“Go ahead, and I'll take the responsibility,” suggested the 
merchant. “This truck delivery is just an experiment, and 
I'm anxious to see how it'll work out.” 

The driver “went ahead” collided with a street car owned 
by the local Traction Company, and the accident was plain- 
ly due to the carelessness of the motorman, so the merchant 
promptly filed a claim against the Traction Company for 
the injury to the motor truck. 

“Did your truck driver have a license,” demanded the 
claim agent. 

“No, he didn’t,” the merchant was forced to admit. 

“Did you have a license tag on your car?” was the next 


question, 
“No, I didn’t, but I'd applied for one.” 


you have no claim whatever, and 


“Then, that being so, 
we cannot consider it,’ replied the agent. 

“Well, that can’t make any difference,” expostulated th 
merchant. “The accident was due to your carelessness, and 
the absence of a license tag had nothing to do with it. The 
accident would have happened just the same if we'd had 


dozen license tags on your car.” 


“T admit that,” was the calm reply, “but the law is against 
you on that point, and we won't pay you a cent 

After a consultation with his attorney, the merchant de- 
cided to drop his claim, for the legal man informed him 
that while, in some states, probably the majority, the courts 
have held that the mere fact that an automobile was un 
licensed will not prevent the owner from recovering dam 


ages, where the fact that the car was not registered had no 
connection with the accident, the Courts of Massachusetts 


New York, Pennsylvania, and other states, have laid down 


the rule that the owner of an unregistered ca jured in a 
collision (where there is no evidence of a1 intentional 
injury on the part of the party causing the damage), cat 
not recover damages for injury to the car which was 


registered as required by law. 


Practical Desk for Farm Office 


Being Some Suggestions by the Editor of Electro Farming, 
London, England. 





ECENTLY Office Appliances had the privilege of 1 
viewing an address by R. Borlase Matthews, editor 
of Electro Farming of London, England, on the sul 
ject of “Efficient Filing.” It happens that the editor of Of 
fice Appliances had written to Alderson Smith, managit 
director of Electro Farming, regarding a special desk for 
farmers which has been in the mind of the editor of Office 
Appliances for some time. Mr. Matthews answered the 
letter and expresses himself as interested in this special 
desk. He is not only an editor, but a farmer eing the 
owner of a good English farm of 600 acres. (Editor's Not 
—We're stunned—must be some confusion. How could a: 
editor own a farm?—and 600 acres! But everything's dif 
ferent in England. And Mr. Owen-Jones said never a wor 
about his domain! Gee! England’s a great country!) The 
type. of desk he suggests for a farmer is a flat top desk, 
such as is made for private secretaries, with a disappearing 
panel to enable the typewriter to be pushed t of sight 
when not in use. 

“The desk,” said Mr. Matthews, “should tted 
quarto ball-bearing vertical filing drawers on the right and 
left hand sides. The one on the right should be used for 
vertically filing correspondence and subject utter o1 
combined alphabetical and decimal system, as described in a 
paper, Efficient Filing which I recently read before the As 
sociation of Special Libraries and Information Bureau at 
Balliol College, Oxford. The left hand side filing drawer: 
of the desk should be fitted up with a similar alphabetical 
decimal index for the accounts which I should suggest 
should be kept in files on the system I have now developed, 
which I have christened Auto-Countancy This system 
is a first-final-entry method of double-entry bookkeeping 
It is exceedingiy simple to operate as the user does not 
have to know the difference between debit and credit 
counts, as these fall into line automatically The system 
facilitates the use of the Imperial Ledger Costings 
Ledger. 

“Personally I have given up the use of cards stead en 
ploying visible indexing with sheets of pape There is 
ample space over the vertical filing drawer for one or two 
shallow drawers, one of which should be utilized for hold 
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3 g the | and bank check book, unpaid invoices and 
d 1er pending accounts. In another of the drawers above 
ntio i loose leaf visible index book containing the 
e records of crops, stock, etc., should be kept. On top of the 
d esk kee} desk Work Organizer, also two baskets for in- 
€ oming rs and notes and outgoing letters respectively. 
i ‘In the ter at the back of the desk it is a very useful 
hing to put up a small table barometer, weather fore- 
+t ster, ] t calendar and a clock. A small supply of 
etter headings, paper envelopes and carbon paper can be 
kept in the desk organizer. 
n ‘A farmer has very little time to attend to his accounts, 
. ce is a desk which is so arranged and organized 
‘ cate, so that when he is only a few moments 
spa verything is ready to hand, his affairs will be 
D 4 eatly cilitated.” 
These servations from a man who has studied filing 
i ten vel al d 1S regarded aS an expert on the subiect and 
, ilso the same time an efhcient and practical farmer, 
| ould be worthy of careful attention by desk me: 
Tr 
Only One Way to Read 
By Madelyn H. Sullivan 
EIN( stenographer, the article bearing the caption, 
> “Suggestions for the Stenographer,’ appearing in the 
November issue of Office Appliances, aroused my in- 
terest and I re id, agreeing the roughly with the author on 
e useful tabulation suggestions, but disagree just as 
oroughl vith him when he made the statement, “The 
roper pl e tor the copy or notes i left ind (carriage 
iit) machine is on the right side and on a right hand 
mac e, keep the copy on the left side.” For neither posi 
Ss | r or correct. 
Chere is only one correct reading position for any matter, 
al tl m is directly before the eyes of the typist. 
Just think about it for a minute You wouldn't consider 
ding spaper or magazine that you were reading off 
it one side, and crane your neck and strain your eyes to 
read nnatural, straining [t pres grotesque 
icture to vour imagination And a stenographer wouldn't 
think of placing notes or copy in any but the directly-in 
nt position if the typewriter didn’t occupy the central 
position on the desk 
But it does, the makers of typewriters having concerned 
themselves chiefly about making a machine that would 
rite the reading had to take care of itself somehow. 
That attitude seems quite general even today. A great 
any employers (and some stenographers, too) do not 
yet realize that a stenographer can operate a typewriter 
nly as speedily, accurately, and easily as she can read the 
atte be transcribed. Forced to do that reading un 
i a either the right or the left prevents easy 
reading, strains the one eye unduly, cramps the back, and 
twists the neck. When it’s time to go home after a day 


feeling with 
better than 


this side reading and she has that “all-in” 


back, head and eves aching. No one knows .any 


the stenographers the results of unnatural, right or left side 

eading lt is worth everything to her to be able to work 

aturall She realizes that notes or copy must be held in 

the 1 atur position, directly before the eves. for easv, tast 
eadi 

here are a number of copyholders on the market today 

it aim to furnish right reading conditions, most of which 

‘ st stands that merely hold the notes But there is a 


erfected mechanical device that not only provides the 


orrect «re iding position, but bv n oving notes or copy up 


is needed behind a stationary bar correctly fixes the loca- 


tion from which reading will be done at all times, at the 
same distance from the eyes as the line written on the type- 
writer [he correctness of this is backed up by authorities 
in both the optical and medical fields. 

More and more typewriter users are learning that such 
a device is that it is made because the stenog- 
rapher who is engaged for such a long period of the work- 
ing day at reading and typewriting is more in need of that 
orrect reading position than is the reader of the news- 
paper, They are learning that whether 
their typewriters have right or left carriage shifts, right or 
is unnatural, injurious, and unhealthful. 


a necessity; 


magazine or letter. 


ett side reading 


Corona’s Guide for Writers 


The Corona Typewriter Company, Inc., Groton, N. Y., 
has issued a handy working guide for the writer, “How to 
Write.” It tells not only the mechanics of writing, but 
suggests policies to follow, and includes valuable informa- 
tion regarding letter writing. A great deal of helpful infor- 
authoritative in the various fields covered, has been 
contributed by well-known writers. The book sells for 
$1.00, and is sold by most Corona dealers and distributors, 
or may be obtained from the publisher at Groton, N. Y. 

“How to Write” is a pocket size book of ninety-two 
pages, bound in boards attractively covered with blue and 
s large and legible, and a speaking ac- 
quaintance with its message can be absorbed in an hour. 
Mastery will take longer, but the way seems short, as each 
page is of absorbing interest. The experienced writer will 
facts stated in a manner which gives 
The tyro will find 





mation, 


gra ihe type 


find many familiar 


them emphasis and ready application. 


“How to Write’ an invaluable guide and inspiration in 
learning to write, and “packaging” his thoughts in a man- 
ner which will quickly establish a friendly relationship with 


the editor or manuscript reader. Whether the manuscript 
wins acceptance depends on its merit, but the little book 


will achieve close reading for the budding author because 
he will know the craftsmanship which betters the market 
for his ideas. 


The brief chapters are written by men known to the 
readers of it publications—men who have “gone the 
route” Several are now the dreaded bursars of 
rejection slips, but their message tells how to use those re- 
jection slips to pave the way to success in writing and sell- 
Here are some of the chapter headings: 

“Developing a Style,” Bruce Barton; “The Writing of 
Fiction,” Ray Long; “Scenario Writing,” James R. Quirk; 
“How to Get Interviews,” William H. Crawford; “How to 
Prepare an Advertisement,” Alex F. Osborn, Ph. M.; “The 
Etiquette of Private Correspondence,” by the editors of 
Vogue; “How to Write a Business Letter,” Harold McD. 
Brown; “How to Prepare a Manuscript”; an exhaustive 
bibliography tells where to find books that will guide the 
writer and lists periodicals that aid in estab- 
with the writing craft. 


curre! 


as authors 


ing the product 


to good style, 
lishing intimacy 
W. A. Tholen Manages Burroughs at Fort Smith. 

Steady progress has characterized the advancement of 
W. A. Tholen in the organization of the Burroughs Adding 
Machine Company His most recent advancement was to 
the post of manager of the agency at Fort Smith, Ark. He 
naned” in the sales department as junior in the 
agency at Kansas y, Mo., in the fall of 1919. By spring 
his seniority, and the following summer saw 
him in the roster of the Burroughs All-star club. Mr. 

ceeded J. B. Ferchaud as manager at Fort 
Ferchaud has been given a larger agency at 





“fresh 


City, 














Page 34 OFFICE APPLIANCES For January, 1926. 





Snapshots and Sketches 


Nicaraguan Official Visits U. S. 
Irving A. Lindberg of Nicaragua 
was one of our callers last month. 
He is now deputy collector-general 
of customs and auditor of the Re- 
public, with headquarters at Nicara- 
gua. It was pleasant to have the 
visit with him. He speaks enthusi- 
astically of Nicaragua and pays a fine 
compliment to its people, among 
whom he has spent some ten or 
twelve years, I think he told me. He 
has a high regard for the government 
officials, who, he says, are responsive 
to every suggestion for facilitating 
with the best of modern systems and 
machinery the work of his own and 
other departments. His own depart- 
ment, by the way, was the first to 
equip with United States typewriters. 
Bookkeeping machinery and various 
devices for promoting convenience 
and economy have been installed. 

It was gratifying to learn that 
practically all of this equipment came 
through the pages of Office Appli- 
ances. Mr. Lindberg is an old sub- 
scriber, having made acquaintance 
with the journal in the White House 
when he was a member of President 
Taft's efficiency and economy com- 
mittee. It was the capital work he 
has done in connections of that sort 
that led to the Nicaraguan appoint- 
ment. 

Lindberg was born and reared in 
the Central West, that part of the 
country which Meredith Nicholson 
has termed, “the valley of democ 
racy,’ where, if one could put the 
essence of that author's comprehen- 
sive survey in a single sentence, it 
might be something like—where they 
have the proper slant on _ things, 
which would be to say—where they 
have a sound sense of proportion and 
an appreciation of relative values. 
But the thought could not be put in 
a single sentence. 

Lindberg says Nicaragua offers a 
fertile field for United States busi- 
ness enterprise, if the manufacturers 
will but cultivate it in the proper 
way. That means complying with the 
customs and practices under which 
business is there conducted. It is of 
no avail to send representatives there 
tc follow the procedure that would 
be followed in cultivating business in 
New England or any place else at 
home. There is a little notice else- 
where in this number, suggesting 
that manufacturers send their cata- 
logues to Mr. Lindberg. The gov- 
ernment is interested in extending its 
information for its own advantage, 
and, of course, anything adopted by 


the government would thereby be 
highly recommended to business 
houses. 

During his visit to Chicago Mr. 
Lindberg attended the business show 
at the request of his chief. The re 
quest indicates the extent of the gov- 
ernment’s interest in the most efficient 
office equipment This interest may 
be considered indicative of the spirit 
and inclination of the government and 
it portends progress for the country 


E. E. Huber Fifty Years with 
Eberhard Faber. 

On Saturday evening, November 14, 
the firm of Eberhard Faber entertained 
Edward E. Huber, general manager, and 
the office and factory department heads 
and executives at a dinner, celebrating 
his fiftieth or golden anniversary of 
service with the firm. 

Just exactly fifty years prior to Sun- 
day, November 15, Mr. Huber took up 
his duties as general manager, and dur- 
ing those years has not only served faith- 
fully but well. 

Such an occasion comes only in the 
lifetime of few men for there are few 
who serve with one organization fifty 
years, and still fewer who after fifty 
years of service are held in the esteem, 
respect and love as “Uncle Ed” is by 
both his co-workers and the trade in 
general. 

During the evening a coffee service 
suitably engraved was presented to him 
by his co-workers. 





MASTER CHRIS. KITCHLER, 
SON OF MR. AND MRS. A. C 
KITCHLER OF THE HONOLULU 
(HAWAII) TYPEWRITER COM- 
PANY.—Chris. is nineteen months 
old. His dog is in the foreground, 
his constant companion. The ma- 
chine in the picture is a Reming- 
ton. 


Mr. Huber has had an interesting 
career. After graduating from a bus! 
ness college in Newark, N. J., in 1871 
he entered the firm of Koch Sons & 
Company, 156 William street, New 


York, as entry clerk and later as book 
keeper. In 1875 he was requested 
Eberhard Faber, Sr., to join the Faber: 


organization at 133 William st1 
New York, as cashier In 1879 M 
Faber, Sr., passed away and his so! 
Eberhard Faber, the present head of 
the firm, then only twenty years old 


took over the business At this ti 
Mr. Huber was twenty-four years old 
and was appointed business managet 
and later general manager, which pos 


tion he has held ever s 


In the early days the matte 
credits was largely an individual one 
of the credit man The Faber 
ness was confined almost entirely 
that time to the jobbing trade, the 


being more jobbers in those days, but 


was necessary at the same time to have 
personal knowledge of those wit! 
whom they did business. ewer 


eling men were employed and n 


customers came to New York to place 
their season’s orders This made 

a more intimate personal acquaintat 
Mr. Huber used to travel over the 
country occasionally to meet the 


tomers of the house 


About 1896 the New York ( 
Men’s Association was organized 
Mr. Huber became a men ber 
executive committee, later becor 
treasurer and holding that positio: 
til in 1911 he retired from the oft 
and was elected a life member 
services rendered ! 1915 he i 
made first vice president of the N 
tional Association of Stationers 
Manufacturers. For three terms 


served as trustee and president of the 
village of Pelhan Westchestet 
County, New York He was chai: 
man of the stationery trade in all 
the Liberty Loan campaigns and 
first vice president and a director 

chairman of the finance committee 


the Greenpoint National Bank, Brook 


lyn. He is secretary and a director 


president 


f 


the Faber organization 
the Stationers and Publishers’ Board 
of Trade and secretary f the Penci 
Makers’ Association 
Mr. Huber says that it is interesti: 

to note the improvements which have 
been made in business methods in the 
last fifty years, including the perfec 
tion of electricity as compared wit 
gas, typewriting machines and stenog- 
raphers in place of handwriting, th¢ 


many devices for mechanical adding 
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and bookkeeping, wireless telegraphy, 
1utomobiles, automobile trucks and the 
radio. There has also been great im- 
provement in railroad facilities, ship 
ments now taking a few days that for 


merly required three or four weeks 








EDWARD E. HUBER 


the old days Mr. Huber says that 

he was able to conduct the business, in 
luding the financial and selling de 
partments but as the busimess grew 
was necessary to put the selling de 
partment in the hands of a sales man 


| 


iger, formerly known as head sales 


an and all branches were reorgan 
ized, each department having a de 
partment head Also an assistant gen- 
eral manager was appointed. Present- 
day business methods, he believes, are 


very much more efficient and better 
organized and all large organizations 
can, therefore, function more effec- 
tively 

At the dinner on November 14, Mr 
Huber was presented with a Tiffany 
gold coffee service as a souvenir of his 
fifty years’ service with the house of 
Eberhard Faber 

Many telegrams of congratulation 
were received from old friends and 


older salesmen of the house who were 


unable to be present. 

It is of interest to note that Mr. 
Huber started his service with the 
company under the first Eberhard 
Faber, continued it when the sons, the 

resent Eberhard Faber and Lothar 
W. Faber, entered the business suc 
cessively and is still manager of the 
business at the present time when a 
third generation of the Fabers, E. L. 
Faber, has entered the organization 
| I Faber s the son of Lothar W 
Faber, and became a member of the 

rganization in 1915. Thus Mr. Huber 
as served with three generations of 


the Faber family 


How Col. Mitchell Missed Being 
an Admiral. 

In 1892 when Col Charles L. 

hell, now of Kansas, but en 


neither i lonel nor a Kansan, was 


a lad just about at his majority, he 
resided in Wisconsin, from which state 
he at that time had the appointment 
to the United States Naval Academy 
at Annapolis. There he expected to 
spend four strenuous years and to be 
graduated as an officer in the United 
States Navy, with opportunity to climb 
gradually from midshipman to admiral. 
But fate came along with pneumonia, 
followed by typhoid pneumonia, and 
laid Charles on his back so long and 
left him in such condition that he had 
to give up all ideas of Annapolis and 
go to the western country for his 
health. His alternate, David E. The- 
leen, went to Annapolis and has “‘made 
good,” for he is now captain of the 
United States Battleship “New York.” 

The picture here reproduced was 


taken last summer in the harbor of 
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Charles L. Mitchell and Capt. 
David E. Theleen on Board the | 


S Battleship “New York.’ Photo 
taken last summer il San Diego 
harbor 


San Diego, California, on the “New 
York,” and proves that both Col. Mit 
chell and Captain Theleen are none the 
worse for the active and industrious 
lives they have led since the days 
ne boy took the place of the 
other when that other had to give up 


when « 


a cherished ambition to distinguish 
himself as a naval officer. “Tis littl 
use speculating on what might have 
beet Both men are leading active, 


useful lives, and that is enough for 





H. F. Homer. 

Harry F. Homer is one of the vet- 
eran sales representatives connected 
with the stationery trade. He is the 
representative of the Esterbrook Steel 
Pen Manufacturing Company for all 
the territory west of Miles City, Mont., 
and Denver, including the city of El 
Paso, Tex. 

Mr. Homer lives in South Pasa- 
dena, Calif. He has been connected 
with the stationery trade for twenty- 
eight years, starting as a young man 
with J. B. Lippincott. He commenced 
his work as an errand boy in Phila- 
delphia. He has the distinction of hav- 
ing sold goods in every city in the 
United States and Canada. He has 
spent his entire business life in the sta- 
tionery trade and recently made the 
remark that the stationery industry is 
one of the highest grade businesses to 
be found anywhere; that it is com- 
posed of men of outstanding intelli- 
gence in every community who, as a 
rule, are thoroughly representative of 
the industry. 

Mr. Homer has a wife and two 
daughters who have brought him great 
happiness. When he is not selling 
pens, his friends often find him in his 
garden where he has sixty-five rose 
bushes, three orange trees and one 











HARRY F. HOMER.—From a cartoon 
portrait. 

lemon tree, all of which are bearing 

abundantly. 

Mr. Homer recently came east to 
Camden, where he attended the con- 
vention of the Esterbrook sales repre- 
sentatives. On his way he stopped in 
Chicago and spent an hour in the office 

this journal. 
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By Way of Suggestion 


Being a Hint or Two Regarding Some of the Fundamen- 
tals Occasionally Overlooked. 


FFICE FURNITURE sales are different. The regu- 
lar run of stationery stock is called for more or less 
bought often like nails or coffee—as part 
But desks, safes, filing 


casually 
of necessary supplies to be used up. 
cabinets not only run into considerable money, but when 
installed must be worked at and looked at for a term of 
The buyer must live beside his desk a goodly part 
It is both a purchase and an investment. It 
It must give 


years. 
of his life. 
must combine sightliness with convenience. 
the most a desk can give in no more than the usual dimen- 
sions and at the same time must have regard for the fact 
that a desk is a place to get work out of and not a dusty 
storage bin for things forgotten or long disposed of. 
Buying a desk with many men is a good half-day’s work. 
It isn’t something casual. The desk buyer appreciates a 
salesman who understands how important the right kind 
of a desk is—one who knows desks and can sell him a good 
talk. To rattle off a 
features of construction 
doesn’t warm the buying impulse. It is more likely to be 
confusing. The customer desk that is sightly, 
roomy, comfortable, harmonizing with the rest of his outfit 
He wants to be made sure that the writing bed won't 
stick and that the structure 


one without too much technical 
machine-made talk on technical 


wants a 


warp; that the drawers won't 
won't come loose and fall apart. 

To be convincing the salesman should have a good tech- 
nical groundwork—and then forget most of it. Thorough 
knowledge of a good thing begets sincerity and enthusiasm 
regarding it—qualities which breathe the breath of life 
into salesmanship and bring salesman and customer down 
to a man-to-man basis 

It is know his 


proper for the salesman to 


For sometimes customers 


usual and 


goods. It is a prime necessity 
are curious and want to be made certain of all manner of 
technical points, but not as a rule, the real function of thor 
Such knowledge makes tie 
He is not fear- 


ough knowledge is certainty 
salesman sure of himself and of his ground. 
ful that the customer will advance some argument he can- 
not meet. To be successful in anything a man must be 
so sure as to be without fear 


know 


reasonably sure of himself 
The only way to attain this assurance is to one’s 
subject. 


Fundamental Honesty Backbone of Selling. 


Selling a line like office furniture which demands sales- 
manship and not mere ability to hand out the goods is a 
proposition which must be handled by a man who can meet 
Such a man must be him- 
The influence of 


others and inspire confidence. 
self fundamentally honest and sincere. 


honesty and good faith must go out from him and be felt 


by his customers The man who is in sympathy wi 


fellows will readily gauge his sales talk to the tempera 
ment of his customer. No two men will work alike, 
one may be quite as successful as the other. It is impos 
sible to advise a man whether to talk a lot or to talk a 
little. First-class work is a matter of t ed instin« 
based on knowledge. Without the positive desire to be 
sincere, without the actual impulse to give the custome 
the best the store has for the satisfactio1 his neéds, it 
will matter little whether the salesman has fine techni 
knowledge of his goods or is a smooth and plausible talk 
Without the essential foundation he will fail to be cor 
vincing. Perhaps this is what the ancient se 1 mie 
when he said something to this effect: Get knowledge 
by all means get understanding. 
Ten Per Cent for Success. 

Somebody has said that the difference between th 

of average success and the man of conspicuous success 


nspicuously 


just about ten per cent; that the man who is 


successful gives ten per cent more effort, ten per cent 1 
thought, ten per cent more time working t his pro 

and carrying out his plans. It is possible for every mat 
dealer or salesman, to add ten per cent Not 
is truer than that well planned effort will bring rewa 
in proportion to the work done Ten pe cent n 
thought given to the office furniture wind ten per cent 
more time given to its decoration means s es t 
ten per cent added to its attractiveness a elling powé 
Strictly speaking, there is little demand fice des 
light or heavy safes, filing cabinets, tra ases 


Very few customers call up the dealer and y “T as 
the market for a desk.” “I want a batte: f files 


need a fire-proof cabinet.” These things have to be sold 
the salesman on the street, by the sales n the s 
through the medium of advertising and w ow dis] 
Once seen their desirability is evident, therefore, it is ne 
sary to make men visualize the goods wi é sé We 
cannot desire that of which we do not knov Hence 
necessity for thoroughness in advertising 

The office furniture department cannot achiev ’ 
tude of small sales. It must work intensively to ol 
a fair turnover on the stock it carries. The market n 
be carefully canvassed and this canvass ne 
that it will be constant but not intrusive, thorough ar 


not unduly expensive. 
Used Furniture Department Pays 


We know of no dealer who has a pr rly conducte 
used furniture department who does not regard it as 
of the essentials of his business. Few communities | 
enough new concerns opening every month to make 
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INSTALLATION OF SCHWAB FUR SAFES BY 
IND.—This is one of the hundreds that the company 
throughout the country. These safes are well made and 
burglar insurance rates. These safes have been thor 


office furniture department profitable. New customers must 
be recruited from those who already have office furniture, 
through replacements, etc. 

That Discount Bug-a-Boo. 

We are told that many dealers emphasize the matter of 
discounts. By so doing they invite price competition. 
Why do it? Does the haberdasher say, “The price of that 
tie is $2.50, but we will give you twenty off’? He does 
not. We don’t get twenty off on our new overcoat, nor 
on our automobile. They may give us two off for cash 
perhaps not that. If we can afford to give a discount, then 
let us figure it and put it in the list price and say nothing. 
Let us refuse to worry if the dealer down the street gives 
ten off—he isn’t making money. The big thing is to know 
the final cost of the goods we sell and then to put a price 
on them that will leave a profit and not a deficit after they 
are sold. Nobody wants his dealer to lose money. The 
average business man isn’t even a burglar at heart 

Study What’s Going On. 

Keeping informed of current activities, new buildings, 
new organizations, removals, expansions—help to make 
business. A Pittsburgh dealer sold fifteen carloads of steel 
furniture in the first six months after adding a complete 
line He went after and secured ninety per cent of the 
office furniture orders in a newly completed office building. 
This was one of the several large orders which made up 
the bulk of the fifteen carloads. It is well to remember 
that a dealer did this—not a manufacturer direct, and that 
the dealer received his due profit upon the sales 

Would it not be a good plan to study the advantages of 
stee] shelving? It isn’t much more expensive than wood 
foot for foot—it economizes space—requires less shelving 
for a given quantity of material to be stored—and it repre- 
sents in the end an actual saving because it costs very little 


to put it up and represents economy of space. What is 





THE SCHWAB SAFE COMPANY OF LAFAYETTE, 
has installed for up-to-date furriers and modistes 
give protection against fire and theft, lowering fire and 
vughly tested and are up to the highest standards, 


save in space and in erection cost nearly offsets the dif- 
ference in first cost as between shelving of wood and steel. 


Office Furniture Simplification Committee Meets. 

A meeting of the Office Furniture Simplification Commit- 
tee was held at 10:30 A. M. December 8th in the rooms of 
the Merchants Association of New York. 

The summary of the office furniture questionnaire sent 
out by the Division of Simplified Practice showed that the 
standard office desk is produced in 15 types, in 1 to 29 
sizes and in from 1 to 5 woods and finishes, giving a total 
variety of 508 separate and distinct units in size, wood and 
finish 

In 395 out of the 508 units handled the annual sales were 
less than 100 desks. In other words in 78% of the units 
the annual sales were so small as to make these units prac- 
tically specialties 

The purpose of this committee meeting was to prepare a 
set of simplification recommendations for submittal to the 
industry 

\ special committee was appointed consisting of a man- 
ufacturer, a dealer and a user. Owing to the fact that the 
manufacturer present didn’t feel that he should make 
recommendations on the elimination of sizes without con- 
sulting more of the manufacturers it was finally decided 
that the dealers and users recommend to the manufacturers 
that 6 types out of the 15 be eliminated and that the sizes 
be reduced from 508 to 45, a reduction of 463 in sizes. 

It was further recommended that the manufacturers con- 
sider the elimination of a grade. 

The summary together with the above recommendations 
will now be referred to the manufacturers for their con- 
sideration. After the manufacturers have approved or 
made further suggestions as to either increasing or decreas- 
ing the number of sizes, another meeting will be held. 
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“On behalf of the Office Appliance Trades Association of Great 
Britam, | extend to my brother Manufacturers, Dealers and Sta 
tioners in America, my heartiest good wishes for happiness ar 


prosperity in the coming year. We Britishers have the reputatios 


PERCY JONES. im America of concealing our feelings- I have even he wd ’ 
Chairman, The called ‘poker-faces,—but these appellations are fast losing thei 
Office Appliance . j ‘ . l ag se : . 
Trades Association pornt, and believe me, in the Ufttce Ap pliane e Trade 1 nave 4 
of Great Britain point at all, for many of our members are Americans and n 
of us have business friends and connections in Aj — 
( oe Se g = 
Chai } 
The Office Appliance Trades Association of Great Britain 





I have had the pleasure of reading the New Year messag 
Mr. Percy Jones, Chairman of the Office Appliance Trades As: 
ciation of Great Britain, to the Office Appliance Industry of th 
United States, and I regard it as a privilege to r nd in kind 


sd - eae on behalf of the Association of which I have the honor to 
‘resident, Nationa . , . . “ae - 
Association of President. We, the members of this Industry in the United 
Office Appliance States, extend to our co-workers in Great Britat iw heart 


Manufacturers 


felicitations. We hope that 1926 will be for them as for us 
year of prosperity and progressive advancement, and tl 
knit still more closely the bonds of fellowship betwee ir res 
tive countries. 


W.R. CUMMINGS, President 





National Association of Office Appliance Manufacturers 
The wmterchange of visits by your Mr. Ivan Allen and our 
Owen-Jones has made the year memorable. Your British 
“ae freres send cordial greetinas and the heartiest of 1 wishes 
PERCY 9? 
BARRINGER 1926. 
President, Station 
ers Association BZ yy 
of the United 4 = 
Kingdom i get ~ a 
P) 
Stationers Association of the United nqdom 
On by half of the National y lssoc ration oT Sf () 
Outfitters and Manufacturers of the United Stat p 
ure in responding to the greetings of Mr. Percy ! 
“Apab Poy tho : re th 7 MK anad 
EDWIN H. SELL speaks for the Stationers of th l'mted Ang 
President, National dition and practice, our friends across th 
Association of , : . is : oP aa . 
Stationers, Office and wirile in their friendship, which we cord 
0 ‘Ss ant = 2 > fear ' 2 baad “0 
ee ere wa mly reciprocate. iH € €a nad to the mt OU 
mecreasing prosperity im 1926, and venture to 
that, as year follows year, the stationers of our tz [ m 
draw closer and closer together in mutual friends] 


EDWIN H. SELL, P 
National Association of Stati 


Outfitters and Ma ture? 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially mvited to make the offices of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
'T facturers or their representatives traveling abroad are cordially invited to call 
O- upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 
1é 18 Templars Avenue, Golders Green, London, N. W. 11, England. 
d Mr. Shore’s knowledge of the office equipment business and 
re its possibilities in Great Britain makes his counsel 
d valuable to those desiring to cultivate 
the British Market 
a 


i LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N.W.11 


London, December 4. Treaty has done a lot of good, and makes one feel that we 

HAPPY NEW YEAR TO ALL OFFICE AP- have said good-bye to the war misery. It was not to be 
A PLIANCERS, that is the sincere wish of us all expected that so great upheaval would be got over in a 
here hurry; it’s steady as does it. The treaty is a sure sign 
And this is a message from the Chairman of the Office that conditions all over Europe are returning to normality 
Appliance Trades Association of Great Britain, Percy and, what is better still, to stability. Then the fine harvests all 


Jones, who is the head of the well-known firm which are over the globe will improve trade conditions and possibili- 
the manufacturers of the excellent TWINLOCK loose-leaf ties all over the world. And we mean to have our share 
books, etc. He is one of the most popular office appliancers of it. From Birmingham, Leeds and other industrial cen- 
this side of the waters, a genial man of ability and shrewd ters comes the report—‘Prosperous”; and in such places ss 
ness. Here is what he says as Manchester and Sheffield the report—“Trade Outlook 
(Note [he first paragraph of Mr. Jones’ message is Much Brighter.” Those who know this little country will 
quoted on the opposite page.) realize that there is good in those reports, more so than 
‘Rises 1 Office Appliar P | aed taken 4 these bare words convey. A typewriter man of repute, but 
Rusiness in > pplhlances 1 good an tOOKS Oo paisa . 
, di bin . P so modest that he will not allow me to name him, was 
be better The stabliziation of our currency helps com- “, . : 
, ; ibbling over with optimism; trade with him was good al- 
mercial intercourse between Britain and America Labor . P. 
: ; , ready and was going to go up and up. An adding-machine 
unrest s rcely exists at the present The working classes 


salesman said the same. And so it is everywhere I go. 
It is difficult to convey the different tone there is now; it is 


are settling down to steady and hard work in better fashion 


than any time since the war. It is not perhaps appreciated Ay rai frees 

in America how difficult it has been for our laboring classes not the almost despairing optimisin of a year ago; it 1s 

0 give wo thé olvmtene thet comin. to tk. eee vased on solid facts, on figures that talk loud. 

war, but they are adapting themselves in a self-sacrificing aii, 

spirit to modern industrial conditions as well as any class \. E. Owen-Jones, Editor of The British Stationer is 

in the mmunity. Foreign exchanges remain difficult in back from a trip to your side, of which he has given me a 

some ntries, but so much has been done to stabilize cur- delightful account, and he asks me to convey to you all 

rencies in Europe that I confidently believe that all Foreign the following good message: 

Nations will soon put their houses in order December 4, 1925. 
The outlook for 1926 in this count ; particularly Dear Mr. Teignmouth Shore. My mind and heart were 

good At least the members of the Office Appliance ereatly enriched during my recent visit to America 

Trades Association are full of optimism and look forward that I wish you would convey my kind thoughts to the 

in nd steady. tacteass of husiness” il staff of “Office Appliances,” and to its many readers. 

That right cheerful message, isn’t it And true. | Yours heartily, 

have been going round a deal lately, talking with all sorts A. E. OWEN-JONES. 

of business men, and everywhere and by everyone a jolly iat 

note « nfident optimism had been sounded here real But it is not easy going yet for the American office ap- 

ly is a1 e on, at last; I feel sure it will gather momentum pliance man over here who does not realize that the British 

and that there will be no looking back unless something isiness mind is not the same as yours; not yet easy, and 

very unexpected happens along The ] irno-Londot never will be There is still very much to be done in 














Es 





Ge 


Page 40 OFFICE APPLIANCES For January, 1926. 





the way of propaganda. But there is the beginning of an 
awakening here; a quite good commencement, especially 
among the bigger folk. It is gradually being realized that 
as much care and money proportionately must be spent in 
making the office efficient as is expended in the factory or 
the warehouse; that the office plays its part in production. 
The Office Appliance Trades Association is doing splendid 
work, and I find that salesmen are putting much more 
thought and energy into their spade work than they used 
to do. They will reap the good harvest. They are not tak- 
ing so much for granted as they did, having found out 
to their cost that the ground has to be tilled before it is 
any manner of use sowing seed; and than the seed calls for 
careful tending. I have said all this before; but you can’t 
say a good thing too often, can you? And I was led to 
repeat myself now by an American who said all this to 
me the other day; also saying that many a good American 
dollar would have been saved if Americans coming here 
had taken more of British advice and had not been in too 
great a hurry. So there! 


<---> 


I always try to go to the fountain head to check up my 
own opinions and beliefs, so got into touch with an old 
friend in Manchester, who knows a deal about the office 
appliance trade in this country and on the Continent. In- 
deed he has been actively engaged in it for many years, and 
is a “knowing” man, who keeps his eyes and ears open and 
knows how to sort out fact from fiction. He told me this: 

“Speaking generally, and judging from the fact that 
throughout the year our sales in Office Machinery and 
Equipment have shown month by month a distinct im- 
provement, there is in my opinion a decided turn for the 
better in the conditions of trade in this country, and sure- 
ly our particular trade is a good criterion. There is, I be- 
lieve, a feeling that if both Quality and Price are right the 
preference should be with the Britisher, but as the manu- 
facture of Office Machinery and Equipment is more or less 
neglected in this country the advent of new ideas from 
abroad is welcomed, and I believe the British buyer, real- 
ising that he has to go to other countries for development 
in these goods would prefer, all things being equal, to pur- 
chase Office Machinery from America in preference to any 
other country abroad. In saying this I speak from experi- 
ence, having handled various articles of Office Machinery 
manufactured in France, Italy, Germany, etc. I think 1926 
will see considerable development in British methods in 
handling the retail side of the office appliances trade, and 
I believe that very substantial progress can be looked for. 
I am however, of the opinion that Foreign Goods have 
a greater appeal to the British buyer if they are marketed 
through a British company, acting independently of the 
foreign manufacturer; the feeling of the Britisher being 
that if he buys foreign machinery he should at least see 
that it comes to him through the 
factor who offers the goods, with his name and service 
behind them, as being the best procurable. Under 
conditions the foreign manufacturer is on an almost equal 
footing with the British manufacturer, and if quality and 
price are right there will be no prejudice 
goods.” 


independent British 


such 


against his 


With practically all of which I agree. There are still 
many lines of American office appliance goods which could 
be best handled by an English selling organization; where 
this is not so, as is of course often the case, I do urge that 
Americans over here would do well by themselves to take 
more thoroughly into their confidence those who are ex- 
pert in handling the British office appliance market and 
who at the same time are well in touch with American 


methods of office work, and of selling. I am not referring 


as wise advisers to advertising agents, who too often here 


a full selling service—in the 





do not render a full service 
American sense of the word. 
running your head against a stone wall, which you are 
pretty well bound to business 
here you adapt your methods to this country, to the 
mentality and practice of the British business man. I would 
not hammer this point so hard, but that quite recently it 


It is no particular pleasure 


do unless before starting 


that ts, 


has been put up to me by several Americans here, who are 
watching some of their countrymen making mistakes against 
which they have warned them in vain; making blunders 
avoided, which 


taken of 


which could and should have been would 


not have been 
and more advice asked from those British experts who are 


made if more notice had been 
ready and competent to advise. We like Americans here 
and we like their goods and are ready to try them; but 
we also like to be treated as Britishers! That's w 
to it. 


as they could and should be doing 


iat there is 
American houses are not doing as much business here 
Truly! 


<--> 


Office Appliance Trades Association 
The forthcoming exhibition of this association, | 
10 to 20, will be a big noise; quite loud \ 


ebruary 
large sum 
of money is being spent in newspaper publicity and cir 
cularization. The message they are sending out calls clear- 
ly, and will certainly, judging by what I hear, meet with a 
big reply. The news letter will contain a full account 


A Word About Office Equipment Dictionary in Six 
Tongues. 

In the December issue of Office Appliances 
a review of the Dictionary of Office Appliance 
lished by Johann Burghagen, Verlag, Hamburg, by 
the work is copyrighted. This book was compiled under the 
direction of Edward Raviez and is known as the 
Burghagen Word Book of Office Machinery and Supplies 
It is published in German, English, French, Spanish, Ital 
The book is a capital piece of work 
00k, 1048 


It is so indexed and cross indexed that it is easy 


ve published 
Terms pub 


whom 


Raviez 


ian and Portuguese. 
containing, including a few advertisements in the 
pages 

to find very readily the equivalent of any term common to 
office machinery and equipment in any one of the six lan 
words 


guages named. Common phrases as well as single 


are treated. Directions in all of the six languages appear 
in the front of the book explaining exactly how to use it. 
The work should be extremely valuable to all export de 
partments in this field. So far as we know it is the only 
one of the kind published. 


Advertising Demanded for British Industries. 


RISH Industry and Commerce,” an able periodical 
published at Dublin, Ireland, in the interests of the 


‘ 


commercial development of the Irish Free State, vig 


orously advocates the union of industry for the sake of 


better and wider advertising of the products of Irish mills 
and factories. Lack of an adequate perception of the value 
of advertising is not, according to that journal, confined to 
Irish producers. They refer to London advices quoting the 


from 


lie 


Dominion suffered heavily 


manager of the provision department of Selfridge’s to the 
produce 
| 


effect that if 

American competition in the near future, the fault will 
entirely with the Dominions themselves. He tinued 
“The 


tensively in English newspapers and magazines from the 


Dominions ought to have begun to advertise in 
very first day of the Wembley Exhibition. If they had 
adopted that course, their position as regards sales of food 
in this country would have been unassailable by now. But, 
as anyone who has seen the British and Imperial trade ex- 
hibit at Wembley will know, the Dominions are 
wholly on English wholesalers and retailers for advertising 


relying 
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their goods, and we cannot do everything for them. 
“That exhibit provides a lesson which they do not seem 


to be heeding. The Dominions must take a leaf from the 


American book and advertise with the greatest possible 
speed and resource.” 

“Irish Industry and Commerce” also quotes a member 
of a leading Cannon street firm of wholesale grocers to 


the effect that “the same fate will befall Empire produce 


as overcomes the goods of any firm which, in these days 


of modern competition, ceases to advertise. When Wembley 
disappears, we anticipate that our sales of Dominion food- 
stuffs will gradually decline, and a flood of American adver 
former su- 


tising will soon restore the foreigners to their 


premacy.” 


And once again we quote from our Irish contemporary: 
“The proposals for the investment of £1,000,000 of na 
tional money in educative publicity on behalf of Empire 


products, which were made by the Imperial Economic Com- 
the 
approved on this side of the Irish Sea. 
that 
bered that a new generation is always growing up, and that 


British Government recently, will be heartily 
It is pointed out 


mittee to 


‘publicity must be continuous, for it must be remem- 
there will be constant efforts in the way of quickened com- 
Nor must it be 
It should 


also be calculated to appeal to the young, so that a habit 


petition on the part of foreign producers. 
stereotyped in method, or it will lose its efficacy. 
engendered in the coming generation.’ 
* * ** 


may be 


“It is also noteworthy that the British Government has 
the £20,000 


for a world-wide campaign to attract buyers to the British 


within past few weeks decided to appropriate 


Industries Fair to be held in London and Birmingham next 


February.” 


Knowing what our neighbors are thinking about pro- 
vides a pretty good index of what they are going to do. 
Knowing our British cousins of old, we do not regard 
too seriously certain pessimistic observations that crop up 


The 


land on his feet, however severe 


Briton usually 
the that 
No sooner does some Briton say that trade is going 
find that 
the 
the 


occasionaliy in interviews. manages to 


storm blows him 


about. 


to the dogs and the Empire is doomed than we 


Government and trade associations are working out 


remedy that puts Britain a few ahead in 


more pegs 


international game of commercs 


When the 


if he doesn’t 


Englishman says that he is going to be beaten 


work hard, and that he is likely to be beaten 


anyhow, then is the time for the competitor to watch his 
step. The Briton has a reserve of ability that his oppo- 
nents oft “wot not of” to their cost. 


We are glad that we are going to have livelier competi 
for our 


competitors 
that 


rtising, 
don’t 


tion in the great art of adv 


are sure to find out something we will be 


Election of Transvaal Association. 


At the annual election of the Transvaal Stationers’ As 
sociation C. R. Collett, manager wholesale stationery de 
partment, Central News Agency, Ltd., Johannesburg, was 
elected president. H. M. Guest was elected honorary vice 
president. H. V. Fowler (Grocott & Sherry and T. W 
Yardley (Yardley & Harvey) were appointed vice chair 
men 

Mr. Collett was at one time manager at Durban for the 
Remington Typewriter Compat In his youth he was ap- 


prenticed to Spicer Bros., Ltd., serving at London, in Aus 
tralia and in South Africa. In 1923 he took his present 
position with the Central News Agency, and has continued 
in that connection ever since He has always been an active 
member of the Transvaal Stationers’ Association since 
reaching South Africa. 


What a British Stationer Thinks of Us. 

Mr. Owen-Jones visited us not long since, and had—as 
they say in England—what he describes as a “high old 
In other words he enjoyed himself immensely; 
everywhere; met all sorts of interest- 
saw very much socially and in the 
as he says, “did him good.” It will 
do us read some of the kindly things which he 
has been saying and writing about us. ; 
part of what he has written about his 


time.” 
went here, there and 
kind folk; 


business-way which, 


ing and 


good to 
Here follows 
visit 

“When you've struck oil stop boring’ is a maxim speak- 
ers and writers should always have in mind. I am so full 
of America and Americans that I have a holy fear before 
my eyes that I shall become tiresome. Yet there are a 
few personal words I want to say. So many people con- 
tributed to the splendid time I had that some public 
acknowledgment is due to them. Like the man contem- 
plating his ultimate destiny with equanimity who said, 
‘I have lots of friends in both places,’ I have friends on 
both From this side my way was prepared by no 
end of kindly letters full of appreciative reference to myself 
sent out in advance. Mr. Barringer, Mr. Sloan, Mr. Marsh, 
Mr. Adams Keene, Mr. F. H. Smyth, Mr. A. K. Watts 
and others, bespoke for me a kindly welcome which ex- 
ceeded both my expectations and deserts. 

“On the other side, from the hour I landed at Montreal 
and was met by Mr. Macdonnell, of the Waterman Com- 
until the hour the “Berengaria” left New York, I re- 


sides. 


pany, 
ceived endless kindnesses wherever I went. I had no 
worries about hotels or railway traveling. Motor cars 


were put at my disposal everywhere, and what was most 
amazing, busy men of business gave up valuable time to 
take me everywhere and show me everything I wished to 
see 

‘Mr. Chas. Dawson, of Montreal, Mr. Chisholm, of To- 
ronto, Mr. Turner, of Buffalo, Mr. Geo. K. Hebb and Mr. 
lod, of Detroit, vied with each other in their generous 
hospitality and attention. At Grand Rapids, Mr. Mitchell 
(President of the American Association), Mr. Ivan Allen, 
Mr. Eberhard Faber, Mr. Ralph Bauer, Mr. Fred Seymour, 
Mr. Ed. Towne, Mr. Schermerhorn, Mr. Childs, and many 
others, added greatly to my indebtedness. 

“In Chicago, Mr. Jack Marley and Mr. and Mrs. Seymour 


ould not do enough for me. 


“In Boston, Mr. Charles Garvin, Mr. G. L. Davis, Mr. 
R. B. Carter, made the hours fly much too fast. In New 
York, Mr. Eberhard Faber, Mr. Howard Barringer, Mr. 


R. D. Patterson, Mr. Fred Waterman cared for me abun- 
dantly, and almost everywhere the well-known and de- 
servedly popular Ed. Kastner (of Waterman’s)—now my 

good friend—held a watching brief for our concern. 
lo all these friends must be added a host who must be 
nameless, because without waiting for introductions they 
were constantly proving kind and helpful. 

“Need I say that all my admiration for America and its 
stationers, their methods and their success, does not detract 
whit from my glory in our own people. Our condi- 
tions, our circumstances, are so different that comparisons 
surd. I have made none, not even mentally. 
This I know—better than ever I did—our own people are 
among the salt of the earth. Their consideration for each 
their desire for the dignity of the trade, and their 
that what they do and how they do it in the com- 
mon tasks « shall be their contribution to the ser- 
vice man renders to man, makes me proud to be associated 


very 


one 


wo ild be al 


othe 7 
concern 


. 
Ir ite 


with them.’ 

Here follows a bit of what he is saying about us: 

The council of the Stationers’ Association gave Owen- 
Jones a lunch-of-welcome-home, and in response to the 
Page 110.) 
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Mexican Remington Manager Honored by 


Employees. 
When leaving for the United States on his vacation, Wil- 
liam Reinheimer, manager of the Mexico Remington 


branch, was given a banquet at one of the leading hotels 
in Mexico City. 

On his return, the employees of the Mexico City office 
gave Mr. Reinheimer and his family a picnic, taking them 
by specially chartered car to a beautiful resort, Tlahuac, 
at the foot of two volcanoes. A Mexican dinner was served 
and games and dancing formed the entertainment. 

Lead Pencil Inventor. 

A recent issue of The Jewish Chronicle contains an item 
by Adolph Leon, who says: “It interest readers to 
know that it was a Jew who was the original inventor of 
the lead pencil we know today. He was Lionel Benjamin 
Cohen, who in the Eighteenth Century settled in Dame 
street, Dublin, He was the first Jew to settle in 
Ireland. By his ability he accumulated a fortune.” 





may 


Ireland. 





Montreal Stationers Plan Protected Prices. 
Members of the Stationers’ Association of Montreal were 
told that a protected price list on proprietory [branded] 
lines is the last resort and only practical remedy for exist- 
ing problems. W. E. Montreal made this ob 
In following through this suggestion the Cana- 


Dawson of 
servation. 
dian stationers will be adopting the plan of the Stationers’ 
Association of the United Kingdom, which has a protected 
list and enforces it with a high degree of success. 

The stationers of Canada suffer from “price selling” and 
price cutting, just as do the stationers of the United States. 
They are more fortunate than their brethren south of the 
international border in that fixed prices are not permitted 
by the United States statutes. 

Mr. 


are no new thing if we look outside our own business 


Dawson observed: “After all, standardized prices 
In- 
surance rates are uniform; steamship rates are fixed and in- 
flexible; railroad rates are standardized; while similar con- 
ditions prevail as to prices on coal, quotations on milk, and 
values on numerous other goods. 

“The formation of a protected price list in the stationery 
industry means that there would be as many price de- 
creases as there would be lines advanced. As a matter of 
fact there would be no increases at all, for it simply means 
‘the cutting out of ‘cyt rate’ values, and the development 
automatically entails the elimination of the need for ‘long’ 
prices on some other products.” 


Trinidad Dealers Help Advertise Remington. 

Pereira & Company, Ltd., Remington dealers for Trini- 
dad, recently secured some good publicity during the cricket 
tournament through the presentation of a Remington prize 
bat to the player making the highest score. 
were played between employees of commercial houses and 
employees of the government. The winner of the bat was 
Mervin Grell, who won it with a score of 149 not out. The 
challenge cup and Remington bat were presented to the 
winner by Sir Horace Byatt, governor of the island. 


The games 


Many Remington Orders at German Exposition. 

At a large office appliance exhibition recently held in Ber- 
lin, Germany, it is stated that enough direct orders were 
received at the Remington booth to more than pay for all 
expenses of the display. All the furniture the 
booth was made in the Remington furniture factory in Ber- 
lin. 


used in 


The bookkeeping machine is enjoying a huge sale in 
Germany, the largest single order for totalizers ever placed 
having been received from Berlin some months ago. 


Polish Market for Office Appliances. 


Written for Office Appliances by Ludwik Aksman of Kra- 
kow, Poland, Exclusive Representative for Poland of 
the L. C. Smith & Bros. Typewriter, Inc. 





ANDLING office equipment in the Polish market 


iS 
an activity in which one encounters great diffi- 
culties. 

The growth of the balance of trade against Poland led 
in August to a government regulation of foreign trade 
The government’s prohibition against the i tation of 
many goods has made it difficult to handle merchandise 
produced outside of Poland. However, the exportation of 
Polish products has been advanced. There is absolute sup 
pression of importation of such goods as include products 
of luxury, and of those goods the counterparts of which 


are manufactured in Poland in quantities sufficient to cover 


internal requirements. Imports are restricted products 
not manufactured in the country at all or not sufficient 
quantities to meet Iccal needs, and finally, tariff rates have 
been raised generally. Briefly, Poland has adopted the 
policy of protection in an emphatic degree 

When desiring to supply himself with goods a dealer 
must, under the new regulations, find out in which cate 
gory the desired goods are to be classed. He ds that 
office appliances come under classifications B and ( In 
other words, importation is restricted and stoms rates 
are raised. He finds that he is obliged t special 
permission from the government board of trade, giving 
quality, quantity, weight, price and sometimes escribed 
method of shipment for English and American goods via 
Danzig. It is left entirely in the hands of the government 
to dictate to each dealer the quantities to bs ported 
within the bounds of a certain quota fixed at the tset 
a given article. For this permission the petitioner has to 


004 ot the quoted 


pay manipulation taxes amounting to 


price. 

Having obtained such permission the dealer comes t 
the conditions in Item B. In the first classifi which 
includes office furniture and stationery, a high duty is 
imposed, quadrupling sometimes the price of the goods 
Office machines, etc., however, pay an additional duty pré 


portionate to the price. 


As the office equipment industry abroad is terested 
primarily in the exportation of office machines, it might be 
assumed, in view of interior conditions, that there are no 
important obstacles to good business in Poland Che 
general quietness of business, however, and the fact that 
trade balances have run somewhat against yuntry 
have brought about some decline of the curr hese 
obstacles are not serious, however, for Polis! ues are 
well and securely founded During the tw ths in 
which the new policy of the government has b« force 
trade has been active and figures show a bal favol 
of Poland. 

Business people in Poland provide themsel ly with 
indispensable imported articles such as typ ers and 
calculating machines. In typewriters there is a tendency 
to purchase products of highest quality in standard weight 
machines for regular office work, and to demand portable 
machines on account of their smaller price and convenience 
Dealers are overwhelmed with offers of rebuilt machines 
but the difference in price between rebuilt and new ma 
chines is small, while the cost of carriage ind ustoms 
charges is the same on every machine, wherefore the de 
mand for rebuilts is small 

The market in calculating machines is not what it should 
be in Poland. The average business man does not take into 
consideration the longevity of these machines. He realizes 
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NEW MACHINE 
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A New Counting Machine. 
Counter Machine Company, 889 
the Multi-Counter, a 


The Multi Broad street, 


Newark, N. J., are sponsoring ma- 


chine which it is said counts anything quickly and accu 


rately he machine primarily consists of a series of count- 
ing units, arranged in rows or banks. The keyboard is said 
to be compact, speedy and noiseless in operation. The 
counte its are protected by glass. Key buttons are of 


Each set of units is provided with a restoring 


knob which resets all units to zero. The finished 


case 15 


“11i~Counter 


7 /ME See Dimes 





MACHINE 


THE MULTI-COUNTER COUNTING 


in black enamel and gold [These machines may be ar- 


singly or in_ banks. 


bank 


anits or sixty of such units in all. The 


ranged Model 5B tor instance, 


arranged in form, consists of five rows of counting 
and base are 


tool 


cove! 


of die cast steel and the working parts are of finest 


steel. Rubber feet insure freedom from jarring and mar 
ring. A removable classifier strip provides an index for the 
items 


‘ 


The Multi 


including the making up of payrolls and the determination 


Counter may be used for a variety of purposes 


number of bills and coins required or for es 


of tl e exact 
tablishing the quantity of any item or product quickly and 


accurately. Standard models are provided for payrolls, 


stock records, inventory, food control, bank clearings, piece 


work, et etc. It is practically unlimited as to size since 


any required number of units may be employed. 


More About the Black Electrical Calculating 


Machine. 

S« iths ago Office Appliances had something to 
Say a t calculating machine constructed without gears 
but operable entirely by electrical circuits. This machine 
is F ntion of W. M. Black of Fresno, Calif., who has 
perfected the machine for demonstration at the 1926 busi 
ness sh San Francisco and has interested a group of 
California men in the manufacture of the machine. Those 


nterested say that work up to date has served to 


previous conviction that here indeed is something 


the sun. 


new under 


Without going into the technical part of the machine, it 
may be ficient to say that the heart of it is a set of 
eighteen electrical relays. The inventor declares that the 
machine is in itself simple because basic or fundamental 
He states that the application of a primary circuit to ener 
gize a magnet which will clos secondary circuit is com 


mon practice, but the application of the principle of using 


two relays to close a secondary circuit is entirely new, and 
this is one of the features that Mr. Black’s patents will 
cove [he machine solves questions such as the following 
How to handle numbers of more than one digit; how to 
multip! add, subtract and divide; how to clear the 


simply press a button; finally, a telltale signal in 
the case of any one electric impulse not functioning. | The 
machine is purely electric, requiring no gears whatever. In 
appearance it will be not unlike other small adding ma- 
The inventor states that a machine approximately 
fifteen inches will accommodate all the electrical 
units for any desired keyboard and capacity. 


machine 


chines 


S1xX by 


An Air Moistener. 

The Eureka Blotter Bath Company of 3732 Wallace 
street, Chicago, lll, produce among other things a useful 
humidifier called the Eureka, which is placed out of sight 
on the back of a steam radiator, being fastened by two 
The humidifier thereafter needs no atten- 
tion except a quart or two of water per day according to the 
size of the room. The device is made in two sizes, one for 
small rooms having radiators of six or less coils and num- 
ber two for larger rooms having radiators of more than 

Moisteners are made to order for extra large 
rooms and stores. Inquirers are asked to give the cubical 
contents of the room in which the moistener is to be used. 
feature of the Eureka humidifier is an ab- 
sorbent stone composed of ground stone and charcoal. This 
is antiseptic and absorbs a great quantity of water. It is 
of the same composition as the Eureka copying baths and 
A pan is placed at the bottom of the stone 
This pan is filled by 


strong holders 


1 
SIX COS 


Che main 


cigar moistener 


in which the water supply is kept. 





EUREKA HUMIDIFIER 


means of a funnel which runs from the pan to the top of 
the stone. A galvanized frame connects the stone, pan and 
funnel. Metal parts are attractively painted with alumi- 
num paint. It is stated that owing to the antiseptic con- 
struction of the stone, pure water vapor is evaporated. It 
is said also that the Eureka is a de-humidifier. If the air 
contains too much water it is absorbed irito the stone, as 
the stone will equalize moisture within the room and 


will not let off vapor when the room is oversaturated. 


New Boorum & Pease Standard Items. 

fhe Boorum & Pease Company of New York, N. Y., 
have added the following numbers to their line of roll books 
nd family expense books: 

Roll books to retail at fifteen and thirty cents each, bound 

full black leatherette cover and imitation press board 
size 814x7 and 10%x7%. The number of the fifteen 
cent book is 1,475 and the thirty cent book 1,472%. 

Family expense books, packed in attractive box, con- 
taining twelve each of three different style books, retailing 
for thirty-five, sixty and seventy-five cents each. The 
nt is 1,657. 


covert 


number of the assorti 
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A New Winnebago Desk. 

The Winnebago Furniture Manufacturing Company of 
Fond du Lac, Wisc., announces a new flat top desk having 
interesting features and priced for quick turnover. It is 
known as No. A 460 F. The desk is 34x60 and is regu- 
larly finished in quartered oak, but may be had in walnut 
and mahogany for $1.00 over the regular price. 

The exterior is selected quartered white oak, mahogan) 
or walnut as ordered. Tops are 13 inches thick, five-ply 





built-up construction with banded edges showing figure all 





WINNEBAGO A-460-F DESK 


around. Posts are 154 inches square tapered, veneered on 
four sides and equipped with flush brass sockets one inch 
high and metal sliding shoes. The panel construction on 
the ends and back is glued into the posts and the cross 
rails. Extension slide is of built-up construction, front 
edge veneered and is non-binding. Drawers are dove- 
tailed front and back with three-ply bottoms and framed 
in construction. Drawer fronts are of five-ply veneer and 
ends and backs are of hardwood. There is a double drawer 
in the bottom right-hand pedestal. Three top drawers ar 
equipped with mortise cylinder lock. Bar rails are dove 
tailed, the inside cross rails (drawer guides) mortised into 
posts and glued to the end panels. Pedestals are further 
strengthened by iron corner braces on the bottom. Under 
each pedestal is a three-ply framed in dust bottom. Brass 
handles are optional on mahogany and walnut desks at a 
nominal charge. The tops of these desks are dull rubbed 


and the brass is waxed dull to match. 





“SECURAWAY" STORAGE CABINET WITH TRAYS FOR 


STORING CUTS, ETC 


German Appliance for Sorting Letters. 


The firm of F. Soennecken-Bonn of Bonn, Germany, re 
cently placed on the market a letter sorter made of black 
lacquered sheet steel. It has eight compartments for the 


distribution of mail. 


Everyone who receives a large amount ye dis 
tributed among various departments is aware of the in 
portance of having the work done without fusion and 
loss of time. The Soennecken Letter Sorter No. 225 makes 
it possible to maintain order on the desk, inasmu as tl 
mail is distributed immediately upon its arrival to the reé 





SOENNECKEN LETTER SORT 
NO. 25 


spective compartments according to 


designated on the labels placed on the side h co! 
partment. 

This sorter occupies but little space and e place 
on any desk. It is collapsible, requiring n 


shipping space. 


Two Additions to Security Line. 


The Steel Equipment Corporation o \ e] Ne 
Jersey, has adapted its line of “Securavy I 
nets to two new uses One of these uses eightee! 
inch depth storage cabinet, in which is insert travs 
filing and storing printing plates, thus pro in eco! 
nomical place where cuts may be safely protected agait 
loss or damage. Each cabinet has a cap t 


trays; however, a cabinet may be used 
plate drawers and partly for storage 
Che other adaptation has been mad 
storage cabinet, by equipping it for the 
sixty-six drawers of addressograph plates | xtra 
vice which the counter provides is esp 
an advertising or mailing department 
Both cabinets may be had in green, 


walnut finishes. 





COUNTER-HIGH STORAGE CABINET WITH DRAWERS 
FOR ADDRESSOGRAPH PLATES 
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Series One and Two Monroe Machines Present 
New Features. 

The Monroe Calculating 

York, N. y 


and two 


New 


announces added features to the Series one 


Machine Company of 


Monroe adding calculators. In order to under- 
stand these new features, it is necessary to outline briefly 
characteristics of the Series O machine known 
The Series O in the 


some of the 
as Model K 


cludes several fraction models and British currency models 


regular machines in- 


has the standard adding machine keyboard with regular 
keys which remain depressed after being set and all of 
upon clearance. The 


which restore dials and the carriage 


have large figures which align directly with the columns of 


the keyboard. The upper dial is a counting dial used in 


registering figures in multiplication and division. This dial 
has no c 


the lar 


rrying mechanism, for experience has shown that 
ge majority of calculations in the figure work of busi 
ness can be handled more advantageously than if this dial 
carried tens, hundreds, etc 

With this mechanism the dials are 


arranged so that for 


ward turns of the crank or the use of the plus bar in the 


sutoma model show dark figures in the upper dials, while 
reversi ns or the use of the minus bar show red figures 
[his mechanism is of especial value on such work as dis 
counts or the subtraction of one product from an amount in 
the lower dial. Many short-cuts are also made possible by 
this mechanism 

In the course of their investigations the Monroe peopl 
found that in some lines of business work of a type dif 
ferent from that usually encountered occurred. While the 
regular model of Monroe would handle this work expedi 
tiously would do so even better by the addition of cer 
tain mechanical features It was found that operators 
quickly became adept in fingering the keyboard and it was 
discovered that it is of much assistance to the operator fam 


liar with the ps on the odd 
Such 


ies one and two machines. As 


touch system to have concave ti 


numbered keys and flat tops on the even numbered 


keys were added on the set 


another feature of this new keyboard, all of the zero keys 


enated with zeros and are set, that is 


when the keyboard is cleared 


were des depressed 


As figures are set in the var 
ious columns, the zero key is released which gives an at 
used on the kev! 


curate check on the number 


these series, glass panels have been placed over all dials to 


protect them from dust. 


Series one and two machines are alike except for the 
mechanism in the upper dials. The series one has the same 
mechanism as the series O, but the series two is provided 
with mechanism which carries tens, hundreds, etc., and 
shows all numbers in black figures While this carrying 
mechanism may not be as useful in the majority of work, it 


is of value to some lines of business such as insurance 
: | 


where the nature of the work is peculiar to that business 


[This mechanism is of value where a given number is multi 


plied by a continuously increasing series of other numbers, 
etc. Both series one and two machines have larger capac 
ity in the regular mechanism of the lower dials. This 


carrying mechanism extends three 


places beyond the left 
hand column of the keyboard, while the series O machines 
) places beyond the left hand column 
The hand-operated machines in series one and two have 


automatic stops for the crank which is utilized in division, 


same features of automatic division on the hand 
operated machines as are provided in all electrically operat 
ed Monroes, check on the 
each operation. The machine has a bell which 


ntion to any error in the 


also the automatic accuracy of 


series ©) 


division 


process ol 


The cases of the series one and series two model are 
built stamped sheet aluminum. The case is in four pieces 
ar é which may be removed, making the mechanism 


accessible for any adjustment that may be necessary. Any 
unit may be removed independently of the others, so that it 
is easy to reach any part without the necessity of taking 
the machine to pieces. 


A New Venus Metal Display Cabinet. 
Che American Lead Pencil Company of 220 Fifth avenue, 
New York, N. Y., announces the No. 3860 Venus metal 
display cabinet which a large number of leading stationers 





N ¢ sAG60 


VENUS METAL DISPLAY 

CABINET. 
find it an attractive and effective manner 
a small stock of Venus pencils. The cabinet 
here shown is of heavy metal handsomely designed in gold 
ind black harmonizing with the green water-marked finish 
The front and back of the cabinet 
in appearance. 

[his cabinet is supplied with ten dozen of the best selling 
degrees of Venus pencils either with or without erasers. 

The American Lead Pencil Company will cheerfully fur- 

additional particulars. 


are using as they 


of displaying 


us pencils. 





New Line of Velour Covered Chair Cushions. 

The A. H. Irvin Company, Inc., 1015 Chestnut street, 
Philadelphia, Penna., announce a new line of chair cushions 
Spongtex chair cushion with an attractive 


, ' 
Known as the 





NO ‘ 
STIFF 


SIZE 
BACKED 
OF VELOUR COVERED 
SPONGE RUBBER. 


PAD FOR 


CHAIRS 


taupe velour covering. It is said that there is nothing else 

This, we are told, is a new 

the sponge rubber type of chair cushion because 
felt has been applied to sponge rubber on 

account of the fact that woven materials ravel and fray 

mut at the ends. The Irvin people have, at considerable 

and labor, discovered how to apply woven 
Cr nued on Page 137.) 


like this on the market. 


teature tor 


time 
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in Every Section of the Field. 
L.C. Smith and Corona Companies Merge 


Big Deal in Typewriter World Involves Twelve Millions of 
Dollars.—Expansion to Mark New Sales Policy. 


The most important event that has taken place in the 
typewriter industry since the formation of the Union Type- 
writer Company in 1893 has just been consummated at 
Syracuse, New York, by the merger of the L. C. Smith & 
Brothers Typewriter, Inc., of that city and the Corona 
Typewriter Company of Groton and Cortland, New York. 
Both companies have been successful from the beginning 
of their existence and neither was ever reorganized or re- 
financed. Both do a world-wide business and are big 
earners. The merger of two such companies is certainly 
the outstanding news of the month of December. The deal 
was announced on December 16 and the particulars were 
published in the Syracuse Post-Standard of the following 
morning. 

A little over a year ago Ford, Bacon & Davis, Inc., of 
New York City acquired a controlling interest in the L. C. 
Smith & Bros. Typewriter Company through the purchase 
of the majority interest. The surviving Smith brothers re- 
tired from active management and Frank R. Ford became 
president, the name of the company being changed to the 
L. C. Smith & Brothers Typewriter, Inc. In the merger 
just accomplished it is stated that Ford, Bacon & Davis 
will control both companies, they having bought the ma- 
jority interest in the Corona company. The actual consoli- 
dation of the two companies will take place as soon as the 
legal details can be put through, the consent and approval 
of more than a majority of the stockholders of both com- 
panies having already been given to the plan. The size 
and earnings of both companies are said to be almost ex- 
actly the same, so that the merger will create one company 
double the size of either of its parts. The products of the 
two companies are not competitive, but supplement each 
other, wherefore the combination will enlarge the sales pos- 
sibilities of the combined organization. 

One evidence given of the greater efficiency to be ob- 
tained by the single management is the fact that both com- 
panies have branch offices or sales agencies in practically 
all cities of the United States as well as in all foreign coun- 
tries, so that under the consolidation the sales possibilities 
of the supplementary products will be materially strength- 
ened and enlarged. 

History Of The Companies. 


The L. C. Smith & Brothers Typewriter company was 








formed February 6, 1903, with a capital of $5,000,000. Prop- 
erty of the estate of Austin Myers at East Washington and 
Almond streets was selected as a site for the plant and pur- 
chased on that day. 

An eight-story building was erected in eight months 
the south wing of the plant of the future. 

Visible typewriters came into use at this period. The or- 
ganizers of the company were Lyman C. Smith, and his 
brothers, Wilbert L., Monroe C. and Hurlbut W. Smith. 
Industrial interests of the city were given a boom, marking 
one of the high spots in mechanical expansion, when the 
company was organized. 

Reorganization of the company was effected November 
1, 1924. Wilbert L. Smith elected chairman of the board 
of the L. C. Smith & Brothers Typewriter, Inc., at a meet- 
ing of directors that day. His position as president was 
transferred to Frank R. Ford, of the engineering firm of 
Ford, Bacon & Davis, Inc. 


H. W. Smith, secretary and treasurer of the old company, 
became a member of the new board and William H. Haun, 
who had been with the old company as auditor for many 


years, was made treasurer. 

The officers of the new company who were chosen at the 
meeting included: W. L. Smith, chairman of the board: 
Frank R. Ford, president; Francis E. Van Buskirk, vice 
president in charge of sales; Schuyler C. Stivers, vice-presi 
dent in charge of finance and secretary; Benjamin C. Mil 
ner, assistant to the president, and Mr. Haun, treasurer. 

Directors of the company are: W. L. Smith, Hurlbut W 
Smith, Burns Lyman Smith, H. M. Smith, W. A. Macken 
zie, F. E. Van Buskirk, Frank R. Ford, S. C. Stivers, B. C 
Milner, Walter H. Lippincott, banker of Bioren & Co.., 
Philadelphia, and John N. Derschug, president of The Syra 
cuse Washing Machine Corporation. The executive com 
mittee comprises Mr. Ford, W. L. Smith and Mr. Macken- 
zie. The firm of Mackenzie, Smith & Lewis is counsel for 
the company. 

Capitalization of the new company was substantially the 
same as the old. It consisted of $2,000,000 in cumulative 
preferred shares at 7 per cent, $100 par, and 30,000 shares 
of non-par common stock. An issue of $1,000,000 6 per 
cent first mortgage sinking fund gold bonds was under 

















Ge 


Page 47 OFFICE APPLIANCES For January, 1926. 


= 





City Bank Trust 
November 10, 1924 


['welve million dollars of capital is repre- 


written by the Company 


and issued on 
sented in the holdings and patent assets of 
involved, according to an- 


Frank R. Ford. 


Headquarters of the new corporation will 


the companies 


nouncement by 


be in Syracuse. The Corona plants at Gro- 


ton and Cortland will continue manufacture 
f the portable typewriter while the Syracuse 


factories will produce the L. C. Smith stand 


ird typewriter. 


See Increased Efficiency. 


Combination of the industries under one 


management will increase efficiency and 


volume of production and bring about ex 


pansion of the 


business, the Smith interests 


ire confident, with resultant benefit to Syracuse and to the 


public as well as to the companies and their stockholders. 

The companies together employ 3,000 men in their plants 
Syracuse, Groton and Cortland, and in their sales organ- 
izations This personnel will not be disturbed by the merger 
that in increased under the ad- 


Ford 


Conger of Groton, president of the 


except time it should be 


vantages of the consolidation, Mr declared 


Les Je 


writer 


Corona Type- 


Company and son of the founder, will retain his 


interest in the corporation created by the consolidation, as 
vill the holders of the Fassett interests of Elmira, and W. 
L. and H. W. 


This is the 


Smith of Syracuse. 
fifth and 


effected in Syracuse by Ford, Bacon & Davis, Inc 


largest in a series of transactions 
in the 
last eight years. 
Bacon & 
ness through acquisition of part of the stock of the elder 


Smith sto 


Ford, Davis, Inc., acquired control of the busi- 


kholders. The younger generation of the Smith 


interests in the and have 


Ford, Bacon & 


family retained company since 


o-operated with Davis in formulating its 


policies. 


Charles E. Parsons was retained as factory manager; the 


late Edgar K. Stephenson, foreign sales manager, and W 
C. Rodger, as factory superintendent. 

Mr. Van Buskirk was formerly vice-president in charge 
of sales of the Remington Typewriter company. Mr. 


Stivers is a vice-president of Ford, Bacon & Davis, Inc., 
and Washing Machine 


tion, the Oswego Falls corporation of Fulton, and Onodaga 


secretary of the Syracuse corpora- 


Silk Company, Inc. Mr. Milner is an executive of the 
Ford, Bacon & Davis organization. 
History of the Corona Company. 

The Corona Typewriter Company, Inc., has a similar 
record of success, leading the way in the portable type- 
writer branch of the industry. It was established in 1909 
at Groton by the late Benn Conger, the late J. Sloat Fas- 


sett of Elmira, and Carleton F. Brown, who is 


‘ 


its present 
reasurer and general manager 
How tl Hon New York 


state senate, first became interested in a portable folding 


Benn Conger, member of the 


typewriter is interesting in view of the fact that the ma 


chine was later developed and brought to success under his 


supervision. 
Senator Conger one 


During his travels about the state 


day came upon a gentleman using a small portable ma- 
hine. He 


whe ré 


was immediately interested and asked the man 
the machine was made. They both investigated and 
found the maker's name and address on the machine. 

The senator had for years been searching for an industry 
which would carry the name of his home town not only 
country but also to 


visited New York city 


through this every country in the 


world. He where the product he 





FRANK R. 


saw on the train was manufactured. He 
found that the man who invented the type- 
writer was willing to sell his invention. That 
was the start of the Corona organization 
which a few months later was moved to 
Groton. 

Frank inventor of the machine, 
started placing his invention on the market 
prior to 1906. He had not the necessary 
finances to market the machine to advantage, 
so when Mr. Conger approached him he was 
only too glad to accept the terms offered by 
the senator and J. Sloat Fassett, former con- 
gressman from Elmira, whom Mr. Conger 
had interested in the product. 

C. F. Brown, now treasurer and general 
manager, became interested at the same time. 
For a time the machines were manufactured 
nietropolis, and practically the entire output was 
shipped abroad. 

At that time it was known as the Standard Typewriter 
company, and under that name was transferred to Groton © 
in 1909. After a few years when the company had grown 
to large proportions several persons asked Mr. Conger 
why he had picked Groton for such a wonderful industry. 
His reply was always that he “did not pick Groton for the 
industry but rather had picked the industry for Groton.” 

The industry finally did outgrow the town and in 1919 
it was deemed necessary to construct a plant at Cortland. 
Since that time the major part of the assembly work has 
been done in that city. 

When the company moved their equipment to Groton 
they occupied an old carriage factory. The rapid growth 
of the industry, however, necessitated the construction of 
a modern fireproof plant. The industry at present is housed 
in three buildings, the main building being a four-story 
affair ot 


Rose, 


FORD. 


in the 


steel and concrete. 

Although the construction of the machines does not 
necessitate the elaborateness of a Ford system, nevertheless 
the assembly is conducted along the same lines, Instead 
of a conveyor system carting the machines along as in the 
Ford plant they are merely moving from one bench to ah- 
other and each man does his part in the assembly. 

[he lightness of construction does away with the carrier 
as with heavier products and as one worker finishes his 
work he places the machine on the bench in front of him: 
The man in front of him then takes it and continues on in 
this manner until the final assembly bench is reached. 

The company is the pioneer manufacturer of 
portable typewriters and the first to use aluminum in mak- 
ing the 

L. J. Conger, son of Benn Conger, is now president ‘of 
the concern, and S. G. H. Turner, president of the Second 
National bank of Elmira, is chairman of the board of 
directors. These men with Carleton F. Brown and Harold 
McD. secretary of the company and president of 
the village of Groton, will be associated with the new com- 


pany 


Corona 


machines 


Brown 


Mr. Conger expresses the belief that the merger will be 
of advantage to the stockholders of both companies, to 
the respective organizations and to the public. 


J. B. Florance Returns to England. 


J. B. Florance, a member of the sales staff of the Mon- 
roe Calculating Machine Company, Ltd., returned to Lon- 
last He arrived in the United States in 
June, 1925, and gained first hand knowledge of the Monroe 
sales methods by covering territories in New York, Brook- 
On his return to England Mr. Florance 
resumed his work with the organization in the British Isles. 


don late year. 


lyn and Boston 
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The Typewriting Contests 


By J. N. Kimball, Manager of Contests. 


The twentieth annual International Typewriting Cham- 
pionship Contest was held December 12, at Aeolian Hall, 
New York City. For the first time in many years the 
audience were able to remain seated and get an unobstruct 
ed view of the The hall holds 1,300, and 
seats were sent free upon request—but unfortunately those 
five thousand—next 


contestants. 
requests numbered something over 
year, be it said, I shall endeavor to hold the contest in a 
place that will accommodate every person who wishes to 
come. 

There were nineteen boxes in the gallery, all well filled 
with members of the press and others who are vitally inter- 
ested in the result of the contest—one box held the Gregg 
ites, led by Mr. Gregg himself, and another box was filled 
with Pitmanic representatives. 

The result is well shown by the report—but the fact that 
only two-fifteenths of a word per minute stood between Mr 
Tangora and his rival, Mr. Hossfeld, is something mar 
velous. The book “The Flapper” 
pages, and Mr. Tangora wrote all but the last line 

Plans are under way for a bigger and better contest next 
year. I have already been promised by some of the ma 
chine makers that they will bring to New York the State 
winners on their machines, for the School, or Novice item 
—in other words it will really be a battle between States, a 


contained twenty-six 


thing I have wished for many times. 

The 1925 the first to 
name of the winner is to be added to the long list of pre- 
ceding champions, on the new Bronze trophy, now being 
cast by Gorham & Company. 

Mr. Tangora wrote at the rate of eleven and four-tenths 
strokes per second, a rate that has never been equalled, or 
even approached in any other country, save occasionally in 
that the latter 

than the 


contest was be held wherein the 


one-minute spurts, and a peculiar fact is, 


half of the hour trifle 
half, although the last half of the book was considered the 


was written a faster first 


harder. 





EW OF CONTESTANTS, TWENTIETH ANNUAL INTER 


NATIONAL TYPEWRITING CONTEST, AEOLIAN CONCERT 
HALL, NEW YORK. 
Typewriter Contest Notes. 
This was held under more favorable 
than any which preceded it. The Aeolian concert hall made 
a fine setting and the lay-out on the stage where the dif- 
ferent machines and operators were grouped was pleasing. 
There was no crowding and the audience had a fine view 
floors were used in 


contest auspices 


of the contestants at all times. Two 
the Auditorium and the upper floor contained twenty-one 
boxes which were used by officials from different schools, 
publishers, reporters, etc 
* * «x 

The contest was highly exciting, Mr. Tangora and Mr. 
Hossfeld being so close together that it was difficult to 
If Mr. Tangora had one more error, 


choose between them. 


or Mr. Hossfeld one error less, the championship would 
have gone to Mr. Hossfeld. The speed attained by Mr 
Tangora has been figured out to be a little less than twelve 
strokes per second 

* * * 

The copy used in the contest was a stor ten by J. N 
Kimball. Perhaps one would better call it an essay on the 
subject of The Flapper, written in Mr. K ll’s dry and 
humorous vein. This copy was pronounc: e very 
dificult by those who were in a positio1 1dge 

* * * 

The winner in the novice contest, Miss Margaret Simor 
won a silver loving cup for her school, the Metropolita: 
Business College of Cleveland, O., and M Mille het 
teacher, was presented with her to accept tropl 

* * * 

Of course, the master of ceremonies at this ntest was 

J. N. Kimball, contest judge. The event began prompt 


at eight o'clock and closed as prompt! presenting 
the medal and cup, Mr. Kimball’s ready wit was never 
more in evidence and he kept the fine audience of 1,500 
pupils in good humor while the returns were being checked 
over. His efforts at entertainment were ably seconded by 
the New Brunswick Panatrope and the Rad 

* * * 

Emil Trefzger, champion in 1914, was present at the 
contest. Mr. Trefzger is in the employ of lerwood 
Typewriter Company as special representative fron é 
home office. 

+ + ~ 

Cortez W. Peters of Washington, who won the amateur 
contest with a net of 119 words a minute, is young 1 
of the colored race. This is the first ti person of 
the Negro race has won a typewriter test Young 
Peters made a most excellent record which speaks well 
his instruction and for the concentration and industr ( 
has put into his work 

* 2 


Miss Eckert, who was 
awarded third place, was in one resp¢ ’ 
than that of the others. The winner had twenty-one ¢ 


In the novice contest the record of 


while Miss Eckert had only six. 
.-2 ss 

All the machines used in the contest were derwood 
with one exception, that exception being t Royal w I 
was used by Helen A. Grinnell of Thibodea usiness « 
lege, Fall River, Mass 

The Illustrations. 

The page on the right presents photograp! W t l 
the audience at the International Typewriting « test held 
Aeolian Concert Hall, New York City, Decemb 12, 1925 \ 
new world's typewriting championship trophy donated th 
year by J. N. Kimball, international typewriting contest mar 
ager. This trophy takes the place of the Office Appli 
ances’ silver cup which, having been won for nineteen conse« 
tive years on the Underwood, has been given int he custody of 


the Underwood Typewriter Company 


Official Records. 


Official Records of the Twentieth Annual International Type- 
writing Contest, New York City, December 12, 1925. 


One 


Class 1. WORLD'S TYPEWRITING CHAMPIONSHIP 
hour’s writing from printed copy. Open to all typists Priz 
Winner to bear title of Worild’s Champion Typist; Gold Meda 
and name placed on new Bronze Trophy: Silver Medal tl 
second; Bronze Medal to the third. 

Gross Net Per 
Mech Name Stks Wds Ers Pen Wds. Mir 
Und. Albert Tangora (N. J.) 41109 8222 4 120 7802 1 
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ALBERT TANGOR GEORGE HOSSFELD, 
World's Champion Typ Runner Up te World’s Champion Typist. 
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WORLDS CHAMPION TYPISTS 











CORTEZ PETERS, NEW WORLD’S TYPEWRITING MARGARET SIMON, 
\mateur Champion Typist CHAMPIONSHIP TROPHY World School Novice Champion Typist. 











, VIEW OF AUDIENCE, INTER- 
TYPEWRITING CONTEST, 
CONCERT HALL, NEW YORK 
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7794 130 





Und. George L. Hossfield (N. J.)40170 8034 24 240 

Und. Bessie Friedman (N. Y.)...37807 7561 34 340 7221 120 
Und. Barney Stapert (N. J.).....39208 7842 72 720 7122 119 
Und. Minnie Regelmeyer (N. J.)36164 7233 40 400 6833 114 

Class 2. WORLD'S AMATEUR TYPEWRITING CHAMPION- 
SHIP. Thirty minutes’ writing from printed copy Open to 
all Amateur typists who have not previously won this event 
Prizes: Winner to bear title of “‘World’s Amateur Champion 
Typist;'"’ Gold Medal to first; Silver Medal to second; Bronze 
Medal to third. (12 entries—first five given here) 

Und. Cortez W. Peters (Washing- 

Som, Bee GaP sec , , ..- 18896 3779 20 200 3579 119 
Und. Howard G. Pfrommer (N. 

wan” wesses ve no ¥ , . ..-18459 3692 24 240 3452 115 
Und. Arthur F. Neuenhaus (N 

an ‘nesenesabaeeses ee ...-18169 3634 24 240 3394 113 
Und. Josephine Pitisan (N. Y.)..17990 3598 28 280 3318 111 
Und. Stella Willins (N. Y.) 16345 3269 7 70 3199 107 
Und. Ruth Martin (Oregon).....16563 3313 17 170 3143 105 
Und. Irma Wright (Toronto, Can.)17829 3566 45 450 3116 104 
Und Rosalie Freda (N. Y.) ..-16277 3055 in 60 2995 100 
Und. Anne Groziak (Illinois) ...15786 3157 18 180 2977 99 
Und. Florence J. Wilkins (To- 

ronto, Canada) 17127 3425 49 490 2935 98 


Und. Doris Liftchild (N. Y.) ....13848 2770 12 120 2650 88 
Und. Celia Cawareski (Conn.)...10888 2178 42 420 1758 55 

Class 3. WORLD'S SCHOOL NOVICE TYPEWRITING 
CHAMPIONSHIP. Fifteen minutes’ writing from printed copy 
Open to all students who have not used the machine in any 
way previous to August Ist, 1924, and who have trained 
solely by and at the from which entry is made En- 
tries must be made by teachers in charge. Prizes: Winner 
to bear title of ““‘World’s School Novice Champion Typist;"’ the 


been 


school 


World's School Novice Championship Trophy; Gold Medal to 
the winner; Silver Medal to second; Bronze Medal to third 
School entering winner will hold Trophy for one year. Tro- 
phy to be engraved with name of school and student 
Und. Margaret Simon, Metropoli- 

tan Business College, Cleveland, 

OE ees on otuneds 6744 1349 21 210 1139 76 
Und. Katherine E. Moran, Laurel 

Business School, Meriden, 

Connecticut —e ane 6048 1210 13 130 1080 72 
Und. Clara Eckert, Drake Busi- 

ness School, Paterson, N. J 5188 1038 6 60 978 65 
Und. Eleanor B. Zimmerman, 

Senior High School, New Brit- 

ain, Connecticut 5379 1076 12 120 956 64 


Senior 
Britain 


Anderson, 
New 


Und. Irene M. 
High School, 


Connecticut, 240 753 50 


; éeas 4964 993 24 
Grinnell, Thibo- 


Roy. Helen A 

deau Business College, Fall 

River, Massachusetts .......... 4134 829 11 110 719 18 
Und. Helen Vanderbeck, Drake 


Business School, Paterson, N. J. 5852 1170 50 500 670 45 
Und. John MecNeice, High School 


of Commerce, Yonkers, N. Y 4910 982 49 490 


Und. David Soloff, High School of 

Commerce, Yonkers, N. Y.... 5074 1015 56 560 455 30 
Und. Louisa H. Baker High 

School of Commerce, Yonkers, 

a. = 3864 733 53 530 2423 16 


Eric T. King Heads Specialties Division. 

King has been appointed chief of the specialties 
and Domestic 
This position has been administered 


Eric T. 
division, Bureau of Foreign Commerce, 
Washington, D. C. 
by an acting chief since Warren L 
manager for the L. C. Smith & Bros. Typewriter, Inc., 
resigned to return to the office appliance field. 

Mr. King is a graduate of Union College, Schenectady, 
N. Y., where he took the sanitary engineering course. He 
was engaged in this line of work prior to the war, under 
taking also the post of assistant secretary of the general 
This work included editing the 
At the outset of the war Mr. 
The water 


Hoagland, now export 


contractors’ association. 
bulletin of that organization. 
King became an officer in the Engineer Corps. 
system at Camp Upton was installed under his direction 
In 1918 he was transferred to Washington, where he con- 
tinued until his discharge from the army. He then joined 


Frazar & Company, general exporter, New York, special- 


izing on railroad equipment and a wide range of other 
commodities. 


The Business Shows of 1926. 


The first business show to be given by the National Busi- 


ness Show Company in 1926 will take place in San Fran 
cisco, Calif., at the Civic Auditorium, March & to 13 inclu 
sive. 

The next show will be held at New York at the new 


York City, October 18 to 


plac ‘ 


Madison Square Garden in New 
23, inclusive, and the third show of the year will take 


at Cleveland in the Public Auditorium, November 15 to 20 


inclusive. 


It has been two years since San Francisco has had 
show on account of the policy of alternating business shows 
on the Coast between Los Angeles and San Francisco 
Last year the show was held in Los Angeles Vhile it was 


well patronized, and a capable show, the indications are 


that the San Francisco event will be the best that has ever 
] 


been held on the Pacific Coast in point of number and 
variety of exhibits and interest shown. 
The New York show will be the twenty-third annual 


business show and will go on for the first time in the new 


Madison Square Gardén. This is a wonderful building 
providing larger and more desirable quarters than have 
heretofore been available The location is central and 
transportation accommodations are excellent 

Not since 1918 has a business show been held in Cleve 
land and for the last two or three years there has been a1 
insistent demand for a show of this kind Che Publi 


] 


ommoda 


le \« 


Auditorium 1s a splendid building with every a 


large and interesting business show ( 


landers will do all in their power to help put the show 


tion for a 
over! 
in good shape and the event shall prove a prime attractior 
It is stated that no business show will be held in 1926 i: 
Chicago on account of the fact that the Show Company 


has found it impossible to secure any building large enoug! 
for the purpose, the main floor of the American Exposition 
Palace not being available for show purposes next year 

It is expected that in 1927 there will be a suitable build 
ing available and that the Chicago show can be housed i: 


most desirable and appropriate quarters 


St. Paul Manufacturing House Changes Name 


The Northwestern Paper Goods Company, St. Paul 
Minnesota, manufacturers of envelopes and paper special 
ties, has changed its name to the Quality Park Envelop: 
Company. The company is situated at Quality Park (Mid 
way)—between St. Paul and Minneapolis—and a t Feb 
ruary 1 they will move into a new building now under « 
struction for the Quality Park Envelope Company and 
the Quality Park Paper Box Company. The new building 
will be eighty feet wide and 300 feet long, three stories 
and basement, and the envelope company will have a1 
additional floor space of approximately fifty per 
its present quarters. 

The Northwestern Paper Goods Company is widel 
known and successful concern, and its thousands of friends 
and customers will be interested in its change of name 
and will be glad to learn of the increased facilities whicl 
offer a wider field of service. 

Y and E in No Consolidation. 

Rumors of any sale or consolidation or of the considera- 
tion of any such action between the Yawman & Erbe Man- 
ufacturing Company and any other company are unequivo 


cally denied by the Yawman & Erbe Manufacturing 


Company. 
Office Appliances is informed that no action of this kind 


has or will be considered. Any rumors of such action are. 


therefore, without foundation 
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IEWS IN THE NEW STORE OF THE TUTTLE CORPOR 
wall of ste elving with the new Van Dorn steel show cases 
vit t The picture is a view in the company's daylight 
floor s wn, part of which is shown in the left hand pic 
fur? tment which Mr. Tuttle says is as good as 
Tuttle Corporation Moves Into New Store. 
The six photographs reproduced above present views in 
the new store the Tuttle Corporation, 119 West Wash 
gt avel nd 130 North Main street, South Bend, Ind. 
s store was recently opened to the public, celebrating 
the seventeenth anniversary of the organization of the 
compa South Bend. The new building is the climax 
of Mr. Tuttle’s ambition entertained for a number of years 
t resent to the people of South Bend and vicinity an 
juate expos of stationery and office equipment 
On the first t is a wall of steel shelving with the new 
Van Dorn steel showcases in front and some of the Tuttle 
Ci ration’s specially made glass showcases parallel with 
the The her side of the same half of the store is 
‘ ed with Van Dorn steel shelving id a special steel 
‘ er to show merchandise in the open—a ten cent stor 
c The re er will note by referring to the illustration 
t lite a nsiderable amount of goods is show! the 
ere the customer can ha ( em an et any 
[he three displays showing furniture, two of whi pre 
desks ar bles, are in the Tuttle Corporation’s mod 
seme s quite as good as a st flo Most 
des the Gunn | ture Compa S ake 
( ‘ ( e Samson brand The | ‘ ‘ 
_ iv Walker factor and the sates were 
Meilin nd Shaw-Walker, while the kcas¢ 
+ r hy niture (‘ompat nd thy cl re tron 
| M Sikes Cha { es ri i 
s tne com ys ¢ 1 day 
i ( of the ca eC ( 
the presses car r dow Che pho 
S rse, only ( the st k, but 
, dea of the P eq oud it} 
backs special s« s 
I eat o ce T anc ndex irt 
. n in the above illustrations 
A Word in Retrospect. 
-_ the present Pattie C, was 
Ue | { ‘J VI vrite S]} A ti a t i] ‘ 
Yi Af ears the ( i Vas lt S 1 ti 
> 10) l the name was ged to é uttle 
{ 1? ’ apital of S15 5 O00 
rga vas first located at 119 West leffersor 





ATION, SOUTH BEND, IND.—The upper left hand picture shows 
in front and a row of special made glass store cases parallel 
print shop The right hand upper picture is the other side of 
ture The two lower pictures are views in the company’s base- 
a first floor 
boulevard. A little over a year later they took the room at 


121 West Jefferson and at the end of five years moved to 
119 West Washington street, occupying three floors and 
basement. Three years later they took on another building 
at 130 North Main street, consisting of three floors and 
remaining in these quarters until November 15, 
when they moved into the new building at 130-132 
North Michigan. In addition to the quarters provided for 
the regular business at the new building, there are stock 
and warehouses. The company has a_ typewriter 
department in the new store and also 
Neither the department mentioned, nor 


basement, 


1925, 


rooms 
and adding machine 


has its own offices 


the offices are shown in the pictures. 
Underwood Earnings Mount. 

Che Wall Street Journal of December 9 states that cur- 
rent operations of the Underwood Typewriter Company 
are of record propor November showing an increase 
of a itely 100 per cent over the corresponding 
month of 1924. It is believed that the final quarter of. the 
year wil lose a net income of better than a million 
dollars. This woul ge the year’s total net to approxi- 
mate $3,300,000, or close to $8 a share on the 400,000 
share $25 ommon stock after allowing for a 

i ye referred dividends. “Earnings of this size,” 
says The Wall Street Journal, “are $700,000 better than the 

est j t | vood has reported since 1915.” 

Phe y has no funded debt and there are only 
36.000 shar eferred stock outstanding. On Decem- 
ber 31, 1924 re ssets totaled $15,664,298, as compared 
vith $13,898,064 a e end of the previous year. Current 
liabilitic unted to $3,757,918. This is a ratio of about 
four te e. Wit et working capital at the end of 1924 

f $11,906,380 the ny has little need to add materially 
to surplus fror irrent earnings. 
Argentine Distribution of the Demountable. 

[he Demountable Typewriter Company, Fond du Lac, 
Wis., has rded the distribution of its machines in the 
Argentine repul t faussig & Carrare, Lavalla 1445, 
Buer Aire Phe distributor has already shown 
gratil esult 
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Kammann Now with Todd. 
F. D. Kammann, Dallas, Tex., formerly Southern division 
manager of the Portable Adding Machine Sales Company, 
has been appointed sales manager for the Todd Sales Com 
Rochester, N. Y., in 
bama, Georgia and Florida 


Mr 


will be 


pany .of Louisiana, Mississippi, Ala 


dealers and 


the 


will be 
that he 


Kammann’s work 


the 


appointing 


much same as did for Corona 


Company 


Victor Bowman on World Tour. 


Victor Bowman, of the Dennison Manufacturing Com 


pany, Framingham, Mass., sails January 6 on a tour around 


the world in the interest of the company, visiting a num 
ber of the foreign districts. In the course of his circum 
navigation Mr. Bowman will visit the Hawaiian Islands, 


Fiji Islands, New Zealand, Australia, India—through the 
Suez Canal, Mediterranean ports, European centers and 
hom« 


NIGHT PICTURE OF NEW REMINGTON SHOW ROOM 
This exhibit is under the general direction of the Philadelp) 
hundreds of people visit the exhibit every week and that it is 

“Emewco,” Not “Everest.” 
Office Appliances recently referred to a posture chair, the 


Gridner of West Melbourne, 
the We 
picked the wrong word as 


invention of Frank Leslie 


Australia, stating that it is known as “Everest.” 


are informed, however, that we 
the mark, which is 
by the Express, Marine Welding 
Melbourne, of Mr 


mark forms the initial letters of the 


made 
Com 


trade “Emewco.” This chair is 


Engineering and 


pany, of which company Gridner is 
manager, and the trade 
company’s name 


Mr. 


rived in 


Mr 
they 


Lev ake, 


went to 


recently ar 


his 


Francisco, 


Gridner and partner, 


San whence Vancouver 
for the purpose of disposing of the Canadian patent rights 
on “Emewco” steel products. They expect to return to this 
arrange tor the disposition of their 


the 


country shortly and to 


patent rights and the manufacture of their chairs in 


United States. 


Ei 








Foster Finds Improvement in British Business. 
Substantial improvements in 


business conditions Great 


Britain, with heavy building operations and mu 


in lines catering to construction, is reported by W. H. Fos 
ter, president of The General Fireproofing Company, mi 
on December 11 from Europe. He brought back in rtant 
orders from England and France for metal furniture 


] 


yasically 1 


I sound and 


“Britain,” he says, “is 


ner toward definite improvement.” 
Historic New York Site Sold. 
(he structure at 86 Nassau street New Y 
known as the Leach building, has been s 
of James Leach made the transfer. Thi 
sidered one of the downtown landmarks, a1 : " 
where James Leach began his stationery s1 1864 


the | 
a long lease, one provision of 
the Leach 


Che building is held by ondon Shoe ¢ 
which requires t ‘ let 
commemorative ot stationet! 


tained there 





ON THE FAMOUS BOARDWALK AT ATLANTI 
ffice of the Remingtor he manager of wl 
iving ar mportant influence sales 


New Boorum & Pease Sales Rooms. 


[he Boorum & Pease Company have ré 
new salesrooms at 349 Broadway, New Yor N.Y 
northwest corner of Broadway and L« 
short distance from the old quarters 
The company carries a sufficient st 
rooms to take care of emergen pick 


are cordially invited to visit the new qu 


Boorum & Pease warehouse at 84 Huds 
lyt 
Demountable Makes Friends in Rio 
Abilio Ferreira & Company, Rio de Jar 


the Dem« 


Reports from this distribut 


appointed exclusive distributor of 
writer in Brazil. 


the Demountable is winning many users in tl 





ry, 1926 OFFICE APPLIANCES 








Originality 
in the manufacture of 
Typewriter Ribbons and Carbon Papers 


ANKING as one of the oldest manu- in developing typewriter ribbons and 
facturers in our industry, through carbon papers to the highest degree. We 
our long years ol experience we have un- fully believe. that. in this respect, we 


doubtedly achieved a distinctiveness in have led the industry. We have always 
our products that justly places them on used the term-—-- “ORIGINAL MANU- 
a very high plane. FACTURERS"--— and do not feel that 


In originality of manufacture, we canlay this is saying too much and that any 
great stress as would naturally be the basis of comparison would prove this to 
case with the opportunities we have had be true. 


WE AIM TO EXCELL IN ALL THAT WE PRODUCE! 


~~ Wau, Ze ~ 
“> ep 
~ ——Z 


a 
NS 
x —— 


Our Our 
Typewriter Carbon 


Ribbons Papers 





are true ministers of progress, are the unwearied assistants per- 
writing the lessons of business forming the service of duplication 
in clear, elegant style. silently, quickly and permanently. 


Together they make the finest correspondence medium on earth. 
They are indispensable to the Business World because they Pro- 


duce the BEST Work. Here is the ‘“‘Reason” to push our line ex- 
clusively, and it is Easier and More Profitable to Sell the BEST. 


MITTAG & VOLGER, INC. 


Principal Office and Factory, PARK RIDGE, N. J., U. S. A. 


BRANCHES: 
NEW YORK BOSTON SAN FRANCISCO 
CLEVELAND LOS ANGELES 
: —~ CHICAGO : oa ae 
326 Erie Building 205 W. Monroe Street Tajo Building 
MINNEAPOLIS ST. LOUIS 
1040 McKnight Building AGENCIES ALL OVER THE WORLD Merchants Laclede Building 
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° * . 
Meetings—Conventions— Dinners 

Atlanta Stationers Elect Officers. Pittsburgh Office Appliance Managers. 

G. E. Hart of the Foote & Davies Company was elected A lively Christmas party was the feature of one of the 
president of the Atlanta (Ga.) Stationers’ Club on the eve- December meetings of the Pittsburgh Office Appliance 
ning of November 30. He succeeds Charles Marshall of | Managers’ Association. Gifts were distributed and carols 
the Ivan Allen-Marshall Company. Others elected to office sung in accord with the spirit of the season. EF. A. Keeling 
are: G. A. Stroecker of the John H. Harland Company, of the Art Metal Construction Company staged iffair 
who succeeds Charles Gavin of the Southern Book Concern as chairman of the entertainment committee Will \ 
as vice president of the organization, and W. H. Glover of Newman of the Burroughs Adding Machine Company won 
the Lester Book and Stationery Company, who succeeds — the turkey. 

G. A. Stroecker as secretary and treasurer of the club. R. C. Tenney, formerly of Cleveland, Ohio, the new se: 

In the election of the men mentioned, the Atlanta Sta-  retary-treasurer of the FlexiFile Corporation, was elected 
tioners’ Club put into operation a new policy—that of plac- | to membership. 
ing the younger stationers of the city into office—and it is H. T. Gates, St. Louis, district manager of DITTO Sys 
interesting to note that the three men elected are all in tems Inc., attended a recent meeting, speaking on t “( 
direct contact with the trade, Mr. Hart being store man- ditions in the Mid-West.” 
ager for the Foote & Davies Company; Mr. Stroecker store R. D. Van Houten, special agent of the Kardex-Rand 
manager for the John H. Harland Company and Mr. Company Inc., paid a visit to his former friends, reciting 
Glover holding down the same position for the Lester Book some of his experiences since leaving Pittsburg] 

& Stationery Company. Of course, this was a coincidence, Henry Duff (Monroe Calculating Machine Company) r 
but it is a coincidence that ought to spell success for the ported on the Chicago business show 
stationers’ club during the coming year. \ special committee composed of Robert Tyler (Tabu 

The regular annual meeting was held at the Hotel Ansley, lating Machine Company), Herman Whipple National 
opening with a banquet at six o'clock. This was followed Cash Register Company) and Ed. keeling Art Metal 
by a business meeting. The meeting was well attended, Construction Company) was appointed to arrange for the 
members being present from every stationery store in At- annual Mid-Winter festival! 
lanta, and plans were laid for the coming year. L.. H. Neiplin, secretary of the Mercator Club, ressed 

Reports from different members showed that business a regular meeting on the subject of “Fellowship and Serv 
during tne year was considerably better than had been ex ice.” 
perienced in 1924. Better farm conditions through Central 5S. S. MacQueen, local secretary of the Natio \ssoc! 
and South Georgia, as evidenced in a $150,000,000 cotton ation of Credit Men, delivered a very interesting talk on 

the subject of “Credits and Sales,” showing how closely 


crop, a $10,000,000 tobacco crop, and a $10,000,000 peach 
crop, resulted in better business throughout this section of 
Atlanta stationers participated. And 
super-excellent business conditions in Florida resulted in 
Particularly was this true 


the state, in which 
heavy business with this section. 
of office supply men, who sold many thousands of dollars’ 
worth of desks and other office equipment to business men 
in the “land of flowers.” 


These conditions made 1925 a banner year for stationers 


and office supply people in Atlanta, and, coupled with the 
steady growth of business enterprises at home, made it a 
splendid year for all concerned. 

Atlanta stationers and office supply people have not been 
affected by the into 
The city is within easy trucking distance of most 


seriously railroad embargo 
Florida. 
of the important Florida cities, reads are, in the main, good, 
and Atlanta 


truck when they found they could not successfully ship by 


present 


dealers and supply men simply shipped by 
rail. 

Following reports on business conditions and on the work 
done by the club, resolutions were passed lamenting the 
death of Peter F. Apgar of the Commercial Furniture Com 
pany of Chicago. Mr. Apgar, who at different times also 
traveled for the Brown-Morse Company and the Yawman 
& Erbe Manufacturing 


popular salesmen in the South, and his death was a distinct 


Company, was one of the most 


loss to the stationery trade. The secretary was instructed 
to extend the sympathy of the club to Mrs. Apgar. 

There being no other business to come before the club, 
the meeting adjourned 

Practically all of the city’s leading stationers and office 
outfitters are members of the Atlanta Club and many prob- 
lems are discussed and general policies outlined at its regu- 
lar monthly meetings for the good of the business as a 
whole. It is one of the strongest stationers’ clubs in the 
South and its members are proud of the record it has 


7. eas Be 


maintained and is maintaining. 


allied are these functions of all business. 


No meetings were scheduled from December 18th to 


January &th on account of the holidays 


Royal Christmas Party at Chicago. 


The second Christmas party held by the Chicago branch 
of the Royal Typewriter Company, Inc., was given in the 
general office, 17 South Wabash avenue December 24 


1924, and proved so 


successtul that there was an insistent demand for an encore 


The first of these events was held in 


Business closed down shortly before noon to permit ar 
rangements for the festivities. A Christmas 

mered in the office, and presents were provided for every 
one, distributed by an orthodox Santa Claus Che entire 
staff, from the repair shop and delivery | s to W. B 
Larsen, manager, participated After the st 

gifts the floor was cleared, and a tuneful orchestra tempted 
all to the dance floor. These Christmas parties | served 
to create a fine spirit in the Chicago organization of the 


Royal Typewriter Company, Inc., and result 


widening of acquaintanceships throughout the 


Atlanta Stationers Dine. 


rhe Atlanta Stationers Club of Atlanta, Ga.. held a meet 
ing and dinner on Monday evening, November 30 at the 
Ansley hotel. There was a large attendar At this 
meeting all the members expressed themselves as | ng e1 


joyed a good business throughout the year 


ticipating a larger business during the holidays and _ the 
first of the year on filing supplies, loose leaf devices and 
other merchandise. 

The following officers were elected for the ensui: oS yea! 


President, Edgar Hart of the Foote & Davies 
Vice-President, G. A. Stroecker of the John H. Harland 
Company; W. H. Glower of the Lester Book and Statior 


Tre asurer. 


ery Company, Secretary 
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BON PAPERS 
TYPEWRITER 


“The Line that can’t be matched” 





A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN station L2) N. Y., U.S. A. 
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Preferred by 
the veal judge 


F course the operator is the real judge 

of typewriter merit. And who is better 
qualified to judge than the person 

whose business it is to operate the machine? 
The operator's acceptance and endorse- 
ment of the New Remington Standard 12 is 
the outstanding present-day typewriter fact 


. . o 

We knew that we were producing a writing | 

machine that would do a better and bigger e m In On 
day’s work with a minimum of effort. Now 


operators have proved it. 

You are invited to examine our New 
Standard 12, and convince yourself of its supe STANDARD ] D2 
rior worth. We will place one in your office 
for you to test in your own way, on your own 











We believe we make the best typewriter ribbon 


work, without any obligation on your part. as le cel ean fae sini tp A ee 
See for yourself if it isn’t the greatest value 


in the standard typewriter field. Just call the 
nearest Remington office. 

Easy payment terms if desired 
REMINGTON TYPEWRITER COMPANY 


374 Broadway, New York — Branches Everywhere 
Reming" 


















pewriter ¢ pany of Ca la, I ted 
King Street, West, Toront 
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Office Appliance Club of Cleveland. 


On Tuesday, December 1, the Cleveland Office Appliance 
( eld its annual dinner at the Winton Hotel in that 
cit | hirty-s¢ persons were present and after the din- 
é club hel he election of officers which resulted as 
oO James Barrick was re-elected president; Al Zit 
er, vice-president; Al. Kruse, treasurer, and Mat. Mat 
cretar 


e club held a private card party and dance on Decem 


ber 18 and is forming a bowling team with a view to hold 


esting sessions during t he coming wint 


Denver, Colo. Apela Club. 


la Club of Denver was tentative formed in Sey 
it regular meetings did not commence until Oct: 
17 Che lub now meets at 12:30 o'clock mid-day 
every Saturday at the Albany hotel for the discussion of 
ss and ot r purposes tor which the association w 
( iN ¢ Sales ma ¢ LD) 
Ss ( porat secretary 


Annual Meeting of Chicago Stamp Club. 


C} igo Stamp Club held its annual meeting at Hotel 
Salle November lt There were twenty-one member 
1 after the routine business had been dis] 
‘ ual « was held Che following fhice 
‘ E. D. Gudgel, (R. D. Swis Mar ‘ g 
( pr é Mark Davis Columbia §S 
\\ ( I J hn Meve Me Ww \\ 
rr \. Pardi, the retiring president, received an ovati 
rned over the aftairs of the club to his successor 
nt Gudgel appointed the following chair 


mittees: W. L. Edgartot 


Seal & Stamp ). seals: H Ww. | 
& Ene ( any), sundri .L. Bryas Mey 
& he), ba checks The esolve 
Dallas Stationers’ Club. 
Dallas Stationers’ Club of Dallas, Te» 
: ‘ , ¢ for Novem! ‘ 
Philadelphia Stationers Association. 
officer f the Philadelphia Stationers’ As 
ntlv elected, are as follows President, W 
. ) & s Compa ce-]} 
I B s Hogan ( Lt Ss d 
t G. Stringer, loseph Dix ( 
| Charles A. Ce Autor t 
& St r mn Secret ( oO ¢ . \ 
Vi M S, s Cor 


Philadelphia File Executives Hear Miss Schofield. 


‘ 
Executives \ cc 
1 } 
vy su ‘ ( ( 
‘ 
Ar i d ( id \l 
‘ » 
S , y. Y r i 
S aicate | i 
() ; S ees Ss { 
; 
( ( é ( 
inutacturers 


ommittee: Roe Reed x = 
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This quick 
and easy 
test proves 


the TABLES 


Offices Equipped with 
SAMSON TABLES 
are Better Offices 


i 


It orth while to sell equipment for “better 
is real satisfaction and prestige 
both, and the volume and 
SAMSON TABLES 


pecause: 





( “'’ there 
de ler and usel 


profit margin 1s greater. 


tops do not warp; they are made of 
s bh properly supported by rail and 
oO] ‘ struction 
ISON lrawers move smoothly on special 


there can be no sticking or bind 

fitted into the 

iction in such a way as to 
dust proof 


SAMSON drawers are 


SON 1 ‘ gs are of sturdy design: the 
~ 3 re of solid wood, the larger sizes 
nstruction with taper-miter 


ts, a? 1 which retains full strength and 
and stock, all the way down 


onstruction is an outstand- 

ts of Ix4 inch stock are an- 

p each side of the drawer, and 

is to the rails They assure 
il 


SAMSON TABLES are of such firm 


( they give permanent service. 
Phere e 27 made in 150 sizes—suffi- 
nt variety to cover the table needs of any 


locality Phi volume and the service! 
W rite r full details 


Mutschler Brothers Company 


501 Madison Street 


Nappanee, Indiana 
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Business like at both ends. 


es 


TIP and RUBBER 

















VENUS Quality 
throughout all of its 
seven inches; from 
the smooth, firm, 
non-crumbling leads 
which have made the 
VENUS the largest 
selling quality pencil 
in the world—to the 
soft, pliable eraser 
at the other end. 





Artists, architects, 
and engineers chose 
the VENUS as a mat- 
ter of course; business 
men are learning that 
its use means Pencil 
Economy in the long 
run, as well as daily 
pencil luxury. 


Pencil 
QualityCounts 
in business as 
well as in the 
professions. 


No. 3820 
with tip and.rub- 
ber in 14 degrees 
from 3B to 9H 







STOCK UP NOW 
FOR 
THE NEW YEAR 


If you have not received a 

copy of our new illustrated 

60-page Price List, it will 
be sent you on request. 


American 
Lead Pencil Co. 
220 Fifth Ave., NewYork 
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American Walnut Manufacturers to Meet. 


The annual meeting of the American Walnut Mar 


turers Association will be held in Chicag Chursd 
January 21. This meeting will close the y: for the 
sociation—a year that in many ways has be ts most 
cessful twelvemonth Che membershy ncreas 
considerably during that period and the advertising 
trade promotion activities have bee ; greate 
than in any preceding year Che results 
pondingly better. 

Che use of walnut for interior wood 
rapidly Banks, hotels, apartment houses 


and commercial premises show an increas¢ 
beautiful American wood. From a business st lpoint it 
stated that the position of walnut has 
the last few months New business 

November greatly exceeded the business 


month of the year and was greater than production or sl 


ments. Stocks on hand still rather larg: 
broken particularly in firsts and seconds 
cult to supply dry lumber at the present 


1 


Logging conditions during the fall ar 


been unsatisfactory. Logs at the mill are said 1 ive 
below normal and it is doubtful apparent! gs ca 
brought to the mills in sufficient volume t ntinue 
production. Roads have been impassibl en irge quant 
ties of logs are still in the woods with the 1 spect of get 


ting them out before spring rather wu 


Scranton Association Disbands. 
Che Office Apphance Association of 


was disbanded in December. 


Ser , P 


Testimonial Dinner to Frank R. Welsh. 


On November 19 a testimonial dinner w lered 
Frank R. Welsh of the William Mann Cor Philade 
phia, on the occasion of his retirement afte e years 
vice as president of the Philadelphia Statio Associati 
[his dinner was given by fifty of his friends t st 
ery trade and took plac at the Bellevue St rd Hotel 
Che opening speech was made by Presi lam § 


Yeo, who spoke briefly to the man 


one large, beautifully decorated table, and M vel 
sponded feelingly. William Henry Brooks 
as toastmaster. He alled attentio1 to Mr 
ittendance throughout twenty vears meeti! 
national associations and to his help! 
especially the vounger stationers 
With fitting remarks, President Ye 
with a handsomely inscribed ivory vga 
icefully accepted as a reminder 
ot each month that he alw s looked for rd t Hi 
ed out that the associati was built on f St 
ers today must get together and stand 
seep their business, because of the £ 
stores not in this field 
Arthur B. Eaton, president of the W 
Company, claimed for his company thir 
Mr. Welsh’s stationery vears and quoted t te | 
R. Marshall as saving that mucl he H 
success was due to Mr. Welsh 
went, years ag : said Toastt 
Ph ladelphia Stationers were at dagvers 
Coane came along and persuaded Charles H 
something.” Mr. Brooks the calle t 


Philadelphia Stationers’ 


said that although it has been 


the stationery business, he well remem} 


il he recalled that he believed it wou 





26 


lave 


1 be 
full 
inti 


cet 
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Invariably a smaller bookkKeep- 
ing force can do the same 
amount of work when Under- 
wood Bookkeeping Machines 
are used. For the Underwood 
is unfailingly accurate. 


Complete information on this 
and other advantages of the 
Underwood Bookkeeping Ma- 
chine is yours on request. 






Combining 
Two Jobs in One 


T isn’t necessary to make state- 
ment writing a separate job 

from ledger posting—to leave it 
until the last crowded days of 
the month. 
The Underwood Bookkeeping Ma- 
chine combines these two jobs. In 
posting the ledger, the bookkeep- 
ing machine operator types the 
entries on the statement. One is 
a duplicate of the other. 
Since each account is balanced 
with each posting—statements are 
always correct—ready to mail any 
day in the month. 


UNDERWOOD TYPEWRITER CO., Inc. 


UNDERWOOD BUILDING 


3rar 


UND 


mcnes ft 


NEW YORK CITY 


in all Principal Citi 


RWOOD 


Bookkeeping Machine 
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j : See 
| _ SS 
8 Profitable Uses F 
4 1 Selling 
2 Recording 
3 Shipping z; 
4 Collecting ae ; 
5 Disbursing ; 
6 Routing z ‘ ie < 
! 7 Addressing aaa: 
; 8 Identifying 











‘‘1 Clerk Now Does Work of 6”’ 
667°) UR Addressograph enables 1 clerk to do the 
O work 





that tormer! 


ly required 6 clerks. This 


















ae lerk completes the same work 8 days 
= quicker. No labor-saving device has ever been 
installed in our office that has saved as much 
time a r Addressograph.” gee 
- Keo Motor Car Co., Lansing, Mic». en 
r 


‘‘Speeds Up Collections’’ 
“<_— ORI y rchasing our Addressograph it 







é required 10 days to prepare our monthly 
ee ad statements. Now they go out ON TIME and 
Pa as at It our collections have improved 
D treggte “+ Chicage Til, 









‘*35°7. Increase in Sales’’ 


, , oc 
“as definitely attr ute a Jo% 
sale rease to the use 
7, 
é 





A ddres 


Vf 
vi 






es 

4 MAIL 
Fr WITH YOUR 
Convince Yourself LETTERHEAD 


Mail Coupon Today! ‘J ToAddressograph Co. 
Chicago 


[}] Send FREE Sample 
One-piece Metal Address 
7 Plate and latest Catalog. 

4 () Send FREE booklet: 
“Does Your Advertising Pay?” 
Send Prepaid FREE Trial 
i Machine. Will return 
eight COLLECT unless we buy. 


4 I 
A 6-1-26 






* A 
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Ww. Chicago 





Van Buren St 
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Canton atts —< 
Your Efforts 





ALES efforts are well ex- 

pended when applied to 
Canton products. The line 
keeps faith by rendering a full 
measure of service to users. 
The agency proposition was 
designed with your interests 
foremost; it should be worth- 
while for you to investigate it. 








Ohe 
CANTON 
ART METAL CO. 


CANTON - OHIO 























° 
26 2 () i i | ( | 
t correct them, so he called ( rles 
H. Mann to hel, The first meeting was held in the yms 
Hard I Merchants and Ma cturers the 
Bourse and at that meeting the Philadelphia Stationers’ As 
is bor1 Persistent and delicate att was 
ugh the vears, but the present success of the 
s hia 1s largely due t organizat Mr 
( Dute to a ( the presidents lud ng 
Mar , ane skec i i Ss nd 
t his memory H pala a - 
president, Willia H. Brooks, t n 
Nation al Assoc lati . ind te the ird 
Harry A. Prizer, to whom another silent 
t the fourth president, Frank R. Welsh, 
vas given, and who has been highly 
the presidential office, and finally, 

: S. Yeo, for whom he prophesied a suc 
cess s 

\1 Sit Brooks presented to Mr. Welsh on 

those present, a beautiful white gold watch with 
pria earing the initals F. R. W platinum 
\ft Mr. Welsh’s response, Mr Br oks r 
‘ her S ruished member of the associat \ 
tz, ( back over forty-one years in the sta 
sines spoke of the work that Mr. Welsh had 
t sé the stationery trade nd of the Sta 
A ssi ¢ 
linner s a striking example of friendshiy : 
ss and to those who had been associated with Mr. Wels! 
vears, it was doubly sigr t 
Adams, Cushing & Foster Dinner. 

The annual di ind sales conference o ie wholesale 
department of Ad s, Cushing & Foster, Inc., Bost was 
held on Wednesday evening, December 16, at the sto1 
Chamber f Commer After dinner the meeting ad 

t ces of the company in the adjoining 
e, ) president of the ‘poration. presided 

eeting reviewed the conscientious and « 
e organization during 1925. Plans 
?' es adopted which promise a still mor 

OF 
M les tores ive ks 
S es « re S ( \ 
es < putes 
| s likewise v . eee 
e mect re 


Moore Pen Company’s New England Salesmen 


Meet. 


\ ( interesting ‘ N 
Che Moore Pen I 
. e fo 
n execut es ey F 
| ( nreside t ‘ 1 a 
, gs ‘ 
} ( d J. H. Br t 
| Sanl tising 1 
t ill j { 
\ I S ) 
’ eet ‘ ( = 
é ‘ 2. Ss t 
¢ ‘ \f 
} \f wy C ¢ ‘ 
Hall, s 
L of 
26. Another discuss 
( B \ A 
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NEW CATALOG NOW ON 
THE PRESS— 


Register your name with us now to 
receive the new Imperial Catalog if you 
are interested in a line of desks that as- 
sures greater sales and profits for 1926. 

Che Imperial line of office desks, tables 
and chairs consists of four grades rang- 

ym carefully selected woods in mas- 

construction, through a high and 

grade to the popular inexpensive 
and mahogany grade. 

With fe grades and over a hundred 
styles you take care of practically 
all customers, insuring maximum sales. 
And the reasonable price at which we 
sell them to you enables you to add a 
worthwhile profit and still offer unusual 
valu 


ing Ir 


ur 


can 





es 


DESKS 


— for every office use— 


Regardless of grade when it bears the 
Imperial trademark it is built to endure. 
Selected materials, well seasoned and 
kiln dried, accurately machined, 
assembled by experienced desk 
makers and carefully finished, in- 
sure you and your customers an 
attractive looking desk of long 
life and satisfactory service. 


Imperial dealers are enthusiastic 
dealers—progressive dealers—prosper- 
ous dealers. Let us tell you why and 
show you how you, too, can increase 
your sales and profits by handling a 
single grade or the entire line of 
Imperial Products. 





the new 
maliling. 


and 
for 


parte ilars 


on ready 


Imper ial Desk Company 


Fvansville - Indiana 
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For the Stationer 
In Bicco Filing Supplies 


Special Services That Appeal to the Live Stationer 


QUALITY 











Always Maintained 





SERVICE 


Unexcelled 


DEPENDABILITY 


Which Builds Confidence 








Your Price List Is Ready 


Boston Index Card Company 
113-115 Purchase Street 


Boston, Massachusetts 
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Steel pens, fountain pens, rubber stamps, 
numbering machines, duplicating devices— 
tor all these Carter makes an ink. 


Carter's Cico, the pearly white liquid paste, 
keeps important clippings safe and perma- 
nent; mends and preserves torn records and 
papers. 








CARTER® 


- - > 
hur pew eet 
' ’ , 


CARBON PAPE R 


Typewriters, billing machines, duplicators, 
manifold forms—each require a special car- 
bon paper or inked ribbon and Carter not 
— : , only fills the need but cooperates with the 
re carers wn ¢ S cat stationer in prescribing the proper kind to 
“a do the work. If you are not receiving our 
“Do You Know” bulletins cramful of useful 
selling information, our Service Department 
will send them by request. 











For more than sixty-five vears the name 
“Carter’s” has been the “buy word” for inks 
and adhesives. Now the same standards of 
quality are being used in Carter’s Fountain 
Pens and Mechanical Pencils. Made in the 
Carter Factory, and consisting only of popu- 
lar and fast selling models 
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"BROADEN YOUR 
SALES and PROFITS 


You can increase your sales, con- 
sequently your profits, by being in a 
position to fill all the needs of all 
your customers. With the CESCO 
Line you have a complete selection 
of modern business tools—Loose 
Leaf Forms and Binders for most 
every conceivable purpose. 


Get the New Catalog 


The new CESCO Catalog is bigger, 
better and more elaborate than any we’ve 
put out. It should be in every Loose Leaf 
Department. A request will bring a copy 
with dealers’ discounts. 


Loose (SCO CE txar 


Ghe CE. SHEPPARD Co. 


LEAF SYSTEM 
Van Aist tS 14. St. Island City 
New York Ci 
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» will have charg: f t Moore 


Pen advertising in 1926, spoke briefly, and tl ting 


ucts J. P. Callaway, wl 


closed with further remarks and discuss! 


Cushing and Davis. 


Golden Anniversary of Toepfert Family. 
The golden wedding anniversary of Mr 


Toeptert, 49 Laurel street, Holyoke, Mass 


a short time ago Mr. Toeptert was 

National Blank Book Company twent 

ously he had been with the J. G. Shaw |] 

pany, New York, N. \ Mr. Toeptert 

school committee of South Hadl 

three ears as ¢ urn ea i HH 
nr b i d ‘ ilde | { 

Holyoke ird ‘ There a 

wife of Louis Ave I 


Bank: Helen, wife of George W. Mos 
Wyckoff Manufacturing Company; 
t the National Bank Het 

& Wyckoff Manufacturing Compa 


Fuller Heads Office age Division 


R. G. Fuller of Tallman, Robbins & ( 
elected chairman of the office appliai 
Chicago Association of Commerce 
vith him are Julius Biel, Stevens, Mal 


Company; E. W. Cornelius, L. C. Smit! 

A. | Davis, The Addressograph Con 7 

gal, Globe-Wernicke Company; W. H. Prick \ 
& Wiborge Compar t S 


Company 


Stationers Beware. 

\. L. Russell, of the executive comn 
District Stationers, Office Outfitters and Maz 
sociation of Buffalo, N. Y., warns the 
stranger who is approaching stationers 


vermitted to take out high pri ed pens ¢ 


| 

man presented to a non-member of the as 
tials that were apparently bona fide and 
DCT or pens Chey rie ime i 


i 

proved phony and the stationer lost a « 
Mr Russell States tl it one of the mie! 
ciatiotl was approached recently 1s 


Same request on behalf of a state depart: 


understanding that the pens would be re 
goodly number of the one selected would 
deate etore he le ¢ ens calle 
ment which the Stranger was supposed 
ound that he was not connected with it 
SAaAVe mM loss 
\ t nembe vas a ed 
S14 fe \ $7.0 pens vere su] 
Be Sans The 1 ’ 
é ore 
Che tivities S g 
I e inquiry at s 
‘ ~ é pproa 


E., C. & P. Lease Larger Space in New York. 
The Eaton, Crane & Pike Co 


‘ ; »7¢ ‘ , 9111 \ 
hces at 225 Fifth avenue, New \ 
teen vears, 18 going to! e t are 
pee Sit eC ror twelve ve S ¢ ver 


, , ' 
1 the One Park Avenue 
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AO years of conservative 


business experience 


...we make this apparentl 
radical shea ee d 


HE new Cordleyware waste- 
basket is absolutely the very 
highest quality yet it sells at a 
price only comparable with that 
of the cheaper, flimsier type on 
the market. 


We make this apparently radi- 
cal, apparently impossible state- 
ment, after 40 years of conserva- 
tive business experience. 


This is why. Thanks to an 
amazingly efficient process, the 
Cordleyware waste-basket is 
made in one solid seamless piece. 
It is noiseless; rustless, taint and 
odor proof, water-proof, scratch- 
less and non-scratching; virtu- 
ally indestructible. Can you ask 


more? 
CORDLEY & HAYES 


Cordleyware 


Cordleyware products also in- 
clude umbrella stands, water 
coolers, spittoons, pails and fire 
pails, etc. Write for prices. 








Made by Cordley & Hayes, 
world’s largest makers of sani- 
tary drinking devices, 12 Leonard 
Street, New York, U.S. A. 
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SERVICE 


ON 


PLATEN 


Just Out / 


A New Wholesale 
Price List 
O 










Rough, Fixed-up @ Rebuilt 


TYPEWRITERS. 


UBBER CovERS 
SupPLIES 
Parts — Norta 















American Writing Machine Co. 
449-455 Central Ave., Newark, N. J. 
And 20 Principal Cities 
Established 1880 
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Boorum & Pease Enlarge Chicago Warehouse. 


The warehousing facilities of the Boorum & Pease | 


pany at Chicago have been enlarged. An entire fl 100 
x100 feet, is now occupied at 25 East Austin aver \ 
space half that size is available for future expans! Ex 


tensive steel storage equipment has been install 
the various items are grouped conveniently Ch 


are wide, and natural light comes from three 


the loft. Ample packing and shipping facilities art 
vided. Stationers in the loop district receive two deliveries 
a day. 

The year end business in Chicago has been vert rati 


fying to E. T. Battey, the manager. Frequent shipments 


from the factory and adequate continuous inventory records 
make it possible to attain an average of ninety-eight per 
cent on filling all orders completely The samy] 


displays the complete “Standard” line under glass, and Mr 
Battey invites Chicago stationers and visitors fr 
of town to drop in and see the display. 


—_—_ 


“Lymetco” Officer Touring Europe. 


B. L. Waters, secretary and treasurer of the Lyon Metal 
lic Manufacturing Company, Aurora, IIl., is touring Europe 
with his wife. He sailed several weeks ago, and plans te 
return to the United States in April. He will combine 
business with pleasure, and before returning expects t 
tour England, France, Belgium, Switzerland, and 
Italy. 


Mr. and Mrs. Waters have anticipated this trip 
great pleasure. Their daughter, Mrs. Glenn R. Smith, r 
sides in Brussels, and they have not seen her sir 
marriage in 1924. 

During this tour Mr. Waters will study marketing 
tions for ‘“Lymetco” products in Europe, and has 
meetings with several large distributors interested 
ing about the line and its applicability to th 
problems of their customers 


Hamilton House Celebrates Anniversary. 


The Stationery & Office Supply Company, Han 


Ohio, celebrated its first aniversary December 1. This gala 
event was held at the Hamilton Club, and was attended by 
the representatives of several manufacturers in this field, as 
well as local business men. The principals of the business, 
Ellis Rump, George Sohngen, and George Sohnge: lr 

were complimented highly by the various speakers It 
connection with the dinner a special display was arranged 


by the company, showing a number of the prominent 
brands recognized in the office equipment and supply fields 
Among the exhibits were those of The Globe-Wernicke 
Company, The Parker Pen Manufacturing Company, The 
Miller-Bryant-Pierce Company, National Blank Book ( 


pany, Victor Adding Machine Company, The Sam’! ¢ 
Tatum Company and The Diehm & Wing Paper ( 


Art Metal Sales Schools to Continue. 
The success attained in the conduct of sales scl 


the Art Metal Construction Company in 1924 and 1925 


has led to plans for increased scope in 1926. The details 
are not ready for announcement, but the plans call { 
greater service to dealers and their salesmen wl itter 
the several terms during 1926 [The company hol its 
schools at the factory, Jamestown, N. Y., and r its 
“faculty” has access to the entire engineering, sa 

works staffs. Each department of the business contr tes 


to the organized schooling offered to the dealers and the 
associates. Sufficient entertainment is furnished to the dif 
ferent classes to break the tenseness of the training, 


1 


out detracting from the prime purpose of the scho 
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¥ The 1 W he n& W i re a Beene ncerian "Ade ertising 

Look at the calendar. On every marked date many of your cus- 
tomerswill receive another magazine advertisement explé Lining why 
Spe ncerian Pens are best. Spencerians are advertised the year round 
in full page, half-page and quarter-page space—in seven leading 
national magazines. Nearly 5,000,000 copies or ap proximately 
25,000,000 readers per issue. 

Every few days a Spencerian advertisement appears; we are giv- 
ing you continuous and consistent sup port. Push Spencerians, fea- 
ture them— use our free display material and get your share of the 
business this advertising will develop. 

We offer window displays; counter displays; 3 different display 
sales-cases; sample pens- 3 in an env elope; fol lers for envelope 
stuffers; and electrotypes of pens and of newspaper advertisements. 

These dealer helps will develop new satisfied customers for you 

customers who will buy pens and many other stationery articles 
as well. Sales of the little things lead to sales of the big ones. 

Look at the dates again—and let us he Ip you move Spencertans 
more rapidly. Write us today regarding our oe display offers. 
SPENCERIAN Pen Co., 349 Broadway, New York. 








A>PERFECT+POINT+FOR+EVERY*+PERSON 
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(Our salability of the ART METAL line 


\ is two-fold in scope. Its wide variety of 
















standardized units not only enables the 

retailer to meet every office equipment 

need from stock, but also provides end- 

less opportunity for the purchaser to 

add other harmonious units from time i 
to time as his requirements change 

or grow. 


To feature ART METAL is not only a 
surety of immediate, profitable turn- 
over, but of continual repeat business 
as well. 





ye 


The Charles Ritter Company, 
Mansfield, Ohio. 


At right 


Art Metal Window Display, 
The Charles Ritter Company, 
Mansfield, Ohio 


€ 
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“The sales possibilities 


of ART METAL equipment 
are unlimited” 


“The sales possibilities of ART METAL equipment are unlimited. This 
has been proven to us constantly over a period of twenty years—not 
only in the making of new customers, but in the serving of old ones. 


“The completeness of the line in meeting the office equipment needs 
of the merchant, the manufacturer, the banker and the professional 
man, places us in a particularly advantageous position whenever office 
equipment is required. 

“It is a pleasure to record, likewise, the continual additions to ART 
METAL installations started over a score of years ago. Such customers, 
and we have a number of them, think of their equipment in terms of 
ART METAL—unquestionably because of their complete satisfaction 
in its endurance and service.” 


E. R. KOCHHEISER, 
The Charles Ritter Company 


Arte N\at 


~ JAMESTOWN, NEW YORK 
| Steel Office Equipment, Safes and Files 
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The INEVITABLE ‘TYPEWRITER IS ‘HERE 
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MODERN BUSINESS EFFICIENCY DEMANDS IT 


O longer is it necessary to endure that thought- 

disturbing, nerve-racking tap-tap-tap of the 
typewriter. The New Model 6 Remington- Noiseless 
has solved that problem for all time. It is the only 
noiseless writing machine. 


This new machine has the complete four-row stand- 
ard keyboard—the keyboard with which all operators 
are familiar. It has the light, natural touch which is 
universally desired by operators. Its action is surpass- 
ingly easy, which insures a great volume of work. And 


its work is beautiful—worthy of any user’s signature. 
Business efficiency demands noiseless typewriting; 
comfort demands it; human nerves demand it; health 
demands it. And the new Remington-Noiseless No. 6 
is the complete answer to this demand. 

From the standpoint of efficiency—in fairness to your 
employees and yourself—you should investigate this 
new machine. We shall gladly place a New Reming- 
ton-Noiseless Model 6 in your office for examination 
without any obligation to you. 


REMINGTON TYPEWRITER CO., 374 Broadway, New York — Branches Everywhere 


Remington Typewriter Co 


mpany of Canada Limited, 68 


King Street West, Toronto 


New Remington-Noiseless 


WITH FOUR-ROW STANDARD KEYBOARD 


January, 1926 OFFICE APPLIANCES 73 


Upright File Contest by Chicago “G-W.” 
[he Chicago branch of The Globe-Wernicke Company 
conducted a sales contest running through November 


Service to the 
Typewriter 
Trade in all 
the World's 
Markets 


and December which embraces novel features. The sales 










points are based on the number of steel filing cabinets sold. 
There are nine teams, each captained by one of the young 
ladies in the office organization. The daily advance is indi- 
cated on a map of the United States, with automobiles 
carrying the numbers of the respective teams. The start 
was made November 1 at San Francisco, and the long trail 
extends across country to New York. This road represents 
quota. A loop from New York to Chicago is provided for 
the teams which exceed quota. So after these have landed 
at the nation’s metropolis they can pile up their excess 
above quota along the 900 odd miles on the way to Chicago 
Letters to Wives Pep Up Salesmen. 
he campaign is sometimes buttressed with letters from 


C. J. Nachtigal, the Chicago manager, to the wives of the 
various contestants. Congratulatory letters tell the proud 
wife how her husband is “burning up the road” on the 


trip East. If a man lags, opportunity offers to “play up” 


his predicament For instance, a man may be having HEREVER the typewriter serves in- 
trouble in logging good mileage through Nebraska. The ? 


dustry, there is close at- hand, AMES 
service for the typewriter—extensive, 
prompt and continually improved. AMES 


letter to his wife suggests that he had struck some bad 
roads and needs encouragement to keep the wheels spin- 


ning. The letter also suggests that the laggard might be 


scheming to hit a week end football game instead of hit supplies, parts and tools are the very best 
smty the tra: 

ting the trail Piet ; for the purpose and they compose the most 
One man had difficulties in the vicinity of Reno His 


nearly complete stock of any in the world. 
AMES platens are ground accurately on our 
own patent machines, and shipped back to 
you within 24 hours of time received. 


wife was assured that he was not tarrying in the divorce 
capital for obvious reasons, and that there was no danger 
of his succumbing to the allurements of the divorcee colony 
The spirit of these letters is happy, and tends to inspire the 
salesman to make strenuous efforts to land a prize 

offered by Mr. Nachtigal for the high- The recent consolidation of the THORP & 
MARTIN typewriter parts and accessories 
business, places the AMES line in a position 
of unquestioned leadership and unfailing 
service. Thousands of items for every type- 
writer now made and many, the manufac- 
ture of which is discontinued, are instantly 


available. 


Three prizes wert 
est salesmen—an Elgin watch, a platinum and diamond 
stick pin, and platinum and diamond cuff links \ hand- 
some diamond ring goes to the young lady captain of the 
winning team. These trophies are displayed in an illu- 
minated cabinet at Mr. Nachtigal’s desk, where the sales- 
men can see them every time they go to the chief for a 
conference 

Advancements in Lyon Metallic Staff. 

The Lyon Metallic Manufacturing Company, Aurora, IIL, 
advanced several of the executives at the annual meeting Remember AMES SERVICE means 
that AMES is at your service. The AMES 
catalog lists and illustrates the entire line; 
it is a most valuable book for typewriter 
dealers and every one should have a copy. 


of the stockholders. C. E. Gerberich, general superin- 
tendent and director, was elected vice-president. He had 
been with the company over seven years and has contrib- 
uted manfully to the building up of the production end 
of the business. 

G. N. Davidson, who has been in the Lyon service eleven 
years, was made a director. In recent years he has man- 
P 


aged the agency, automotive and “Lymetco” divisions 


Ames Supply Company 
564-572 West Randolph Street 
CHICAGO, ILL. 


i 
Simultaneously with the announcement of these advance 
ments publicity was given to the appointment of A. W. 
Lauder, advertising manager, as assistant general manager. 
He had carried this magnified responsibility several months 


before definite announcement was made 


New Depot Branch Office 
—— 79-80 Queen Street 507 Mission Street 
Geo. N. Hammond Opens Business at Sacramento. London, E. C. 4 England San Prensues 
Geo. N. Hammond, for thirteen years connected with the Branch Office and Export Department 


Ind . . ~ , 0 Lispenard Street, 
Underwood Typewriter Company at Sacramento, Calif., New York, N. ¥ 
has organized the Geo. N. Hammond Typewriter Company. 
SERVICE STATIONS 


store has beet f > 3 “T” street het 1 general 
A é la € pene d at 61. J et, W é € Califorria St., Denver, Colorado. 
sales business is conducted in rebuilt machines Che com- 611 Fannin Street, Houston, Texas. 
pany is Sacramento dealer for the Royal Typewriter Com 1 A. de Capuchinas 32, Mexico, D. F. 
| I 1.426: ‘ , . 135 Victoria St Toronto, Canada 
Da n¢ n addition a typewriter service and repair 50 O'Reilly St.. Havana, Cuba 


business is done, and typewriter ribbons and carbon paper 


handled 


305 George Street, Sydney, Australia 
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THE 


SUCCESSFUL 
Demountable 





Typewriter history gives ample proof of 
the fact that the World's best typewriter 
will, in a period of years, become the World's 
leading typewriter. It is inevitable that 
standards once accepted give way to higher 
conceptions, and, as blind writing once gave 
way to visible writing, so are the standards 
of a score years ago giving way to the 
higher conceptions found only in the De- 
mountable Typewriter, and corresponding 
with the last twenty years’ advance in the 
knowledge of the Science of Typewriting. 


IT IS THE WORLD'S BEST. 
IT IS A TYPIST’S TYPEWRITER. 





PL Le 





DEMOUNTABLE TYPEWRITER CO. 


Manufacturers: 


Fond du Lac, Wis., U.S. A. 
D. M. ALKIRE, 


Director American Sales: 
Fond du Lac, Wis., U. S. A. 
European Director of Sales: 


PIERO CASTELLI della VINCA, 
Via Principe Umberto 19, MILAN, Italy. 


Write for booklet showing wherein it is different 
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Jury for Harvard Advertising Awards. 

The jury for the Harvard Advertising awards has been 
announced by Wallace B. Donham, dean of the Harvard 
Business School. The following will serve: C. K. Wood- 
bridge, president, Associated Advertising Clubs of the world, 
and president, Dictaphone Company; Tim Thrift, adver- 
tising manager, The American Multigraph Sales Company; 
Bruce Barton, Barton, Durstine & Osborn; Henry J. Allen, 
owner and publisher of the Wichita Beacon; Mac Martin, 
president of the Mac Martin Advertising Agency of Min- 
neapolis; Malcolm Muir, vice-president and chairman of the 
advertising board of the McGraw-Hill Company, publish- 
ers, of New York; Stanley Resor, president of the J. Walter 
Thompson Company, advertising agency of New York; 
Neil H. Borden, assistant professor of advertising, and 
M. T. Copeland, professor of marketing, both in the Har- 
vard Business School. In accepting appointment to the 
jury, these men and the firms which they represent are 
barred from the competition. 

The seven prizes to be awarded the competitors are as 
follows: A gold medal to the individual organization best 
meriting recognition for distinguished contemporary serv- 
ices to advertising; two prizes of $2,000 each, one for a 
national campaign, the other for a local campaign; $2,000 
for the advertising research of the year judged most con- 
spicuous either for obtaining economy or efficiency in 
advertising, or for reducing or precluding unwise expendi- 
ture in a specific advertising program; three prizes of 
$1,000 each, for the advertisement most effective in text, 
that most effective in use of pictorial illustration, and that 
most effective in combination of both text and illustration. 


The competition for 1925 closes December 31, and the 
jury will meet shortly to make the awards. 


National Merchant Marine Conference Report. 

The national merchant marine conference was held at 
Washington, D. C., under the auspices of the Chamber of 
Commerce of the United States. It considered the status 
of our merchant marine with regard to the commercial and 
financial relations of the world following the world war. 
The national objective as stated in the Merchant Marine 
Act of 1920 is that there should be under the American flag 
a privately owned and operated merchant marine, adequate 
to the needs of our foreign trade and national defense, and 
sufficient to carry the greater part of our commerce. There 
is no thought of monopolizing the shipping to and from 
the ports of the United States. It is well recognized that 
vessels under foreign flags can be depended upon to carry 
satisfactorily a portion of our export and import trade. But 
it is clear that the voters are determined that they will no 
longer depend entirely upon ships of foreign countries for 
our foreign trade, no matter what the cost. On this plat- 
form is based the determination to place our merchant 
marine on a permanent commercial basis. 


The facts developed by the conference show that despite 
the millions, and even billions, expended upon our mer- 
chant marine during and since the world war, relatively 
little progress has been made in placing American shipping 
in our foreign trade than before the war. Aside from the 
government owned fleet there is little, if any more Ameri- 
can shipping engaged in our foreign trade than prior to 
1914. 

The present governmental lines, which have already 
proved of great service toward building up a normal value 
of foreign trade, offer little assurance of permanency of the 
essential shipping services. These lines are being operated 
at the cost of a great burden to the taxpayer, due to the 
present absorption of losses by the government. As the 


.present fleet wears out great further increases in the deficits 
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To Present and Future 
Van Dorn Merchants 


OME of you have never thought of selling steel office equip- 
ment. Now is the time to consider it. Some of you have 
never sold Van Dorn Steel Office Equipment. Now is the time 
to ask yourself why. No need to tell the rest of you who are 
selling the Van Dorn line, why it pays to stick to it! 


1926 is going to be the biggest year in Van Dorn history. Van 
Dorn Mastercraftsmanship - in - Steel now offers an unlimited 
range of sales opportunities. And the buyers are finding it 
out! Van Dorn advertising in national publications is helping. 
Van Dorn direct mail and other advertising is helping. Van 
Dorn products are finding ever widening markets as fast as 
their true worth becomes more broadly known. 


1926 is here. Months and years of profitable business in Van 
Dorn Steel Office Equipment lie ahead. Are you going to share 
with us in this steady growth? 


Before you can answer this question you must have the facts. 
Not part, but all of them. Your inquiry will have our imme- 
diate attention. The sooner you send it in the quicker will be our 


reply. 
THE VAN DORN IRON WORKS CO. 


CLEVELAND, OHIO 
Branches: New York, Chicago, Pittsburgh, Washington, Cleveland 


Yor. 


MASTERCRAFTSMANSHIP 
aud IN STEEL 














The 
| Complete Line 
Files, Safes 
Lockers, Shelving 
Cabinets, Desks 


| and Chairs 
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“U-NEED-ME’”’ 


OFFICE (REGISTERED) SPECIALTIES 
For the Desk and Chair 











Felt Chair © Pads (3 styles) 





























Patented—See the Hinge 


Fox Plate Glass Desk Pad (4 styles) Fox Calendar Desk Pads 





Ventilated 
Chair Cushion 
Work Distributor (7 styles) Felt Typewriter Pad 


Send for catalog and standardize on ‘‘U-NEED-ME”’ specialties 


Geo. E. Fox & Company 


325 West Ohio Street Manufacturers Chicago, U.S. A. 
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will ensue, if the government attempts any policy of re- 
placement 
Conclusions Formulated by Conference. 
conference submitted fifteen statements of the con- 
clusions attained. Space is lacking for but a brief resume 
ot these recommendations. 
1—The tonnage developed during and since the war has 
established dire routes to many ports not hitherto acces- 
sible without transshipment. Yet only about forty per cent 
of the foreigt cean-borne commerce is carried in Amert- 


1 
} 


can bottoms. Tonnage owned and operated for the ac- 
count of the government should be transferred to private 


hands, with assurance that American registry will be main- 


tall d. 

2—National defense and merchant marine are inter-re- 
lated, and high speed express steamers are needed as re- 
serve naval auxiliaries and for postal service 

$— Recommended legislation and changes in existing acts. 


4—-Co-ordination of federal operating bodies to manage 
nerchant marine 

5S—Entrust the development and welfare of the 
to the Department of Commerce 

ferential rail rates and discriminatory dut 


merchant 


ies not 


et 
to be applied, but the right to do so should not be sur- 
re le red 
7—Financial ai the form of payment for services ren 
dered. rather than subsidies, to enable the maintenance of 


American standards of living, construction and operating 


8—Maintaining American shipyards through aid to 
American built ships, and continuance of the construction 


Simplify Charges on Shipping. 


Taxation of shipping to be simplified, and reciprocal 


action with other nations to abolish double taxation of 
vessel earnings 
] The policy of selling vessels and government service 


facilities at reduced prices, contingent on five-year term of 


shipping service is regarded as a helpful expedient 
11—Until all government merchant marine vessels are 
sold, the government should carefully refrain from com- 


peting with any regular American flag service under private 
owne rship 
7 


Surplus vessels of small and competitive types 
should be sold in open market, if not bought by Americans. 


Unserviceable vessels should be scrapped 
3—Pending disposal of government fleet the government 


should continue the overseas service 

10—Adequate terminals for American shipping abroad 
are necessary, and the government should give encourage 
ment for banki: and underwriting facilities, schools for 
officers, seamen and shore personnel, with maximum co 
operation fron nsular, diplomatic and trade promotion 
agencies of the ~. 

15—American importers and exporters should require 


shipment under the American flag, just as the nationals of 
other countries favor their own vessels. Likewise, the gen- 


eral and poy itronage of American freight and pas- 
St er vessels American citizens should be stimulated in 
everv reasonable manner 


Underwood Earnings Show Increase. 


Che Underw 1 Typewriter Company reports net earn 
ings of $618,788 the September quarter, against $485, 
557 in the same period last year After all expenses and 
charges, except reserves for Federal taxes, net profit 
amounted to $655,605, against $466,463. The net profit for 
the current ( after preferred divide equal to 





$1.48 a share earned on the 400,000 sh: -ommon 





$ 
stock of $25 share par value outstanding gainst $1 
a share earned in the same period in 1924 

For the nine months ended September 30, 1925, net 
earnings amounted to $2,204,856, against $1,771,518 in the 


same period in 1924 Net profits for the nine months were 


> 27 f . ' ‘ e ‘ ‘ , ‘ ‘ ~*~ 
$2,310,908, w ifter preferred dividends, equaled $5.30 
. =] re on sh, mrrine ety ck. against net profits f <1 721. 
78 ‘ val t¢ ~ 2 ~) a share on the mmon «et k ref rted 
i came 1924 
‘ asset pleasant, but rous t I funr 
5 salesr funny the a g to mer 
ly-T Ss trand Adding M Comr ) 
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DEALERS SAY— 


Clearly Explained 


“I like Natural System not only be- 
cause it is simplified and accurate, but 
because I really understand just how 
it should be built up. Your booklet 
is mighty fine.” 


Repeat Orders 


“I like Natural System because it 
brings repeat orders for years after. 
Once started, a system can be ex- 
panded indefinitely and that expansion 
brings me more business without 
effort.” 

Simple to Install 


“Once you get the idea ‘Spell the 
Name with Guides,’ Natural System 
simply builds itself to fit the file. It’s 
a fine looking, quick action system 
that our customers buy on sight.” 


Builds Repeat Business 
Nothing has ever before been devised quite so 
helpful to the dealer. At last the Filing Sup- 
plies business becomes a permanent business. 
A file started today with Natural System will 
mean a constant flow of orders as the cus- 
tomer’s file grows. You can’t afford to be 
without Natural System. 


Write for Booklet 


The WABASH CABINET CO. 
WABASH, IND. 


Supreme Quality 
Filing Supplies 


SUPPLIES 
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They 
Do Run Easier 


4, 
RRC RVR RRR 


WHEREVER Royal Type- 
writers are used, this 
is the way their users 
sum up their superiority— 
‘*They Do Run Easier.”’ 


CUXSEKASA 


7: 


Because of the time--and 
labor-saving advantage of 
their Easy Writing quali- 
ties, Royal Typewriters are 
today the acknowledged 
favorites of business all 
Over the world. 


Wherever neat, legible let- 
ters are desired and must 
be gotten out quickly, the 
Easy Writing Royal Type- 
writer offers superiorities 
no other machine has. 


KSEE KARAS 


CA 


Royal Typewriters are in- 
ternationally famous be- 
cause They Do Run Easier. 


‘‘Compare the Work’’ 


UY, 





TRADE MARK 


ROYAL TYPEWRITER CO., Inc., 


316 BROADWAY - NEW YORK 


a 


Branches and Agencies the World Over 





MRCS EY EY EYE EYON 
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Separate Room and Street Address on Mail. 

The delivery of mail in large cities is often delayed due 
to confusion caused by combining the room number with 
the street number when addresses are those of office build- 
ings. Such addresses are rendered: “John G & 
Son Company, 1011-112 West Adams street, Chicago, II.’ 
The intent of this address is to indicate Room 101], at 
112 West Adams street. The postal clerks are misled 
often to deliver the letter or parcel to 1011 Adams street 
In the present instance this would go to West Adams 
street, as East Adams street numbers do not run so high 
The carrier tries to make delivery at the West Adams street 
number, and is obliged to return the letter to the post 
On some other streets 





office because of inability to deliver. 
it might go east. 

Often the same letter is addressed with the room number 
only, which also takes it over to the West Adams street 
building. 

The correct form is “John G — & Company, Room 
1011, 112 West Adams street, Chicago, Ill.” This makes 
it impossible to confuse the street number with the room 





number, and delivery is accomplished the first trip. 

Postmasters point out that the use of room numbers is 
a great convenience to the mail carriers. The regular 
carriers memorize the location of a business concern in 
an office building in a remarkably short time. If the car- 
rier is ill, or otherwise unable to make his rounds, a sub- 
stitute takes up his load. The substitute, being unfamiliar 
with the various tenants at the address given, is obliged 
to look up the room number on the building directory 
This delays the mail delivery. 

The importance of designating the room number and 
street number of mail addresses separately cannot be exag 
gerated. Careful attention to this detail will speed up the 
delivery of the sender’s mail, and also facilitate the service 


generally. 


Pittsburgh Chapter A. I. B. Has Speed Contest 
The Pittsburgh chapter of the American Institute of 
Banking opened its fall activities with the annual check 
listing contest. The following rules governed: 1—Only 
members of the A. I. B. were eligible; 2—Time was taken 
from “go” to “total”; 3—Each contestant was limited to 
one run of checks; 4—Only correct totals were considered 
Two contests were held, one for women and one for men 
Miss Naomi St. Hilaire won first place in the women’s 
contest, time 1:41; Miss Jo Schultes was second, time 1:49 
J. M. Miller (Federal Reserve Bank) was first in the 
men’s contest, time 1:40; Edward L. Berggan (City Deposit 
Bank), second, time, 1:41. This event was nip and tuck 


“Aulta” Ribbons and Carbons in San Francisco. 

The Ault & Wiborg Company, Cincinnati, plans estab 
lishing distribution of its typewriter ribbons, carbon paper 
writing inks, pastes, show card colors, glues, “Sticket” and 
refills at San Francisco. The printing ink department of 
the company has been established at 237 First Street, San 
Francisco, a number of years. L. T. Weymouth expects 
to have the added lines moving through the San Francisc« 
branch about March 1. He will manage this activity o/ 
The Ault & Wiborg Company. 


Kasten Stamping Dies Acquired by Porter. 
The steel dies belonging to customers of the H. H 
Kasten Company, Chicago, the affairs of which were wound 
up recently, have been acquired by Breck D. Porter, 21& 
South Wabash avenue, Chicago. During the extended life 
of the Kasten business a large quantity of dies accumulated 
the owners at the Porter plant 





These are now available to 
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will win at 
transfer time 


CERTAIN amount of transfer business 
will walk in your front door. 


But the real profits will come from covering 
your prospects quick and hard. 


When you go to your customers with something 
tangible to talk about, you improve your chances 
of getting business at least fifty per cent. 


Consider transfer time in that light. Transfer 
service and transfer merchandise are timely. 
Every business office needs your help to make 
their files ready for 1926. If you failed to cover 
your prospects prior to January 1, there’s still 
time to close some profitable sales. 


Y and E transfer cases and 
supplies cover every need of 
transfer time 


YAWMAN > FRBE MFc.(0. 


155 Jay Street Rochester, N. Y. 
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H20 (C. P.) 


WATER may look crystal clear, taste 
sweet and pure, and yet be contaminated 
to such an extent that it is unfit for va- 
rious requirements. 


Water from Berkshire Hills streams 


poe FR py appears to be free from all chemical and 
momng Get grade vegetable impurities; but it is surface 


ledger papers. 


v:ater—and no surface water is pure 
enough for use in making Byron Weston 
Co.’s famous Ledger Papers. 


Water used at the Byron Weston Co. 
Mills rushes up from driven artesian 
wells which are hundreds of feet deep. 
These wells deliver 1,500 gallons of 
water per minute—sparkling, colorless, 
free from all impurities, and of uniform 
temperature winter and summer. 


Water such as this makes possible the 
clear white which is a distinguishing 
characteristic of Byron Weston Co.’s 
Ledger Paper. 





Leaders in Ledger Papers 


BYRON WESTON CO. LINEN RECORD LEDGER 
BYRON WESTON CO. HINGED RECORD LEDGER 
B-W CO. WAVERLY LEDGER 
B-W CO. FLEXO LEDGER 

B-W CO. TYPOCOUNT LEDGER 








BYRON WESTON Co. 
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Fifteen Years Ago. 





Brief Glimpses of Features and News Items of 
Office Appliances in the Rosy Dawn of Jan- 
uary, 1911. 


The annual review of the office appliance industry abroad 


was composed of contributions from friends overseas. The 


names of many of these writers are now familiar to read- 
ers of the news columns. 

“What Shall the Government Buy and What Shall It 
Pay?” discussed the probable influence of the newly-estab- 
lished General Supplies Committee on the classification and 
standardization of government specifications covering 
equipment and materials for the use of departmental and 

eld offices 

The estate of the late Lyman C. Smith was appraised at 
upproximately $9,000,000. 


[The Stenotype, producing shortwriting by mechanical 


neans, made its appearance. 
The main offices of the Automatic Pencil Sharpener 


“ompany were moved from New York to Chicago A 


A 


iles office was maintained in New York. 
The passing was recorded of James Ogilvie Clephane, 
ne of the early friends of the typewriter. He was secre- 


ary to Wm. H. Seward, Secretary of State, United States, 
and tested the early Sholes models, making many sugges- 
tions for their betterment. 

[he National Association of Stationers and Manufac- 
turers approved the movement to make the standard ream 

| paper 500 count. It is interesting to note that the 
association took action on a similar matter at its 1925 
-onvention. 

The Tengwall Company of Illinois was established by 
H. N. McClain, New York, who purchased the good will 
and special systems of the Tengwall Company, which had 
gone out of business. The C. S. & R. B. Company, Chi- 
cago, bought practically the entire metals department, in- 
cluding tools, dies and patterns, and merged the Tengwall 
line with its own products. Another important event in 
loose leaf circles was the purchase of the patents, good 
will and stock of The Twinlock Company, Cincinnati, by 
he Irving-Pitt Manufacturing Company, XK, ansas City 


—And He’s Not from Missouri, Either. 








Printers’ Ink of October 22 prints the following letter 
dese rves considerati n 
Hartford, Conn., October 8, 1925 
Editor of Printers’ Ink 
s there any of getting this idea across to retail mer 
, = , 
ts and their salesmen: That their customer is usually 
+} To ‘oOo FT ‘ - } : } . ; 
eir store prepared to buy and that it is, therefore. the 
of the clerk to show coods. not to sell goods 
r example I have just bought a lead pencil—after a 
Struggle. I wanted a soft pencil with an eraser and a 
ree lead | was obliged to de scribe if intimately before 
ler] . n 1, 4 } Be 
clerk even showed me a pencil [Then he showed me 
ne at 4 ted ¢ j | 
e and it had not been sharpened. I should have liked 
o have examined a variety of leads, of different makes 
— — a = T 7s { 
ides and sizes [The store was one « r the irgest Sta 
toanary r +1) hi 4 } 
onery stores 1n this state and there seemed to be variety 
A ‘ 
\ | I ) CJ) 
her 4 yng to sell Nn n ribbons inked, and 
t few moths in the box Then } eat the man who 
If pe eriter 7 hhon aw le 4 hout rev 7 ] 





The Sun Never Sets on 
‘‘Columbia"’ Ribbons & Carbons 


Service is the Reason 


Service in Manufacture 


WENTY years of selling in every corner 

of the globe has taught us our various 

customers’ special needs. Constant im- 
provement at our plant has perfected our 
products so that they give maximum satis- 
faction at minimum cost. 


Service in Distribution 
Twenty years of expansion, with the vast 
business it has created, enables us to serve 
the entire business world promptly and 
properly, through competent, qualified dis- 
tributors. 
No Matter What Your Re- 
quirements May Be, Some 
Kind of Columbia Ribbon or 
Carbon Will Meet Them. 


Columbia Ribbon & Carbon Mfg. Co., Inc. 
69-71 WOOSTER ST. NEW YORK, N. Y. 
Branches Throughout United States and Abroad 








for for Continental 
GREAT BRITAIN EUROPE 


The service ob- 
factories —- tainable at this 
branch is in it- 
equipped to ad self a complete 
die all carbon — Ys te 
and ribbon busi- *¢ 

ness direct. sade n every 


Address Address 
COLUMBIA COLUMBIA 
Ribbon & Carbon Ribbon & Carbon 
Mfg. Co., Ltd. Mfg. Co., Inc. 


Bush Lane Via Donatello 19 
London E.C.4 Milan 32 
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HERE IS SOMETHING TO BUILD 


CUSPIDOR SALES 


A high quality reliable cuspidor of especial 
convenience to the man using a short leg ped- 
estal desk—it is just five inches high and 
can stand under the pedestal or in front, 
without interfering with use of the lower 
drawer. The broad base makes it almost 
impossible to overturn; the wide mouth is 
very convenient, and the beading makes for 
distinctive appearance. 


The “Quality” Line of cuspidors includes all 
popular models in brass, bronze and enam- 
eled steel. Every office and factory need is 
provided for. ‘“‘Quality’’ cuspidors are packed 
separately in substantial cartons. Stationers 
and office furniture dealers should have our 
catalog. A request on your letterhead will 
bring it. 


i, 
Che D ao 
MAT 3.00 
DETROIT ~~ 


1500 Beard Avenue 


SALES REPRESENTATIVES 


THE ASSOCIATED STATIONERS’ SUPPLY CO., Chicago, Ill 
BRUSH BROS. e 258 Broadway, New York, N. Y. 
ERNEST WALLACE. . 444 Market St., San Francisco, Calif 
PHIL. F. WEBSTER P. O. Box 873, San Antonio, Texas 
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of lead pencils in stock, but I only was allowed to look at 


one, and that had no point on it so I couldn't try it. 

Letters and numbers on pencils mean nothing to me, so 
I was in the dark as to what to ask for. I was told that 
pencils like the one, the stub of which I had just thrown 
away, were not made! Yet I had bought that pencil from 
an obliging clerk in another town who spread out a line of 
pencils of all sorts of makes and grades and let me select 
the one I liked! 

I went into a well-known haberdashery (chain store) in 
New York recently and asked to see “garters.” 

“What kind?” 

“Sock supporters.” 

“What make?” 

“T don’t know.” 

“Double or single?” 

“IT don’t know.” 

“What color?” 

“For God’s sake, man, show me what you've got, all 
kinds, golf hose and socks, Boston and Chicago, red, white 
and blue, double and single, and then keep your mouth shut 
till I ask you the price.” 

“OLD GROUCH.” 


That Corroding Hooch. 


Pounds (Hanson Brothers Scale Company).] General 
Manager: “So you’re buying bootleg whiskey! I thought 
you didn’t drink.” 

Office Manager: “I don’t. We use this for ink eradi- 


cator.” 
House Organ Philosophy. 
The occupied mind is on a steady keel.—The Chair Man 
(Murphy Chair Company). 


* * &* 
The man who is always dreaming of past possibilities 
has none in the future—Leopold News (Leopold Desk 


Company). 
* * * 


If no one ever calls you by your first name there’s some 


thing wrong with you.—Office Topics (Baker Printing 
Company). 
* * * 

Failure is strong on theory—success seldom has to ex- 
plain itself—The Typebar (L. C. Smith & Bros. Type- 
writer, Inc.). 

* * * 

The customers I wait on are not being paid to be patieni 

and good natured, but I am.—Pull-Together (Eaton, Crane 


& Pike Company). 
* * * 


Does a lost order get your goat, or does it just whet your 


appetite for the next one.—‘Bully-Ten” (Sundstrand Add 
ing Machine Company). 
* * 7. 
In case of fire some people can empty their heads in 


less than ten seconds.—The Lyon Standard (Lyon Metallic 
Manufacturing Company). 
oe .% 

The chap who looks like the under dog sometimes looks 
different when he starts fighting —The Webster Way (F 
S. Webster Company, Inc.) 

* * * 

Real executive ability is the ability to do the things which 
you have someone else do.—The Office Cat (The Rich- 
mond & Backus Company). 

* * * 

The only way to get anything done is to begin long be- 
fore you are entirely ready.—Faultless Bulletin (The Sta 
tioners Loose Leaf Company). 


SS 
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UL-COT is standard equipment in 

all the great hotels of America... For 
bedrooms, writing rooms, offices wherever 
there is need for a waste basket! . . . ib awit . 
plays an important part in the business of — 
keeping the modern hotel neat and clean . 
Business men who buy business equipment 
on the basis of service are standardizing on 





VUL-COT! VUL-COTS are cheaper because 
they are better. 

VUL-COT! At stationers and office supply 
stores. 





National Vulcanized Fibre Co. 
WILMINGTON, DEL., U.S. A. 


We operate six plants and maintain sales and service at New 
eS her dee ae nor my ote yg : 
ew Haven, 


NATIONAL 
FIBRE -the standard waste basket 


Made by the makers of Phenolite— Laminated Bakelite _ 
VUL-COT advertising as it will appear in the February issue of System 














ini 
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: It is highly desirable that the standards 
Furniture and ideals of an institution be reflected 


in the offices. Matched office suites 


Equal to the accomplish this admirably. 
Institution Illustrated is an office complete with 


fittings from waste basket to directors’ 
table. The rich brown mahogany or wal- 
nut, finished to bring out the beautiful 
markings of the wood, speaks volumes 
for the organization whose offices are so 
equipped. The highest skill of the cabinet 
maker is revealed in these masterpieces. 
Business men are responding to the need 
of better furnished offices. A source of 
sound profits is open to dealers quali- 
fied to represent furniture of this char- 
acter. May we send details of our 
complete line of office suites? 


J. K. Rishel Furniture Co. 


WILLIAMSPORT, PA. 


‘‘Rishel Office Suites’’ 














7, AYN NI 
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What shall it profit a man to gain a few dollars’ dif- 
ference in the price of his printing and lose the soul of 
his selling message?—The Shield (Levy Printing Com 
pany) 

* 2% 

You wouldn’t count your age by minutes; why do it by 
years? It’s ourselves that make our ages, not Time.—The 
Coach (published co-operatively by the Boorum & Pease 
Company, Eberhard Faber, C. Howard Hunt Pen Com- 
pany and Sanford Manufacturing Company). 


“Dad” Cooley Replies to Tim Thrift. 

On reading Tim Thrift’s “Middle Aged Complacency” in 
(mee Appliances for October, W. W. Cooley of the Bur- 
roughs Adding Machine Company—known among his 
friends as “Dad”—sent in the poetic contribution presented 
below Mr. Cooley has a gift of extemporaneous versifica- 
tion. While he has reached “Middle Aged Complacency” 
in years, and then some, he is not yet at that period in spirit. 
In more ways than one he sets the pace for those many 
years his junior. He says: 

Tim Thrift is only forty-two, 

Yet tells the young men (in their 40s) what to do 
Why, they are kids who should be going 
The very best in life still showing. 

For I remember, with deep furrows, 

I started with my friend the Burroughs 
Yes, older much, than Tim today, 

And still I’m pegging every day 

They talk of men who would retire 

The very thought, the mean desire, 

Makes them far worse in mental power, 
Than though they worked ’til their last hour 
Now Tim has given them advice. 

I hope each takes it, well and nice, 

But I would add another bit 

Stick to your work and never quit, 

For in life’s work there’s much of joy 

While idleness can but destroy. 





Poison Case Turns on Typewriting Machine. 

\ few weeks ago in New Jersey a man was held on a 
charge of poisoning by means of bichloride of mercury in 
sent through the mail. The victim didn’t die, but 
was sufficiently stirred up to bring the matter to the atten 
tion of the state’s attorney, whose assistant, in trying to 
fasten probable guilt on the accused so as to obtain an 
ndictment, called in a Hoboken typewriting expert to de- 
termine whether or not the address on the package contain- 
ing the poisoned candy was written on the typewriter 


wned by the man accused 


The basis of the matter seems to have taken the familiar 
gular shape, but this has nothing to do with what 
vpewriter may be able to tell 


Uncle Sam May Reduce Size of Currency. 
One of the plans considered in reducing the cost of the 
paper currency circulated by the United States is to cut 

the siz Che dollar bill is all too popular, and wears 
out quickly. The larger denominations have a longer life, 


but even at that it costs the Treasury almost $8,000,000 an- 


ually to issue and retire the bills turned out by the Bu 
Printing and Engraving 

A mmittee under Assistant Secretary of the Treasury 

Di y, is studying ways and means of providing the people 

e United States with currency which can be produced 

nomically The present bank notes are run eight 

By reducing the size one-third velve Ils ca be 

instead of eight, effecting a material economy in 


VERTICAL — EXPANDING 


FILE POCKETS 


are known all over the country 
through consistent, year-’round ad- 
vertising in magazines read by busi- 
ness men and women. 


500,000 


readers every month are offered a 
free VERTEX File Pocket. Thou- 
sands are being tried out now. 


The stationer who stocks and shows 
this well-known article has added an- 
other quick-moving, easy-selling ar- 
ticle to his line. 


Write us today for 
our dealers’ catalogue. 


ALVAH BUSHNELL CO. 


Durable Filing Containers 


925 Filbert Street PHILADELPHIA 
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$10 a month. 
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Special Victor Features: 


1—Visible adding dials. 
2—Totals automatically 


printed in ° 
i (We carry accounts 

—~ --aone in separate for our dealers.) 
4—Triple visibility, con- $ 

sisting of adding dials; 

printed figures; and 

keyboard 
$—Full-size standard key- f. o. b. Chicago 

one on Monthl 
6—Repeat or calculating AVEC n y 

key Payments, $110 


7—M illion dollar capacity. 

§8—Non-add key with in- 
dication 

9—One stroke totals 

!0—Rapid handle action 


Nearly 100,000 
in use by such 
institutions as: 


The United States Governmen: 
International Harvester Co 
Standard Oil Company 
S. S. Kresge Company 
E.I. DuPont de Nemours & Co 
Rockefeller Foundation 


City Governments of New 
York, Chicago Philadelphia 
Detroit, Los Angeles 


Pennsylvania Railroad 


Get Our New Book— 
“The Victor Dealer Plan for 1926” 


RITE us today for our interesting new “The Victor Dealer Plan for 1926’’—our manua! 


book explaining Victor’s 1926 plan for 

dealers. It tells about the Victor prop- 
osition from every angle — advertising, sales 
plans, financing of dealers’ time payment sales. 
It gives you the facts you want to know about 
this popular, profitable product. 


On the page facing this one you see the opening 
gun in the Victor 1926 advertising campaign. 
It’s a full page in January 9 Saturday Evening 
Post. Post advertising all during the year will 
be the backbone of our 1926 advertising. In 
addition there will be newspaper ads; direct-mail 
campaigns; window display service and other 
forms of sales-assistance to help Victor dealers 
enjoy ever-growing sales_and_profits. 


1926 sales activities—is a book you should not 
fail to get. Send for it today. More than 2,000 
office equipment merchants are now adding sub 
stantially to their profits through selling the 
Victor Adding Machine. If you are not among 
them, this is the ideal time to start. First-of- 
the-year figure work, including closing of books 
and income tax computation, makes January 
one of the two best adding machine months of 
the year. 


The Victor opportunity is open to all office 
equipment dealers. There are no territory re- 
strictions or obligations. You are free to sel] 
Victors wherever or to whomever you choose 
Get the full facts at once about our attractive 
1926 proposition. Address Victor Adding Ma- 
chine Co., 3900 N. Rockwell St., Chicago, Ill 





_i3 ge 


—— __——— St a ndard 
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Acme Models 


All Stapling Needs 


The Acme line of Staplers covers all 
requirements of 
There is a correct model to meet 
One number will take care 
in others, 


small. 


every need. 


of the 


more than one, or all, may be desirable 
and 


to ha 


any office, large 


work in many offices; 


ndle the work efficiently 


economically. 


Acme Staple Company 


1643 Haddon Avenue 
CAMDEN, N. J. 


Established 1894 


Handle 


or 





| 
| 
| 
| 





The Acme F amily 


The Acme No. 1—a heavy duty machine. 
A powerful toggle forces the heavy staple 
through thick documents, carpet samples, 
roofing, etc. Hold 100 staples (X or XX). 
The Acme No. 2—a utility machine for 
general purpose. It drives a broad, flat 
staple through thick, tough stock, yet 
holds thin paper equally well, without 


danger of mutilating. Holds SO staples 
(No. 18). 

The Simplex—a handy desk machine. 
Neat, strong and efficient. The sort of 
stapler for personal use. Holds 100 
staples (A or B). 

The Sure Shot—an old favorite. It 


stands a world of abuse and is suitable 
for a wide range of uses. Holds 100 
staples (X or XX). 

The Midget—for medium heavy and light 
work. Especially useful for fastening 
papers and light fabrics. A popular 
number for lawyers, insurance offices, 
telephone exchanges, etc. Good for 
stapling samples of braid, lace, clothing 
and the like. Holds 100 tinned steel wire 
staples (A or B), and is automatic in 
action. 

Acme Staplers thus afford a profitable 
line both for new and repeat business, 
plus the sale of supplies. A post card 
request will bring complete information. 
Ask for it today. 












New Model 
Midget Binder 


equipped with 
lift spring in 
base (see _ illus- 
tration), sloping 
anvil and rub 

ber feet. 
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production. This will involve little change, except in the 
plates. Officials who have been investigating this problem 
figure that the cost of producing paper currency can be 
reduced nearly one-third. The new size suggested is the 
same as that now employed in the Philippines, where it ap- 
pears to be satisfactory. 

The dimensions of United States currency have not been 
changed since the Civil War, except for the fractional bills, 


long since discarded. A change will involve the currency 


racks of banks and other financial institutions, but that 
would be offset by the increased number of bills which 
could be stored in the vaults. 

The dollar bill is by far the world’s “best seller.” In thir 
teen months 40,000,000 dollar bills were added to the circu 


lation, and there were 421,000,000 dollar bills outstanding 
September 1, 1925. 

Despite the efforts of the Treasury Department to pop- 
ularize the silver dollar, but few sections of the country are 
The silver dollar is hardy, when 
Most of 
us carry more money than our grand-daddies, so a pocket 
full of silver dollars is a burden. Dad's father welcomed 


“hard money” in any quantity. 


receptive to “iron men.” 
exposed to wear in circulation, but not popular 


An interesting suggestion was broached in “ ‘Steel Strong’ 
Dealers’ Every Month,” published by The C. L. 
A new alloy of gold and other metals to the 
slightly 


Downey 
Company. 
value of $1.00 could be 
larger than a quarter dollar. 


minted, which would be 


In addition to its unusual size, 


should not be 


this coin would be distinctive in color. It 

difficult to popularize such a convenient coin, and thus dis 
place a large quantity of the paper dollars now in circula 
tion 


British Corona Sales Advance. 

Last month showed a very appreciable upward trend in 
Corona sales throughout Great Britain. Indeed, it was the 
subject matter of a cable of congratulation from our home 
office in New York. 
we break into song with: 

First Infliction. 
So—we’re rattling the keys of the old No. 3's 


Acting under this stimulating news 


The Plus and Corona Four, 
With French and Italian X. C. D.’s, 
The toast is “£” sign galore!! 


Second Agony. 
Three banks with one, and four with the other, 


The small one, the next size, and then its big brother 

But the best thing to do is to bank on them all, 

And then your profits will never be small.—S. R. P 
Senator Lodge’s Huge Files. 

The File (The Filing Association of New York)] It is 
said that the late Senator Lodge never destroyed a letter 
His houses in Washington and Nahant were packed with 
personal correspondence dating back forty years and more; 


building was crowded with 
letters; that in 1917 there 
room and that the number had 
Much of the 
those 230 cases, for 
Lodge's conspicuous life he attracted the 
attention by his fight 
Nations. It 


executors of the senator’s estate 


that a room in the senate office 
hile cases containing thousands of 
were 230 of the cases in th 
increased before the Senator's death. history 
League of Nations must be in 


senator 


of the 
in all 
most igainst the covenant of the 


League of must have been a problem for the 
to dispose papers 


Annual Report of Bureau of Commerce. 
In the annual report of Dr. Julius Kline, director of the 
Bureau of Foreign and Domestic Commerce, to 
shows the increasing importance of current 


Hoover, he 
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The New 
Personal 
Protectograph 


Slightly higher 
outside U. 3. A 














THE 


PERSONAL PROTECTOGRAPH 


opens a brand new market for you 


Every one of the twenty 
million bank depositors in 
the United States isa 
prospect for the Personal 
Protectograph. 


There is not a check-book user in the country 
who does not realize the value of check protec- 
tion. The influence of banks and big business, 
the constant appearance of news about check 
fraud and our impressive national advertising 
remind bank depositors of the need of safe- 
guarding every check they write. 


Already the Personal Protectograph has re- 
ceived an enthusiastic reception everywhere it 


has been introduced. Bankers have endorsed 
it. And the users like it. They take pride in 
the appearance of the checks they write now. 


The Personal Protectograph is sturdy and 
will last a lifetime. Easy and quick to operate. 
It shreds the amount into the very fibre of the 
paper. Writes in large, clear figures with indeli- 
ble ink. Closely spaced figures give positive 
protection even against ‘‘pen changes’’—the 
clever method that does not need erasures. 


The Personal Protectograph sells for $18. 
This price gives you a most substantial profit. Sales and 
service offices in all the principal cities of the United 
States. Phone or wire office nearest you for our com- 
plete new Sales Plan for selling these machines to your 
customers. Complete co-operation including window 
and counter displays and descriptive literature. You'll 
be surprised at the demand there is for the Personal 
Protectograph and the ease with which you can sell it. 








The Todd Company 


Protectograph Division 
1129 University Ave., Rochester,N.Y. 
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§] COMPLETE line of nationally known office equipment and 
supplies i is an undeniable asset to a good dealer. That iswhy 
j you Il find the Allsteel man doing a business that ranks high 
sae! in hiscommunity from the standpoint of profits. He isin the 
enviable position of being able to supply desks, tables, files, safes and 
the many other articles of equipment needed ina modern office—all 
of uniform quality as well as uniform appearance. If Allsteel is not 
represented in your city, write at once for our dealer proposition. 


THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 


Expert Department: 438 Broadway, New York City—Cable Address: **Genfire—New York’’ . . . Canadian Plant: Toronto, Ontarie 












60-inch Roll Top 


Table No. 1660-TD 
60-inch Table 








Waste 











I 
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The GF Metal 
Tab Guide 







Unette and Wyde- 
steel Assembly 






1 full line of 
Filing Supplies 


















THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 


Export-Department: 438 Broadway, New York City—Cable-Address: *‘Genfire—New York’’ 
Canadian Plant: Toronto, Ontario 





The Complete Line of Office Equipment 
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DEALERS 


A $50 ENVELOPE SEALER 





with 


$20 COMMISSION TO THE DEALER 





This is unquestionably the best Envelope 
Sealer on the market at ANY price. Because 
of its superior speed, sureness and simplicity, 
it has won out in competitive trials with 
sealers costing as high as $200.00. There 
are thousands of these “ELLIOTT” Envelope 
Sealers now in use. You should be able to 
sell a lot of them. And, every time you sell 
one, you make a lasting friend as well as a 
liberal profit. 


Let us send you TWO of these little 
machines, with two Display Cards. Put one 
of the Sealers and one of the Cards in your 
window. Put the other Sealer and Card on 
your counter. At the end of ONE MONTH, 
return the two Sealers or mail us your check 
for $60. 

This proposition is open only to satisfactorily 
rated concerns having a street-floor store with 
display. window. 


Write Us at Once For Special Contract Form. 


The Elliott Addressing Machine Company 
140 Albany St., Cambridge, Mass. 
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commercial information from the foreign areas upon which 
the United States depends for many of its essential raw 
materials. Of similar importance is the reports of market 
conditions in those countries where American business now 
meets with intensified competition. Calls from American 
business have increased seven-fold—the number of requests 
for trade information amounted in the last fiscal year to 
more than 2,000,000, and they are now being received in 
excess of 7,000 a day compared with 700 daily in 1921. This 
shows the valuation set by American business on the 
bureau’s informational and protective services. Dr. Kline 
instances the following: Between January 1 and May l, 
1925, 100 American concerns out of a list of 18,500 served, 
voluntarily reported increases in business aggregating $70,- 
000,000 which they attributed to one or another of the 
bureau organizations. During the past fiscal year the 
bureau operated on a total budget of $3,000,000, which re« 
turned iarge dividends in the increased sale of American 
products abroad. The total of our merchandise imports 
and exports is in excess of $8,600,000,000; merchandise ex 
ports exceeded imports by $1,041,000,000, an increase over 
both of the preceding years. 

The United States has made sound progress in interna 
tional trade relations. After proper deductions have been 
made for price inflations the total foreign trade of the 
United States has advanced more than thirty per cent since 
1913; that of France, five per cent. Great Britain is still 
behind the pre war level slightly; Germany, though still 
twenty-seven per cent behind her 1913 figures, shows a 
more rapid advance than either of her principal European 
competitors. 

Importance Domestic Distrubition Analyses. 

While about two-thirds of the $554,000,000 increase in 
our merchandise exports occurs among the unmanufactured 
products, with contingent benefits to the agricultural com 
munity, in some of our principal industrial lines a highly 
satisfactory export market was found. Prominent among 
the exports are automobiles and electrical equipment. Ex- 
cept for Asia, our foreign trade with the continents in- 
creased in value. South American imports increased 
twenty-eight per cent in consequence of increased exports 
of manufactured products; Europe imported an increase 
of twenty-one per cent, due to heavy shipments of grain 
and cotton. The political disturbances in the Far East 
caused declines in imports. 

The bureau’s directory of foreign buyers was increased 
by 57,700 new reports; the total number of foreign firms 
now recorded is 200,000. The volume of special trade in- 
formation circulars distributed and detailed reports on po- 
tential customers increased greatly. A total of 43,294 sp 
cial reports, economic and trade reports, were received by 
the bureau from abroad, against 29,920 the preceding year 

Important Domestic Distribution Analyses. 


broad. 


In addition to the intense activities of the bureau a 
studies of distributive practices in the domestic market have 
been undertaken, under the first appropriation granted by 
Congress for this purpose. Surveys of the Philadelphia and 
Atlanta areas have been completed, and others are in proc 
ess. The aim of these surveys is to protect the consumer 
by disclosing uneconomical distribution practices, which are 
an important factor of the consumer costs of some com 


modities 


1 


Investigations have been made of the conditions in for- 
eign areas now controlling the world market in essential 
raw materials. These have been the basis of disapproval 
announced recently of these uneconomic practices, together 
with a suggestion that it may become necessary for the 
United States to take retaliatory steps if they are continued. 

Dr. Kline states that it seems desirable to stress the 
very significant fact that the service rendered by the 


bureau’s organizations has advanced out of all proportion 




















Quality is not 
enough these days 


Other factors are required 
to insure the Ribbon and 
Carbon Dealer's Success 


Established 
1878 





A & W. Service is dependable. Nothing 
* less than quick action when orders 
and inquiries are received. 


Slr A. & W. Line is complete in every 

detail—Inked Ribbons of every de- 
scription—Carbon Paper for every pur- 
pose. 


A & W. Co-operation means additional 
* business. We work closely with the 
dealer on large business, where help is 
required. 


HE Appearance of A. & W. Products 
is good. Favorable first impression is 
strengthened by the quality delivered. 


4 pens Sterling Quality of A. & W. Rib- 
bons and Carbons is recognized by 
consumers and dealers alike. These 
goods are salable against any competition. 


& W. Policy—we do not compete 

* directly against the dealer, nor do 
we expect the dealer to order more goods 
than he can sell. Frequent shipments 
keep a stock in prime condition and we 
both benefit thereby. 

HE A. & W. Line of Ribbons and 

Carbons is essentially a dealer’s line— 
developed entirely to meet the dealer’s 
requirements. 

UR Salesmen are calling on the trade 

regularly—order through the one who 
calls on you, or by mail. 


CCthe AULT & 
WIBORG Compay 


CINCINNATI, OHIO 
U.S.A. 
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The Foreign Model 
F & E Check Writer 


We now make our F & E Check hey in a special Foreign 


Model for protecting Checks and Drafts written for all 
currencies. A few typical imprints are shown below. 


THE SUMOFS999999AND9QCTS 
THESUM OF €9999=I9=II 
[A SUMADEg99999PTASQQ CENT. 
[ASOMME DEQQQ999FRSOQCTS: 
[4 SUMA DES999999CON QQCTS 
LA SOMMA T)!999999L! TOQ9CTS 
THESUMOF 999999YENQQSEN 
Summa999999K R99RE 
SUMME 999999MKSQQPFE 








Territory open to responsible sales organizations and 
executives in all commercial centers. 


Write or cable for prices and full information. 


Hedman Mfg. Co. 


1158 Center Street, Chicago, IIl., U.S.A. 
Cable address: FECHECK 
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to the amounts which have been provided for carrying out 
the work. The increase in outlay for the new fiscal year 
1925-26 over the year 1924-25 is only a little more than five 
per cent, while the work performed is now climbing at the 
rate of more than seventy per cent a year. The expansion 
of the bureau’s organization at the Washington headquar- 
ters is nearly complete, except for certain requirements in 
some of the older service divisions. The great need is for 
a further amplification of the field services—the district 
offices in the United States, and the foreign service posts 
in order that there may be an even more thorough, com- 
prehensive gathering of commercial facts abroad, and a 
more intimate, effective distribution of them at home. Only 
in this way can our exporters be assured of a genuinely 
secure and permanent position in the world’s markets. 





It Wasn’t a Self-unfiller. 

“Fust time you ever milked a cow, is it?” said Uncle 
Josh to his visiting nephew. “Wal, y’ do it a durn sight 
better’n most city fellers do.” 

“It seems to come to me natural, somehow,” said the 
youth flushing with pleasure. “I’ve had a great deal of 
practice with a fountain pen.”—The Office Cat (The Rich- 
mond & Backus Company.) 


Office Equipment Store Opened at Huntington. 

The Office Service, Inc., 423 Eleventh street, Hunting- 
ton, W. Va., has been established to handle “everything in 
supplies and equipment.” The business was founded by 
Samuel S. Hughes and Fred A. Rudman. The former had 
been connected with the Standard Printing & Publishing 
Company; the latter was connected formerly with Frank 
P. Swann Company. 


Typewriter Exchange Established at Milford. 

The Framingham Typewriter Exchange, Framingham, 
Mass., has established a branch at 117 Main street, Milford, 
Mass. It is in charge of Miss Ida Kurlansky. All types of 
office machines will be sold, rented and repaired. This 
is the first store in Milford dealing exclusively in type 
writers, adding machines, etc. 

December Visitors | at Mimeograph Headquarters. 

Visitors at the general offices of the A. B. Dick Com- 
pany, Chicago, IIl., in recent weeks included J. Ogden Pier- 
son, Dameron-Pierson, Ltd., New Orleans, La.; Carl J. 
Haas, Eau Claire Book & Stationery Company, Eau Claire, 
Wis.; P. E. Zorbaugh, Fort Wayne Typewriter Exchange, 
Fort Wayne, Ind. 

Watsonville Typewriter Business Expands. 

The Typewriter Shop, Watsonville, Calif., is now doing 
business in its new location at 16 Peck street. W. O. 
Di Muzio, the proprietor, has extended the scope of his 
operations, and will carry everything from a desk pad to a 
safe. A full line of office equipment is to be displayed 
attractively. 

Martin Distributes Ediphone at Des Moines. 

Paul M. Martin has undertaken distribution at Des 
Moines, Iowa, of the Ediphone. He had been with the 
Underwood Typewriter Company. Mr. Martin is located 
at 112 Eleventh street, and looks forward to a very good 
business in 1926. 

Lawton Typewriter Exchange Opened. 

R. G. Ellis, who operated the Altus Typewriter Exchange 
at Altus, Okla., has moved to Lawton, Okla. He is con- 
ducting the Lawton Typewriter Exchange at 407 D avenue. 
The business includes typewriters and adding machines 
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Patented Construction 
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fp UNDERWRITERS LABORATORIES 
INSPECTED SAFE ‘-n:°A NO fl See 


















FIRE & BURGLARY PROTECTION 


Underwriters’ Laboratories Underwriters Laboratories a 
CLASS ‘‘A’’? LABEL CLASS T-20 LABEL i 
Their highest classification for resistance to burglarious i 
for fire endurance, drop and attack, affording 20% reduc- i 
explosion tests. tion in insurance. a 
= | 


RESPONSIBLE DEALERS are invited to 
apply for exclusive territories in sections 
where we are not already represented. 


Tue MOSLER SAFE CO. 


375 Broadway, New York, N. Y. 
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Remington 
Portable 
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be 


for every man, woman and child 


HE Remington Portable is the universal 
machine for personal writing of every kind. For 
every one, from the young to the old, and all 
ages in between, it is the friendly little helper 
which saves time and lightens every writing task. 


Since the advent of the New Remington 
Portable this machine has become, more dis- 
tinctly than ever, the leader in sales and popu 
larity among portable typewriters. And the 
reasons for this leadership are obvious—it has 
each and every one of the qualities that the 
personal user needs. 

The New Remington Portable has the longest 
writing line of any portable; it takes full width 
paper and the standard long envelope; it has 


REMINGTON TYPEWRITER COMPANY 


374 Broadway ‘ ‘ ‘ 


ranches Everywhere 


the four-row standard keyboard and every up- 
to-the-minute operating feature; it is incompar- 
able for ease and simplicity of operation, and 
beauty of work; and it is strong, sturdy and re- 


liable 


Above all, it is the smallest, lightest and 
most compact of all standard keyboard port- 


good for long years of faithful service. 





ables — fitting in a case only 












four inches high. 


Sold by Remington branches 
and dealers everywhere. Be 
sure to examine the New 
Remington Portable or send 
for our illustrated booklet, 
“For You—For Everybody.” 


New Y« ork 
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Parker Pen Company Issues Preferred. 

[he Parker Pen Company, Janesville, Wis., in a recent 
offer of preferred stock to the public, demonstrated again 
the high standing of manufacturers in the stationery field. 
The new issue was for $500,000, and was sold in one day, 
being oversubscribed $100,000. It is not many months 
ago that the Irving-Pitt Manufacturing Company found 
the local public at Kansas City equally receptive to its 
offer of capital stock. 

The statement of George S. Parker, president of the 
company, which was printed in the prospectus of this 
stock issue, showed that the business was established by 
himself and W. F. Palmer, now secretary-treasurer of the 
company, in 1891 with cash capital of $500. The next 
year the business was incorporated as The Parker Pen 
Company, capitalized at $1,000. With the exception of 
an issue of $250,000 preferred stock in 1920—since retired 
out of profits—the business has been built up entirely out 
of profits. The growth of sales has been from $265,092 
in 1915 to $5,200,000 (estimated on three months’ showing) 
in 1925. 

[he issue of seven per cent cumulative redemption fund 
preferred stock will be retired annually, beginning Novem- 
ber 1, 1927, by purchase, tender or call. Each year five 
per cent of the maximum amount of preferred stock issued 
| 


theretofore will be retired. 


W. O. Loring Opens Business at Mason City. 

The Loring-Farmer Office Supply Company has opened 
at 107 East State street, Mason City, Iowa. This is the 
incorporation of the business conducted previously as the 
Loring Typewriter Supply Company. A full stock of office 
supplies, typewriter ribbons and carbon paper is carried, 
and a general business conducted in used and rebuilt type- 
writers, renting and repairing. The company handles the 
Corona and Royal typewriters, Mimeograph and supplies, 
and Victor adding machines. A thoroughly equipped ser- 
vice and repair department is conducted 

[he officers of the Loring-Farmer Office Supply Com- 
pany are: W. V. Loring, president; W. S. Farmer, vice- 
president-treasurer; L. G. Clause, secretary. Mr. Loring has 
been engaged the past nine years in Mason City in the 
typewriter business, promoting the sale of L. C. Smith type- 
writers. Mr. Farmer was representative in the Mason City 
territory the past fifteen years as representative of the 
Wyman-Partridge Company, and enjoys an enviable rec- 
ord. Miss L. G. Clause was connected with the Loring 
Typewriter Supply Company the past nine years 


Waterman Holiday Display at San Francisco. 
The remodeling of the building on Market street, San 
Francisco, between Second and New Montgomery, had 
progressed sufficiently in December to permit the L. E. 
Waterman Company to make effective holiday window dis- 
plays. The building was not ready for occupancy, but 
advantage was taken of the opportunity to set the win- 
dows at work Several very effective displays were 
arranged, gleaming with color, framed with marble, bronze 
and plate glass. It is planned to hold the formal opening 
of the building early this vear. 

Office Equipment Company Opened at Pomona. 
The Office Equipment Company has been opened by 
Harry 1. Williams at 275 South Thomas street, Pomona, 


Calif. He operates the Office Equipment Company at 
Alhambra also. A complete sales, rental and repair service 
is offered to the business men of Pomona and Alhambra 


Among the devices handled are the Victor adding machine 


and Remington and Royal typewriters. 




















A Typewriter Ribbon 
Of Unusual Merit 


The Bucki Supreme Typewriter 
Ribbon deserves your careful 
investigation. Highest quality 
inks combined with imported 
fabrics of finest grade and pro- 
duced by unsurpassed manu- 
facturing processes make for 
ribbons of utmost durability. 
Special grades for special pur- 
poses. 

Supporting Bucki Ribbons, 
dealers find Bucki Carbon 
Papers a valuable addition. 
Satisfactory repeat sales result 
from the pleasing service this 
paper gives. 

Full cooperation assists in 
building a profitable ribbon and 
carbon department. 


THE 


BUCKEYE 
RIBBON & CARBON CO. 


Factory and Executive Offices 


CLEVELAND OHIO 
ESTABLISHED 1896 
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STORAGE SHELVING 





Here is the “Security” Steel Selling Plan 
to Increase Your Steel Shelving Business 


An attractive Direct by Mail Circular in color, with your 
own imprint, that will create a user demand and secure 
inquiries for you-—is now ready for mailing. 


An eight page Booklet that helps the salesman sell and 
2? assist the user in selecting the correct type of steel shelv- 

ing for his particular storage or display requirements 

is now ready for use. 


ing parts, such as uprights, shelves, backs, partitions, 
and dividers, is carried in our shelving warehouse ready 
for immediate shipment. 


3 A large stock of standardized “SECURITY” steel shelv- 


These three pertinent selling factors will secure for the dealer 
more inquiries, increased sales, larger profits, and satisfied 
customers. 


Write for this Steel Shelving Sales Campaign today. 


























January, 1926 OFFICE 
B. L. Winchell Honored. 
Benjamin L. Winchell, president of the Remington Type- 
writer Company, has been appointed National Councillor 
of the American Chamber of Commerce in Germany for 
the United States 
represent the Chamber at meetings of the National Cham- 


Four delegates were also appointed to 


ber of Commerce. 

Mr. Winchell is well-known in the United 
States, but in Europe also. On June 16 the American 
Chamber of Commerce in Berlin gave a luncheon at the 
Hotel Adlon in honor of Mr. Winchell and John A. Zellers, 
foreign sales manager of the Remington Typewriter Com- 
pany, About 
sentatives of the German foreign office, banking and indus- 


not only 


twenty guests were present, including repre- 


trial concerns, American houses in Berlin and offices of the 


Chamber. 





B. L 


WINCHELL 


“Transatlantic Trade,” published by the American Cham- 
ber of Commerce in Germany, paid the following tribute to 
Mr. Winchell and Mr. Zellers: 

“President Winchell, whose splendid executive work with 
the C., R. I. & P. R. 


of the 


R. previous to his election as president 


Remington Typewriter Company will always stand 
is a high achievement, addressed the gathering in a most 
touching upon problems of American 


nteresting manner 


trade and those of an international character. It was also 


Mr. Zellers, who was formerly a mem 


pleasant to listen to 


ber of the Chamber 

On July 4 in 
d the thirty 
Chamber of Commerce in 


‘s Board of Directors.” 

President Winchell and Mr. Zellers 
rst annual banquet of the American 
France at the Hotel Palais 
A number of prominent speakers were present 
general of the 


Paris 


attende 


d’¢ Irsay 
including James M. Beck, former solicitor 
United States; Myron T. Herrick, American 

France, and Paul President du 
Ministre de la Guerre. 


ambassador 


Painleve, Conseil and 


Henry Becomes Vice-President of Denver House. 


F. W. Henry has resigned as manager of the office fur- 
niture department of the W. H. Kistler Stationery Com 
to become vice-president of the Sad 


pany of Denver, Colo., 
| 
i 


er-Henry Furniture Company of that city. 


[his is concern which has rented the three-story 


a new 
building at 165] 


Arapahoe street and will handle new and 
t 


used office furniture and will do upholstering and cabinet 
work. Mr. Sadler has been established many years as an 
upholsterer and cabinet maker. 
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RUBBER. TYPEWRITER KEYS 





“Uake Will 0) 
your Work | Co _,, 
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Mr. DEALER 
~ YOUR IMPRINT HERE 


; iz 


Your Profits, 
Mr. Dealer- 


are mighty important to 
us. We can’t profit in the 
long run unless you do. 














We make: That’s why we are con- 
Typewsiee stantly working up new 
Ribbons dealer helps. 


Carbon Paper 


Rubber Twirler 
Rings, for all 
machines, in- 
cluding Port- 
able and Wood- 
stock variable 
line spacer 


Our latest is the celluloid 
erasure shield here shown. 
It carries your own im- 
print and asupply of them 
with your imprint is ab- 
solutely free with an order 


knob. 

the wa | Peerless Keys. 
os tg Typists are enthusiastic 
Machines. about them. You will be 


Cushion Type- 


too, when you see how 
writer feet. 


these little shields help 
move your rubber keys— 
and the rest of your stock 
as well. 


Send 
coupon. 


in attached 


PEERLESS KEY COMPANY, INC. 
176 Fulton St. New York City 


Boston Chicago Philadelphia Minneapolis 
Pittsburgh Los Angeles St.Louis London Berlin 


San Francisco Distributor: D. R. Pinney, 521 Market St. 
Wellington, N. Z.,P.0.Box1454 Sydney, Australia, P.O Boz3003 


SRE 


Peerless Key Co., Inc., 176 Fulton St., N. Y. City: 


Please send us without any obligation on our part, details 
of your special profit-making offer, together with sample 
of Peerless Key and erasure shields with our imprint (tele- 
phone number if desired). 


NAME ee ei 


ADDRESS 
Telephone No._— sini 


fin a asepavenen anananananenanwenenanenenensenneae 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


E. H. Sell, President, Columbus, Ohio; Charles Garvin, First Vice-President, Boston, Mass.; Nathan Saltzman, Second Vice- 
President, Atlanta, Ga.; Fred P. Seymour, Third Vice-President, Chicayo, /ll.; Albert H. Childs, Treasurer, Chicago, TU.; 
Leo F. Johnson, Auditor, Tampa, Fla.; Fletcher B. Gibbs, General Manager, 403 Conway Building, Chicago, /ll.; Mortimer 
W. Byers, Secretary and Counsel, 41 Park Row, New York, N. Y. 


REGIONAL GOVERNORS 


James T. Towhill (The R. M. Pound (Pound & 
James T. Towhill Com- Moore Company), Char- 
pany), Boston, Mass. lotte, N. C. 

William N. Stewart (Stoll Cc. CG. Cobb (The Conklin 
Blank Book & —, Pen Manufacturing Com- 
Nog Company), seacen, pany), Toledo, Ohio 


Woodson P. Waddy (The Cc. J. Nachtigal (The Globe- 
Everett - Waddey Com- Wernicke Company), Chi- 


pany), Richmond, Va. cago, Il. 





REGIONAL GOVERNORS 


Arthur J. Walker (Farn- George E. Horne (George 
ham Printing & Station- D. Horne Book Store), 
ery Company) Minne- Greeley, Colo. 
apolis, Minn. William J. Ortel (Shaw & 

William Schmiederer (Bux- Borden Company), Spo- 
ton & Skinner Printing kane. Wash 
ese Stationery a Joe E. Harvey (West Coast 


pany), St. Louis, Mo. 

W. Neill Stewart (Stewart 
Office Supply Company), 
Dallas, Texas. 


Printing & Stationery 
Company), Los Angeles, 
Calif. 


SECRETARY'S OFFICE—4! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago 


The Washington Conference. 

Early in January, the executive committee will hold a 
meeting at the Mayflower hotel, Washington, D. C., to be 
followed by a conference of district governors. The execu- 
tive committee consists of the following: President Edwin 
H. Sell and Past Presidents Ivan Allen and Charles L. 
Mitchell. General Manager Gibbs will also be present, like- 
wise Secretary Mortimer W. Byers and the three vice-presi- 
dents are expected to meet with the executive committee by 
invitation. These are Fred P. Seymour, third vice-president; 
Charles P. Garvin, first vice-president, and Nathan Salz- 
man, second vice-president. At this meeting the commit- 
tees for the rest of the year will be appointed and other 
work of an executive character will be done. 


On January 13 and 14 immediately following the meeting 
of the executive committee, a conference of district gover- 
nors will be held. At this meeting the members of the 
executive committee will be present, and it is hoped that 
all of the district governors will be on hand. The follow- 
ing program has been arranged for this conference: Open- 
ing address, President Edwin H. Sell; The Association and 
What It Means to the Industry, General Manager Fletcher 
B. Gibbs; How Regional Governors Can Best Function to 
the Advantage of the Association, Past President Charles 
L. Mitchell; How Interest Can Be Built Through Public- 
ity, First Vice-President Charles P. Garvin; How Gover- 
“nors Can Assist in the Completion of the National Index, 
Past President Ivan Allen; How Applications for Mem- 
bership Can Be Made to Follow the Sale of the Associa- 
tion’s Value to Prospects, W. Neill Stewart, governor, dis- 
trict number nine; The Value of Regional Conferences and 
Local Group Meetings, James T. Towhill, governor district 
number one; Programs Best Adapted to Conferences and 
Local Meetings, C. C. Cobb, governor district number five: 
The Assistance That Can Be Rendered by Lieutenant Gov- 
ernors, Second Vice-President Nathan Salzman; How Can 
Local Groups Be Encouraged to Discuss the Educational 
Articles Appearing in the “News” and Trade Journals, C. J. 
Nachtigal, governor, district number six; A Plan for Rout- 
ing Educational Lectures and Films, William Schmiederer, 
governor district number eight; Research Work; Its Value 
and the Channels Through Which It Can Be Conducted, 
Third Vice-President Fred P. Seymour. During luncheon 
there will be a round table discussion during which an at- 
tempt will be made to arrange the 1926 calendar of regional 
conferences and local meetings 


Tuesday's program includes the following: Trade Asso- 


ciation Activities and the Law, Secretary and Counsel Mor- 
timer W. Byers; The Best Method of Building a List of 
Prospects, A. J. Walker, governor district number seven; 
How May the Members of the Association’s Field Division 
Be Made of the Greatest Service to the Association, Wood- 
son P. Waddy, governor, district number three; Suggested 
Methods for Collecting for Publication the Local News of 
a District, W. J. Ortel, governor, district number eleven; 
Problems Peculiar to the Pacific Coast, Joe E. Harvey, 
governor, district number fourteen; A Plan That Will 
Enable Dealers of a District to Exchange Orders for 
Needed Stock and to Dispose of Overstock, George E 
Horne, governor, district number ten; Method of Handling 
Local Complaints or Suggestions, R. M. Pound, governor 
district number four; The Character of Association Service 
That Makes the Strongest Appeal to Dealer Members, W. 
N. Stewart, governor, district number two. At luncheon 
there will be a round table discussion on subjects that 
should be avoided and those that should be referred to 
headquarters office, Stationery and Supplies; Ways and 
Means, Etc 
Philadelphia Commercial Survey. 

The New York office of the U. S. Department of Com- 
merce announces a commercial survey of the Philadelphia 
marketing area at the first of a series of market analyses to 
be published by the Domestic Commerce Division of the 
Department of Commerce. The department calls attention 
to the fact that a waste of millions of dollars a year occurs 
in marketing merchandise because of incomplete knowl- 
edge of our own domestic markets. Sales and advertising 
efforts are sometimes misdirected because of lack of funda- 
mental information. The commercial surveys which the de- 
partment is now starting will give the basic information for 
efficient marketing in various regions of the United States. 
For instance, in the Commercial Survey of the Philadelphia 
Marketing Area, the general economic background of the 
territory is outlined. The extent of its influence is charted 
and the factors determining the purchasing power of the 
population, sectionally and by races and occupational 
classes, are set forth as well as the more intangible buying 
habits which cause merchandising abnormalities. 

This survey contains 150 pages and is very thorough and 
complete. It can be obtained for twenty cents from the 
Superintendent of Documents, Government Printing Office, 
Washington, D. C., or from any of the branch offices of the 
Department of Commerce. 
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MILLIONS OF DARTS 


If Shakespeare’s plays had been printed only 
once, the world would have lost much of its 
richest thought. Shakespeare is a world-force 


today because his best thinking has been dup- 
licated millions of times 







It would be difficult 


to estimate the great loss to Business and Edu- 
cation through far-reaching ideas that have died 
in single communications, but which could have 
been made to live by dissemination to thousands. 
American Business and Education use the 
Mimeograph as the most efficient means of dupli- 
cating their best ideas. Thousands of exact repro- 
ductions of letters, bulletins, forms, designs, etc., it 
produces hourly—at high speed and low cost. Send 


today to A. B. Dick Company, Chicago, for booklet 
“O-1,” 


showing how it disseminates its speedy darts. 


MIMEOGRAPH 
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Mysterious Stonehenge. 
The Remtico Export Review, organ of the foreign depart 
ment of the Remington Typewriter Company, re 
out with Volume 2 Number 1, dated December | 
The Review contains many interesting things, not the 


least of them being an article based upon “Stonehenge Yes 
terday and Today.” Recently some Remington officials 
visited this place and the Export Review gave the article as 
a matter of general interest. Several illustrations wer 
shown of the stones as they now appear and one of th 
place as it might have appeared when the monoliths wer 


standing in their original position 


Dallas House Exhibits Office Furniture at State 


Fair. 

[The Texas State Fair was held October 10 to 25 inclusive 
at Dallas, Texas. Among the exhibits was one y the 
Askew Office Furniture Exchange, featuring Imperial 
desks; Johnson office chairs; Berger filing and storage cal 


nets and Macey bookcases. Che company has handled thes« 
as their major lines during the past four years. They wer 


] 
i 


the only office furniture dealers in Dallas who ha 
furniture display at the fair which is considered one of the 
iargest state fairs in the United States 


he big events 


The Texas State Fair at Dallas is one of ig 
of the year in the Southwest. The main exhibition building 
which covers several acres of ground, includes a regular 
Spanish village which contains all of the exhibits in the ex 


hibition hall. 





EXHIBIT OF THE ASKEW OFFICE FURNITURE EX- 
CHANGE AT THE DALLAS STATE FAIR IN OCTOBER.— 
This was the only office furniture display shown at tl ! ! 
ant exhibition 


We acknowledge with thanks copies of the Dallas | 


ber of Commerce magazine for September and O 
containing much interesting information about the tate 
fair. The Askew Office Furniture Exchange, we not sa 


liberal advertiser in the Chamber of Commerce pt 

In an article by W. C. Bieneman of the Imperial Desk 
Company in the June issue of Office Appliances, several 
interesting pictures of the Askew Office Furniture Ex 


change were presented—two interiors and 


showing the truck used by the company for deliver 
Commenting on the policy of the company, Mr 

man pointed out that Mr. Askew has the idea t! 

know his costs and must always sell at a profit. He also 


asks his customers, not even excepting the largest 


Dallas, to pay cash with order or on delivery. M 

man reports that Mr. Askew’s customers like 

and like him, too. The Exchange is a consistent ad 

using practically every form of publicity, not eve 

ing blotters which are circulated in every office ling 


several times a year. 
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How Many Business Men 
In Your Territory? 





Every business house—manufacturer, whole- 
saler, retailer and every professional man must 
keep records. The modern method of recording 
facts and of making them useful in the control 
of a business is the Visible Card Record. 


Until the Rand Sectional Cabinets made 
their appearance, the Visible Index was not 
an item on the stationer’s list. Now he has the 
opportunity to take his place in this growing, 
profitable business. 


There is no limit, no saturation point in this 
market. In their sectional form Rand Cabinets 
can be sold to any business from a newsstand 
up to the largest manufacturing concern, and in 
every department. 


The name ‘“‘Rand” is known the world over. 
It is worth hundreds, perhaps thousands of dol- 
lars of annual profit to the individual stationer 
who carries this line. 


Other Rand time saving items that stationers 
are selling with profit are Rand Visible Name 
Guides and Folders and Rand Makurown 
Index Tabs. Rand Guides and Folders have 


Rand Visible 
Card Records 
in Sectional 





Steel Cabinets the transparent angle tab demanded in every 
office that have used them. Rand Makurown 
Index Tabs are becoming a habit in indexing 
all books, files and special indexes. 
Write the Rand Company Division 
for information or free trial offer in 
connection with Rand _ Sectional 
Cabinets. 
=a = T 4 
— Makurown Index Tabs RAND COMPANY DIVISION | 
come in 6-inch strips j 
Tee oF Sees Seem Kardex Rand Sales Corp. 
are inserted in the trans- T 
> ors 6 dis - q 
parent hotders. © distinc 837 Kardex Park Tonawanda, N. Y. 
tive colors, 4 handy i 
Cut Makurown Index = widths { 
Tabs to exact length for r 
the user's purpose i 














RAND COMPANY DIVISION, 


Rand Sales Corp., 
5 pole ee Park, Tonawanda, N. » ¥ 


Gentlemen: 
in Send me ptoee an 
ness Time Savers. ‘het 
Free trial offer in co 
CL) on shout nd Visible Card Records. 


tion with t 


d discounts on Rand Busi- 
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VISIBLE 
NUMBERS 
Celis you 


what you 
print ~ 
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Impression of ligures 


Announcing ! 


AND 
LARGER 


TRADE 


DISCOUNTS 


NEW PRICES 
Model 41—$12.00 formerly $15.00 


= 21 15.00 a 20.00 
= 71- 12.00 7 15.00 
' 81— 8.00 = same 


Trade Discounts Increased up to 10% 


WRITE FOR SPECIAL 
REBATE PROPOSITION OF 
MACHINES NOW IN STOCK 
PURCHASED AT OLD PRICES 


AMERICAN 


NUMBERING MACHINE CO. 


SHEPHERD and ATLANTIC AVES. 
BROOKLYN, N. Y. 
Branch—123 W. MADISON ST., CHICAGO, ILL. 
LONDON PARIS 


MERICAN VISIBLE 





NUMBERING 


MACHINES 
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Polish Market for Office Appliances. 

(Continued from page 42) 
that the cost of the machine is nearly the annual salary 
of a young clerk, but he does not consider that the machine 
will last year after year and only has to be paid for once. 
A systematic campaign would bring good results in these 
machines. Thus far only works of considerable magnitude 
and offices which try to economize in manual labor supply 
themselves with calculating machines, preferring American 
adding machines and European machines for multipli- 
cation and division. 

In typewriter accessories, the Polish dealer is obliged 
to supply himself only with small quantities, being unable 
to invest a large sum. As the importation of small quan- 
tities does not pay, he is accustomed to procure acces- 
sories of his own country, except as to articles of exclu- 
sively foreign manufacture. 

Duplicating machines in Poland have a relatively good 
sale. Firms handling such machines exclusively are estab- 
lished in Poland to deal in those which are not produced 
in the country. A couple of these concerns are branches 
of foreign manufacturers. 

As for office furniture and stationery, there is little chance 
for importation of these goods since they are produced 
rather freely in Poland. However, foreign firms willing 
to establish their own factories in Poland, particularly for 
the construction of metal furniture, would find a market 
capable of absorbing a certain output. 

There is, generally speaking, a great deal to do in Poland, 
which is full of enterprise and looking forward. The state, 
however, is in its infancy and one must be patient 


Maxwell Wins Hat. 


H. S. Maxwell, Regina, Sask. manager for the Reming- 
ton Company, recently obtained in competition the highest 
average over his quota for August. He was given a regu- 
lar high silk hat as a joke, for such headgear is not fre- 
quently worn in the Northwest. He did not know for some 
days that the real prize was a fine Stetson hat. 


Dominion Stationers’ Organization in Prospect. 

At a meeting of the Stationers’ Association of Montreal, 
W. E. Dawson, former governor of Region No. 13, N. A. 
S. O. O. M., urged that the stationers of Canada perfect 
an organization of stationery interests covering the domin- 
ion. The nucleus lies in the local associations of stationers, 
of which there are several. Mr. Dawson showed that it is 
time to do something toward stabilizing conditions in the 
stationery trade of Canada. He stated that, while the 
thought of a national organization had made considerable 
progress, there remains much work to bring the idea to 
fruition. 

“Such a national organization,” said Mr. Dawson, “will 
require the hearty support of all sections of the field. It 
will also be necessary to have an operating center, with a 
paid executive secretary. The credit bureau plan could, 
under such circumstances, be extended to other cities where 
the stationers are not enjoying the benefits of this progres- 
sive plan. The interchange of ideas would also be encour- 
aged more freely under the national plan than at present. 
Not only would each individual member and unit in this 
industry receive considerable support from the additional 
strength which unity imparts, but such a development 
would materially help in elevating the status of the entire 
business from coast to coast.” 


An Interesting Carbon Paper Contest. 
Stott & Hoare & Chartres, Ltd., Remington dealers for 
Eastern Australia, recently stimulated sales of carbon pa- 
pers by an acrostic competition. The contest was open only 
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| 1776 szaqui - CENTENNIAL - YEAR 1 896 | 
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COLUMBIA| 








| 1776-1926 


Everywhere in The United 
States particularly in Philadel- 
| phia,, America will celebrate its 
one hundred and fifty years of 
unparalleled progress and pros- 
] perity. 

Year by year the advance- 
ment of commerce has de- | 
manded special equipment. The 
Filing Cabinet has proved itself 
invaluable. I 


| COLUMBIA 


Filing cabinets have, by sheer 
QUALITY, forced their way 
into recognition until 


TODAY 


When up-to-date business 
houses require filing cabinets 
they think of 


COLUMBIA 


For thev have come to know 
| that COLUMBIA cabinets 
embrace all the features that 
fall under the term | 


QUALITY 
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| COLUMBIA STEEL EQUIPMENT CO. 


Office and Show Room 


1735 Chestnut Street PHILADELPHIA, PA. | 


1876 SESQUI - CENTENNIAL: YEAR 1926 
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No. 7206-17-SW-WC 
“Postur” Chair 


Health Chairs © 


VS. 


Ordinary 


Ordinary chairs wear 
keep you constantly on 
lieve the fatigue which t 


matter how much you twist and squirm 
you can’t get a lasting comfortable posi- 
tion in the ordinary chair. This because 
they do not answer the purpose for which 


a chair should be built. 


The Uhl Steel “Postur” Chair encourages a 
correct sitting position—erect, with the spine 
straight, shoulders back and head up. This is 
accomplished by special modeling of the seat 
and the low back support. The only steel chair 
approved by the American Posture League, 


physicians, etc. 


Uhl Steel “Postur” Chairs have those lik- 
able virtues found in all good steel furniture 
and the addition of scientific construction for 


comfort and efficiency. 


The Uhl line is fully guaranteed and backed 
by an organization strong enough to carry out 


its guarantee. If you are 


benefits from the Uhl line, better write us today. 


The Toledo 
Metal Furniture Co. 


1350 Hastings 
TOLEDO, 








Correct—Note the depression in 
the chair seat in which the 
pelvic bones rest comfortably, 
sustaining only a part of the 
weight of the body, and the 
raised front portion of the 
seat permitting the thigh to 
carry the balance of the 
weight. The low back support 
sustains the pelvis in correct 
relation to the spine Seat 
height is adjustable to the 
person. Back adiusts auto- 
matically. 





L | 
ye 


No, 8500 “Postur” Chair 


Chairs | 


you out. They 
the move to re- 
hey produce. No 


not receiving the 


Street 
oO. 


Incorrect - Because 
the pelvic bones 
bear most of the 
weight. Most chairs, 
when sat in for a 
time, force one to 
lean forward or back- 
ward for relief 
Proper functioning of 
the heart and lungs 
is impossible 





to women users of typewriters, and to enter an acrostic 
for the first prize it was necessary to order a box of Red 
Seal carbon paper. The winners were announced in the 
Morning Herald of Sydney, Australia, and considerabl 
publicity was given the contest throughout the city. 
Remingtons in German Airships. 

A passenger on any one of the ten longest routes cover 
ed by the aeroplanes of the Junkers Aeroplane Co., Germany, 
may now use a Remington portable for his corresponden 
while in the air. The Junkers Company offers the mos 
extensive air service in the world. Twenty Remingtons 


are at present in service. 


British Industries Fair. 


The British Industries Fair of 1926 will take place in 
London and Birmingham, England from the fifteenth to the 
twenty-sixth of February, 1926. This fair precedes the Leip 


sig fair by about fourteen days. 

Firms from all parts of the country have applied tor 
space at the Fair, while the number of firms who desire t 
exhibit at the White City is already more than double the 
corresponding number for the 1924 Fair. 

Large numbers of inquiries have been received f: i] 
parts of the world regarding the Fair; the Government has 
decided to spend a large sum of money advertising the 
Fair and British industries generally, and, finally, th 
Prince of Wales has given his patronage—all of whicl 
dicates that the Fair this year will achieve a success well 
in advance of that of its predecessors. 

Special arrangements are being made for the comfort and 
convenience of buyers. Both sections of the Fair are easily 
accessible to visitors, the London section being at thx 


White City, Shepherd’s Bush, while the Birmingham s¢ 
tion will be held as usual at the Castle Bromwich Aer 
drome. Arrangements for hotel accommodations at rea 
sonable terms can be made through Messrs. Thos. ( k & 


} 


Co., the travel agents who have offices all over the world, 
and the services of interpreters if required will be available 


free of charge, while specially qualified officers of the De 
partment, each an expert in a different branch of Britis! 
industry, will be available to render any hel; lired 
Other facilities for buyers include the provision of a Club 
and all necessary cable, telephone and postal arrangements 
and the free issue of the catalogue printed in nine lan 
guages, while the Department hopes to announce shortly 
that special reduced railway rates will be available 
ers who wish to attend either or both sections of the Fair 
In their own interests firms are advised to visit the Fai 


before ordering their stocks of goods for next year, or 
they cannot do so in person to instruct agents in England 
to do so on their behalf, otherwise they may find their more 
enterprising rivals have stolen a march on them and are 
robbing them of their customers through the sal some 


novelty purchased at the British Industries Fair 
Royalty to Attend. 
The Royal Family have always shown great 
the Fair and the King and Queen have made a p: 


visiting it and inspecting the exhibits. This year it is 
hoped that Their Majesties will honor the Fair as before 
and in addition His Royal Highness, the Prince of Wales 
has graciously consented to attend the banquet which is 


being given by the Government to representative ex! 
and buyers to celebrate the opening of the Fait 


Chiswell of Winnipeg Distributes Demountable. 
Ivor W. Chiswell has been appointed exclusive distribu 


tor of the Demountable typewriter in Manitoba and Sas- 
katchewan, Canada. He is a well known typewriter man 
in the Western provinces, with headquarters at Winnipeg 
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white dot 


white dot is also the sign 
of increased profit for the dealer 


Dealers now sharin}, in the record sales of Sheaffer's Nt 
%* Lifetime pen know the reasons for its almost un- 
believable success. It is made of the new and exclu- 
sive jewel-like material—Radite—it is distinctive 
in color, it is strikingly trade-marked and it always 
writes. It is backed by powerful advertising, and 
vouched for by the maker’s unconditional, epoch- 
making, guarantee. It is the conspicuous leader of a 
remarkable line including, the handsome oversize 
Titan pencil, which is a fit mate for the Lifetime 
pen. Sold under staunch policies which uphold the 
dealer by 3ivin?, him a just profit on every retail sale. 


Jade Lifetime pen, $8.75 Titan pencil to match, $4.25 


Liberal Sheaffer discounts to dealers 
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aia SS W A SHEAFFER PEN COMPANY 
FORT MADISON, IOWA 
*Reg. U.S. Pat. Off. 
under the name Lifetime ys a 
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Opportunities 


In every office in this building are one or more 
desks, tables and waste baskets. 


In nearly every office there are one or more filing 
cabinets. 


In many of these offices there are safes. 

Every man working in these offices has to have 
a chair. 

On every desk there are letter trays, card trays and 
miscellaneous desk accessories. 
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How many office buildings in your city? 

How many offices have you equipped? 

When a new building goes up are you on 
the job? 


The Five Essentials in Every Office 








STEEL DESKS STEEL TABLES 
A Complete Line A Complete Line 





STEEL WASTE BASKETS 
A Complete Line 


Over 3000 Numbers 


in our complete lines of Steel and Wood Filing 
Equipment, Filing Supplies, Desks, Safes, Waste 

STEEL SAFES Baskets and Miscellaneous Trays and Small 
A Complete Line Cabinets. 





STEEL AND WOOD FILES 
A Complete Line 


Browne - Morse Company, Muskegon, Michigan 
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Martin Active in Ad Club Work 


James S. Martin, foreign publicity manager of the Rem- 
ington Typewriter Company, is educational director of the 
New York Advertising Club. He has planned a schedule 
of interesting and highly profitable work for the educa- 
tional division through committees appointed for various 
duties. 

Recently Mr. Martin got his workers together at a club 
luncheon to greet a new committee member, William Rock- 
well of Scribner’s, who has recently become chairman of 
Publications and Library. At this luncheon the chairmen 
of the several committees composing the educational di- 
vision of the club gave brief resumes of the work assigned 
them. Mr. Rockwell followed with an outline of plans 
he had made for his department. 

Those present at the luncheon included James S. Martin, 
William Rockwell, Ernest Eberhard, chairman of the Ad- 
vertising and Selling Course Committee; H. L. Roth, chair- 
man of the Graduate Course on Planning Complete 
Campaigns; Frank M. Cockrell, chairman of the Uni- 
versity Extension Activities Committee. Others present 
were: Frank Leroy Blanchard, Ernest Eisele, E. W. 
Fielder, Walter E. Meinzer and Daniel Tuthill. 

Stoltz Heads Furniture Board of Trade. 

Eugene X. Stoltz, treasurer of the Western Furniture 
Company, St. Louis, Mo., has been elected president of 
the St. Louis Furniture Board of Trade. This selection 
found approbation by the furniture manufacturers, and with 














EUGENE X. STOLTZ 


the membership back of him Mr. Stoltz is expected to 
accomplish a great deal for the furniture trade of St. Louis. 

Mr. Stoltz is young in years, but matured in experience. 
He was born at St. Charles, Mo., September 6, 1890. 
There he received a grammar schvol education, which was 
amplified by a course at St. Mary’s College, St. Mary’s, 
Kans. He graduated in 1908. He has been affiliated with 
the manufacturing industry since, except for the period of 
the war. The past seven years Mr. Stoltz has been con- 
nected with the Western Furniture Manufacturing Com- 
pany. Mr. Stoltz is credited with the great gain made by 
the company in the past few years 

Safe-Cabinet Moves Omaha Branch. 

Walker Martin, manager at Omaha for The Safe-Cabinet 
Company, has moved his branch from 1113 Farnam street, 
Omaha, Nebr., to 2209 Farnam street 
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Customer: Why do you 
recommend Berkshire 


typewriter papers? 


Stationer: You wouldn’t 
need to ask that if you 
knew how many of my 
customers always ask for 


them. That 1s the best 


recommendation for 








Eaton, Crane & Pike Co. 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


Sponsors for Correctness 
in Correspondence 


BRANCHES: 


BOSTON. MASS. ..6<.202 633 Washington St. 
CHICAGO, ILL.........363-371 West Erie St. 
PHILADELPHIA, PAs .icsises 1024 Filbert St. 
SAN FRANCISCO, CAL....... 770 Mission St. 
TORONTO, CANADA 


SERVICE STATIONS: 


MINNEAPOLIS CLEVELAND 


KANSAS CITY 
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Operated by the Right Hand Exclusively---full 
Visibility further increases Speed and Accuracy 





THE ADDING MACHINE 


MADE TO 
MEET THE DEMANDS OF 
BIG BUSINESS 





USERS LIKE THESE REQUIRE 
THE BEST OF EQUIPMENT 


General Electric Co. Johns-Manville, Inc. 

Union Trust Co., Cleveland em ae , 
hison, Santa Fe Ry. en s Corporation 

oe ee © — estinghouse Air Brake Co. 


United Gas Improvement Co. 
Badd Wheel Company 

Penn Mutual Life Ins. Co. 
Peblie Ledger Co. 

Mellon National Bank 
Prudential Insurance Co. 
Interborough Rapid Transit Co. 


Federal Reserve Bank 

Cheney Bros. 

Radio Corporation of 
America 


HUNDREDS OF LIKE CALIBRE 


ARE PETERS owners 


PETERS 


ADDING MACHINE 


PETERS- MORSE MFG. CORP. 
ITHACA, N.Y. U.S. A. 
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What a British Stationer Thinks of Us. 
41) 


(Continued from page 
drinking (shocking!) of his hea!th he said 1 
of a capital talk: 
‘A president ot an Ameri hog-breeding 
after a hearty dinner of roast pork, began an 
pig-raising to the members of his society, by s 


am very full of my subject.’ (laughter.) I am full . 
ica! The London Press Club has a rule that 
ber having visited America should never refer 
after two weeks from his return, and in tl 
may be making a similar rule | am going 
of my present opportunity 

“T went to America for a trip, and four 
I went out knowing lots oft gs abou g 
nent, to discover I knew nothing. I set out 
good will; | came back still more enriched by the a 
appreciation of a great people. I went to take a si! 
sage to your comrades in the stationery trade, and 
waiting for me a platform from which to speak 
other trades and on many subject 

“So I want to say right now that I have had or: 
times of my life, and feel like ‘spilling a bibtull 

Continuing, Mr. Owen-Jones passes his n 
those unknown friends who assisted him in his pas 
ind fro and to his colleagues and friends, tl B 
ind to his assistant, to all of whom he regards 
is indebted for the smoothness with which he was 
go and come In commenting on America, he says 
one must see America, and to know Americans 
live among them and meet them in the mass Amer! 
is not Britiain in infancy. There is an Americar 
different enormously from any other Mr. Owe 
expressed his profound admiration for the Amer 


ple who have, he says, a deep sense of the import 


the 
Chis sentiment is summed up in a poem 


friendship between English speaking peoples 
earth 
of the English guests by Charles Garvin of Bosto: 
president of the Stationers’ Association of the Unite 
Here Mr. Owen-Jones quoted the following vers 


Garvin: 


It’s not the dollar or the pound or the business 
stake, 
It's not the selfish things otf earth, the things 


hearts ache, 
It’s not a lust for power or a grasping greed for ga 
It’s not a struggle for the things that only make f 


the blood that 


It’s that language that belongs to us, 
through, 

It’s the little twinkle in your eye that makes us fond of 

It’s the knowledge that we think the same and 
same ideal, 

It’s the common ancestry we own that no other 
steal 

Those are the things we can’t forget if some 1 Ss 


make, 
The things we cannot overlook whatever course we 
We have so much in common, why we're brothers 
the skin, 


And after all the greatest tie is the way we're | 


So we're glad our brother stationers in that isle act 


pond 


Sent you along to meet with us and strengthen frie: 


bond; 

Come back again, good Owen-Jones and bring ° 
along, 

We'll always greet you with a smile 


ind 


salute y 


song 


ive 


t 


An 
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Are You Missing 


a Bet? 


lf you are not cashing in on 
the ever-increasing demand for 
Globe-Wernicke Celluloid An- 
cular Tabbed Guides, you are 
certainly not getting the busi- 
ness that you should. 


The many advantages of 
these tabs are so apparent to 
most business men, that very 
little effort is needed in closing 
a sale. Neatly packed in at- 
tractive cartons, which take 
the place of displays, Globe 
Wernicke Angular Tabs catch 
the eye of your prospective 
customer as quickly as they 
spotlight the zone of inquiry for 
the file clerk. 


January is Angular Tab 
month. The message of the 
usefulness, the time saving and 
the business economy in using 
Globe-Wernicke Angular Tabs 
is being broadcast to over 
{00,000 executives who buy. If 
you now handle these guides, 
be sure to display them. If 
not, we recommend that you 
send in your order at once. By 
so doing you will profit by the 


advertising which we are doing. 


The GLOBE-WERNICKE CO. 


CINCINNATI, OHIO 
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Globe-Wernicke An 
cular Tabbed (Guides 
are made for Vertical 
Files, Card Index Files, 
and Check Files, in the 
necessary sizes for each. 


Write today for samples 





Mall this coupon. 
THE GLOBE-WERNICKE CO 


Dept. OA-1 ( mnati, Ohio 

Gentlemert Please mail at once sample of the G-W 
Angular Tabbed Guides together with your circular “The 
Angle Tab that Looks Yo Straight in the Eye.” 
Nam 


Address 
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National 





Loose Leaf and Bound Books 








NATIONAL CELTIC POST 
BINDER, With hinges of 
steel — strong, durable, attrac- 
tively bound in black leather 
corners and canvas sides. 
Seventeen stock sizes — $}.j0 
up. Special sizes to order, Other 
styles 


ALADDIN LEDGER—K. 


ands or contracts the Aladdin, Sturdy, compact and economical; comesin tqwo sizesand 
, , 


three bindings, 





to fit the needs of any business. 








ROYAL RING BOOR. New 


— different—with st hinge 
and luxurious brown leather 
cover. Ball bearings make tt 
oval steel rings snap open w 
} and shut tighter. Other Nat a 


Ring Books availab \ 

flexible leather and Texhide 

covers to meet every preference 
of style and cost, 


eyless, A thumb-pressure automatically unlocks, exe 


6.50 and up, Other styles, 


Prices 


Record Values in RECORD BOOKS 


EW standards of convenience and completeness 
N in record-keeping equipment have been set by 
National. 

For all your records—in the office, store, factory, 
on the road, or in school—you naturally want the 
most improv ary the most useful books you can get. 


Unusual features 
can get the special advantages of Aladdin 
Keyless Ledgers or the unique steel hinge con- 
struction of Royal Loose Leaf Ring Books, Celtic 
and Essex Post Binders, and National Ring Binide TS. 
You can enjoy the exclusive convenience and security 
x mechanism in National Ring Books. 


¢ 
head 
c 


You 


of ball-bearing 

You can have assurance of uniformly good quality 
in National Loose Leaf Sheets and Business Forms 
of Hammermill Paper. You can take pride in the 
clean-cut rulings, pen-perfect pages, and durable 
bindings of National Bound Books. 


New York, 52 Duane St. 
Boston, 161 Dev« 


mnsbire Se. 


Ledger Outfits 


[~~ CHECK ITEMS OF INTEREST 


For Office and Factor) 


No WMatler % what you need— 


from a complete accounting: sj stem to just an easy 
way of keeping pocket notes — you can get it from 
among the more than 5000 items of National Loose 
Leaf and Bound Books. And you get the benefit of 
over three quarters of a century of manufacturing ex- 
perience, plus a progressive policy that seeks always 


to give you the latest and most serviceable equipment. 
bd A . j 
How to be sure you are getting Nationals 


Tell your stationer what you need in record books 
and ask for Nationals. Look for the National Eagle 
trade-mark inside the cover of the books and on 2 
“band” or binding margin of the 
Expect the best from products that carry this trade- 
mark and from dealers who display it. 


loose leaf sheets. 


Only a few items of the complete National! line 


are pictured on this page. Others listed below. 


NATIONAL BLANK BOOK COMPANY 
112 Riverside, Holvoke, Mass 


Chicago, 618 W. Jackson Blvd, 


P 4 f a 1 Market St — 


January, 1926 








, PINTO YOUR ad ae 
* 


LETTERHEAD AND MAIL IT TODAY -- 5 
For Stores, | a ‘ ‘ 4 - 
-—* ts 
Garages, ete. = “ “ — oe 
cs =< = 





© 1926, Natl. Blank Book Co 
National Bound Columnar Books, pages ruled 
im convenient columns, 2 to 36 co/ 
Hammermi// Paper. No. 782, pictured, 300 
page, strong leather and Texhide binding. 


umns on 


Business Forms Complete Accounting Systems 
| Post Binders Installment Ledgers 


Ring Books Inventory Sheets 
Time Books Stock Records 
| Columnar Books Order Blanks 
Cash Books Duplicate Statement System 
Tria! Balance Receiving Records 


Sales Records 
Parcel! Post Records 
Daily Statement Records, etc. 


Estimate Sheets 
Machine Bookkeeping 





Equipment, etc. 


ee 








=! 


National Business Forms are more conve 

less expensive than those you've been hat 

ruled up specially. Look them over for 

tions of needed records you can now get easily 
and economically, 
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Mr. Owen-Jones stated that his primary mission was to 


present the ancient and honorable stationers’ calling to the 
stationers of the United States, and secondarily to make 
whatever contribution he could to the growing friend- 
ship between America and Great Britain. The latter, he 
said, became his important task, including and absorbing 
the other. He spoke in Montreal, Toronto, Ottawa, Buf- 
falo, Detroit, Grand Rapids, Chicago, Springfield, Mass., 
Holyoke, Boston and New York. 

At Boston the mayor sent his representative with a mes- 
sage of regret that he himself could not be present and 
conferred upon the visitors the freedom of the city, present- 
ing a key to Boston. 

Mr. Owen-Jones acknowledged the press men’s lunch- 
eon given him at Grand Rapids and described his impres- 
sions of America stationery stores and American methods, 
telling how they differ from those in the older countries. 
He described an average American stationery store and 
how the stationer manages his salesmen, making a fine art 
of salesmanship. American stationers, he finds, use the 
latest methods of efficiency in their own businesses. He 
believes that American stationers, allowing for the fact 
that the buying population is approximately twice as great 
as it is in Great Britain, do more than twice the business 
done by British stationers. 

He concluded his speech with the following message. 

“T look back toward that great land and say: 

“Good-bye, America—with your wonderful buildings, 
your skyscrapers, your centrally-heated homes, your mag- 
nificent hotels: 

“Good-bye, America—with your elevators and your sub- 
ways, your parlor cars and jolly nigger porters, your cafe- 
terias, and your shine parlors: 

“Good-bye, America—with your great-hearted, generous 
minded men, your vivacious and clever women, your 
hustle and your skill, your courtesy and your wonderful 
care for the stranger who came within your gates: 

“Good-bye. 

“I loved to be with you. I want to see you again. 

“But I am glad to be amongst my own folk once again 


and back in London town.” 


Former Typewriter Man Heads Bank 

[Thomas F. Crean, well remembered by veterans in the 
typewriter business, who was once sales manager and a 
director of the Remington Typewriter Company, is presi- 
dent of the recently opened Church Lane Savings Bank, 
3022 Church avenue at Nostrand avenue, Brooklyn, New 
York. 

Mr. Crean has many friends among the “old guard” who 
vill be glad to learn of his success. 


Monroe Seven-Year Club Grows. 

In recent weeks several members of the Monroe Calcu 
lating Machine Company organization qualified for mem 
bership in the Monroe Seven-year club through a connec- 
tion of that duration. These included: L. C. Nixon, agency 
manager, Trenton, N. J.; C. L. Beecher, agency manager, 
Portland, Maine; W. R. Nixon, territory in Trenton 
agency; Karl Schweitzer, factory screw machine depart 
ment; George F. Gerraty, factory packing department; 
W. R. Proctor, factory experiment and research depart 
ment; E. H. Chapman, factory rate department; Loy Har 
mon, factory machine assembling department; Mrs. Agnes 
Gale, factory department M. D. No. 12; Miss May Powers 
factory japanning department; Miss Lillie Burns, factory 


punch press department 


Why waste time trying to get distant stations when there 
ire sO many good programs close by?—Faultless Bulletin (The 
Stationers Loose Leaf Company) 
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ROBERTS 




















6 Wheels 


$15.00 @**—s W $18.00 
1234567 1234567 


STYLE L 

NEW Roberts Numbering Machine has made 

its mark. And no wonder!—Here, for the 
first time, is a dial set, multi-action, automatic 
numbering machine at a moderate price. Here, for 
the first time, is a machine with five special ex- 
clusive features never before obtainable. 





The new Roberts Model 90 is the last word in 
numbering machines—with finer construction, more 
actions, greater general usefulness, lower prices 
than anything of its kind. 


You can obtain the Model Ninety in the 


ROBERTS 


“BiG SIx”’ 
Assortment 


With this popular and famous assortment of 
Roberts Numbering Machines you can offer your 
customers variety without carrying a big stock or 
tying up capital. It gives you quantity discounts 
on unit orders. Ask about the “Big Six” Assort- 
ment when you write. And write now! 


THE ROBERTS NUMBERING MACHINE CO. 


Western Distributors: The Superior Type Co. 
3940 Ravenswood Avenue, Chicago, IIl. 


694-710 JAMAICA AVE. BROOKLYN, N. Y. 
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VELOUR 


COVERED 


TAPERED 
EDGES 





Announcing— 


The VELOUR Covered 
Spongtex Chair Cushion 


No. 3 Size N 


Stenographer Chair addition to our 





14% x 15% regular line of 

Spongtex felt covered 

cushions, we are now 

able to produce the 

Spongtex Chair Cush- 

ions with an attractive 

taupe color of VE- 
LOUR covering. 

This is a brand new 

cushion. It will blend 

No. 4 Size in with any kind of of- 

Stiff Back Chair fice furniture and is 

1434 x 16% decidedly attractive. 

Constructed of a res- 

ilient sponge rubber 

body, the velour cover- 

ing being securely vul- 

canized to the compo- 

sition so that it will 

not come off. The edges 

are tapered and sewed 

in and will not ravel or 

No. § Size fray out. Design con- 

Arm Chair forming to the aver- 
16% x 17% age office chairs. 





Here is an article 
to stimulate and_ in- 
crease your sales. 
Something brand new, 
decidedly attractive, 
blending with any kind 
of office furniture — 
and at prices in keep- 
ing with efficient pro- 
duction. 


Write for literature, prices, etc., as wel! as various 
other attractive offerings now ready. 


A. H. IRVIN COMPANY, Inc. 


1015 Chestnut St. Philadelphia, Pa. 
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“Elsie” Office at Boston in New Home. 

The Boston branch of the L. C. Smith & Bros. Type 
writer, Inc., has been moved to the mezzanine floor 
new Chamber of Commerce building. This business had 
occupied space at 53 Franklin street eight years. Mune 
H. Paddock, Jr., the manager at Boston, is proud of his 
new location. It is in the heart of the city, and receives 
natural illumination from ten windows facing Federal 


street. Space is provided for general offices, display 


and storage facilities for a large number of typewriter 
Ivan Allen on Retail Trade Conditions. 

That 1926 will be the best year since the war tor st 
tioners and office supply men in the Southeast is the opi 
ion of Ivan Allen, president of the Ivan Allen-Marsha 
company, and one of the leading stationers of the sectior 

“This year,” says Mr. Allen, “proved to be a good med 

um year for stationers and office outfitters. ‘There were 
no booms—outside of Florida at least—and nothing for the 
stationer to get excited about. Not much more money 
was made than in 1924. But the money made was more 
evenly distributed. 
“Each year finds the small stationer a little better edu 
cated and in a little better position to handle his affairs 
successfully. He learns much from the conventions and 
district meetings of the trade which he attends. He learns 
a great deal these days from the trade papers. The travel 
ling salesmen are much better school teachers than they 
used to be. They have learned that goods are not sold 
until they leave the stationer’s store, and they are devoting 
much more time to educating the small store-keeper on the 
value and uses of their lines. 

“Again, the small stationer is learning to keep sales rec 
ords. Hitherto the small stationer and supply man has 
been buying what he liked without considering whether o1 
not the public would like it. As a result he loaded his 
shelves up with merchandise which he had eventually to 
dispose of at a loss, if at all. During the past two or three 
years, however, he has learned to buy, not what he likes 
but what will sell, and the result has been a far better turn 
over all along the line. 


“Another trade abuse that is rapidly being eliminated 


from the smaller stores is the employment of inefficient 
salesmen. 


“From time immemorable the stationery business has 


been cluttered up with inefficient salesmen. These, 
smaller stores at least, could be divided into three classes, 


as follows: (a) kinfolk, (b) misfits and (c) pensioners. In 
the past the number of mis-fits—square pegs in round 
holes—in the stationery business has been surprisingly 
large. The store keeper did not keep records enough to 
know they were misfits. He paid them as much as we 
would have to pay a regular salesman. 

“Today, as the result of his sales records, he is rapidly 
learning to get rid of the misfits, the kinfolk and the pen 
sioners in his business. He has learned not to employ sales- 
men simply because he likes them. He employs the: 
their past record. And he no longer retains men who can 
not make sales. 

“In short, the new method of paying salesmen according 
to their record of sales has at last gotten home to him, and 
he is taking much more care in whom he employs and wl 
he retains in his store. 

“Next year will be a better year for stationers in the 
Southeast, not particularly because conditions will be bette: 
but because the smaller stationers will put their houses 
better order. Trade abuses will be eliminated. Stock rec- 
ords will be kept. Misfits and pensioners will be done 
away with. Salesmen will be employed in their sales 
records and retained on their sales records. In short, the 
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Good Reasons 


Why 
Si els 
Gets and Holds 


Business 














WM. BOWEN, JR. 
WOODLYNNE, N. J. 
CENTRAL EAST 
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NEW YORK NEW YORK 





WILL T. HUGHES 
DENVER 
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H. L. NICHOLS 
COLUMBUS, OHIO 
CENTRAL STATES 





L. A. COLOMB 
NEW ORLEANS 
SOUTHERN STATES 
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HARRY ARMITT 
A. H. DENNY, INC. 
NEW YORK 
































Sell Your Customers 





fie Metal Tab Guides 


And Make More Profit 


Any kind of a filing guide your customer may 
now be using can be supplanted with Weis Metal 
Tabbed Guides and will give more satisfaction to 


Say This To 


Weis Pressboard Guides with Metal Tabs are long-lived; 
easily changed from one type of sub-division to another; 
and when tabs are ‘‘slanted’’ represent the most satisfac- 
tory kind of a guide for vertical filing. 


The entire tab is made from a single piece of steel and 
after being formed is dipped in enamel and baked making 
a strong, rigid, non-rusting tab. 


the user. Just a little more effort in your selling 
suggest Weis Metal Tabbed Guides when possible 
and the extra profit is yours. 


Your Customer 


Special attention has been given to the designing of Weis 
Metal Tabs to insure wide, high openings without reducing 
the strength of the metal. 

Attached to the pressboard by an original method, double 
clinched inside not on the outside thereby eliminating the 
metal eyelet so generally used. 


Now Comes Another Improvement 


With Tabs In Olive Green 


The first metal tabs were made of steel, nickel plated —glary and hard on the eyes. 


Next came the black enamel tab—an improvement over the nickel—but some- 
what susceptible to mars, scratches and deterioration. 


Now comes the Weis Olive Green Tabs—restful on the eyes, hard to mar and 
scratch, non-glaring from any angle, more contrast in favor of the printed inserts. 


Advantages For Dealers Handling Sf (Hts Metal Tabs 


Not necessary to carry a big stock of Daily, Months, 
States or Alphabetical Guides. 


Simply buy a quantity of Blank Metal Tabbed Guides in 
Letter, Cap and other smaller sizes as deemed necessary. 


But carry a large assortment of Inserts (which cost little) 
and then you are in position to immediately equip guides 
with the required "faces". Your investment will be a fourth 
to a sixth of what would be required to carry the printed 
guides in assortments necessary for ordinary filing require- 
ments and your profits per sale will be larger. New in- 
serts can be quickly procured by mail. 


) 


Daily, Months, States or Alphabetical subdivisions from 25 
up to 500 can be had, covered with a coating of celluloid, 
obviating the necessity of a separate celluloid window. 


Or blank inserts can be had put up in sheet strips so they 
can be filled out on the typewriter, cut apart and inserted 
in tab with a separate celluloid window. 


Weis Metal Tabbed Guides are made one, two and four in 
ches in width and can be attached to pressboard of proper 
dimensions for filing invoice, letter, cap, document, check, 
card, or special sizes, with or without bottom anchoring tab, 
arranged in any position to meet special requirements. 


Send for Sample of the New #/£@ Green Metal Tabbed Pressboard Guide 


to Show Your Customers. 


See Page 4 of this Insert. 





The J Manufacturing Company 


162 Union Street 


NEW YORK: A. H. Denny, Inc. 
356 Broadway 





: Monroe, Michigan 
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Slur Olive Green Metal Tabs are New 


and Attractive — Your Customers Will 
Like Them and They'll be Easy to Sell 





Laboratory Tests Have Demonstrated that 
Green Produces the Minimum of Eye Strain 
and the Maximum of Wearing Qualities 
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Here Are Two Assortments olf 
Seto 
Metal Tabbed Guides and Inserts 


That Reduces Your Investment to Meet 
a Wide Range of Filing Requirements 


Specify Whether You Want Olive Green or <<. 
Black Metal Tabs—Straight or Slanted 


Assortment No. 1 


40M09-} 
90M04-} 
50M08-4 
40M06-4 
30M05-4 
95M21 
95M24 
45M29 
52M58 
42M56 
32M55 


Letter Size Blanks 
Check Size Blanks 
Cap Size Blanks 

5 x 8 Size Blanks 
4x 6 Size Blanks 
3x 5 Size Blanks 
Letter Size 25 A-Z___- 
Cap Size 25 A-Z 
Check Size 25 A-Z 

5x 8 Size 25 A-Z 

4x6 Size 25 A-Z 

3x5 Size 25 A-Z 


20 Sets Daily (1-31) Inserts 
20 Sets Months Inserts 


10 Sets 50 Div. A-Z Inserts 


6 Sets 75 Div. A-Z Inserts 
4 Sets 100 Div. A-Z Inserts 


$115.00 


82.50 
39.00 
22.50 
34.50 
32.00 
30.00 
7.30 
24.00 
4.30 
7.80 
7.40 





List $423.82 


Assortment No. 2 


500 No. 90M01- 
500 40M09- 
150 *’ 9OMO4- 


150 ’’ 50M08- 
250 *’ 40OM06- 
250 ”’ 30M05- 


5 ** 95M21 


1 95M24 
5 45M29 
1 52M58 
2 42M56 
2 32M55 


10 Sets Daily (1 


Letter Size Blanks 

i Check Size Blanks 

4 Cap Size Blanks 

4 5x8 Size Blanks 

4 4x6 Size Blanks 

4 3x5 Size Blanks 
Letter Size 25 A-Z 
Cap Size 25 A-Z 
Check Size 25 A-Z 
5x8 Size 25 A-Z 
4x6 Size 25 A-Z 
3x5 Size 25 A-Z 


-31) Inserts 


10 Sets Months Inserts Tae 
5 Sets 50 Div. A-Z Inserts 
3 Sets 75 Div. A-Z Inserts 


2 Sets 100 Div. 


A-Z Inserts 
List 


Subject To Your Regular Dealer Discount 
Plus 10 per cent 


And an Extra 5 per cent 
If You Take One or More Complete Assortment 


$57.50 
41.25 
19.50 
11.25 
17.25 
16,00 
15.00 
3.65 
12.00 
2.15 
3.90 
3.70 





$211.91 





The f#/&s Manufacturing Company 


162 Union Street 


NEW YORK:- A. H. Denny, Inc. 
356 Broadway 


Monroe, Michigan 
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Have you read the report of the 


NUMBERING MACHINE COMMITTEE 
of the STATIONER’S ASSOCIATION? 


Mr. Rosendorf, the chairman, says: 


“FN the up-to-date business office of today, the 
numbering machine has become a necessity. 
New uses are being found for it every day and 
some of these uses have forced the manufacturers 
to devise new models to meet them. Every sta- 
tioner, whether or not he maintains a rubber stamp 
department, has found an assortment of Mae Thee ee Nave you w hates 
machines a profitable line of goods ods, J They occupy Biajlay & Cate ? Jp 
(but little space in stock,/do not deteriorate invalue, aye wate uv. 
and are easily disposed of. 


‘‘Here again is a line of goods that will bear careful -7 ales Litratire, 
study by the dealer,/Learn the thousand and one [ deactibes tien “des 
tasks which these little machines can be made to bot - Zo ye ane your 
perform with accuracy and saving of time and b Atedomenra , 
esse to explain their uses to your seatedaaie. J 
The machines themselves need little exploiting. Cates ” 
The manufacturers have made them familiar fo) appearing Li, 
the public through national advertising J/If the sta- \ ““ he Balin 

tioner will hook up his window displays and local Evening oat 
broadcasting with this national advertising, he will 

discover another channel to profit making that lat . the Bales 
can be successfully followed with comparatively Mando ope and 


little effort.” Puplaya that we 


THE BATES MFG. CO., Ese. 1891 
ORANGE, N. J. 
NEW YORK OFFICE - - - - 20 VESEY STREET 
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Makers of Bates Numbering Machines, Bates Telephone and 
Radio Indexes, Bates Ajax Automatic and Hand Eyeleters, 
Bates Ajax Eyelets. 


Bates 
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Te Durable 





WS 


SX 
QQ 


NS 
\\ 


f 


GZ 
AG)», 


No. 165—medium 





No. 160—herd 4n Unsurpassed 
outa Copying Fenctl / 


(green watermark finish) 


No. 214—medium 
No, 215—hard 


ENEATH its distinctive purple 

watermark finish, the VENUS 
COPYING Pencil contains an 
extraordinarily tough yet silky 
lead which gives the utmost satis- 
faction. 

VENUS is the best known and 
best selling Copying Pencil—a 
constantsource of profit enjoyed by 
progressive dealers— everywhere. 

Fillin all missing VENUS 
COPYING numbers and write 
us for free selling helps. 


American Lead Pencil Co. 
220 Fifth Avenue, New York 


ENUS 


COPYING 
PENCILS 


and twenty 
other styles 
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small stationer will use better business methods this year 
than he has ever used before. 

“And, since the small stationer is the controlling factor 
in the industry, conditions will be better than they have 
ever been before. 

“The year 1926 will not, perhaps, see much larger sales 
or much of an increase in business. But business will have 
a much more regular and orderly flow through the regular 
channels of trade. There will be fewer price changes. And 
there will be fewer changes in management, fewer experi- 
ments, fewer entrants into the field who have neither the 
capital nor the executive ability to make good, and fewer 
failures. 

“The result will be more profits for the stationer and 


better distributed profits.”—J. H. R. 


American Numbering Machine Company Lowers 
List Prices. 

The American Numbering Machine Company, Shepherd 
and Atlantic avenues, Brooklyn, announce changes in list 
prices of their visible numbering machines models 41, 21] 
and 71 which bring the new price list from 1634% to 25% 
lower than the previous list. At the same time discounts 


INDICATOR 





654321 


ssion of Figures 


Iiipt 


No. 41. AMERICAN NUMBERING MACHINE 


to dealers are increased up to 10% over former prices. The 
manufacturers feel that the lower retail prices will enable 
them to double their sales volume, while the increased trade 
discount will make the line more attractive to dealers. It 
is announced that no change is made in the construction 
and, as in the past, each machine will carry its individual 
guarantee tag. 


Cook Company Secures New Trade Mark. 
The H. C. Cook Company of Ansonia, Conn., have se 
cured registration of a new trade mark 
tify the patented articles of their exclusive 
they heretofore designated as Vise 
index tabs, etc. The trade mark is No. 205,931 and was 
registered under date of November 17, 1925, in the United 

States Patent Office, Washington, D. C. 
The company’s products will hereafter 
Cook’s file signals; Burro paper clips; Burro index tabs 
As a supplementary trade mark, which is also regis 
animal 


“Burro”—to iden 
manufacture 
clips 


which signals, 


be known as 


etc. 
tered, there appears an illustration of a burro, the 
itself, on the containers and cartons enclosing the goods. 


Besides the above mentioned products, The Cook Con 
pany manufacture Bull Dog letter clips and the well knowr 
line of Gem finger nail clippers which are advertised in the 
Saturday Evening Post and Collier’s magazine 
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Stationers—Office Equipment Men 
Typewriter Dealers 





Make Big Profits on Underwoods! 


NO INVESTMENT—YOU CAN’T LOSE 





WHY NOT GIVE IT A TRIAL? 


Give the ‘Famous Shipman-Ward Dealer Plan” a 
trial and Convince Yourself of its possibilities. 
Every live dealer wants to make more money and 
here’s YOUR OPPORTUNITY. 


NO EXPERIENCE NEEDED 


You don’t need a typewriter department nor 
previous experience under our Plan. We furnish a 
Sales Manual, sales helps, advertising ideas, every- 
thing to make it easy for you to sell. Let us tell 
you all about it. Send in the coupon today. 


GET NEW PARTS PRICE LIST 


We have just issued a new Confidential Price List 
on Parts and supplies for the Underwood. Highest 
Quality—Prompt Service—Best Prices. If you havn’t 
received one of these lists, it will pay you to write 
for one at once. 












MORE 
BUSINESS 
WITHOUT 

MORE 

CAPITAL 














For Your 
Conven- 

ience a Coupon is At- 
tached. Just Mail It To- 
day and We’ll Tell You All About It. 


SHIPMAN- 
OO ae le: 
man 
Chicago, 4 mi. 


yg Tell us how we can in- 


SHIPMAN-WARD MFG. CO. SE Ee 


ESTABLISHED 1892 gor Dna, «voc s006se 00040000 eee 
Montrose and Ravenswood Avenues PF’ Bi vinisittnudinista ee 
4 


CHICAGO, ILL. 7 city \ésid cca State.......+- 
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EVERY SALESMAN SHOULD KNOW THAT 
TERRELL’S 


is the only storage cabinet 
on the market 
24 inches deep 








This extra depth makes Terrell’s cabinets ideal for 
storing transferred correspondence, cancelled vouch 
ers, invoices, etc. More practical and economical than 
transfer units. Deep enough to accommodate ever 
thing. Stores odd shapes and sizes compactly 


TERRELL’S CUPBOARDS 


afford better transferring facilities and greate: 





Security— Storage under lock and key. 
Safety— Steel construction, dust-proot doors. 


Convenience—Doors swing back full width. Shelves ad 
justable, everything accessible. 


Economy— Lower COST than any other steel equipment. 


There are 19 sizes and styles in the Terrell line, its uses are universal. Offices, stores, 
factories, hotels, homes, garages—all have use for Terrell’s. 

Exterior attractively finished in olive green, mahogany, walnut or oak to match office 
furniture. 





A standard size for every need. 


TERRELL’S EQUIPMENT COMPANY GRAND RAPIDS, MICHIGAN 
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Terrell’s Equipment Co. in New Gotham 


Warehouse. 

lerrell’s Equipment Company of Grand Rapids, Mich., 
lockers and steel equipment are 
} 


manutacturers ot metal 
occupying a new warehouse in New York City, the 


to serve dealers in the Greater New York territory. They 


etter 


took possession of this warehouse on December 1. It is 
located at 453 Greenwich street and contains fifty thou 
sand square feet of floor space. In this warehouse the 
pan} rries a complete stock oft ling cabinets storage 
1 irds, lockers d shelving. 
ey enjoy a large dealer business i1 e Ne 1 ork 
rket on all of these items and will use this stock only to 
anil . € dealere’ renuiremen NI auipment is sold 
ake e or dea requirements. No equipment é 
dire e cons but the company has an organization 
capable of handli: the erection and installation of a1 


this type of equipment for a dealer 


He rth al ympany’s New York business will be 
handled by the New York office which is under the man- 
gement of Walte: in Putten. Billing and collection will 
ilso | ken cat | this office instead of by the factory 
n G Rapids 


Mr. Hildreth and His Party. 

In the December issue of Office Appliances there was a 
brief item about the dinner given in St. Louis by J. H. H 
dreth, manager of the Chicago office of the Esterbrook Stcel 


Pen Manufacturing Company. 


Immediately after publication the iten 
ceived from George E. Dvson of the St. Louis offi f 
Mittag & Volger, I: much fuller report of this interest- 
ing dinner, with a complete list of those who attended 
A vote of thanks was given to the committee who had the 
refreshments in charge for the able manner in wl 
material things were handled and served Chere 
many songs and mu good fellowship. The poet laure 
of the evening is George M. Spalding, who composed a 
song modeled after “Old Black Joe.” Martin Collins of the 
Graham Paper Company acted as toastmaster and called 
on each guest present to make a speech. 


Che song refer composed by George M. Spalding 
was as follows: 
(1) 
Gone are the days when heart was young and ga 
Gone are the girls with whom I used to play 
I’m still going strong, 
But my legs are getting slow 
It’s fine to hear the old friends 
Dear Old Toe 
Chorus 
I’m coming, oming, 
But I have to walk right slow 
It’s fine to hear the old friends call 
Dear Old Joe. 
(2) 
Gone are the days when things always came my vw 
( e are the days when I could put a quart away 
Can still hold my own, 
With a lot of folks I know. 
It’s fine to hear the old friends calli: 
Dear Old Joe 
Chorus 
At the conclusi the evening, Mr. Hildreth re ed 
an enthusiastic vote of thanks 
Che following persons were present at the dinner: | a 
Adams, S. G. Adams Stamp and Stationery Compa: H. 


> 


R. Dotterer, Ault & Wiborg Company; T. J. Berthel, Boo- 
rum & Pease Company; F. W. Palmer, Sr., Levison & 


Company; H. A. Vanderslice of 
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The Model il- 
lustrated shows 
the New Inking 
Attachment. 
May be attach- 
ed to model 5 
Underwood 
Duplicator at 
a slight cost. 





Saving Office Dollars 


HE Underwood Revolving Duplicator 
holds down office overhead. 


It reproduces in quantity all kinds of written 
work. It takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost of print- 


ing or multigraphing. 


It is so simple that anyone can operate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 
duplicated. 

Any Underwood office can give complete 
information on the Underwood Revolving 
Duplicator. Write or telephone for these 


dollar saving facts. 


UNDERWOOD TYPEWRITER CO. INc. 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD 
Revolving 


DUPLICATOR 
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When You Sit Down, 
Sit Up! 


Maybe that’s a slogan for the Derby Correct Posture 
Chair. It has the verve and requisite brevity of the suc- 
cessful slogan and it tells in good part what the posture 
chair does. There remains but to explain why one should, 
or, in the posture chair, does, sit up. 


Built under the Earl Thompson correct seating patents, 
the Derby chair maintains the seated body in correct pos- 
tural position. This is an upright position which affords the 
various parts of the body the opportunity to function un- 
hampered in the ways they are intended. And, since it 
does this, it is the position that brings real seating comfort. 
Correct sitting and comfortable sitting are inevitably tied 
up with each other. 


It appears from investigation that twenty one men out 
of every hundred are unwilling to admit that the Derby 
chair is the most comfortable chair they ever sat in. With- 
out holding a brief on the probable abnormality of 21% 
of the human race, this fact does not disturb us. Seventy 
nine enthusiastic endorsers out of every hundred is joy 
sufficient. 


Derby posture chairs are made under the Earl Thomp- 
son correct seating patents and cannot be successfully 
duplicated 






P. DERBY &Co. INC. 


Chairmakers for80 years 
GARDNER, MASS. 


217 West 35th Street, New York 
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Joseph Dixon Crucible Company; George E. Dyson, Mit- 
tag & Volger; V. P. Spalding, George D. Barnard Com- 
pany; Ernest Lassar, Buschart Bros.; William Schmiederer, 
Buxton & Skinner; Louis Pillisch, Comfort Printing Com- 
pany; A. J. Bartens, Shallcross Printing Company; H. J. 
Watz, Skinner & Kennedy; George M. Spalding, Spalding 
Stationery Company; W. K. Woods, Woods Stationers 
Company; Amadee Peting, former president George D. 
Parnard Stationery Company; Martin Collins, Graham Pa- 
per Company; Taylor B. Wyrick, chairman, St. Louis Sta- 
tioners Association; Louis Schafnit, St. Louis News Com- 
pany; Bill Smith, Smith & Marshall; J. H. Hildreth, Ester- 
brook Pen Manufacturing Company; Bill Cox, The Carter’s 
Ink Company; Louis Furst, Butler Bros.; Sam Walker, 
Goodrich Rubber Company; A. Richter, American Pencil 
Company. (E. J. Uhrig was absent on account of illness.) 
Los Angeles Protests. 

Several weeks ago a friend in California sent us a copy 
of a four-page folder published by the Southern California 
Forward Movement of Los Angeles in protest against the 
many misleading statements which have been published 
about California in the daily press of the rest of the 
country. 

One side of this poster is given over to quotations from 
various papers attributing all manner of disasters and mis- 
fortunes to the Golden State, such as uncomfortable cool- 
ness, extreme business depression, drought, etc., not even 
excepting the plague. On the back is a quotation from the 
Wichita Sunday Eagle, criticizing California as being a 
tough place for a poor man. 

The Forward Movement protest against all these state- 
ments. They state that the fact that 150,000 people from 
Kansas and 150,000 from Nebraska, Michigan, Minnesota, 
New York, Pennsylvania and other states; 300,000 from 
Iowa; 250,000 from Missouri and Ohio, etc., who now live 
in California, know that the highly colored statements 
printed by publications in other parts of the country are 
not true. 

The truth about California is that it is a state which 
has an unusually equable climate and a fertile soil, capable 
of great production under proper conditions. In certain 
places the control of production is fixed by irrigation. In 


other parts of the state where irrigation is not feasible, the 


, 
1 


people depend upon rainfall. Without the people who live 
there, California would be part jungle and part sandy waste 
In the main, California is what the men and women of the 
state have made it. They have planted the orange groves 
and the orchards and the vineyards. They have placed the 
palm trees in orderly rows, paved the streets, built m: 
nificent roads, created cities, libraries, schools, universi 
ties and all the conveniences of modern life. They did not 
provide the sunshine nor the breeze off the Pacific nor the 
Japan current which produces a mild, equable climate 
Nor did they plant the wild flowers nor the giant red 
wood trees nor the timbered slopes of the majestic moun 
tains. The weather is usually attractive, but not invariably 
so, nor is it invariably so in other parts of the world 
When we visit California we leave something and we take 
away something. California has little but bright sunshine 
ocean beaches and pure air for the man who takes nothing 
there, but it has much for him who goes there and helps 
to shoulder the load. The same qualities of courage, intel- 
ligence, industry and honesty that succeed elsewhere su 

ceed in California. If one has a little money, success may 
ome more quickly, if one uses it intelligently 


Neva Clog Moves. 
The Neva Clog Products, Inc., have moved their office 
to 221 Newfield building, Bridgeport, Conn. Their factory 
is still at the old address, 715 Union avenue, Bridgeport 
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This Window a Sales Stimulant 


The attractive display illustrated above was a 
recent feature in the windows of the Grimes- 
Stassforth Stationery Co., of Los Angeles, and 


was productive of exceptional sales. 


Every man’s business is so interesting to him 
that he is instantly attracted and stopped by a 
showing of tools or equipment suited to his busi- 
ness, especially if the display is put up so as to 
present new ways or methods of doing some of 


the routine things. 


Let your window displays tell a story—carry 


an idea—and they will bring the people into your 


store. Once in, there are other things to sell them, 





as well as the item featured in the window. 


You will find Sengbusch always ready with dis- 
play equipment that will help to put over the idea. 
Study the Kleradesk display above. Notice how 
many helpful devices it contains—devices that 
make practical suggestions to the observer, tell- 
ing him how Kleradesk can be used to save him 


time and trouble. 


That is our policy—to do all we can to help our 


customers make more sales. 


Use the material we send you—ask for more if 
you want it. You'll find us always ready to co- 


Self: Closi 
Inkstand Co. 


operate 


115 Stroh Building, Milwaukee, Wis. 








(3365) 


i 
4 
| 
4 
» 
"7 


Seen TE aoe onto 


yan 





VV ———— 























| 
126 OFFICE APPLIANCES January, 1926 
r > 
| Pp | 
National Coverage 
HIRTY-FOUR of the largest newspapers 
in the United States are carrying Shaw- 
Walker advertisements every ( : . 
week. Magazine 
, 3 / ? Advertising 
Their combined daily circu- 9 
lation is Window Displays | 
4,521,295 3 : 
’ ’ pean Sales 
iterature ' 
Think of the demand created 4 : 
for the goods that you can Newspaper 
vertising 
handle ! 
hago \ Filing Cabinets Expert Indexing Cards ; 
oo \. Folders, Guides Card Filing Desks \ 
proposition? \. Label Safes Safety Vaults 
RE ay ee %% 
2 elie “\. Muskegon - — Michigan 
Te ei aee ‘\ 
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William R. Rikkers Returns to Holland. 

After a six-weeks’ stay in the United States William R. 
Rikkers, of Rikkers Bros., Ltd., Amsterdam, The Hague 
and Rotterdam, returned home on the S. S. “Arabic,” De- 
cember 2. His business was established in 1873. During 
his stay in the United States Mr. Rikkers visited the head 
quarters of the many manufacturers represented by his 
company in Holland. These lines include the Parker foun- 
tain pens, Oakville clips, Scripto pencils and “Boston” pen- 
cil sharpeners. 

During his stay in the Unted States Mr. Rikkers renewed 
the acquaintances formed when on previous visits. Accord 
ing to his observations certain sections of the American 
stationery trade have made marked progress during recent 
years. Mr. Rikkers invites correspondence from American 
manufacturers desiring skilled representation in Holland 


White & Wyckoff Institute Clever Novelty. 

A novelty which will be sold to some extent at least 
through the commercial and social stationers of the coun 
try, has just been brought out by the White & Wyckoff 
Manufacturing Company of Holyoke, Mass. This novelty 
consists of a series of humorous and snappy small cartoons, 
perforated and gummed. They are called Peppy Pasters. 
They are on stock of different colors and are really clever, 
illustrating many different ideas and sayings. They tell in 
picture what would require many words to say less effec 
tively. They may be had in different assortments at very rea 
sonable prices. Each paster is about 1% inch long by 1 inch 
high and the different series illustrate all manner of ideas, such 
as the old well with the windlass; the ostrich with his head 
buried in the sand; the bald-headed man with the hair 
restorer; the small boy carrying the big “if”; the bride and 
groom; the man pursuing the pot of gold; automobilist and 
pedestrian; the political rally, etc., etc. Each assortment 
contains twenty-one pasters. Users are advised to surprise 
their friends with illustrated letters. “Peppy Pasters,” say 
White & Wyckoff Manufacturing Company, “will make let 
ters more interesting. They’ll cheer up your letters, gifts, 
packages, invitations. Use them as envelope seals, for 
embellishing your scrap books, snap shot album, lamp 
shades, place cards, dance orders, tally cards, costumes, 
meeting notices.” They are printed in the United States 
and copyrighted 1925 by C. E. Howell. They may be had 
of course, in quantities, from the White & Wyckoff Manu 
facturing Company. 

Along this same line the company has gotten out a 
poster for windows telling customers about “Peppy Pas 
ters.” This poster is peppy and will help sell the Peppy 


Pasters. 

White & Wyckoff are widely known as manufacturers of 
distinctive social stationery and high-grade typewriter 
papers 


Mrs. Mitchell Ailing. 

On December 6 Mrs. Charles L. Mitchell of Tope ka 
Kas., suffered a nervous breakdown as the result of a series 
of misfortunes, beginning with a serious surgical operation 
a few years ago, and an automobile accident more recently, 
followed by the sudden and unexpected death of het 
father. Finally, just after returning from Grand Rapids 
where she and Mr. Mitchell attended the convention, they 
started the work of rebuilding their home. The upshot of 
the matter was that Mrs. Mitchell overtaxed her strength, 
suffering an attack of acute nervous indigestion which 
‘ould not be gotten under control until it had taken mucl 
of her strength. She is confined to her bed and is being 
kept as quiet as possible until her normal strength returns 

» her. Everyone will hope that she will rapidly recover 


her wonted health and cheerfulness. 
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DISTRICT 
MANAGERS 
WANTED 


By a leading manufact- 
urer of figuring ma- 
chines. 


The product is used 
throughout the world, 
and has been for over 
twelve years. 


The Company operates 
through 40 sales offices 
in this country and 32 
distributors in other 
countries. 


Its sales have increased 4} 
times in the last three years— 
based solely on merit of prod- 
uct. The product has never 
been nationally advertised. 


We are interested only in ex- 
perienced— proven men—who 
know how to build and man- 
age. They will be men of in- 
tegrity — now well connected 
—who want more money, 
with a larger future, and who 
have the capacity to realize 
both. Unless of a calibre able 
to make a minimum of 
$10,000.00 per year, we are not 
interested. 


We will gladly discuss the pos- 
sibilities with our type of man, 
if he will write, stating fully 
his experience—his financial 
position—with any other per- 
tinent matters that will let 
us get acquainted. 


If interested, address 
BOX KT-22 
Care of OFFICE APPLIANCES 


417 S. Dearborn St. 
Chicago 
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Modern 
Stationery Sundries 


MODERN TELEPHONE TABLETS 

















—Also— 


THUMB TACKS 

PAPER CLIPS 

STRIP RACKS 

PAL PENCILS 

PEN AND PENCIL CLIPS 


After inventory write for prices 
and samples of our line. We are 
manufacturers and our line is 
well known to the trade. 


Profit for Jobber and Dealer. 


The Hoge Mfg. Co., Inc. 


215-217 Fulton Street 
New York City 
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Chicago House Practices and Preaches Diversifica- 


tion. 
The Reliable Typewriter & Adding Machine Corporation 
of Chicago is mailing some attractive advertising literature 


to its dealers through the country. They call particular 
attention to the letterhead with its enclosure, which is really 
They believe that pictures tell a 
The inside of the four-page letter 


a miniature catalogue. 
better story than words. 
head is printed with illustrations and descriptions of the dif- 
ferent rebuilt machines the company handles, also the 
checkwriters, adding and calculating machines, etc., not 
forgetting the bookkeeping, billing and dictating machines. 

Another circular contains on the front page an offer of 
this new letterhead or billhead combined with the catalogue 
to be printed up for the dealer free, five hundred being 
given with every Wales adding machine purchased or five 
hundred with every $100 purchase. All the dealer has to 
do is to tell the company what he wants printed at the top. 
If the dealer wishes, he may buy these two-color combina- 
tion letterhead catalogues for $8.40 per thousand, one half 
of which may be letterhead catalogues and the other bill- 
head catalogues. All dealers who diversify their lines by 
handling more than rebuilt typewriters can learn something 
to their advantage by obtaining copies of these letterheads 
and billheads. 


Changes in Moore Pen Staff. 

The Moore Pen Company of Boston announces to its 
dealers and the trade generally the appointment of Roy E. 
Fisher as special Moore representative. Long experience 
in successful fountain pen and automatic pencil merchan- 
dising and wide acquaintance among the trade excellently 
fit Mr. Fisher for this position. 

Another Moore appointment is that of J. H. Brady as 
Moore representative in Chicago. 

T. L. Sanborn, who has been advertising manager of 
The Moore Pen Company for the past five years, has re- 
signed to join the staff of the P. F. O’Keefe Advertising 


Agency of Boston. 


Steel Equipment Man Calls. 

W. O. Gottwals, head of the Chicago Steel Equipment 
Company of Boyne City, Mich., called on Office Appliances 
on December 9. Mr. Gottwals was in Chicago on business 
for a short time, returning to the plant on that day. 

The Chicago Steel Equipment Company was formerly in 
Chicago, but recently moved to Boyne City, where a manu- 
facturing plant has been established. For the present sell- 
ing headquarters are at Boyne City, but it is expected soon 
to open an office in Chicago. 

Mr. Gottwals states that his company is making a high- 
grade steel file, having the floating roller bearing system of 
drawer supports. These cabinets are fully welded by the 
acetylene process and are substantially built and high-grade 
in every respect. 

The factory is about ready to go into production on a 
considerable scale and will be heard from in a short time. 


Captain Burtner Sells Out. 
The following announcement comes from our « 
Captain O. A. Burtner of Pomona, Calif.: 
“On November 15 Mr. R. A. Tiernan purchased the 
Pomona Typewriter Exchange which I have conducted for 


Id friend, 


the past five years. Mr. Tiernan has had many years of 
successful typewriter experience and Pomona will be one 
of his chain of typewriter establishments. (Signed) O. A. 
Burtner.” 

Mr. Tiernan is the head of a business serving six counties 
in Southern California with stores in San Bernardino, River- 
side, Santa Ana and Santa Barbara. One of the important 


departments of the business is a rebuilding plant operated 
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PROMINENT WINDOWS IN THE TRADE 


HORDERS STATIONERY STOR 


Lis used wy 3 \) 


oe et tee, 
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Sound merchandising of sound products 


Conspicuous success in any line of business is 
founded on this principle. The two are inseparable, 
of course. A successful merchandising policy must 
have as its basis products of sound value. 

Horder’s Incorporated, of Chicago, one of the larg- 
est and most progressive organizations in the office 
equipment field, operates ten retail stores. The com- 
plete Berloy Line of Steel Filing Cases meets the ex- 
acting requirements of this great organization in 
quality, salability and price. 

Berloy Files offer the dealer an exceptionally profit- 
able proposition, replete with selling points, honestly 
built for satisfactory service. Your distance from the 
factory makes no difference. There are thirteen Ber- 
loy distributing warehouses throughout the country, 
carrying complete stocks for immediate shipment. 

Perhaps the Berloy franchise is open in your ter- 
ritory. Write us. 


6) THE BERGER MANUFACTURING CO., CANTON, OHIO 6) 


Boston New York Philadelphia Chicago 
+ Louis Kansas City Minneapolis San Francisco 
B E R BERLOY Y os Angeles Dallas Roanoke Jackson ville B E R LOY 





BERLOY STEEL FILING CASES 
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This Is The Year 


In 1926 more than any 
other year in the history of 
fountain pen merchandising 
will the poiicy of the manu- 
facturer determine the suc- 
cess or failure of the retailer. 


This is the month in which 
to balance your stock and 
fill up the cases with active 
salable merchandise. Be 
ready for the demand with 
something for which there zs 
a demand. 





Pens-Pencils-Sets 


One constant policy has 
characterized Conklin for 
the quarter of a century 
during which this house has 
been established. Conklin 
has given the merchant live 
lines to sell and Conklin has 
never overloaded even the 
most reckless buyer. 


Prices, terms, conditions. 


deals mean nothing unless 


the goods move. You make 


your profit only when you 
inake the sale, and the quick- 
er the sale is made the more 
that profit amounts to. This 
is a good year to join the 
ever-increasing number of 
dealers who “Concentrate 


on Conklin.” 


The Conklin Pen Mfg. Company, Toledo, Ohio 


Chicago i 


San Francisco 


London ha 


Barcelona 
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by. the company in the interest of its branches. This plant 
will be moved to Pomona, where Mr 
nake his hon 
pany because of the central location of Pomona. The com- 
pany represents the L. C 
In the 


Tiernan plans to 


e and establish the headquarters for the com- 


. Smith and Corona typewriters in 
Pomona other branches they also handle the 
Sundstrand adding machines. 


mtai 
tain 


al surtner will retire from active business. In 
speaking of his plans he observed to a reporter of a Pomona 
paper: “I will now have more time to defend my title as 
the ‘checker king.’”’ Mr 
buquerque, N. M., 
will remember previous reference to him while he was liv- 
ing at 


Burtner was formerly at Al 
and many readers of Office Appliances 
Albuquerque and will recall his removal from AI- 
buquerque to Pomona. He facetiously observed on open- 
make 


a headquarters for checker and chess players, but notwith 


ing his store in Pomona that his chief object was to 
standing this remark he developed the business into a prof- 
itable enterprise and later on he was obliged to move into 
a larger store 

Captain and Mrs. Burtner are planning a pleasure trip in 
their automobile trom San Diego to Seattle and return 


Tim Thrift Receives Honors. 
Advertising Manager T. B. Thrift of the American Mul- 
Sales Company has been requested by W. B. Don 
1 of Harvard University Graduate School of Busi 


ness Administration, George F. Baker Foundation, to serve 





TIMOTHY B. THRIFT 


iry of award for the Harvard Advertising awards 
or 1925. These are a series of annual awards offered to 
erit and stimulate improvement in advertising, 


founded by Edward W. Bok, formerly editor of the Ladies’ 


Office Appliances congratulates M1 
P 


ogniti of his eminent qualifications in the advertising field 


Mr. Thrift has epted the appointment. 


Film Shows Manufacture of Remington. 
R ngton film entitled, “Glimpses of a Reming 
[Typewriter Factory,” 


recently had its first semi-public 


showing at the New York Advertising Club House follow- 


¢ ( ly luncheon of the motion picture advertis 
ng grouy The film brought forth much enthusiastic com- 
ent. Several men from abroad were present and saw 
for the first time. These included Manager H. P 
( f i he Argentine; W. H. Willis, manager of the 


Bo Indi fice: A. W. Chartres of Stott & Hoare & 
dealers for Eastern Australia, and Thomas 


Majewski, associated with Block-Brun, 
in P ' 


Remington dealers 
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MAKE YOUR FILES TALK! 


Limit 
Credit 

















USE THE GENUINE 


COOK’S FILE SIGNALS 


(PATENTED) 
To Classify or Follow-Up Sales 
Purchases—Stock or Credit Records 


Instant reminders! Made of 
nickeled spring steel “DUCO” en- 
ameled in twelve bright colors— 
two sizes. Only Cooks have the 

| patented raised corner for attaching 
(see illustration)—The bottom fits 





snugly, leaving no projections for 
| Name_j__ other cards to catch under—Also 
Address" supplied printed, Days, Months, 





Numbers and Alphabets. Write for 
free sample card showing 12 colors. 





| Terms 


No Longer Sold Under Agents’ Brands 


“Burro” Paper Clips 


(PATENTED) 


Formerly called Vise Clips” 

Made exclusively | Cook-—— 
The genuine patented articles 
like illustrations are now sold 
only by Cook A better paper 
clip whicl holds ibsolutely 
rigid without marring what it 


Ss = for sary 





“Burro” Index Tabs 


(PATENTED 


M t Ww sizes Adjustable metal 
with ard inserts for files or ledgers. Made 
ir Aly I s Numt Months, also 





‘*Cook’s”’ 
Bull Dog Letter Clips 


ds papers securely because the 
ne barrel is tempered and fits just 
Brightly nickeled jaws, with a 
resisting tinish—Made in four sizes, 





“Gem” Finger Nail 
Clippers 


Neat nails are a business asset 
The “Gem” trims, files and cleans 
finger nails easily and = quickly 
For pocket or desk Nationally 


7 
aay 





The Leading Jobbers Carry “Cooks” 


Dealers Aids and Counter Displays are ready for 
Cook dealers—Give your customers the original ar- 
ticles illustrated above—For over ten years standard 
and now sold only under the Cook label. Our new 
trademark “Burro” identifies the 
original patented products which 
you know are right. 


WRITE FOR SAMPLES AND PRICES 


trate marx The H.C. COOK CO., Ansonia, Conn. trademark 
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nearest Sikes dea 
rhe 


her differe 


Big Enough To Help You 
Sell Chairs 


When you sell a Sikes Office 
Easy Chair you’ve pleased a 
customer, made a snug profit 
for yourself and added to 
the prestige of your store. 

Because Sikes Office Easy 
Chairs combine a hundred 
big little differences in de- 
sign and construction to 
make them the most com- 
fortable, the handsomest and 
the most durable of chairs 
for business use. 


~. 


(UY; ~ 


. 


\ 


wy 


| 
> 


Of course they sell easily! 
And the Saturday Evening 
Post for January 30th tells 
you one of the foremost 
reasons why. 


SIKES COMPANY 


Chairmakers for 60 Years 


Philadelphia 


ZIWS 
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Rotherick Takes Old Town Lines for Cook County. 
H. W. Rotherick of The Newton-Rotherick Manufac- 
turing Company, Chicago, recently closed a contract with 
the Old Town Ribbon and Carbon Company of New York 
to act as their exclusive representative in Chicago and 
Cook county. Mr. Rotherick has been in the typewriter 
ribbon and carbon paper business for twenty-five years. 

The Old Town Ribbon and Carbon Company have con- 
fined most of their efforts heretofore to all other parts of 
the country, awaiting an opportunity to tie up with the 
right firm for the Chicago territory. They are now going 
to put on a vigorous campaign in this field. 

Mr. Rotherick invites dealers and jobbers in carbon paper 
and typewriter ribbons to make comparative tests of the 
lines they are buying with those of The Old Town 
Company. 

The local office is the same as that of The Newton- 
Rotherick Manufacturing Company—32 South Clinton 
street. The telephone is Main 2042. 

Some Marchant Calculating Machine Co. Activities. 

Joseph Gooch, Jr., general sales manager, Marchant 
Calculating Machine Company, Oakland, Calif., will spend 
the next several months in the East, with headquarters at 
the New York office, 280 Broadway. 

* * « 

We are in receipt of a new folder dealing with the many 
interesting achievements of the Marchant Company during 
the last two years. Their business, we learn, has increased 
four and one-half times during the last three years and 
has attained a prominent place in the office appliance field. 
Production is now at the highest point in the history of 
the company. Several new offices are to be opened under a 
carefully planned program of general expansiot 

a. e @ 

The Richmond, (Va.) Marchant office is being opened by 
M. D. Epes, head of the Richmond Office Supply Company 
This office will put on two salesmen in the Richmond terri- 
tory handling Marchants exclusively. 


“ * * 


The following men have joined the Chicago sales organ 


ization: Robert A. Bach, Norman MacDonald, C. C 
Farver and Walter Shaughnessy. Henry G. Kling, for- 
merly with the Chicago office of the Burroughs Adding 


Machine Company, has joined the Chicago sales force of 
the Marchant. 
* * * 

FE. J. Hultman, for some years with the Marchant Serv- 
ice Department, both at the factory and at the Cleveland 
office, will be appointed a member of the sales organiza- 
tion on January 1, with headquarters at Cleveland 


Evansville Business in New Location. 


The Vonsoosten Office Equipment Company, Evans- 
ville, Ind., is now established in its new location at 220 
South Third street. The company is district agent for the 


Sundstrand Adding Machine Company, handles office fur 
niture, rebuilt typewriters and typewriter supplies 
Thanks to Southern Friends. 

Some weeks ago a member of the staff of Office Ap- 
pliances received from B. C. McCoy, secretary and treas- 
urer of the Office Outfitters Company, Inc. of Birmingham, 
Ala., six jars of Alabama preserved figs for which the writer 
and several other members of the staff expressed hearty 
appreciation 

We are indebted not only to Mr. McCoy but to Dixie 
Carroll of the Joseph Dixon Crucible Company, for the 
care exercised in packing the goods which came through 


without a single break. 
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Visitors say it’s the finest 
Typewriter Desk ever made 


During the National Business Show, 
held in Chicago last month, the 
Clemetsen factory was host to many 
visitors. In viewing the “Clemco- 
glide” it was commonly pronounced 
the finest typewriter desk ever made. 
The seven points of superiority won 
the admiration and support of all. 
But the “Clemcoglide” is not just ad- 
mitted to be the sensation of the age. 


(PATENTED ) 











Sales actually prove it to be domi- 
nant in typewriter desk construction. 
In use the operator does not get the 
expected slam and bang in closing 
the desk. Instead the “Clemcoglide” 














stops the drop so destructive to both 
machine and desk. ‘The smooth, ” Finger strength lifting onlt "tho he ‘tetas toons 
. *,°e . writer to working position. 
quiet and positive action assures 2. No , Supeced metal parts—cannot soil or tear 
en ciothing. 
long life at low cost. Read the seven 8. Platform frame support is simple yet of great 
points—sales points which build + atten ot mathanion, ieee a ee 
position (a difficulty common to other center 
profits. drop desks) is thus eliminated. 
5. mgd or closed, Se ———— provides am- 
~ ~ . . pie nee space—another exclusive feature, 
If you come to Chicago, visit our 6. all-bearing wheels make light and easy oper- 
factory where you will find perma- 1. Platform itself is held firmly and without vibra- 
- ok ae - a a ee ee penny the mone a 
nent exhibits and model offices. It form. oF deal. | ee a 
scribing and fewer mistakes. 
you cannot come, by all means see 
the “Clemcoglide.” Let us ship one, 
then you will find our claims have 








been modest. 


THE CLEMETSEN COMPANY 


3403 West Division St. 
CHICAGO, ILL. 








~ 
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FILE BOARDS 


MOUNTED WITH CLIPS 


standard note, letter 





and cap sizes— 
falcon 


star 





stay-open 


WITH ARCHES 


complete equipment 
boards, arches, 


indexes, covers, 
perforators, etc. 


RULERS 


For every purpose — school 
and commercial—all kinds of 
edges, brass, steel and celluloid. 
Flexible, single bevel and 
double bevel, all lengths 6 to 
24 inches— 








Packed in picture cartons for counter and 
window display 





——§ alco 
Svationers Line 


American Mfg. Concern 


Falconer, N. Y. 








The jars were distributed among the force of Office Ap- 
pliances as far as they would go and in every instance the 
delicacy was pronounced perfect. None of us had ever 
had the privilege of eating Alabama preserved figs before 
and friends McCoy and Carroll are responsible for starting 
something apparently for we are certain that more than 
one member of this staff will eve the delicatessen stores for 
these little jars of Southern fruit. 

Thanks, gentlemen, thanks. 


German Manufacturer Visits U. S. 


Richard Siegel, director of the firm of Deutsche 
Maschinenbau und Vertriebs Gesellshaft m. b. H., Berlin 
N. 4, manufacturers of the Rotoprint duplicator, recently 
visited the United States to arrange for the American 


representation of his company’s machine. Mr. Siegel spent 
some time in New York, Chicago and other cities to get an 
idea of the methods followed in distribution and the extent 
and character of the field from first-hand impressions. 

Mr. Siegel reported a good distribution for his machine 
in Europe. He expected to have an American representa 
tive appointed before he left for home. While in Chicago, 
Mr. Siegel visited the business show and was much inter 


ested in the exhibits. 


Irvin Company Takes Compo. 
The A. H. Irvin Company, Inc., 1015 Chestnut street 


Philadelphia, Penna., have taken over the Compo line, in 
cluding the Compo paper fasteners and staples, and on 
and after January 1 all orders and inquiries for Compo 
products will have immediate attention if sent t i a 
Irvin Company, Inc., at the above address. 

The Compo devices have been sold through the station 
ery trade here and abroad for between four and five years 


possibly longer, and have won a fine reputati 


Ross Wilson Takes Up New Work 
Ross H. Wilson, for the last two years advertising man- 
ager and director of sales promotion for the \W. A. Shaeffer 
Pen Company of Fort Madison, Iowa, has resigned, his 


resignation becoming effective January 1, and will become 


manager of sales promotion for the Ansco Photoproducts 
of Binghamton, New York. 

Mr. Wilson has many friends in the comme: station 
ery field who wish him a full measure of success in his 
new work. The Ansco people are among the leaders the 
production of popular photographic products and are 
energetically promoting their sales through all avenues 
of publicity. Mr. Wilson did capital work while with the 
Sheaffer organization and his success in his ne position 


seems assured. 


New Concern at Asbury Park. 


The Office Appliances Company, office efficie: special 
ists, has opened a store at 417-419 Bond street, Asbury 
Park, N. J. They regard it as a coincide: that their 
name is so similar to that of this journal and that their 
street number is 417 but on another street in another town. 
The concern aims to handle everything in office equipment 
and desires to receive catalogues and dealers’ propositions 
from various office equipment producers with t idea of 


securing dealerships. 


I D L Corporation’s Vice-President Goes Abroad. 


F. Gus, vice-president and general manager of the I D L 
Manufacturing Corporation, manufacturers of the “Upto 
date” calendars and other specialties, 491-3 Broadway, 
New York City, New York, sailed for Europe on the SS 
Aquitania December 2. He is making the trip in the 
interests of his company, and will remain abroad but a 


few weeks. 
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EVERY PARKER DUOFOLD POINT GUARANTEED, IF NOT MISUSED, FOR 25 YEARS' WEAR! 


£9 





Cr 


Parker Pen and Pencil Sales 
Increase 8 Times in 8 Years 


1917 Sales 100% 1925 Sales 830% and More 
And Parker Dealers Profit in Proportion 

















3 
Lady Lady Parker 
Duofold Duofold Over-size 
Pencil $5 Duofold 
$3 Ribbon $7 


$1 Extra 


HIS steady increase in sales shows why the 

Parker line is one of the greatest merchan- 
dising opportunities for dealers to tie to. For the 
greater the sales volume, the quicker the turnover 
and the bigger the profits for the Parker Dealer. 
And he doesn’t have to tie up money in a thou- 
sand different styles. 

A standard stock order of Parker Duofolds in 
all six points, and the same in the new Parker 
Pens in Black and Gold, enables the dealer to 
supply any pen a customer desires and at a price 
he is willing to pay. 

Parker Duofolds in three models, all widely 


advertised — retail prices $5 or $7 according to 








Parker Over-size Parker 


Duofold Jr Duofold Duolold Jr. 
$5 Pencil Pencil 
$4 $3.50 


size— build up a maximum pen business for the 
dealer in the higher sale units that make the 
biggest profits. 

And the new Parker Pens in Black and Gold 
(no nickel) increase the sales volume by meeting 
the demand for Parker Pens at popular prices: 
$2.75, $3.50 and up to $5 and $7. 

And now comes the Parker 1926 Advertising 
to create even greater demand. Yes, Parker adver- 
tising and Parker sales keep pace! For Parker Pens 
embody the finest craftsmanship and the highest 
degree of mechanical excellence that can be at- 
tained— products of Geo. S. Parker’s 32 years 
of master pen making. 


THE PARKER PEN COMPANY, JANESVILLE, WISCONSIN 


Parker Pencils to Match the Pens, made with jewelers’ precision. Retail 
prices: “Big Brother” Over-size $4; Junior Over-size $3.50; Lady $3. 


SD 











ost 
THE SATURDAY EVENING P 


scaunest 


oF tHe shad and Sach Cah Common 












List of 
Magazines Carrying the 
Parker Advertising 








Fanuary 1926 
Date Crreulation 
January 9 Saturday 
Evening Post 2,420,175 
’ tite 1 Page in Black 
a Man x Appe and White 
It Whets January 9 Literary 
for Digest 1,328,384 
nt Caterina — 
And Gives Him the Speed Pay Check 
that Lead to a Bigger Over-size Ink Capacity January 23 Saturday 
he 25-Year Guaranteed Point and Evening Post 2,420,175 
The Pen with t buy slacker pens for hall the mone Inside cover in 
1TH —y a peer yes A smooth alin nt io o bed ewe cblecs 
woh on ha cae Face een ann : ! 
wena eine benng hae em stad oo January23 Liberty —1, 150,232 
a com, pisos don ee emcee rents ot writing com Fa | Inside cover in 
Seeger oxo! fn) Ti iS = = — colors 
scat meen thatthe Patber SOT hardens miler *January 28 Life 124,423 
Duotold will put any man Oe Good pen counters Inside cover in 
ce : Too two colors 
Seub or 
January 28 The Youth’s 
Companion 296,680 
4 Page in two 
colors 











*The advertisement illustrated above 
will appear in these three magazines— 
with a total circulation of 3,694,830. 
Counting four readers to each maga- 
zine makes the total number of people 
to see this advertisement 14,779,320. 
















It is Conservatively Estimated that Fourteen and One Half 
Million People will see this advertisement. 


Tie-Up With Parker Advertising 


and Enjoy Tremendous Turnover 


Parker Window Displays and Other Resale Service 
Free to all Parker Dealers 


PAREERS consistent policy of all-year-round ad- 
vertising creates greater demand for Parker Pens 

and Pencils every year. It is expected that in 1926 

Parker sales will be greater than ever before. 

But advertising in newspapers and magazines can 
only sell the “idea.” It requires the actual contact of 
the merchandise and the hook-up of the retail store 
to the prospect to consummate the sale. 

One of the best ways for the dealer to make this 
contact, is to tie-up with the national advertising by 
means of window displays. 

Above is a Parker schedule of magazine advertis- 








ing for this month. It lists the magazines in which the 
advertisements will run, and the dates on which they 
will appear. 

Show each advertisement on the day it appears, ina 
window display of Parker Pens and Pencils. And keep 
the window display in while the advertisement is fresh 
in people’s minds. Do this consistently throughout the 
year, and you'll be surprised at the amount of your 
profits from your 1926 Parker Pen and Pencil sales. 

Write The Parker Pen Company, Janesville, Wis.. 
for Window Displays, beautifully lithographed in 
colors—free to all Parker dealers. 


we 
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New Machines and Devices. 
(Continued from Page 45.) 
aterials to sponge rubber the same as pressed materials. 


They can now furnish sponge rubber cushions with 


iImost any kind of covering the trade may desire 


inches, equipped 


c 


New Boorum & Pease Ring Binder. 
The Boorum & Pease Company of New York, N. \ 
nounces a ring binder in 11 inch binding side by 82 


| with three one-inch diameter rings, stan 


ard spacing, bound in full black Fabri-hide, stiff covers. 
rh 


ard 


s book has an outlook window in the back wherein a 


can be inserted, showing the contents of the book 


This takes the place of expensive gold stamping and makes 


ossible to use the book for one or more purposes 
we A 4 s | 


This book S-522 is priced at $2.75 list. Samples will be 


upplied to any dealer interested. 


sheet of heavy 


Dl 


[the company also announces an improved inventory 
weight bond stock, accurately and correctly 


inted on both sides and punched for use in either a Stan 


lard ring binder or Sure Lock post binder. 


i 


Inventory form S-1511 is padded 100 sheets to the pad 


nd priced at $7.00 per thousand list The sheets are also 


rried in stock unpunched, S-1510 at the same list price 


The Audiophone. 


\ new telephone device is known as the Audiphone, 
ch is said to increase transmission forty per cent, at the 


me time allowing the use of both hands to take notes 


he voice coming out of the Audiophone can be heard over 


fair-sized roon On confidential calls one simply ré 


' 1 1 ’ 
s the re CVE and uses the telenhone 7 «the revuilal 





Hit AUDIOPHONE 


Audi eld in place em Phe 
r s left 4 l erted S1 Cd eve nl 
v t Y OF Che de s finishe dull 
Japa ( eigns seve unces It is made y the 

tone Manufacturing Company 5122 West Twenty 
1 place, Cicero, Ill 


Land o’ Pharos Uses Demountable Typewriter. 
M. Galanis, Cairo, Egypt, is the exclusive distributor 


Demountable typewriter in and about Car Egypt 
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Employ This Tireless 
Worker in Your Office 


Get the Acco Fastener on your 
office staff. It works for you, 
year in and year out, without 
pay—keeping important papers 
securely together, safeguard- 
ing them against loss, assuring 
their being, always, in their 
proper places. 


Many industries have found 
Acco Fasteners invaluable as a 
permanent or temporary 
binder for letters or valuable 
papers. Acco Fasteners neatly, 
quickly and securely bind 
papers together and compress 
them so that the bound papers 
occupy very little space. The 
broad base furnishes the nec- 
essary surface and rigidity to 
effect the secure binding of 
papers and also re-inforces 
them at perforations and pre- 
vents tearing. They will bind 
thin tissue paper as tightly 
and securely as heavy bond or 
ledger. 


The Acco Fastener is compose 4 
of a base with two steel prongs 
and a top shield compressor. 
Three new styles of compress- 
ors have recently been added 
to the Acco line. When papers 
are once fastened in place they 
are held securely and cannot 
become loosened except at the 
desire of the user. 


Write us, now, for a sample 
Acco Fastener or have your 
dealer supply you. 


American Clip Co. 
Long Island City, N. Y. 


~ ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 
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LEOPOLD SUPER-TYPE DESKS 


TEAR DOWN SALES RESISTANCE BY 
THEIR VERY APPARENT ADVANTAGES 





Strength 


Knee Clearance No Vibration 
 eerendoggreen Super- Type Desks have AXIMUM strength and a rigid i 
more knee clearance than any platform free from all vibration ; 
center drop typewriter desks on the are obtained by this new typewriter 
market today---Comfortable and effi- | device--Note the manner in which P 
cient as flat top desks for all clerical the platform is supported —- Four 
work as well as typewriting—Every heavy steel levers held by double 
stenographer will appreciate this feature screw and rivet brackets at each end 





Are Sold Only Thru Retail Office Supply and Equipment 
Dealers. We Would Be Pleased to Have You 
Investigate Our Dealer Opportunity 


Leopold Desk Co. 


BURLINGTON, IOWA 


“> 1) 0D be 
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LEOPOLD SUPER-TYPE DESKS 


BUILD UP GOOD WILL BY THEIR 
NEVER- FAILING PERFORMANCE 





Complete Equipment 


EOPOLD Super-type desks are 

equipped with every convenience. 

A handy tray for stationery. A letter 

file for follow-up or unfinished corres 

Fasy to Operate pondence. Drawers grooved for 3”x5’ 

HE balanced mechanism makes _ or 4’x6" cards. 

these desks easy to open and 

close while seated. No complicated 

parts to wear out or get out of order 
---Simple, strong and durable. 





The removable platform to which the 
typewriter is fastened makes it eas 
to remove, or adjust the location of, 
the machine. 


Five Size 


_ atin Length Clearance Made in 
EOPOLI ) Super-Type desks are a a a” eee 
off ered in F [\ E different sizes to 1560 60” 2614” Oak—Comb. Mah—.Comb. Wal. 
ine - ca . , 1556 56” 23” Oak—Comb. Mah.—Comb. Wal. 
accommodate Cy pew riters of Varying 1552 52’ 18 OQak—Comb. Mah.—Comb. Wal. 
size: 5 iff nds taa 1542 42 2. Oak—Comb. Mah—Comb. Wal. 
sce and to ht different floor space 7552 52 18 Oak—Comb. Mah.—Comb. Wal. 
requirem S 7542 42 23 Oak—Comb. Mah.—Comb. Wal. 
q sealants 753 3¢ 18 Oak—Comb. Mah.—Comb. Wal. 


Leopold Desk Co. 


BURLINGTON, IOWA 
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The dependable correspondence typewriter | 
VER thirty years’ experience in typewriter building has 


developed the Smith Premier 60, a machine that is un- 


equalled for durability, ease of operation and beauty of the work 
produced. 


The Smith Premier 60 is a delight to the operator, because 
the light touch enables her to type on, hour after hour, without 
fatigue; it speeds her work, eliminating overtime: and she knows 
her employer will be pleased with the results. 


The Smith Premier 60 is a joy to the employer because letters 
are ready on time and the perfect alignment and even quality 
give them a neat appearance that assures careful reading and 
pleasant reactions from his correspondents. 





Users everywhere appreciate Smith Premier dependability. 


© 


EEE 


SMITH PREMIER TYPEWRITER COMPANY 
376 Broadway New York, N. Y. 
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Macey Steel Tables. 
[The Macey Company, Grand Rapids, Mich., has rounded 
ut its lines of steel office equipment with steel tables. The 


ecent additions include a 60-inch stecl table desk, No 





MACEY NO. T45 TABLE 


SDT0O, and a 45-inch table, No. T45 Che former has twe 
drawers, and has end panels between each set of legs, mak 
ng an attractive and serviceable piece of turniture. The 

rty-five inch table has one drawer These new items are 


ished in olive green, and in design and workmanship are 





MACKEY NO. SDT60 TABLE DESK 


npatible with the Macey steel desks, the “Tobe pat 


ented drop center and pedestal typewriter devices 


Boehner Stamping Press. 


] 


The Improved Boehner Binder Company, Aurora, III 


s manufacturing the Boehner stamper, for gold stamping 


nd embossing with roll gold [This is a bench machine 
electrically heated, embodying all the vital features which 
required to produce accurate stamping at low cost It 

a one-inch stroke: the throat is thirteen inches from 
enter of the bed, accommodating large pieces of work 


\n automatic feeder is provided for the roll of gold, which 


ids lost motion, and provides accurate spacing and reg 
There is an adjustable trip o1 the feeder and the 
npression is released before movement of the feeder \ 
ension regulator keeps the roll of gold taut constantly 
The shafts are keyed, permitting accurate restamping with 
play Minut e spacing of the roll is provided by a 144 
| atchet 
conomy ot rrent consumption and concise it col 
provided by a 110 volt rheostat The extensiot1 
le handles larg rr small stock he handle of this 
. > i ( s¢ in i i i most 

iccessible and operating 1 torty-fhive legres 
\ solid bed pallet is used affording strenet!l an 
i. lging of ype Da \ a) x6 es 

i ist ( ce alle ipa 








Coles Copyholder 
a kes 














Adjustability 


Think of the various conditions under 
which copyholders must be used. 


Many operators are near-sighted, oth- 
ers far-sighted, some are short and 
others tall. 

The light may come from any one of 
many different directions. 

The style of desk, table or bracket on 
which the typewriter and copyholder are 
supported varies greatly. 

Some want copyholders for use with 
typewriters and others want them for 
use with billing machines, fan-fold ma- 
chines, etc. 


When we designed and patented the 


Coles Copyholder 


we foresaw these many conditions and 
provided for them all in the one model 
illustrated above. 


The Coles Copyholder is essential to 
efficient transcribing. 
Office Specialty Salesmen Please Note: 


A few good territories are still open. 


Made and Guaranteed by 


Coles Copyholder Corporation 
45 West 34th St., New York 


Cable Address ‘‘Colescopy”’ 
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DURABILITY 


IN MAY, 1881, 
THE J. F. DIETZ COMPANY 
was established and began the 
manufacture of Desks and Office 
Furniture. Many of the desks 
made and sold during that first 
year are still in use and giving 
good service to their purchasers. 


This high standard of excellence 
in workmanship and materials 
has been maintained throughout 
the years, resulting in a host of 
satisfied customers who have in 
turn built good will and success 
for this company. Our aim has 
constantly been to make only the 
best in Desks and Office Furni- 
ture, considering not only beauty 
in finish and attractive design, 
but also durability in point of 
service. 


Desks look very much alike to 
the average buyer, but under the 
surface there is a great difference 
in materials and _ construction. 
We know exactly what goes into 
our product because we manu- 
facture practically all of our own 
parts, using only carefully select- 
ed and seasoned lumber. Rigid 
inspection and skilled workman- 
ship complete a beautifully fini- 
ished and durable article. 


THE J. F. DIETZ COMPANY 
CINCINNATI, OHIO 
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Birth Days 
Master Edward R. Arvey. 

Mr. and Mrs. Reuben V. Arvey, Chicago, III., welcomed 
the first baby to their family circle early in December. 
Edward A. Arvey had a favorable start in life, an endow- 
ment of good health and a happy spirit. The wide circle 
of friends of his father, who is manager at Chicago for the 
Crown Ribbon & Carbon Manufacturing Company, wish 
him unbounded happiness in the development of the little 
life entrusted to his care. 


Master Willoughby. 

Mr. and Mrs. A. B. Willoughby, Berkeley, Calif., wel- 
comed the first boy to their family a few weeks ago. He 
has two sisters, so will not lack for playmates. Mr. Wil- 
loughby is the son of Walter Willoughby, Pacific coast 
manager for the Eaton, Crane & Pike Company. 

Master Atkins. 

Mr. and Mrs. Atkins (Atkins of “Lymetco’’) are the ad- 
mired parents of a young strapper who stands ready to 
take on all comers of his weight and age inside or outside 
the organization of the Lyon Metallic Manufacturing Com- 


pany. 


Master French. 
A baby boy is now the autocrat of the household of Mr 
and Mrs. Kenneth S. French, Portland, Ore. The happy 
dad is connected with The J. K. Gill Company. 


Mille. Hanak. 

Mr. and Mrs. J. F. Hanak, Aurora, IIl., acquired some 
luxurious rolling stock some weeks ago as a private car 
for a charming baby girl who thinks they are the best 
parents a young miss could desire. Meanwhile, Daddy 
Hanak will have to conjure up routing schedules that will 
entertain the young lady when she gets to the stage of 
demanding fairy tales. Mr. Hanak is traffic manager for 
the Lyon Metallic Manufacturing Company, so he should 
be able to satisfy the young lady. 


Wedding Bells 
Gabe—Gabe. 


On Saturday, December 12, Miss Sylvia Gabe was mar- 
ried to David Gabe, buyer for the Jaclin Stationery Com- 
pany, 388 Broadway, New York City, New York. The 
wedding took place at the bride’s home, 71 East One Hun 
dred and Fourth street. They will reside at 964 East 
Fifteenth street, Brooklyn. 


Ashland Dealer Visits Cleveland. 

Guy Sears, a well-known typewriter dealer of Ashland, 
Ohio, recently spent a day among friends in Cleveland, 
where he attended to some matters of business and put the 
finishing touches on his Christmas shopping.—A. E. D 


Invincible Enlarges Chicago Stock. 


After January 1 the Invincible Metal Furniture Company 
of Manitowoc, Wisconsin, will double the size of their 
warehouse stock in Chicago. E. E. Blankemeyer, Chicago 
district sales representative, is now prepared to handle all 
orders from this district out of the local warehouse, thus 


speeding up deliveries. 


Demountable Agents Appointed in New Zealand. 

Several new dealers have been appointed in New Zealand 
by D. N. Adams, Ltd., general distributor of the Demount 
able typewriter in that country. They are: C. F. Spooner, 
Palmerston North; McLeod & Slate, Ltd., New Plymouth; 
W. DeRenzy, Aukland. 
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Filing Transfer it 
Cabinets 
This line of sectional Filing 
and Transfer Cabinets is de- 
signed to incorporate all that 
is best in an office cabinet for 
durable practical use and low 4 
price Rapid references, great 
filing capacity drawers that pull 
all the way out, follower that 
operates easily and from the 
| front of the drawer, sectionally 
No. 412 Filing Stool built so customer can build his 4 
files to suit his requirements, ; 
This ~~ Ye legged filing stool with —_ rut these cabinets must be seen and 
e ec casters is very convenient anc easy ‘ 1‘ 
a Ry and snakes @ mest prastionl end aurabic operated to be appreciated De 
et movies Ghia. steel Made in heights ” tailed information urnished on 
to 24.” request 
b 
No. 16 Typewriter : 
Stand 
A very strong and com -_ it 
pact stand that is used No. 92-L Filing Cabinet 
for holding a typewriter ott 
radio set, or small record 
files Furnished with 
crutch rubber tipped feet 
as shown, or with rub- 
ber tired casters Built ; 
of steel thru-out or may In conjunction with the Filing Units, other part 3 
be had with hard wood features may be obtained that will form an atractive Bit 
light oak finished top. and complete Office Desk. This desk would use four ; 
—~t 30 Se Bg A of the filing drawer units shown in cut No. 42-L, with 4 
enamel on steel parts. either a blank sanitary floor base or a small drawer : 
base—to make the body of the desk. The top is of 
linoleum with bound edges; the upper compartment 
arrangements being very flexible as to its arrange- 
ment of drawers and compartments, and has the en- 
closed locking cover Complete information showing { 
the various combination of parts with prices will be : 
sent on receipt of inquiry. - 
' 
: 4 


No. 4.0.B. 
Office Bus 





and 
Vault Truck I 
tical {| 
" m ul é ) 
Es tai | 
ped w |} 
sta ury a) 
ine. eoceesinn | 
cas tm i 
igh. tran on | 
ANGLE STEEL STOOL COMPANY 
Mfrs. of Office, Factory and Shop Steel Equipment 
PLAINWELL, MICHIGAN 
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‘“‘No Longer Need You Sell 
Filing Supplies in Little ‘Dribbles’”’ 


UR new package holds a complete corre- 
spondence filing outfit, which will get 
your customer to use a complete assort- 

ment of guides and folders. Your sales will be 
for one, two, four or more complete drawers. Full 
filing directions are inside each package. Simply 


show the package and make the sale. 


And we will give you free advertising which will 
bring new customers to you and make old cus- 


tomers “come back for more.” 


The sales-building package is fully described in 
our new descriptive price-list; itself a booklet 
chock-full of filing information you should have. 
Write for it. 


Ortor FILING SUPPLY CO. 


382 Jefferson Street Brooklyn, N. Y. 
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Better Protection 


E/ILIN. 





This happened in Seattle,Washington 





This safe protected the valuables of The 
Washington Sales Book Company, when 
burglars visited their offices 
MEILINK BUILT SAFES 
HAVE A RECORD OF BETTER 
PROTECTION IN ACTUAL 
FIRES AND THEIR CON- 
TENTS CAN BE INSURED 
AGAINST BURGLARY FOR 

20% LESS PREMIUM. 


Meilink Built Safes are Different, Greater 
Structural Strength—Light in Weight 


Write Us for Our Dealers’ 
Proposition 


The Meilink Steel Safe Co. 


TOLEDO, OHIO 
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Fixing the Salesman’s Task. 

(Continued from Page 28.) 
men to make collections on delinquent accounts. Our 
method of doing this is to make it a point to show the user 
at least one new use for his machine on each collection call 
The result is that collections are easier made and customers 
are better satisfied and many times will inform the sales- 
man of a live prospect. 

Ninth: We could inaugurate sales drives that would 
direct his efforts toward getting sales from seasonal lines 
of business. For example, automopile dealers in the spring 
and early summer. 

Tenth: We could require him to assemble sales port 
folios that would help him to visualize his sales talk. 

These are only a few illustrations to show how sales 
men’s tasks can be fixed. As before stated, there are some 
who contend that it is not practical to attempt to standard 
ize a salesman’s work because of the fact that his person- 
ality plays such a large part in his success. They contend 
that rigid rules of work and insistence on systematic pro 
cedure tend to stifle the salesman’s originality, enthusiasm 
and personality. 

My personal opinion is that as men interested in distribu- 
tion or selling we are too prone to look upon the salesman 
as a temperamental, impulsive type who must be allowed 
to work his own way or he will not work at all. This ide 
has been greatly exaggerated. The demand today is not f 
the abnormal nor the subnormal but for a good normal 
type salesman; not the high pressure type, but the good 
will building type, who is reliable, dependable, and last but 
not least, tractable. 

We will admit that there is a limit in the matter of fixing 
tasks and we would not under any circumstances want to 
go so far as to attempt to make a salesman into a machine 
or as systematic as an accountant. At the same time, there 
are so many very definite reasons why the fixing of a cer 
tain number of tasks is worth while. Some of these ad 
vantages are: 


or 


First: The salesman has a greater interest in his work 
when he operates according to a definite plan. Instead of 


scattering his efforts aimlessly with the result that he 
often becomes discouraged and cannot locate the source 
of his difficulty, he can concentrate on one task at a time 
and make sure that it is well done before going on to the 


next 

After all, selling is a complex job made up of several 
component tasks, and if these lesser tasks are well done, 
the sales production as a whole is bound to be successful 
Salesmen who do not work according to systematic plans 
often complain of getting into a rut and of losing interest 
without knowing where to look for the trouble 

Any of you who ever tried walking two or three miles 
in an aimless manner without having any definite destina 
tion in mind as an objective, knows that this is far more 
tedious than walking ten miles toward a definite point 
which one is interested in reaching. 

I have noticed in the city offices of large selling organiza- 
tions, that promptly at twelve o'clock the salesmen enter 
the office. Not five minutes to twelve nor five minutes 
after twelve, but usually promptly at twelve. You know 
what this means. Usually it means that they did not have 
enough work laid out to keep them busy or they were not 
sufficiently interested in their work to lose track of the 
time. 

Although their territories may be far removed from the 
office many of them appear promptly at twelve, whicl 
means that they quit work at 11:00 to 11:45 

Where specific tasks are assigned, greater interest can 
be stimulated by applying incentives to the various tasks 
For example, recognition can be given for the highest per 
centage of trials quota, for the best collection record, for 
quality of sales as well @s quantity. 

Second: The second advantage comes from being abk 
to check up on lax activities and being able to | 
salesman’s weak points with a view of helping him over 
come them. For example, we might discover that a‘sales 
man was not making good installations with the result 
that customers were dissatisfied. We could then set abou 
to bring his installations up to a higher standard 

Third: One of the biggest advantages and one whose 
possibilities are not yet fully realized is the opportunity for 
devising more economical methods of selling 

As an illustration of this point we have discovered that 
is more economical to have an installation clerk make the 
installation rather than the salesman, conserving the sales 


ocate tne 


if 
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Do two girls a3 
waste time (j\7 
and temper 


ona job that one 
can do easily, ¢ 


















SING both her hands, a girl can 

hardly open one of the ordinary 
large, powerful paper clips. And when 
she does get it open somebody else 
must put in the paper. This sort of 
thing over a period of a few weeks or 
months wastes a tremendous amount 


of time and energy. 


But she can easily open an Ester- 
brook clip (which has exactly the same 







— 


— 


€c a eel wo 
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= Gasy to 


holding power) with one hand! 

There are ball bearings in Ester- 
brook clips, cutting friction to a 
minimum. That’s why Esterbrooks 
open easier and hold harder than any 
other clip on the market. 


Send for a sample of these clips. 
The Esterbrook Steel Pen Mfg. Co., 


Camden, New Jersey. Canadian 
Agents: The Brown Bros., Ltd., 
Toronto. 


&stertriook 


BALL BEARING CLIPS 
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Appearance—Price—Quality 


Three Essentials to Volume Sales 


The elements of honest value and popular price are predom- 
inant in the Invincible No. 900 Four Drawer Letter File 
Just picture this steel file with its dignified design, handsome 
finish, neat fittings—it is just the kind of a filing cabinet that 
attracts buyers. Its popular price sells it readily. [he 


No. 900 Four Drawer File 





is as efficient and sturdy as it is beautiful. 
Here your customers will find every advan- 
tage of modern construction. A strong re- 
inforced steel frame that assures years of 
service; three fine clean-cut finishes to choose 
from; solid bronze, satin finished drawer pulls 
and label holders; smoothly riding drawers, 
etc. Such features and refinements are found 
only on more expensive files. 


There is a real profit story for you in the 
Invincible No. 900 Line. Dealers all over 
the country are finding it a real sales-winner. 
May we suggest that you send for complete 
information on the No. 900 Line? Write 
us today. 





Note: A recent development in the No. 900 Line 

is the new combination file which takes care of 

letters and cards right in one letter file This Furnished in choice of 

means more sales for you! Mahogany, Olive Green, 
or Oak finish, in cap or 


letter file sizes 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc, Wisconsin 
Chicago Office: 1521 So. Wabash Ave. 
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"Ss time tasks that require his greater skill and 
ing 
Where the sale of certain stvles of machines ivoives a 
reat deal otf demonstrating and instructing it 1s ofter 
nore economical to give this task to lemonstrato! 
Special he would be rendered a salesman in connection 
h any task that 1s be vond his skill, such as analyzing the 
ounting needs of a very large firm 
For exampl we have solicited trials by direct letter 
her than by do to door canvass One of the most 
tful sources working out more economical methods 
ling ist study the allotment of a salesman’s time t 
irious tasks 
rth e fourth advantage is better service to cus 
rs This needs no comment, as it is all important 
t \ ore effective traming course 1s possible when 
¢ sales exe ( 1s directing his attention hrst it one 
' d the t another He can recognize specifi difh 
ties encou ed it onnection with each task and then 
( ibout to struct training content to meet these diff 
es It would seem that this is the most practical 
ethod that uld be used in building a training course. 
Sixtl The sixth advantage is the possibility of co-ordi 
e sales effort with manufactures We manufacture 
us Classes machines and Ve must have full line 
esentatior 
Seventh WI the salesman knows what his various 
sks are he | s a better chance tor promotion reCauUse the 
who has well-balanced sales production is favored it 
( atter < motion. 
kighth As previously stated, a better selecti ‘ sales 
r s possible when the manager sizes up the applicant in 
s t the various duties to be pertormed 
night seem from the foregoing description that a Bur 
ghs salesman’s work is extremely complex Perhaps 
will be interested in a description of a typical day's 
vork, as this, I believe, will show that such is not the case 
lere is about the way he works 
He reports for work at 8:30, then writes orders to the 


pping department to get machines de 


ervice cle pa 


ng and 


rsement 


I 
' 
( 
! 


let 


rtment 


anily 
ters 


] 


Files his record ¢ 


plans his day’s work something 


yn of territory to b 


blotters and other 


livered, notifies the 
of needs of certair 
replenishes his supply of en 


customers requiring 
service: 
advertising material 


| 


l yrevious day 


ards on calls nade the H 
like this 


He knows that in this terri 


Selec 


e worked in. 


tory collections should be made, two machines should be 
demonstrated, return calls should be made on three pros 
pects having special system; he has two trials which 
should be turned into sales or else the machines should be 


He assembles recs rd 


neighborhe 


} 


spec ts 


\s a fin: 


ne in covering 


Next he 


‘ + 


rospect al 


Demonstr 


one oft 


asses tor 


He mak 


Dv of 
[ an ne 
selliy g 
veling 

detinite 
(set tl 
The eve 
irketing 
actice oO 
s and 


cards on Burroughs users in this 


od also take s cards on trials and othe mtereste d 

il step he routes his calls so as te avoid loss ot 
the territory 

travels to his territorv and arrives at the first 

yout 9:30 a. m 

ations require about twenty-five minutes each 

ds half an hour to an hour analyzing the needs 


his spec ial prospects. From 2:30 to 4:30 he can 
additional trials and leads. 
es a written report of each important call, using 


1 


S report 


asa tickle r file to folle w up prospects 


it overstating when I say that the greatest waste 

today is the vast number of salesmen who are 
out spending their firms’ time and monev wit! 
de i « the requirements of their job ther that 

e Business.” 

s ot the business world are today focused on the 
roblen It is high time for us to acquire the 
selecting salesmen according to their qualific: 
ability to fulfill the requirements of their job 
in hope to do this we must carefully analyze 

And then after intelligent struction and trait 


é 
( exe t 
In conclus 
Keeps 
e to be ( 
e time 
tne Sale 


hrough 


tarted right. properly coached, directed and in 
want to remind vou that the « nly thing 
‘ n th tr . 2 +] aii ' T é ; 
oO! i¢ TaCrk S Y acK appears n 
practical, and extremel necesun that 
the sales executive be devoted toward . 


by definitely assigning specific duties 


Task.” 
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Handsome Daily 
Reminder Calendar 


with Double the 
Memorandum Space 


” 





STANDARD 
BUSINESS 
LENDAR 


OVER TWENTY SQUARE INCHES 
OF MEMORANDUM SPACE 


Made in Two Finishes: 
Brown - - - - Retails for $1.50 


Gold Satin Finish ” ** $2.50 
Less 50°, Discount to Dealers 
Order from your Wholesaler. 


If he cannot supply you 
write direct to 


THE JERSEY CITY PRINTING CO. 
JERSEY CITY ~ NEW JERSEY 


Also Manufacturers of the 


FORGET-ME-NOT CALBNDAR 
FOR THE HOME 
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Two Most Exceptional 
Counter Sellers 


HESE two assortments have been made up after 
the most careful study of just what the average 
“sight” customer wants in the way of a memorandum 


book. 


Each display box contains an assortment of various 
sizes and shapes of sturdily made books, bound in im 
itation leather—dark red in one assortment, black in 
the other. They take up but little counter space and 
are most unusual 10c retail values. And there is a 
nice profit—made without effort—in each box. 


Send for Nos. 31954 and 31983 today. They will 


quickly prove their worth. 


BOORUM & PEASE COMPANY 


Post Office Box 272, City Hall Station 
NEW YORK 
NEW YORK STORE GENERAL OFFICES 


109-11 Leonard Street 84 Hudson Avenue 
Brooklyn 
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What 2,000 Executives Have 


to Insure Better 
Profits for 1926 


ee | 


PURDRREEE 


bakes exception, they first decided upon the 

necessity for better control — proper records — 
covering Expense, Production Cost, Sales, Purchases, 
Credits and Employment. Each decided that only 
Acme Visible Records would adequately effect such 
control. Their reasons for reaching this decision are 
available to you in book form. 


Experience has convinced them that record-keeping 
methods which are not automatic are as obsolete as 
the antiquated hand machinery of twenty-five years 
ago, therefore injurious to present day business. 

They will know immediately when a production 
cost begins to rise, instead of after the increase has cut 
into the profits. 

Again, they will know instantly of every advance in 
material or parts costs, and will make production 


Acme Representatives in Most Cities—Consult 


CME 


VISIBLE RECORDS EQUIPMENT 
ACME CARD SYSTEM COMPANY 


116 South Michigan Avenue - Chicago 
Offices in Most Principal Cities 






changes or price revisions before even slight profit 
losses occur. They will know inventories and require- 
ments to the day; and purchases will be made 
accordingly. 


Selling costs will be lowered because of increased 
sales to every established customer. New accounts will 
be added — helping and directing each representative, 
and keeping their respective institutions constantly 
before their customers. 


Individual accounts will be surveyed regularly and 
automatically in a manner which will minimize trade 
abuses and eliminate unprofitable ones. Credits and 
collections will be followed so as to reduce frozen 


assets and increase cash discounts. 


You are invited to investigate and avail yourself of 
an ACME CONTROL PLAN, coupled with the 
manifold benefits it will bring to your business in 
order that it may be adopted and become operative 
as of the New Year if you so elect. 


Our Service Staff, composed of Business Adminis- 
tration Executives, will gladly select and submit spe- 
cific departmental forms from the Acme Library in- 
volving more than 6,000 commercial records, and 
make definite suggestions applying to whatever rec- 
ords you might designate for your business. No 
charge or obligation on your part attends this service. 


ACME CARD SYSTEM COMPANY 
116 South Michigan Avenue, Chicago 


© Have representative call. 


Send catalogue. 


Done 


Phone Directories 


Send detailed recommendations by mail on han- 


OA 1-26 








dling________records. (Sample forms enclosed.) 
Firm. ——— 
Address ‘ a 
State oucntenll By. 
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TWo PATENTED 
“SPECIALTIES” 


That Have Become “Staples” 





SOLD BY NEARLY ALL DEALERS EVERY- 
WHERE BECAUSE OF — 


Good Profits — Sales Appeal 
Unlimited Market 


Continual Repeat Business 
NEO-LEUM 





CUT TO FIT AND LAID ON ANY SURFACE: 
DOUBLE FACED SUPER-FINISHED LINOLEUM. 
THE FINEST DESK TOP SURFACE OBTAINABLE. 





No. 1444406 


FILE FITTING TRAYS 


FOR FILING CARD INDEX SIZES IN ANY LETTER 
FILE DRAWER. 


TRAYS SUSPENDED FROM DRAWER SIDES—ALL 
INDEXES LEVEL—RECORDS REMOVABLE—PER. 
FECT FLEXIBILITY. 





Patented Noy 





Grand Rapids, Michigan 


Look Out for This Man. 


A subscriber to Office Appliances relates an 1 lent 
which may serve as a warning to other members of the 
industry to be on the lookout. 

[The company we refer to has its headquarters in | 
cago. Late in the afternoon of December 1 they received 
a long-distance telephone call from a man who stated that 
he was Avery Caslon, son of an official of H. W. Caslon & 
Company, London, England. The man said he was en route 
from Detroit to Winnipeg to see his mother, who had beet 
sent to Canada for her health, and his por ket ad 
picked on the train and his transportation and money tak 
and that the conductor had forced him to leave the i 
at Ann Arbor. He had the name of every official 
correspondent’s company, speaking of them in_ intimate 
terms, and was familiar with the company’s business 
actions with the London housse His entire story wa 
plausible. He seemed much agitated about his alleg: ss 
and requested the Chicago house to telegraph sufficient 
money to take him to Winnipeg. The name of a 
nent manufacturer in Ann Arbor was given to him 


Chicago house, who requested him to identify hims 


the Ann Arbor man, which being done, the Chicago 


would then furnish the transportation. The man, however 


did not call on the manufacturer in Ann Arbor, a1 
communicating with H. W. Caslon & Company of Lor 
don, the Chicago concern learned that Avery Casl s 


Fortunately, the Chicago hou 


collect telephone call 


unknown to them 


nothing except the cost of the 


Our correspondent believes that the same attempt may 
be made by this man to obtain money from other concerns 
or that the method may become more common. Houses it 

} aot @ 


© alert 


this industry should take warning and be on t 


verify the statements of would-be borrowers 


Monblatt Bookkeeping System Receives Additions. 
William Monblatt, 416 Wells street, Cl 


Simplex of was 


South 


whose system bookkeeping describe 


the December issue, states that he has recently made 
improvements in the system tending to the further sin 


cation of its operation, without detracting from its 


oughness. The system is designed particularly to meet the 


daily requirements of retail stores, combining ledger, cas 
book, day book and purchase book all in one, record 1 

tails of each account on a single page Che systen 

leaf, the binder carrying up to 500 pages, if require It 
is said to be easy to master and very thoroug! 


entation of essential detail 


Summer Inspects Cleveland Branch of A. W. M. Co. 


Henry Summer, sales manager of the American Writing 
Machine Company, recently spent a day in Clevela 
Manager McBurney of the company’s Cleveland bra 
specting the new quarters, with which he is much 4 
Che new store is in the Hotel Hollenden and the rear show 
windows face the hotel lounge When, just before | 
mas, the hotel management ing a buftalo in the g 
near the American Writing Machine Company's 
Mr. McBurney was not slow izing the op 
draw the attention of the crowds to his compar 
ucts by means of attractive displays % &. 2 


Central America Distribution of Demountable 


Distribution of the Demountable typewriter in El S 
vador and adjacent territory is now in the hands 
nando A. Sosa, San Salvador, Central America 
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Those catalogs look invitingly 
spruce and smart when they 
are mailed. 


How do they look when they arrive? 
Your customer can set all doubt at 
rest by sending them in Improved 
Columbian Clasp Envelopes. 


How soon your customer will order 
another booklet or catalog depends 
on the returns he gets from the 
one you’ve just printed for him. 
Good envelopes play an important 
part in getting those returns. 


O matter how well it was 
printed, or how carefully 
it was mailed, that catalog 


to sell and to use. Their un- 
usual strength, good construc- 
tion and freedom from manu- 





won't get business unless it 
arrives in good shape. 

Its safe arrival is the first step 
toward the next edition. If it gets 
there in poor shape, or if a number 
of copies don’t get there at all, re- 
turns are likely to be slim. Enthu- 
siasm will fade, and the chances for 
more advertising printing will be 
slim too. 

To help that catalog weather the 
storm of its rough journey through 
the mail, sell your customer Im- 
proved Columbian Clasp Envelopes. 

You know the quality of these 
envelopes. You know how strongly 
they are made; how tough the paper 


This is the sort of 
velope nou being us 


by up -to- the - minut 


business houses, stor 
$s an 


factor 


nd ma 





is; how firmly the clasp is anchored; 
how the flap is reinforced so the 
metal tongue won't tear it out. 


If YOU are handling 
the mailing job 


You won't have to throw out a big 
percentage because the flap punch 
doesn’t line up with the clasp. Im- 
proved Columbian Clasp Envelopes 
are inspected before they leave the 
factory. Your mailing job won't be 
constantly slowed up by imperfect 
envelopes. 

Your girls, who insert and close 
the Envelopes will like the Clasp 
because it has no sharp corners or 
keen edges to cut the fingers. This 
Clasp is of malleable steel. It doesn’t 
break off easily, when you bend it 
open and shut. 

Improved Columbian Clasp En- 
velopes are good, clean envelopes 
of Ag ecto yr ‘o 
-nvelope The number 


o re-order the same size 























facturing faults make them 

economical. 
From the 31 convenient sizes it is 
easy to fit practically any booklet or 
catalog, or small merchandise mail- 
ing, without the high cost and weeks 
of delay associated with “envelopes 
to order.” 


Your paper merchant can supply 
you —or write the United States 
Envelope Company, at Springfield, 
Mass. and you will be put into 
touch with a nearby distributor. 





Improved COLUMBIAN 
CLASP ENVELOPES 


are carefully inspected to maintain their 
high quality. They are made by the 
United States Envelope Company, the 
world’s largest manufacturers of en 


velopes. 
Eleven divisions cover the country, and 


assure good service to distributors. These 
divisions are 





Letation Diviston 
Worcester, Mass 
Logan, Swift & Brigham Envelope Co. 
Rockville, Conn. White, Corbin & Co. 


Hartford, Conn. 
Springfield, Muss. 
Waukegan, Ill. 
Springfield, Mass 


| 
| Plimpton Manufacturing Co. 
Worcester, Mass. 


Morgan Envelope Co. 
National Envelope Co. 

P. P. Kellogg & Co. 
Whitcomb Envelope Co. 

W. H. Hill Envelope Co. 
Central States Envelope Co. 
Pacific Coast Envelope Co. 
Monarch Envelope Co. 


Worcester, Mass 
Indianapolis, Ind. 
San Francisco, Cal. 
Philadelphia, Pa. 








COLUMBIAN €L8SPENVELOPES 
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TWo PATENTED 
“SPECIALTIES” 


That Have Become “Staples” 





SOLD BY NEARLY ALL DEALERS EVERY- 
WHERE BECAUSE OF— 


Good Profits — Sales Appeal 
Unlimited Market 


Continual Repeat Business 





NEO-LEUM 


CUT TO FIT AND LAID ON ANY SURFACE. 
DOUBLE FACED SUPER-FINISHED LINOLEUM. 
THE FINEST DESK TOP SURFACE OBTAINABLE. 


Spot. 
GUARANTEE 





Pat Feb 6 1923 
No 1444405 


FILE FITTING TRAYS 


FOR FILING CARD INDEX SIZES IN ANY LETTER 
FILE DRAWER. 

TRAYS SUSPENDED FROM DRAWER SIDES—ALL 
INDEXES LEVEL—RECORDS REMOVABLE—PER. 
FECT FLEXIBILITY. 





Patented Noy l4th, 1922 No. 1435351 





Grand Rapids, Michigan 
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Look Out for This Man. 


A subscriber to Office Appliances relates an 
which may serve aS a warning to other members 
industry to be on the lookout. 

The company we refer to has its headquarters in ¢ 
received 


cago. Late in the afternoon of December 1 they 


a long-distance telephone call from a man who stated that 
he was Avery Caslon, son of an official of H. W. Caslon & 
Company, London, England. The man said he was en route 
from Detroit to Winnipeg to see his mother, who had bee 
sent to Canada for her health, and his pocket had bee 
picked on the train and his transportation and money take 
and that the conductor had forced him to leave the 

at Ann Arbor He had the name of every official 
correspondent’s company, speaking of them in_ intimate 
terms, and was familiar with the company’s business trans 
actions with the London house. His entire story 
plausible. He seemed much agitated about his alleged 

and requested the Chicago house to telegraph suffi 
money to take him to Winnipeg. The name of a 

nent manufacturer in Ann Arbor was given to him 
Chicago house, who requested him to identify himsel 
the Ann Arbor man, which being done, the Chicago 
would then furnish the transportation. The man, howe, 
did not call on the manufacturer in Ann Arbor, and 
communicating with H. W. Caslon & Company of 
don, the Chicago concern learned that Avery Caslon is 


unknown to them. Fortunately, the Chicago house 


eT 


nothing except the cost of the collect telephone call 

Our correspondent believes that the same attempt may 
be made by this man to obtain money from other concerns 
or that the method may become more common. Houses it 
this industry should take warning and be on the alert t 
verify the statements of would-be borrowers 


Monblatt Bookkeeping System Receives Additions. 
William Monblatt, 416 South Wells street, Chicag: 


whose Simplex system of bookkeeping was described 


the December issue, states that he has recently made some 
improvements in the system tending to the further simp! 
cation of its operation, without detracting fron 
oughness. The system is designed particularly to meet 
daily requirements of retail stores, combining ledger, cas 
1, | 


book, day book and purchase book all in one, recording de 
tails of each account on a single page The system is | 
leaf, the binder carrying up to 500 pages, if requirs 


is said to be easy to master and very thoroug! 


entation of essential detail 


Summer Inspects Cleveland Branch of A. W. M. Co. 


Henry Summer, sales manager of the American Writing 


Machine Company, recently spent a day in Clevelar 


Manager McBurney of the company’s Cleveland bra: 
specting the new quarters, with which he is much pk 
Che new store ts in the Hotel Hollenden and the reat 
windows face the hotel loung: When, just before Chr 
mas, the hotel management hung a buftalo in the loung: 
near the American Writing Machine Company's 


Mr. McBurney was not slow in utilizing the opp: 


wre 


draw the attention of the crowds to his companv’s 


ucts by means of attractive displays A &. D 


Central America Distribution of Demountable 


Distribution of the Demountable typewriter in El S 


te | 


vador and adjacent territory is now in the hand 
America 


1 


nando A. Sosa, San Salvador, Central] 
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Those catalogs look invitingly 
spruce and smart when they 
are mailed. 


O matter how well it was 

printed, or how carefully 
it was mailed, that catalog 
won't get business unless it 
arrives in good shape. 


Its safe arrival is the first step 
toward the next edition. If it gets 
there in poor shape, or if a number 
of copies don’t get there at all, re- 
turns are likely to be slim. Enthu- 
siasm will fade, and the chances for 
more advertising printing will be 
slim too. 

To help that catalog weather the 
storm of its rough journey through 
the mail, sell your customer Im- 
proved Columbian Clasp Envelopes. 


You know the quality of these 
envelopes. You know how strongly 
they are made: how tough the paper 
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More Orders 


or 


Printing 


How soon your customer will order 
another booklet or catalog depends 
on the returns he gets from the 
one you’ve just printed for him. 
Good envelopes play an important 
part in getting those returns. 


is; how firmly the clasp is anchored; 
how the flap is reinforced so the 
metal tongue won't tear it out. 


If YOU are handling 
the mailing job 


You won't have to throw out a big 
percentage because the flap punch 
doesn’t line up with the clasp. Im- 
proved Columbian Clasp Envelopes 
are inspected before they leave the 
factory. Your mailing job won't be 
constantly slowed up by imperfect 
envelopes. 

Your girls, who insert and close 
the Envelopes will like the Clasp 
because it has no sharp corners or 
keen edges to cut the fingers. This 
Clasp is of malleable steel. It doesn’t 
break off easily, when you bend it 
open and shut. 

Improved Columbian Clasp En- 
velopes are good, clean envelopes 
er fiat Fike haniet 
‘lasp Envelopes. The 1 


y to re-order the same size 
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How do they look when they arrive? 
Your customer can set all doubt at 
rest by sending them in Improved 
Columbian Clasp Envelopes. 


to sell and to use. Their un- 
usual strength, good construc- 
tion and freedom from manu- 
facturing faults make them 
economical. 


From the 31 convenient sizes it is 
easy to fit practically any booklet or 
catalog, or small merchandise mail- 
ing, without the high cost and weeks 
of delay associated with “envelopes 
to order.” 


Your paper merchant can supply 
you —or write the United States 
Envelope Company, at Springfield, 
Mass. and you will be put into 
touch with a nearby distributor. 





Improved COLUMBIAN 
CLASP ENVELOPES 


are carefully inspected to maintain their 
high quality. They are made by the 
United States Envelope Company, the 
world's largest manufacturers of en- 


velopes. 


Eleven divisions cover the country, and 
sssure good service to distributors. These 
livisions are 


Lecation Division 
Worcester, Mass 

Logan, Swift & Brigham Envelope Co. 
| Rockville, Conn, White, Corbin & Co. 
Hartford, Conn Plimpton Manufacturing Co. 
| Springfield, Muss. Morgan Envelope Co, 
Waukegan, Iii. National Envelope Co. 
Springfield, Mass P. P. Kellogg & Co, 
Worcester, Mass. Whitcomb Envelope Co. 
Worcester, Mass. W.H. Hill Envelope Co. 
Indianapolis, Ind. Central States Envelope Co. 
San Francisco, Cal. Pacifie Coast Envelope Co. 





Philadelphia, Pa. Monarch Envelope Co. 
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Mile. Odette Piau, whose flying 


fingers won the European Speed 
Championship in Typing, for the third 
successive year. Her nearest com- 
petitor was nearly 700 strokes behind 


Mile. Piau and her L C Smith. 


For the third successive year Mile. Odette Piau has won 
the European Speed Championship for Typing—using an 


L C Smith ball bearing typewriter. 


Mile. Piau now re- 


tains the handsome Louis XIV silver trophy cup presented 


by the International Export Review. 


The contest, held 


during the Paris Business Show, was open to all typists, 


professional and amateur. 
record is as follows: 


Mile. Piau’s marvelous speed 


Number of strokes within 20 minutes 


Gross 
1925 11,300 
1924 10,943 
1923 10,201 


Mile. Piau’s partner in this 


Net 
11,900 
10,737 

9,901 


record was an 


L. C Smith, the only standard typewriter, ball bearing 
throughout. 


LC Smith 


LC Smith & Bros Typewriter Inc 


Established 1903 
Factory and Executive Offices 
Salesrooms and Service Stations Throughout the W orld 


Syracuse N Y 


January, 





1926 
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Adrain A. Taylor Publishes a Book. 
t, Omaha, Nebr 


equipment field, has writtet 


1218 Farnum stree 


old timer in the office 


neds and Keene ea th See FFICE APPLIANCE 
y Service a Keeping It Sold.” It is gleaned fro O 
Wop gionbelprnay tg yee MANUFACTURERS 
It a < r size, 4 by 7 h and 
S ne@eariy <2vVvVU iges ‘I i < tents are a ed it » — 
aaa Meek 8 dah cae Mile al aan me Who Wish to Develop More 
Say to Sell } Secuica!"- Bust Ti. trade da “Uliet to Business in Great Britain 
1H } ) eep ( r o¢ ce ( ld 7 h T ) ~ 4 
Do =er K p ¥ bie we The British Isles constitute the best 
See as seve ipters The work s well handled, foreign market for American manufac- 

5 id fers some s 1 and useful na turers of office machines, office furniture 
and office supplies. This market, how- 
ever, is not the same as the American 
market nor is it the same as other for- 
eign markets. The manufacturer who 


C. D. Walker Promoted. 





( D. Walk has served with fine results as n 
ige f the Grand Rapids office of the Royal Typew 
( ¢ il fo s | years has been made manager 
Cc. D. WALKER 
Dallas branch off Mr. Walker was formerly conne 
wi e Detroit force of the Re il and has giv 
ne account of self wherever he has worked 


Cincinnati House Changes Name and Aims. 


Phe 
nati, Ohio, has suc 


548-50 Main stree 
Macey 
had conducted 
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stems Company 
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r 
nd AMERICAN 


would realize his opportunities should be 
' equipped with necessary information which 
can be secured only from those who are 
in constant touch with the situation. 
foundation of years of expe- 
rience as a business analyst I am able to 
be of valuable service to American man- 
ufacturers ready to enter the British mar- 
ket or enlarge their British business op- 
erations. I am in touch with the office 
equipment industry at all times. This 
enables me to perform efficient research 
work and give timely advice. 

I can lay out workable sales plans and 
policies including direct mail solicitation. 


ter 


For f 


: W. T. SHORE 


18 Templars Avenue, Golders Green 
London, N. W. 11, England 


mation write or call upon 
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Business Men all over the 
WORLD know and use 
carbon papers and type- 
writer ribbons bearing 
this label. They use them 
because they know that 
during the past 30 years 
they have consistently 
been of excellent quality. 





of “MULTUM 
IN 


PARVO” 
**Much in Little’’ 


; “Cobweb” and ‘‘Satin 
( Finish” Carbon Papers 
“Satin Finish’’ and “Gold 
Seal’’ Ribbons. 


A. P. LITTLE, Inc. 


ROCHESTER, N. Y. 


London Representative, Wm. Hoare & Company 
St. Michaels’ House. Basinghall Street 
London, E, C. 2, England 
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HUNTS PENS 


ROUND POINTED PENS 
SILVERINE PENS 
SPEEDBALL PENS 
SPRING PENCIL CLIPS 
BULL DOG CLIPS 
DUAL-USE CARD CLIPS 
PEN HOLDERS 











Hotchkiss 
No. I 





PIONEERS SINCE ’94—AND 
STILL THE LEADERS! 


Bf a LP cou of practise—inventing, 
developing, perfecting — have given 
Hotchkiss Automatic PaperFasteners 
and Staples undisputed leadership. 
The standard paper fastening 
machine of "95 is the standard of °25 
~Hotchkiss. 

Your customers know this—and sales of 
Hotchkiss machines are therefore doubly 
easy and profitable. Only Hotchkiss has 
all the latest improvements—only Hotch- 
kiss cannot clog—only Hotchkiss gives 











Perfect stapling 
is impossible with- 
out the improved 

Hotchkiss staple guide 
or “ladder’’(C above). 








































Hotchkiss Machines 







lifelong satisfaction. Sell Hotchkiss are equipped 
ways! with this 
THE HOTCHKISS SALES CO. device. 


NORWALK CONN. 


HOTCHKISS 


PAPER. FASTENING MACHINES ond STAPLES 
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W. K. Jenne Lodge I 


worthy of the great manutact 


ing the site of the tormer: 


buildings are 
lishment which they serve 


The 


ment 


new building which serves as the shipp 


is impressively long and spacious in area 


railroad siding running its entire length The 


ing is the last word in cafeterias. For up-to-dat 

all of its equipment it is not passed by any sin il 
lishment in our great cities \ cafeteria of this 

long been needed by Remington factory workers 

the nootl hour, and this one, whi h is equipp d to set f ) 
people every thirty minutes, will more tl 


requirement 


A California Ink House. 


We have betore us catalogue No. 25 of the Ink |! 
Manufacturing Company, wholesale and retail manuta 
turers, dealers and exporters of ink ribbons, carbon papers 
paste and mucilage. Their factory and main office is at 
San Francisco, Calif. The general manager is W. I 


The company’s business now extends Eastward 


the Mississippi river and three men are kept c: 
the road. The company’s paste and mucilage 
“Quikstiker” and its inks as “Flo-Eze.” 

[The catalogue in hand contains thirty-two it 


brief index and a fuli description of all the goods 
i 


pany produces, including its lines of Peacock s 
pape! and other brands, Peacock silk typewriter 
Irco ribbons, etc. The company also manufactures 
line, an ink remover and desk cleaner. One 
tures of its line not usually found in lines of a1 

is stamp ink for cans. This is used with a ru 
and gives a clear cut impression on tin. It will 


temperature of steam or water is used by the 


of Pacific Coast packers 


Mr. 


attended the meeting of tl 


ites recently visited Chicago on business 


here e Chicago Typewriter 


ers’ Association at the plant of the Shipman-Ward M 


facturing Company 


Royal Station WJZ Broadcasts “The Messiah.” 


On Christmas Eve at 9:00 o'clock Handel's oratori 
Messiah,” was broadcasted from the Royal Type 
Company's super-power statioi, WJZ, New Yorl 
Royal Typewriter Symphony Orchestra, Bernard Le 
conductor. Supporting the orchestra was at 
chorus of sixteen voices, including four widely 
soloists 

Chis was a real treat for all radio fans who wet 
“tune in” at the time 

“Alpha” Marking Ink. 
Binney & Smith, 41 East Forty-second §stre: 


York, N. Y., produce “Alpha” ink, formulated 


ind marking purposes. It is manufactured in blacl 
red, blue, green and yellow; packaged in pints 
ind gallons Che cans bear an attractive label, 
stationers can imprint their signatures with a rubber 
This company also manufactures rubber stamp 


] 


pat ked in pints, quarts and gal oO 


Amritsar 


T 


Indian Demountable Distribution from 


Dr. Mani Ram Sons & Company, Amritsar 
been appointed distributor of the Demountabl 
in India and several surrounding countries 
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— feund where PRR rete succeeds 


Mountain Climbing 
In Business 


Business is an adventure—more like moun- 
tain climbing than anything else. Were 
all striving to reach that peak. Each year 
permits us to notch a new altitude record— 
sometimes more, sometimes less,—depend- 
ing on the worth of our goods and our 
methods of selling. 


It has been the good fortune of the manu- 
facturers of Steelcase Business Equipment 
to climb high during this past year. A 
strict adherence to our established dealer 
selling policy, a perfect understanding of 
their problems together with cooperation 
in every possible way is a simple analysis 
of this success. 


| ‘he ' The new year marks no change in policies, 
STEELCASE no change in the quality and character of 
Line Steelcase products. Factory expansions, 
itn Cabinets however, are permitting important addi- 
ae tions to the line within the next few months 
ones which will interest every Steelcase Dealer. 
-_~ Watch for important announcements. 
Safes 
“B Label Model 
Commercial Model 


Desks Metal Office Furniture Co. 
perpen i: Grand Rapids, Michigan 


Victor Basket 
Rubber Cushion Cor- 


ner 
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SHORT DRIVE ~ GREAT POWER ~ REAL GAUGE 





ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 








Start the New 
Year with an 


Acco Punch! 


Sounds like a resolution. It 
is—and a better one than 
many others you could 
make. 


Acco Punches—we now have 
a complete line of all stand- 
ard gauges—are built with 
a conscience. They'll ren- 
der many times the volume 
of real satisfactory service— 
and when we say satisfac- 
tory, that’s exactly what we 
mean. 


Important 


If you haven’t been intro- 
duced to the new Acco No. 50 
Adjustable Gauge Punch, 
look it over immediately. 
{t’s well worth inspection. 


Now— it’s a simple matter 
to punch one or two or three 
holes, any gauge you desire, 
or any position on the sheet. 
The Acco Punch is plainly 
marked for your conven- 
ience —- rulers unnecessary. 
It’s a matter of just an 
instant to get the gauge de- 
sired. 


Write us for complete infor- 
mation or have your dealer 
show you. 


American Clip Co. 
Long Island City, N. Y. 








Start The Year 
Right 


TART the New Year by con 

centrating on the Ravenswood 

and Rosco desk pads—two 
year ‘round specialties which pay 
pleasing profits. 


Both styles are equipped with 
glass top, forming a smooth, hard 
surface for writing and one which 
is clean, neat and attractive. Memos, 
charts, maps, tabulations, ete., can 
be slipped under the glass and are 
in sight always, for ready reference. 
The two styles enable you to sup 
ply almost any preference. Addi 
tional particulars on request. 


The finger hole is not just an 
identification—it is an exclusive 
feature, 


RAVENSWOOD 
OFFICE SPECIALTIES Co. 


ORIGINATORS OF GLASS DESK PADS 
1800 Newport Avenue 
CHICAGO 
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Gas Engine Helps Sell Typewriters. 

Using gasoline engines to sell typewriters is a new sell- 
ing stunt being performed by the Kansas City branch of 
the Royal Typewriter Company whose current holiday win- 
dow display has been attracting a lot of attention in the 
“Heart of America.” 

The window display is one of the most novel, interesting 
and “crowd-stopping” ones seen locally and consists of a 
WITTE Throttling Governor Engine, manufactured lo- 
cally, a Royal Typewriter, and an exhibit of matter de- 
signed to show the world-wide export business done by the 
WITTE Engine works, whose various offices, factory 
branches, etc. are equipped with the Royal brand of writing 
machines. 

The center of the display is a large card to which are 
affixed the envelopes, all from foreign lands, that com- 
prise a typical day’s mail at the WITTE plant, and piled 





ROYAL TYPEWRITER WINDOW R ECOMES BOOSTER FOR 
VARIOUS KANSAS CITY PRODUCTS 


at its foot is the large remainder for which there was no 
room on the board. Stamps and cancellation marks of 
every land on the globe attracted many passersby and 
every stamp collector in the city was busily engaged in 
making efforts to secure them for their collection after the 
exhibit was over. 

Other displays consisted of WITTE catalogs, folders, 
literature of all kinds, dealers’ signs, etc. in English, Span- 
ish, French, German, Portuguese and Japanese, while sur 
rounding these were photographs showing the WITTE 
Engine at work under all sorts of conditions and in many 
lands, from running a bakery in Kingston, Jamaica, to a 
rice huller in Japan, and innumerable others. 
Kansas Citians expressed great interest in the display 
and particular interest in the hitherto little known extent 
of its own city’s world-wide distribution of locally manu- 
factured goods 

As a combined city booster as well as attracting atten 
tion to its own product by thus coupling its wares with 
local customers, the Royal Company feels it has inaugu 
a series of window displays that are of real interest 
and of educational value to the publi 


Underwood Awards in Sales Contest. 


[he sales offices of the Underwood Typewriter Com 
pany ended a twelve-month sales contest November 30, 
1925. The branches were classified in seven groups, ac 
cording to sales possibilities. Attractive cash prizes were 
hung up, and members of the sales organization in seven 
cities of the United States enjoyed substantial additions to 
their Christmas savings funds. Winning offices in the 
seven groups in order are: Chicago, Boston, Cincinnati, 
Jacksonville, Albany, Davenport, Providence. 


APPLIANCES 


161 








EVERY EXECUTIVE 
IS A PROSPECT 









TRADE MARE 


List Prices: 
Letter Size $7.50 
Legal Size $10.00 
This new IDEAL Stee! file is a well bullt, neatly finished 


file especially adapted for private or personal corre- 
spondence, specially priced. 


It can be locked up secure against “‘snoopers’” and when 
opened, all the contents are easily gotten at. The sliding 
front allows ample room for filing and finding. 


STATIONERS—Feature two IDEAL Steel files in your 


window—one closed, the other open; they will earn a 
place as regular stock items. Write us for full details. 


ART STEEL COMPANY 


401 East 23d Street 


New York, N. Y. 











—a stronger desk 
—a better finish 


They mean increased 
sales—better satisfied 
customers. 


Ask us to tell you all about it. 


ENGLEWOOD DESK COMPANY 
58th and Lowe Avenue 
Chicago 
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Our pleasant relations with the 
commercial stationery trade 
during 1925 form an important 
part of our year’s progress and 
we take this opportunity to 
express Our appreciation. 


May you have a most pros- 
perous and happy new year. 


Te PM. loose Loaf Lime 


THE WORKMAN MANUFACTURING CO. 
1200 West Monroe Street, CHICAGO, U.S. A. 


Carter’s Incas in a Series of Broadcasts. 


Ink Company of Boston, Mass., commenced the present 
tion of the Carter’s Incas from Station WEEI, Ediso1 


ing of several forms of entertainment including 
music by a military band: singing by a club of male \ es 
classical and operatic selections by a symphony orchestra 


and a woodwind ensemble with soloists 


The second broadcast occurred on Friday evening Dece 
ber 18 at 9:30 o'clock, Eastern standard time It is planned 
to hold these broadcastings every Friday evening t the 


same hour 


The Carter's Ink Company, besides furnishing « 
| 


ments for dealers and their friends, is co-operating with the 
dealer, making this publicity helpful to him Chis 

by supplying special circulars, applause cards and window 
announcement cards 


Two New A. W. Faber Pencil Assortments. 
A. W. Faber, Inc., Newark, N. J., announce the “C 


bus” pencil display stands, with assortments. These stands 
are designated numerically as Nos. 7431 and 5553. The first 


contains one-half gross assorted “Columbus” commercia 














No. At60 F 
Size 34 x 60 






Priced for Quick Turnover 


\ quartered oak, mahogany or walnut desk 
at a price that will enable you to meet com 
petition successfully. The Winnebago No. A460 
F will help you build a volume desk business 
Its price insures rapid sale. 

All exteriors of the No. A460 F are of selected 
quartered white oak, genuine mahogany or 
walnut, beautifully figured. The five-ply, built- 
up top is 1-39” thick The drawers are made 
of seasoned hardwood, dovetailed front and 
back. The right-hand pedestal has a double 
drawer at the bottom. These desks have a dull 
rubbed top, the balance being in a wax finish, 
dull to match. 

Write us now! Further information will be 
of value to you 


WINNEBAGO FURNITURE MFG. CO. 


Fond du Lac, Wisconsin 














COLUMBUS" PENCIL ASSORTMENT NO. 74 


pen ils, assorted degrees These are said to t \ W 
Faber’s most popular five cent pencil Assortment N« 
5553 contains one gross of “Columbus” colored cra 
cils—red, blue, green, yellow and brown 

Further particulars may be had from A. W. Fabe ( 


41-47 Dickerson street, Newark, N. J 


“Y and E” Dance at Chicago Branch. 


The Chicago organization of the Yawman and E: 
Manufacturing Company held a dance on the 
of the company’s building December 2 About ninet 
the employees, family members and friends enjoyed a pl 
ant evening on the dance floor and in fraternizing 
fellow workers. Carl Gazley, assistant general sales 


ager, was one of the honor guests 


Mr. Rand Discusses Ten Points of Success. 
Forbes Magazine of New York, N. Y., is present 4 
series of articles by James H. Rand, IJr., president t 
Rand-Kardex Bureau, entitled “A Multimillionaire 
coveries About Success.” He says that the sciences 
ness control has progressed to the point wher: 
cess or failure can be predetermined 


In these articles he replies to ten pertinent quest 


how aman can control his own destiny 








On Monday evening, December 7 at 8 p. m. The Carter's 


Light, Boston. The Incas are an aggregation of talent 
formed by The Carter's Ink Company for the entertainment 
of radio listeners. They give half hour programs consist 
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fA DEVELOPMENT OF FIFTY YEARS IN DESIGN AND QUALITY] 


Se mean 


vic E 
PRESIDENT 

and 
GENERAL 
MANAGER 
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T IS the owners of business and the higher executives 
who, in the final analysis, bear the brunt of troubles 


If the 


ONROE 


that follow figure inaccuracies. 





HicH SPEED ADDING-CALCULATOR 


only protected your business against figure 
losses, its need would be amply justified. 
But it does this and more. It handles 
every phase of figure-work demanded by 
any business office or store, with SPEED 
and ECONOMY that are comparable only 
with its unfailing ACCURACY. 


The Monroe—a development of fifty 
years- is truly unique in its field for quality 
of materials and precision construction. 


The result is a performance which has 
made its choice inevitable by thousands of 
firms, of every type and scope of business, 
all over the world. 


Whether you are responsible for a nation- 
wide organization or a local office, it will pay 
you to investigate the Monroe. You can do 
it now without expense. Your name and 
address on a postcard to us puts a MONROE 
in your hands for FREE TRIAL. 





MONROE CALCULATING MACHINE COMPANY, INC. 
General Offices: Orange, New Jersey 
MONROE CALCULATING MACHINE CO. LIMITED, BUSH HOUSE, ALDWYCH, LONDON, W. C. 2 


Monroe Machines and Service are Available in all Principal Cities of 
the U. S., Canada, Great Britain, Europe and throughout the World 
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NATIONAL BUSINESS SHOW 


‘The Doorway To Better 
Business Methods”’ 


Americas Efficiency Exposition 


‘“The National Business Show is like a Hall of Fame, in 
which only the best devices in each class are shown, those 
that have won first place among the thousands of such 
conveniences that strive for recognition and acceptance.” 


For 1926 





SAN FRANCISCO 


at the 


Civic Auditorium 
March 8th to 13th inclusive 


NEW YORK 


at the 


New Madison Square Garden 
October 18th to 23rd inclusive 


CLEVELAND 


at the 


Public Auditorium 
November 15th to 20th inclusive 


Keep in touch with progress and the progressive. <A trip 
through the National Business Show is a liberal education in 
the important subject of business efficiency and economy. 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretary 
CHICAGO 50 Church St. SAN FRANCISCO 
417 S. Dearborn St. 795 Monadnock Building 
C. H. Hunter, Manager NEW YORK Waldo T. Tupper, Mgr. 


——— eee 
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Office Furniture Business 


O dealer can be greater than 
the products he sells. Their 
quality is his quality. Their 

reputation is his reputation. And 
always, finally, his profit is exactly 
measured by their value. 


That is why we say Lincoln Desks 
are the most dependable profit fac- 
tors in the office furniture business. 
This is a fact, based and built on 
facts. We ask every thoughtful 
dealer to give them just consider- 
ation. 


From the birth of this business, it 
has been the deliberate, straight- 
forward intent to build desks that 
would, in each worthy price class, 
outstandingly over-value any com- 
parable furniture. 


We believe we have the right to say 
that we have succeeded. We 
believe that the opinion of 
Americas largest group of 
important dealers is evidence 





that we have succeeded. We be- 
lieve that a business that has 
multiplied twenty times in eighteen 
years is proof that we have suc- 
ceeded. 


Eighteen years—and in that time not 
a single representative dealer has left 
the Lincoln fold! Eighteen years— 
and throughout there has been a 
steady, swiftly growing increase in 
Lincoln dealer ranks! America's best 
dealers—men who have realized the 
spirit and progressiveness of Lincoln 
methods, who have carefully com- 
pared values and who know! 


Right now—the start of the New 
Year—is the right time to decide 
whether you want the advantages of 
the Lincoln Line. Such a decision is 
important enough—it carries enough 
profit possibilities for you— 
to warrant securing full de- 
tails. We urge you to write 
to us immediately. 
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COMMERCIAL FURNITURE COMPANY 


2739 West Chicago Ave., Chicago 


From the Best That’s Made to the Cheapest That’s Good 


LINCOLN DESKS 


set A> ire oe 
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| The Original 
AUTO-DESK TRAYS 


The Only Sectional Sliding Desk Tray Sets 





Patented SEC TIOINAT racks permit the building of 
additional sliding tra sections as requirements grow 


Sell One 
With 
Every 
Desk 





rrays re oversize oO iminate the usual DIGGING for or 
mutilation « papers or correspondence folders Made only 
in the finest of quartered white oak, genuine mahogany and 
walnut with beautifully 


enameled electro-welded ste. 
racks and runners. They wi 


add to the appearance of the UTOM: Tic 


finest surroundings operate 
—- IN 


easily and stand the roug 
FILES 


usage of a life time 
Only Files that Expand and Compress 


The Automatic File & 
Index Co. 
Home Offices, West llth St. Send for Catalogs 
Green Bay, Wisconsin 23A Desks, 24A Wood-Steel 
Central Factory Display Files, 25A Systems, 26A 
40 So. Wells St. Chicago Steel Files. 
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PASSED AWAY 








Louisville, and traveling and 


of the largest printing concer! 


vears the company was the oft 


various other commercial inter 


Board of Trade 


two sons, George G., jr. 





Funeral services were conduc 





dral, by the Rt. Rev. Charles 








No. 95745 





We exhibit our line Am- 
erican Furniture Mart, 
Space 408, 666 Lake 
Shore Drive, Chicago, Ill. 






OU'LL find seventy years’ experience re- 
flected in a Conrades Chair. An attractive 
catalogue on request. 


Manufacturers of School Seating 


Conrades Manufacturing Co. 
1942 No. Second Street ST. LOUIS 


ard LL. McCready and Canon 
was in Cave Hill Cemetery I 
Dr. T. L. Butler, H. O. Gray, 
Robinson, Caldwell Norton a1 


honorary pall bearers included 


Louisville \. Lee Robinson, P. 


identihed with George H. Hull & 


Surviving are Mrs. Edna Brow 


business was established in 1885, a 


Y 


s ¢ 


manager tor a Cincinnati concert 


Company was incorporated in 189] 


r lal 


tion to the printing and stationery 


+ 


\ 


ager of the George G. Fetter Company; two grand 


E 


ed 


George Griffith Fetter, Sr. 


\ sudden heart attack carrie 


awav George (: 


Sr., president of the George G. Fetter Company, | 
Ky. Within an hour of the seizure he passed away at his 
home, 410 West Main street He left his ofhcee 
after noon and complained an indispositior 
at his home 

Mr. Fetter was born at Louisville February 18, 1& rit 
was a graduate of the Male High School T} 


fter Mr. Fetter 


Company, pig 


ving as Chicag I cl 
The George G 
and expanded t é 
the state 
State printer 
business, Mr. Fett 


He Was a 


Christ Church Cathedral, Sons of the American Rey 


Pendennis Club, Louisville Country Club and | Ile 


ning letter, the A 


and John Fetter, wh« ire re 


spectively vice president and stationery department 


Misses Amanda and Eleanor Fetter 


ted 


in Christ Church Cat 
Woodcock, De il 


Frank Hardy Inter: 


he 


active pallbearers were 


Henry Ormsby, Alex | 


d 
n 


( & Mengel, Clarence Mengel, 


Cochran, P. S. Pogue, Harry Smyser, T. J. M 


Ernest deFuniak é 
lany prominent 

Gray, George Da 

Earl Gwin, J. H 


gow Smith, Richard Wood, Stuart Dunean, | 


ce ck, Cheodore Ahrens, Samuel 
man, A. B. Pinney, James B. Brown, J. W. | 
Bush, W. B. Jenkins. Alvan Tet 


R. Downing, Jefferson D. Stew 


Jacob Flexner, R. Alexander Robi 


\ 


ry 


irt 


lard, R. C. Ballard Thurston and 


V. Coons, Alfred Sellig 


Putnam’s New Economic Atlas. 


G. P. Putnam's Sons, New York, N. \ have pu . ! 
an economic atlas of the world, which was com; 
England This book endeavors to give a svstemat 
vev of the world’s trade, e nic resources a 
munications through colored maps and charts Phe 
includes upward of seventy maps, showing é 
continents the distribution of duction ’ 5 
tries, also indicating by colored maps _ the str 
special lines of commercial developme: O 
wive the distribution ot availabk sO es ite 
population, with political divisions, and the d 
consular representation of the United States 
Br ta 

Uhre preparati of this k yas cle k 
Association of British Chambers (Comme i 
most elaborate effort thus far ertake t 


portray the commercial devel 
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A Demand ts being Created by 
Advertising in these Magazines 


f wih (Nation’sBusiness ) 
( Office Manager ) 
System 











FiberstoK 
Ci) 


in your store 








Business 





ae Be 8 
a - 


He 


Clearing House 











Consistent advertising in these leading national Kiwanis 1 
business men’s publications is broadcasting the : ft 
FIBERSTOK story every month to millions of Rotarian [t 
potential FIBERSTOK customers. These well Forbes 


Ne ee ee” ere” eee renee 





placed advertisements tell your customers about 
the merits of FIBERSTOK products and that 
they are sold only through retail dealers. One 
FIBERSTOK sale means another and so on until 
you soon have a new and profitable line in your 
business. 


i 
{ 
| 
\ 
8; 
aa 
b 
| 
th 
: 
t 


a 


Are you tying up with this national advertising by 
displaying the attractive new FIBERSTORK inside 
sign and window display cards? The combined cir- 
culations of the magazines used by FIBERSTOK 
reach an imposing number but in addition, there is 
an imimense “sidewalk circulation” passing your store 
every day. By displaying the FIBERSTOK window 
cards in your window you can reach this multitude 
and turn them into your store as profitable customers. 


Wee will gladly send you the FIBERSTOK 


window card upon request 


National Fiberstok Envelope Company 


MANUFACTURERS OF ENVELOPES AND FILING DEVICES 
429 MOYER ST., PHILADELPHIA, PA. 


























168 OFFICE APPLIANCES January, 1926 





Z-Z2-Z2-Z-L2-Z2-Z2-2X! 


Lowest Priced 
and Largest Selling 
l4'' Ring Book 


Genuine Trussell Z and ZX Memo Books contain metals 
that have been on the market longer than any other quarter- 
inch ring books and which outsell all others—because of quan- 
tity production and improved patented processes. 


One-piece imitation leather covers, black, single ply. Resale 
prices from 15 cents for light-weight levant grain 2'4x4¥4, to 
35 cents for heavy-weight morocco grain 6x3™%, and between 
are all popular sizes and styles. 


Z-Z-Z-Z-Z-ZX! They sell like lightning! 








Simply bend covers 
back, to open. Pinch 
ring, to close. 


piss Wy Ui UY a ge ee 
rings also are of brass. Both absolutely 
rust-proof. 
MEMO BOOKS TRUSSELL MANUFACTURING COMPANY 
3 Trussell Park Poughkeepsie, New York 

















BEAUTY || U.KUT-EM INDEX TABS 


At Prices That Sell 


, The Original “‘Pyralin’’ Index Tab 
> 
Cy (mronlite al Made in 6-inch Strips 


Desk Lamps 





Immediately after the first of the New Year, 


Appeal to business men because ee ; mn . 
quantities of Index Tabs will be used in re- 


their beauty of design and finish 
gives a distinctive touch to the arranging files and establishing new index 
well appointed office. hvaap bent ing systems. Is your stock of U-KUT-EM 
Gatne Guay aneeneuasenanty pees INDEX TABS in shape to meet this ever 
any office can afford them. ? 
: increasing demand ? 
Scientifically designed 
to prevent glare and eye 
strain. Removable shade 
—patented—for easy 
cleaning. 


A fast selling, 
big profit line— 


Write for Catalog - 
anil Polees Universal Index Tab Co. 


New dealers, write for prices and 
information. 


The U-KUT-EM INDEX TAB is fully 


protected by patents. 


. 445 Central Bldg. Seattle, Wash. 
Faries Mfg. Co. 
Dept. 231 REPRESENTED BY 
ARTHUR E. PETERSON, 937 Drexel Bidg., Philadelphia 
Decatur, Iil., U. S. A. ARCHIBALD RYAN, 337 E. Adams St., Jacksonville, Fla. 
A complete line of cuspidors ALDERSON DISTRIB. CO.537 So. Dearborn St., Chicago 
for offices, hotels and clubs is ED. GOLD, Hotel Bellevue, San Francisco 


also described in our catalog 
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First Choice with Business Men— , i 


Royal Sales Conference in Rotterdam. 
Recently T. T. Malleson, foreign sales director of the 
Royal Typewriter Company, visited Rotterdam, where Jan 
de Flines, one of the directors of Blikman & Sartorius, 
Royal dealers for the Netherlands, arranged a meeting of 
the various sales representatives connected with the Rot- 
terdam branch office. A number of useful sales ideas were 








GROUP SHOWING SALES ORGANIZATION AND 
EXECUTIVES OF ROTTERDAM BRANCH OF BLIK 
MAN & SARTORIUS.—The gentlemen shown seated are 
as follows: Messrs. v. d Witte; Everaars, Rotterdam 
manager: Jan de Flines, director of the company; Smit 
of Smit & Wyers. Those standing from left to right are 
Van Zweden, Devries, Vanderveers, Van Leur, Spayer 
Jr., Geerema, Kemschot, Elerie, T. T. Malleson, Speyers 
DeRoss and Janssens 

developed during the meeting which will tend to the further 
expansion of business throughout the Netherlands. It is 
stated that the plans formulated by Mr. deFlines and his 
branch managers have resulted in a noticeable increase of 
sales during recent months as compared with the corre- 
sponding period last year. 


Robert H. English Opens Paris Offices. 

The Reliable Typewriter and Adding Machine Corpora- 
tion of Chicago, which recently appointed Robert H. Eng- 
lish as their representative in England, France, Spain, Italy, 
Germany, Austria and Czechoslovakia, state in a recent 





ROBERT H. ENGLISH 


letter to Office Appliances that Mr. English has removed 
his offices from 43 Avenue de Saxe, Paris, to a more cen 
tral location at 9 Avenue de l’'Opera 

The Reliable Corporation has taken the exclusive dis- 
tribution of the machines of the Add-Index Corporation, 


covering the countries mentioned, Switzerland and Finland. 








Why Simplex Books Are 


Simple but complete records—that’s what every busi- 
ness man wants And that is why Zion Simplex Books 
have become so widely used. Simplex Books make 
record keeping easy, still they give a perfect account 
of every transaction There is a Simplex Book for 
every purpose, over 40 standard forms, all in big de- 
mand Write today for complete facts about Simplex 
Books and the complete line of Zion Office Supplies. 


Start the year right with these fast-selling Zion 
Books—Genera! Receipt Books, Credit Receipt Books, 
Rent Receipt Books, Banker’s Receipt Books, Order 
Books, Pocket Order Books, Receiving Books, Scale 
jooks, Estimate Books, Photo Order Books, Goods 
Returned Books, Remittance Books, 


7 | ON INSTITUTIONS 
LN & INDUSTRIES 
Office Supply Dept. Zion, Illinois 
(Wilbur Glenn Voliva) 


aga 














A Splendid Opportunity 
for Typewriter Dealers in 


KRANTZ Shock Absorbers 


Noise and jar—nerve racking to the stenographer and 
deadly to the life of a typewriter can be abated instantly. 
The KRANTZ Typewriter Shock Absorber reduces operating 
noise, conserves the operator, promotes the life of machine 
and cuts down repair bills. 


The desirability of KRANTZ Absorbers is attested by the 
large number now in daily use among firms, both large and 
small. A demonstration usually means a sale. You can 
make good profit with them; write for our liberal proposition. 


Edward Krantz Products Co. 


3847 Lincoln Ave. Chicago, Ill, U. S. A. 
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EQUIP YOUR PHONES 
WITH AUDIOPHONES 


RELIEVES HOLDING RECEIVER TO EAR 









INCREASES 
TRANSMISSION 


NO 
CHANGE 
IN 
PHONE 
REOUIRED 


RECEIVER 
HOOK 
CON- 
rTROLLED 
BY 
LEVER 


4 LOUD 
SPEAKER 
ON YOUR 
PHONE P — ee 
THOUSANDS 


IN 
USE 


Parcel Post 


$5.50 


in 


State and County Territories Are 
Available to Dealers and Specialty Men 
ou OFF List In Quantities 


BARTONE MFG. CO, 2902-4 Carroll Ave., CHICAGO 


United Alloy Appoints New anmegrersd arene. 


The United Alloy Steel ( ‘orpor ation, ot Ca ( 
announces that L. S. Hamaker is now in full charge as 
advertising manager. Mr. Hamaker has been with United 
Alloy for six years in sales and advertising work H 
served during the world war as an officer in the Marines 

For some time Mr. Hamaker has been associate advertis 
ing manager, and he is now in full charge of t! idvertis 
ing of U-LOY steels, Toncan metal, and the pros ts 
The Berger Manufacturing Company, which i de Be: 
loy metal lumber, metal lath, and Ribplex, floor cores 
lockers and storage cabinets, stockroom bins at she 


shelving for automotive parts, a complete line of 
ing equipment and other Berloy products. 

(. L. Ailes, for some time associate advertising 
of the United Alloy Steel Corporation of Canton, O} 
who has been with that company for eight years 
tising work, has recently become advertising manager 
Galion Iron Works and Manufacturing Compat 


Ohio, makers of road building equipment 


Murphy Promoted to Burroughs Manager at Waco. 
a 9 Murphy, formerly in a selling posit 


Burroughs Adding Machine Company at Shr 


has been made manager of the agency at V 
His first connection with the organizatio1 
manager at Shreveport. He continued the 


to join the United States forces during the 

turning Mr. Murphy tried selling, and in 

so successful that he became one of the Burroug \ 
salesmen He continued at Shreveport as a sales 


the present promotion. 


Siekert & Baum Offer a Surplus to Dealers 








BOOMERANG 


Trade Mark Patented 





oe 2 
The Convenient Chair Pad 


In the fullest sense of the word, the BOOMERANG chair pad is 

mvenient Always handy, always in the proper position. it never 
fails to prove satistactory 

The primary convenience of the BOOMERANG pad is expressed in 
its narne Like a boomerang, it always returns to its original posi- 
tion Customers alsq return m ale paving the way for many 
repeat orders 


The extra heavy, all-wool felt f which the pad is made, insure 


clothing against wear or shine, cushions a hard seat, and makes the 
dad comfortable in summer as well as in winter 


Dealers, send for complete information now! 


Write for our 


Agents Proposition 


THE BOOMERANG CHAIR PAD CO. 
P. O. Box 391 Passaic, N. J. 


The Siekert & Baum Stationery Company . 
Water street, Milwaukee, Wisconsin, find thet 
a surplus of direct name guides which they offer 


cial discount of 50 and 10 per cent off the Y & | 
The follown o sets are listed 

Six sets D 120 C 404 guides: three ets D 4)4 
guides: five sets ID 420 C 404 ides: two sets D 54 $()4 


uides nad tour sets oft 1) 471) 3404 | »/S 


Changes in Boston Pencil Sharpener Line 
lhe ©. Howard Hunt Pen Company of ( 


jersey innounce a change in the finish of tw 


pol ular models of the Boston pencil sharpe 


Januar 1 the “L” Model will « finished 
enamel instead ot black, and the “KS” Mode 
vith a rustproot nickel receptacle ind in olive 
eled base instead of black 


Joins Jaclin Sales Force. 

Leot Rothschild has joined the sales torce 
Stationery Company, 388 Broadway, New York ( 
Yor He was formerly connected with A. Lang 
Inc., and the Sohl Stationery Company. H« 


he trade in New York City 


’ 


Santa Claus Visited with Chicago Rems 


Che sales and office staffs of the Reminet 


Company at Chicago enjoyed a sure ‘nuf Christ: 

it the ofthce December 24 \ Christmas tree 

office surroundings with the Yuletide spirit I 

received a present, and a number of custome: vl i 
pened in during the afternoor shared in tl est ties 
The gathering also witnessed the bestowal 


\I 


badges on two members of the local staff 
Mohr, the telephone operator, received the tive 











1. S. Mineau. of the sales staff acquired i tel 
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QUALITY PARK ENVELOPE COMPANY 
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A New Name—A New Home 


The name of the Northwestern Paper 
Goods Company has been changed to the 
Quality Park Envelope Company. The ad- 
dress remains the same although the large 
new building shown above is under con- 
struction and will be ready for occupancy 
early in February. This will give an in- 
crease of nearly 50% in floor space and 
will enable us both to increase our capacity 
and to better serve those stationers who 
appreciate a satisfaction giving, money 
making line. 

Catalog No. 10 describes our full line of 
envelopes, folders, wallets and _ similar 
articles which must stand heavy use. 


Have you a copy? 


QUALITY PARK ENVELOPE CO. 


formerly NORTHWESTERN PAPER GOODS CO. 


at QUALITY PARK (MIDWAY) 
ST. PAUL, MINN. 


Sales offices and stock carried at 


CHICAGO LOS ANGELES NEW YORK 


300 3 oooooo00c00Rg 


Formerly NORTHWESTERN PAPER GOODS CO. 
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Premier Steel Filing Cabinets 





‘Built for 


Premier Steel Filing Cabinets 
are good enough for use in any office, since 
they are constructed the same as higher 
priced cabinets and we offer them at a price 
that is even lower than wooden cabinets, 
with much better protection. These cab- 
inets are fire-resisting and practically inde- 
structible. 


Finish—Beautiful 
Premier Cabinets are beautifully finished in 
Olive Green, Mahogany or Walnut grained 
enamel which is oven baked assuring a per- 
manent finish, with label holders and drawer 
pulls in satin brass finish. 


Locks—Automatic 


, 





Business’ 


Constructed for Unlimited Service 
The Premier File is rigid in construction, all 
drawers and the cases are electrically and 
acetylene welded, nothing to become loos- 
ened, warp or split as so often happens with 
wooden cabinets. Steel does not deteriorate 
with age. 


Perfect in Operation 


The drawers operate smoothly and noiselessly 
on perfectly adjusted roller bearings regard- 
less of the weight that is placed in them and 
are very easily removed from the cabinet or 
replaced. 


Prices are F. O. B. Mishawaka. Indiana 








Premier Cabinets can be oy / 
equipped with an automatic No. | 
locking device secured and 


| PRICE —| hissing 


DESCRIPTION “Olive | Mahg & | Weight 
ive & | Crate 


| Green Walnut | 











operated by a paracentrickey 554 | 4 Drawer Letter File | $33.00 |$39.00 | 135 

lock me all > weapon 504-L ‘ Drawer Letter File-Lock 39.99 $5.08 138 
ng inche rT awer Lega e . ° 

aoe ~~ * Per 306-L| 4 Drawer Legal File-Lock | 45.00| 51.00| 145 

rawer. 304 | 3 Drawer Letter File 29.00| 35.00 | 115 

304-L| 3 Drawer Letter File-Lock | 35.00) 41.00 / 115 

Costumers, Tables, 306 | 3 Drawer Legal File | 35.00} 41.00 | 125 


306-L 


3 Drawer Legal File-Lock | 41.00! 47.00 | 125 





Typewriter Stands 





The Usual Discounts Extended to the Trade 


Address All Communications to 


The Premier Metal 


Products Company 


JOHN W. MESSIMORE, SALES DIRECTOR 


2808 Logan Boulevard 


Chicago, Illinois 








JASPER NOVELTY WORKS 


Office Desks and Tables, Teachers’ Desks, Juvenile Desks and Costumers 


Whether or not 
you are now well 
stocked with office 
desks, it's worth 
your while to know 
of dependable 
sources of supply 
Our desks and our 
service have the 
approval of contin- 
ual re-orders from 
many office furni- 


ture dealers and our 
factory has been in 


steady, full-time op- 
eration for many 
months Twenty 
years in the manu- 
facture of office and 
school desks and 
tables, juvenile and 
spinet desks, qua 
ify us as “The Desk 
Specialists," and 
we'll be giad to 
prove it te ou, per 
sonally 


Send for our No. 11 catalog 





JASPER NOVELTY WORKS, JASPER, INDIANA 

















Januar y, 1926 


Water Damages Lewis & Emarine Stocks. 

\ serious fire destroyed much property at Council Bluffs, 
Iowa, December 3. The progress of the fire was stopped 
by the building occupied by Lewis & Emarine at 21 Pearl 
street. Unfortunately the stocks of office merchandise, fil- 
ing devices, Dennison goods, stationery and books were 


practically destroyed by the water used in fighting the 


flames adjacent Immediately after the fire Lewis & 
Emarine made plans for remodeling the building, which 
will require about four months Meanwhile temporary 


quarters have been secured at 419 Broadway, Council 


Bluffs [The company’s records wert protec ted against the 


Station YTCO Broadcasts. 


\ novel and direct mail presentation reached typewriter 


dealers in recent weeks, inviting them to “Tune in on Sta 
tion YTCO.” This was the announcement of a new dealer 
u~ency proposition on rebuilt Underwood, Royal, Reming 


ton, I +. Smith and W oodstock typewriters T he Young 
[Typewriter Company, Inc., 652-54 West Rar doly h street, 


Chicago, Ill., enables dealers to give their customers com 
plete service on rebuilt typewriters of various makes Che 
rebuilding concert arries the account—which may be 
C. O. D., or easy payment plan. The machine is shipped 


direct to the dealer's customer and he receives is com 


iSsion 1n sixty da\ Ss, or aS soon as the customer has naid 


Hartigan Made Space Buyer for Ewald. 


H. T. Ewald, president of the Campbell-Ewald Company, 


announces the appointment of J. J. Hartigan as space 
buyer Mr. Hartigan formerly was with Critchfield & 
Company, Chicago, having been with that organizatiot 
nearly twelve years and was space buyer for the las é 
Ca . 

Mr. Hartigan was born in Chicago and educated in the 


gerade and high schools of that city While still attending 
rrade school he obtained special work in the business office 
o Tribune, continuing there until his gradua 
is 


tion from high school early in 1914, when he joined the 


Critchfield organization Previous to being appoint d space 


ve years ago he had worked in every department 


Wahl Catalogue Depicts Line Alluringly. 
The Wahl Company, 1800 Ros oe street, Chicago has 
distributed to the trade its new General Catalogue No. 104, 


in which the “Eversharp” pencil and the Wahl pen are por 


trayed very effectively Dealers wh have not received 
i ta oie secure one bv writing the manutacturer 
Every possible requirement in the way of a mechanical 
pet i] r fountai pen appears to be illustrated I the 
k Or spe ial interest are the pages showing the new 
mottled oversize barrel “Eversharps,” and the new 

S ture pen, portrayed in full colors. Many of the new 
pencils shown are equipped for the novel Eversharp” 
lium-thick writing lead, adaptable equally to continuous 

writing, manifolding and checking work 

, dealer s ( d it a pleasant d sim matter 

t rder pens and pencils from the pages of No. 104 be 
t the salesman’s calls. This catalogue can als 
iS a count sales book, from which retail t sers 
select ers they prete "A h are not 1 the 
stock. The unique page treatment and arrangement 
f Catalogue No. 104 make it of unusual interest to the 
itimate buver Cover design and body are a work ot 
rt, in addition to making a realistic presentation of the 


ind complete Wahl line of writing instruments 
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STATIONERS — HERE’S SOMETHING BETTER 





” STAMP 


m SO PAD 


Its clean, perfectly level surface insures uni- 
form inking and that provides for perfect, 
easily read rubber stamp impressions. 


For the sake of better service to your trade, 
(and better profit) you should sell the “SOLO.” 
It is not an experiment but a proven success: 
it is standard equipment of the largest cor- 
porations in the world. Prove this for yourself; 
write for details or send us a small order. 


Peerless 
Carbon & Ribbon Mig. Co., Inc. 


476 Broome Street New York, N. Y, 


pest 


Re OES Ra RETR ST EADY ATT 
= ow: re . 











SOMEONE 


Preferably a Stationer who believes in newspaper 
1dvertising and who does not like “canned” ads 
r mats and who would like to “wish on” to some- 
r the preparation of copy and who would have 
x 3 ise of it in his city, might be interested 
n this style It has been used for years by the 
indersigned and reproduced in Office Appliances, 
page 17f ssue Sept., 1919; The Skyscraper—the 
Shaw-Walker House Organ, page 2, No. 105, dated 
Sept 1919; The Burroughs Bulletin, page 7, No. 
1806, De 2 1921 ind has been used in news- 
papers in Auburt N Y Naples, N. Y.; South 
Bend, Indiana, and Raleigh, N. C. It is so dis- 
t tively “You” that it can be used to boost a 
pl anthroy without mentioning your name 

ess Copy is furnished daily or as often 

d, built around any product you desire to 
twenty-five per cent of the cost of the 


minimum charge of one dollar 


SOMEWHERE 


re merchants to whom this will appeal. 

Thes ure written « ry day and therefore can 

be worked around happenings whether National 

Loc rhe ire distinctive and get attention 

i when u i nsistently are a feature that is 

t f he reader like the cartoon, sport 

P ther feature The writer has been 

es for er twenty-one years and has 

' er dore t per nal soliciting or had a man 

“ be g i to refer you to houses repre- 

wt n &£ some idea of the volume of 

i ste consistent advertising that 

ffer \ 1 proof address your inquiry 

~ Geneva, N. Y., or if you prefer, 

- t na “The Advertising Nut,” 

t Walk Engraving,” it will reach 
M. § LD 


SOMEHOW 
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SUPERFINE 
INKS 


CANODE 














Exceptional 

Opportunity 
is presented sales 
agencies having 
repre sentatives 
calling on the 
trade. Some vir- 
gin territory east 
of Pittsburgh 
now open. 


Write 


us, 











MADE ONLY ey 


Canode [nk Com 


"'CaGo 


Stationers Sell Them 
to Thousands of 
Satisfied Users 





Machines for speed, permanence and clarity of im- 
pression, offer a far advance in efficiency when func- 


tioning properly. CANODE INKS made up from 
tormulae especially prepared for the particular 
machine or purpose, are of great importance in 
obtaining perfect results. We make over 168 inks 


of all colors. 


CANODE 
3005 Carroll Avenue 


The Canode Laboratory 
of stamping or recording 
improve the work of the 


Tell us your problem. 


INK COMPANY 


Chicago, Illinois 
assistance to makers 
We are often able to 
altering the character 


offers unique 
machines 
machine by 





. « the ink 





APPLIANCE 


January, 1' 


S 


Sheaffer Sales Conference January 4-5. 
The annual sales conference of the W. A. Sheaffer 
Company will be held at the factory, Fort Madison, | 
sales organization, 


the 


The entire domestic 
100. 


January 4-5 


bering about will participate in discussions 


listen to the plans for the 1926 campaign 


Harry J. Koehn Promoted. 


Koehn has been appointed 


Harry |]. 
ot the 
Company, Detroit, Mich. 


(;regory, Mayer w ry 
He has charge of the store 
Mr 


twenty 


stationery department, 


side sales and purchases Koehn has been contr 
with the company nearly five years, and 


[he last eight vears 
Mr. Koehr 
| 


up through the ranks 
to the 


ed his way 


his time has been devoted buying 


succeeded as buyer by Miles A. Fox, who has been a s 


salesman for several vears. 


A. S. Thomas Back in United States. 
Thomas, foreign sales manager tor the Monroe ( 
Machine 


from an extensive business trip through Europe 


Monroe the 


A. 3. 


culating 


1 


WeeKS 
He visi 


VW ell a> 


Company, returned several 


the distributors on continent, as 








THOMAS 


A. 8S 


Macl 


considerabl 


head the Monroe Calculating ine Cor 
Ltd., at Mr. 


becoming acquainted with the workings of the distribut 
In addition, he intros 


othice ot 


time 
rii¢ 


London Thomas spent 
in the various countries visited 
the 
the Monroe line of high speed adding-calculators 


new series machines which have been added of 


Biennial Census of Manufacturers for 1925. 


The Bureau of the Census is making plans for the 


nial census of manutacturers, which will cover the 
1925, as provided in the Act of Congress approved M 
3, 1919 

In deciding upon the items to be covered by the 


the bureau has consulted with the representatives of 


manutacturers associations with a view to securing, 


as practicable and without making the schedule too elal 


ate, information which will be of value to the represent 
tives of the several industries concerned, and at the s 
time furnish a record of the progress of manufactur 
erally throughout the United States 

Recognizing the value and importance of this \ 
have arranged to co-operate with the bureau in I] 
the data for the census. 

Che blank forms upon which reports should be made 
be mailed by the bureau to all manufacturers about Ja: 
ary 1, and a report will be required from each manufactt 
whose gross products are valued at $5,000 or more 
year 1925. It is to be hoped that every manufacture 
cerned will have his records in such shape that 


veneral manaver! 


int 


476 


‘ 
ted 


the 
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Convenience in 
Filing Equipment 





The Macey 4-drawer steel upright files, with the 
new removable and interchangeable insert fea- 
ture, offer a new and better way of filing to keep 
pace with changing needs in the business world. 
An ingenious device permits various combinations 
at will, for handling almost any filing need. 


The inserts include drawers for letters, checks 
legal blanks, documents, electros, etc., etc.—a suf- 
ficient variety to meet changing conditions in 
practically any average office. These drawers are 
all interchangeable right in an office—no tools and 
no factory assistance necessary. 


Stock finishes of Olive Green, Mahogany, Walnut 
or Oak, or special finishes to match unusual office 
interiors on request. Strong, durable and highly 
useful, and sold at a price possible only under 
quality production. 


Macey steel files should be stocked at all times. 
They are daily profit makers for aggressive deal- 
ers. A descriptive catalog is yours for the asking. 


THE MACEY COMPANY 


GRAND RAPIDS, MICHIGAN 


Macey Offers a New 
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amc LYME! 


OF STEEL CABINETS 





Lymetco Steel Tables, in three sizes, are rigid with reinforced tops, 
covered with linoleum. Handsome — Rugged. 


A Review and a Forecast of the 
Lymetco Line 


— we say that in less than two years nearly 
a thousand merchants of office appliances have 
become representatives of the Lymetco Line— 


When we tell you that in November we surpassed 
our quota and an ambitious one— 


We do so not to boast but to confirm our first state- 
ment to you that there is a place in the offices of 
every one of your customers for one or more Lymetco 
Products and that there is a profit for you in filling 
that place. 

You will find, if you are handling the Lymetco Line, 
that 1926 will bring you greater sales opportunities. 
Soon we will announce a new item. 


Your past sales are building good will that leads to 
more sales. More aggressive help from us is assured. 
A year of general prosperity appears certain. 


Are you selling Lymetco Steel Cabinets and Tables? 
If not, now is the time to start. Write for our 1926 


Selling Plan. 





LYON METALLIC MAN UFACTURING COMPANY 
AURORA Dr: 





JO LINE 


AND TABLES 


Won-dor 
A compact cabinet, that can 
be used as a wardrobe cabinet 


or for storing office supplies. 


Shelves adjustable. 
| a | 
Lat] 
Steere 

















2 oe . = ane 
Counter-hi i} 
Exactlycounter | 4 
high, 42inches; | { 
36inches wide. j 
Three shelves 
adjustable on 
one-inch cen- 
ters. It has a 
largenumberof ah 
. i 
useful applica- ish 
tions in stores ee ee 
and offices. \ | = 
i _ 
‘s x w 
[Cid 
{ 
4 | 
| 
— 
| Tu-dor 
A spacious general 
t f i 1 | utility cabinet suit- 
able for a great vari 
ety of uses in homes, 
offices and factories. 
. } 
| 








Desk-hi . 
A very convenient i 
cabinet for the busy 
man or woman. Use- 
ful in a thousand zz 
ways. Shelves ad- ; 

justable. — +) | 


— 
ee | 
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out the schedule within a few days after its receipt, as 4 





the tabulation of each industry will not be made by the 
Bureau of the Census until reports are received from all 
manufacturers engaged in it. We therefore urge our read- 
ers to furnish this information, in case they are manufac- 
turers, soon after January 1 in order that we may have, as 
early as possible in 1926, the statistics which will show the 


condition and record of their industry for the year 1925. 


Catalogues Must Be Understandable and Exact. 

Commerce Reports] The preparation of catalogues by 
\merican manufacturers and dealers for the use of foreign 
buyers is a matter of much importance and one that should 
be studied from every angle. In a recent issue of an 
European technical journal there appears an article con 
taining some pertinent comments on this subject. The 
writer admits that American manufacturers excel in trade 
propaganda and that their catalogues contain real informa- 
tion, but he finds them difficult of comprehension, “even 
by a person who reads English, and in general less satis- 


j 


factory than those of our best [European] houses.” 





It is apparent, therefore, that in some quarters at least 


ORME <9 wan Neumetaasaa ho + 


the American catalogues leave something to be desired. 
It the subject matter of a catalogue is not clear and unmis L hi W k F yY 

ber Ag yp not et This Tag Work For You 
takable, it is of litthke value to the foreign buyer, as he 


innot afford the time to write to the manufacturer for The Gunlocke guaranty tag is a good salesman; it works 


explanation of some confusing detail ' for you. In showing Gunlocke airs, you are urged to OW 

nad ; direct the prospect's attention to the t . Itis his guar- at 

It goes without saying that a catalogue, as well as other antee against defective workmanship—his assurance of 7 

, ; quality and complete satisfaction. nlocke Chairs are i 

printed matter, should be adapted to the market it is sup good chairs for your trade; let us send full details. 43 
posed to reach \ well-arranged and easily comprehensi i; 
ble catalogue in English is better than a poorly translated; THE W. H. GUNLOCKE CHAIR CO. Kf 
compilation in a foreign tongue, although in general it is WAYLAND. N. Y a! 


highly desirable to address a prospective purchaser in his 
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native language If a catalogue is to be translated, the Ae 


work should be done by an expert who is _ thoroughly 


Fb 
4 
7 
? 





—— 


:miliar with the idiom of the country to which it is being Ne SS = = =e a — a 


Why Stick to eB 


sent, so that its accuracy and understandability will be 


inquestionable 


Son rome pe 


A catalogue, to be of greatest value, should be kept up 


to date It has been suggested that this may be accom- ‘6 197 
plished by forwarding circulars from time to time of the Ribbons and Carbons e 
same size and type as the pages of the catalogue. In this 


way it is possible for a foreign buyer, upon receiving a 


reular lich supplements some part of the catalogue 
ular which supplements some part of the catalogue, to portunity for much extra business with 


nsert it immediately in its proper place. As a matter of 


: Sr ey eg “Manifold Products.” The constant 
t1 1gnt advisable man instat *s tor the *ri- 
lets Dee Cree, eee . i ee progress among makers of machines for 


in manufacturer to have his printed matter standardized 


| aa writing, adding, stamping, manifold re- 
in the respects indicated, so that all advertising material 


a 


td] is sl ayer cording, etc., is building a very desirable 
could b filed convenient vith the catalogue. . 
pate: te late . eee volume in supplies for these machines. 


—_ 


eg Ny 9 eee 


2 7g ae ; — =e 
ao gE NY et pe 


[he large expense incurred for printing and _ electro- 
yping catalogues, together with postal charges, consti- We make carbonized rolls for all billing and 


¢art onsiderahl selling xNeNs for he ic; 
=) s rable selling expense for the American adding machines and inked ribbons, of 


inufacturer or dealer who uses them in his foreign any width. Dating machines, addressers, : 
usiness. In view of this fact, the greatest care should duplicating machines require ribbons ! 
be used in their making, so that the foreign buyer who made for the special purpose and “Mani- H 
ceives them will carefully place them in his files, instead fold Products” fit in, accurately and effi- a 
disregarding or discarding them 


| 
| 
| 
| 
! The Typewriter Supplies Dealer has an op- 
| 
| 
| 
| 
| 
| 
| 
| 
| 


Typewriter ribbons and carbon papers from 
our factory are uniform quality madé 
and packed for a particular machine or 


George F. Rand in Buffalo Bank Merger. | 


George F. Rand, president of the Buffalo Trust Com 


pan) s beer iade presi t of th suffalo ust Com 
pany, ha 1 made president of the Buffalo T' , requirement. We shall be glad to assist 
Nn) vhich 1s rg f e Buffalo Trus “company ane 
any, We a merger of the Buffalo Trust Company and ff, dealers with special orders or tell about 
’ hens _— ' , This forms tl nine th 
e Mar Trust Company sOrms vin teentl our full line. Write us. 


1 


largest bank in the United States, and the fifth largest 
outside Ne “ York City ind ( hicago The new ofr 
anization has resources of $247,212,370, and deposits in |} American Manifold Products Co. 


$200.000.000. Mr. Rand, who is a brother of 


1 
ral K 


< 2900 Darwin Terrace, Chicago 
James Rand, of the Kardex-Rand Bureau, became presi 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
ciently. | 
| 
| 
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lent of the Buffalo Trust Company in 1921. —— —_ __ __ _ cme cee nnn se ees oe cee 
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Ingento Cutters 


for CARD AND PAPER CUTTING 


Tidings of Interest to Importers. 


A number of rulings on customs entries have 
cided recently, which have a bearing on the stat 
trade. Other information is included because it esta 
a precedent which may govern future transactions 
ing parallel cases. 

\ hearing by the United States Board of Cust - 


vs. Draeger Shipping Company Mechanical 





EVERY OFFICE NEEDS A CUTTER 





A SIZE FOR EVERY NEED 


No. 4 12% inch blade. 
No. 2. &'% inch blade No. 5. 15 inch blade. 


No. 1. 6% inch blade. 


No. 3. 10% inch blade. 


No. 6. 24 inch blade. 


cils were assessed at eighty per cent by the 
customs, as articles designed to be worn on appa 
carried on or about the persor The Board of G 
Appraisers sustained the protest of the import 


and twenty-five per cent as mechanical penc: 
Court of Customs Appeals sustained the protest 
importer and the judgment of the board of appraise 
modified only to the extent that certain clips 

to a further duty of twenty-live cents a gross 

The Treasury Department showed willingnes 

operate with importers in the case of J. P. Reiss ¢ 
pany, customs brokers, in approving an appeal for tl 


fountain pens for failure to comply with regulatio 
garding marks indicating the country of origi Phe 
alty, amounting to several hundred dollars, was ass 
on the basis of ten per cent ad valorem, because tl 
praiser had held that while the words “Made in Gert 
were stamped on the cap of each pen, the name 
American manufacturer was stamped on the barrel 
pen, thus constituting illegal marking. The shipm: 
not released until the words “Made in Germany” had 
stamped either above or below the manufacturer's 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
3700-3702 Wentworth Avenue 
Chicago, Illinois 


the ground that the importer had acted in good fait! 
that the goods had been shipped before the foreign 1 
could be notified of the marking regulations The ay 
was promptly sustained. 

Ruling on Thumb Tacks. 

\ protest involving the importation of thun tac 
sustained by the Board of General Appraisers 
Miller & Company, Inc., New York, received a 
ment of thumb tacks from abroad These were asst 





at forty per cent ad valorem as manufactures 
under Paragraph 399, tariff law of 1922. The importer: 





Good Merchandise 


is always successful— 
for both Merchant, Manufac- 
turer, and User 






At no time has the C. A. 
Cook Co. “Quality” line of Ad- 
justable Spring Back Chairs 
suffered an interruption in its 
twenty-five-year record of 
success. 


Nor is there any secret or 
mystery about that. It is 
merely invariable and uniform 
goodness of “Cook Quality,” a 
sign of good chairs found in 
all corners of the world. 


“Cook Quality” is a guarantee of the foremost devel- 
opments and improvements in Adjustable Spring Back 
Chairs conducive to gocd posture and COMFORT. 


In the same way that energetic Americans are raised 
from youth to manhood on Mother’s good roast-beef- 
mashed-potatoes-bread-and-gravy meals, do dealers lift 
their business to higher levels on “Cook Quality” Ad- 
justable Spring Back Chairs. 


C. A. Cook Company 

18 Osborn Street 
Cambridge 39 

Write for Catalogue and Circulars 





tested this assessment, claiming duty at six-tenths 
per cent per pound under Paragraph 331, 1922 
tacks not specially provided for. This claim was gra 

The Board of General Appraisers sustained protest 
J. C. Murray & Company, and reduced the rat 
on certain calendars made of feathers and paper. A 
ing to the record, duty was levied thereon at thi 
sixty per cent ad valorem under paragraph 1419 
tariff act, as ornamental feathers Che importers, 
other things, claimed duty at the rate of thirty-five pe 
ad valorem under the last provision of paragray 
1922 act, as articles in chief value of cardboard 
claim was upheld by Judge McClelland, wh 
opinion in the case 

An appeal by the Italia Art Company, Happel & 
Avoy, Inc., Overton & Company, John Winisch and | 
Haynes & Company was upheld by the Board of G 
Appraisers. Certain cards, booklets, ete 
duty at the rate of forty-five per cent ad valore 
Paragraph 1310, 1922 tariff law, as greeting cards, s 
have been assessed at only thirty per cent ad valor 
der said paragraph as post cards 

Marking Law Decisions. 

Decisions of moot questions on the marking la 
given place here because similar situations may a 
the future to imports of stationery and allied pri 

\ compromise decision was rendered by the Boar 
General Appraisers in the case of the Internat 
taglio Corporation. Judge Adamson ruled thus 
case the importer protested the i 
tissue paper and sensitized photo paper in rolls as 
legally marked, and the consequent imposition of t 
cent additional duty It appears from the reports 
collector and appraiser that the classification was base 
an erroneous report as to the tissue paper, and as 


ASSESSE 


classilication 


photo paper in rolls The collector will reliquidate 


ing the ten per cent additional duty collected 
paper = 

The Sept Cinema Camera Distributors, In 
the levy on certain enlarging attachments 
The Board of General Appraisers held these to ha 
incorrectly returned for duty as optical instruments 








veals considered No. 2606, in the case of the United St 
I 


mission ot penalties imposed on a New York importer 


Application for cancellation of the penalty was mad: 


the protest is sustained, but overruled as to the sensit 





pencils were properly dutiable at forty-five cents per gi 














7 


1926 OFFICE APPLIANCES 179 





WHOLESALE TYPEWRITER, 
SERVICE 


The spirit of genuine, wholehearted service and a sincere desire to 
render complete satisfaction has been instilled into every member of 
our organization. The customer comes first in every instance. As 
to the success of this policy, we point with pride to the unchallenged 
position as the largest wholesale distributor of typewriters in 
the world. 







Our facilities permit immediate shipment of all sizes, makes, types 
and serial numbers of typewriters, both rough and the remanufac- 
tured Mastergrade way—everything fully guaranteed. 


That our position offers a distinct advantage to you is evidenced in 
our price list. Ask for it today. 


THE WHOLESALE |YPEWRITER Co. 
428-430 BROoADWar #/ge 


New ork 


Largest 

Wholesale 
Distributors 
in the World. 















ees TRUE CLEAR THRU 


Numbers 
Grades 





NewCatalog Lhe Slogan Guarantees 
Mownwerea Lhe Quality 


catalog gives full par- 
ticulars and explains 


the interlocking fea- Built True—Clear Thru the slogan mag on all Hoosier Desks, is the 
tures and the all-metal manufacturer's pledge of quality. It means that the material, the design, 
locking device used ex- the construction and the finish are in | eepi ng with highest standards. It 
clusively in Hoosier , : 

Desks. If the Hoosier means that every bit of ‘‘know how” gained from experience goes into the 
Line is not being sold product 

im your city, write at : 

once for dealers’ propo- The cost price of Hoosier Desks being moderate enables you as a retailer to 
sition. You will find it add a safe margin and still offer exceptional values. Selling Hoosier Desks 
exceedingly interesting 


means Profit to you and Satisfaction to your customers 


HOOSIER DESK CO. 


JASPER, IND. 
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LET US HELP YOU INCREASE YOUR PROFITS IN 1926 


A Stock Order of Dan Dee Waste Baskets, Ticker Baskets, Letter Trays, Cash, Strong and 
Security Boxes placed now will result in repeat orders, and consequent increased profits. 


j 
< 
¥ 
> 
) 
> 
N 


A 





Seventeen years of Waste Basket manufacturing experience enables us to produce a sturdy, high ( 
class basket. ? 
Quantity Production enables us to produce a High Class Basket at a reasonable price. 
Write us for catalog. ‘ 

Erie Art Metal Company, Erie, Pennsylvania ‘ 

oO —— 2 —<!) 








| CARBON CARBON 
li PAPER PAPER 










TRIPLEKOTE 
CARBON PAPER 


Testing, analyzing and experimenting with various 
formulae resulted in an entirely new carbon paper 
Triplekote. 
In actual use, Triplekote has supported our claims 
of unusual features—long, satisfactory service at 
minimum cost. Such service is possible because each 
y ~ sheet produces one hundred or more good copies. Tr . Y a 
CLEAR-Cl T COPIES Can van afford to be without this carbon “yaw CLEAR-CL T COPIES 
are to have a comprehensive line? The consumer 
is waiting to see it. 
The line is available to dealers, with or without 
imprint. You'll enjoy the co-operative spirit of 


Old Town. 
OLD TOWN 
RIBBON & CARBON CO., Inc. 


157-201 Center St. 143 Federal St. 
NEW YORK CITY BOSTON 
LONDON OFFICE 
17-21 Emerald St., W. C. 1 

























TYPEWRITER TYPEWRITER 


RIBBONS RIBBONS 
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paragraph 228 of the 1922 act, at the rate of forty-five per 
cent ad valorem After going into the question at some 
length, Judge Sullivan points out that the merchandise at 
issue is a separate article from a camera; that it cannot be 
used apart from a camera; that the camera without this 
article is an ordinary camera, not an enlarging camera, but 
when this article is added to or attached to such ordinary 
camera, the camera becomes an enlarging camera. The 
claim of the importers for duty at forty per cent ad 
valorem under Paragraph 399, 1922 law, as articles in chief 
value of base metal, not plated with precious metal, was 
therefore sustained 

\n importation of machines by Stetson, Jennings, Rus 
sell & Davis was assessed ten per cent additional duty on 
iccount of the marking law provisions. These were 
knocked down, and packed in forty-two cases. Judge 
Adamson’s decision was: “The merchandise involved in 
this protest consists of eight machines, knocked down and 
incased in forty-two cases. The different parts contained 
in the cases were, in the judgment of the board, the articles 











NEW ASSEMBLING BENCH OF THE SHIPMAN-WARD 
MANUFACTURING COMPANY, CHICAGO, ILL.—This was 


Described on Page 73 of the December Issue of Office AD 
pliances 4 Second Unit Is in Course of Installation, Showing 
that the Original Design Was Efficient from All Angles 


imported, and they were not marked as to indicate the 
country of origin \s they were reported and classified 
as not legally marked they were assessed with ten per cent 
idd ve what would have been imposed if 
they had been properly marked. The protest is over- 


\ paper label on toy violins was held to be insufficient 
rking in a ruling by the Treasury Department at Wash- 


ngtor These were imported from Czechoslovakia, and 
bore a pape ster label “Made in Czechoslovakia.” The 
ruling held this label did not constitute a permanent mark 
ding to the provisions of the marking law, and _ the 
shipment was subject to an additional ten per cent duty as- 
he lreasury Department granted drawbacks on cig 
irette tissue paper cut to specific sizes tor use in ma hines 
luced by the Bousher-Cork Company, New York, for 
the account of the Standard Products Corporation, New 
York, with the use of imported tissue paper in wide rolls 
French Typists Ask Living Wage. 
" 


News dispatches from Paris indicate that the union of 
stenographers has asked a minimum of $26.00 wages per 
month for the members. This was done that stenographers 
and typists could “live freely and in a manner worthy of 
their profession.” Typists should receive at least $24.00 a 
month. During the time of apprenticeship the wage should 


be from $17.00 to $22.00 a month 









FOR DESK and 
PORTFOLIO 
USE 


Capacity 275 
heets 


FOR POCKET 
USE 
Capacity 180 Sheets 


VISBLEX Juniors 


are designed to meet 
the demand for visible record 
equipment at low cost. 
AGENCIES NOW BEING APPOINTED 
Write for our Dealer Plan 


VISBLEX COMPANY, tu. 


Executive Offices: ROCHESTER, N. Y. 











TRAGOE MARK 





“DANDY” 
GEM PAPER CLIPS 


Labvitaboitietinit  . . < . . tc ee) ~ 
speek srr bins SAB e 988 Rm 








Nos. 1, 2 and 3 


A Gem Clip with an Improved Friction 
Surface. 

Grips and Holds papers firmly to- 
oether. 

The Angle of the Notches Eliminates 
All Possibility of the tearing of thin 
sheets of Paper. 


Noesting Pin Ticket Co., Inc. 
‘Millions Daily’’ 
Mount Vernon New York 
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Old Hampshire 
Typewriter Papers 


If you would like to see a sample book 
of a complete and worth while line of 
typewriter papers, write for the 


Old Hampshire Typewriter Book 


without delay. 


Two new medium-grade numbers have 
been added in five different weights as 
well as other changes made which we 
believe will be of interest to you and 
which keeps the Old Hampshire Line 
ever in the ranks of Quality and Pro- 
gressiveness. 


Write us for full information. We 
will be glad to serve you. 











FINE STATIONERY DEPARTMENT 


Bampshire Paper Co. 


South Hadley Falls, Mass. 











‘ 











The Bump Paper 
Fastener 


—a unique method of 
fastening papers neatly 
and securely without the 
use of unsightly and an- 
noying pins, clips , 
or staples. Write 
for details. 







THE 


BUMP 


Paper Fastener 
Company 


La Crosse, Wis. 


Eastern Ragocsnatade: 
Seymour- 


mover Co., 350 Broadway, N. Y. City 
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Stationers to Exhibit in Caammnenciel Club. 
The Commercial Club of Southern California 
geles, is erecting a new home. The ve S ] 
for exhibits of the manufacturers of that secti 
\ 


of exhibitors includes the Neuner Corporat 


West Coast Stationery Company 


Peters-Morse Distribution in Chicago. 
Che Peters-Morse Manutacturing Cor poratior 


Y., has established a sales and service connect 


cago. R J Smith. 183 North Wabash venue 
company’s customers in both fields He has 
tended experience in the adding machine ld 


complished repair man 


Cash Register Contempt Case Continued. 


Che contempt case involving salesmet 


Cash Register Company has been continued 
ary 15 Che defendants were called to the | 
at Cincinnati, December 15, charged with conte1 
for the alleged violation of an injunction decré 
1916. Ninety salesmen were cited by the court 


Stationers Active in Ben Franklin Club. 

Several stationers were elected to official pos t 
annual election of the St. Louis Ben Franklin cl 
December 2. George B. Gannett (vice president 


retary of the George D. Barnard Stationery Company 





elected vice president and secretary Among the inet 
of the board of directors are: Warren Skinner (president 
Skinner & Kennedy Stationery Company), Clare: R 
Comfort (president Comfort Printing & Stationery Cor 
pany), and Jesse S. Skinner (vice president, B 
Skinner Stationery Company) 

Mr. Comfort had been president of the club in 1924 
was presented with a golf bag and five clubs as 
tion of the members’ esteem 

Col. W. N. Pelouze Heads pe aon gnae 

Col. William Nelson Pelouze, president of e Pe 
Manufacturing Company, Chicago, IIL, has 


chairman of the Illinois Deep Waterway Commiss I 
is a state body, the members of which are appoint l 
governor; the ofticers are chosen bv these mem! 
Pelouze is also a member of the executi 

Great Lakes-St. Lawrence Tidewater Associatior 
organizing tor a water route from the Great ] 
Atlantic, the plans for which include deepening rivers 
developing water powers along the St. Lawrence 1 
municipal and commercial use. Col. Pelouz: 
vears ago president of the Illinois Manufacturers’ As 
ation, and is now president of the Associati ’ 


Industries 


New Palmer House Opens at Chicago 
Che first section of the new Palmer House 
opened December 21 This is the Fast 
extending along Wabash avenue The Stat 
which remained intact while the present | 
construction, is now being wreck 


the new West section. When the st: 


pleted there will be 2.268 guest rooms 
restaurants and dining rooms, and a erat 
seating capacity of 2,000. Numerous olde 


have stopped at the Palmer House 

in knowing that many of the features of the 
ment will continue in the new The first five 

given over to stores, lobby, service departments 
bringing the nethermost guest rooms above the 


street traffic. 
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The Goes 
Are Real ° 
7 — 








— 


Every 
Business House 
in town 
is a prospect for 


Goes 
Art Advertising 
Blotters 


Write for Samples 


G 
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Bordered Blanks 
‘Printers Helps— 


because they help printers to produce high grade 
printed products quickly, easily, and economically. 
They facilitate the production and enhance the appear- 
ance and value of Membership Certificates, Licenses, 
Permits, Guarantees, Warranties, Charters, Lodge 
Passes, Commissions, Coupons of all descriptions and 
thousands of other varieties of printed matter. 


The Goes Bordered Blanks will help Printers to 
open new business channels and to secure better prices 
and longer profits for their work. 


The Goes Bordered Blanks have been especially de- 
signed for type overprinting. They are lithographed in 
rich appropriate colors. The assortment includes 100 
styles ranging in size from 2% by 6% ins. to 17 by 22 ins. 
— something for practically every conceivable purpose. 


Samples and prices will gladly be furnished upon request. 


GOES LITHOGRAPHING COMPANY, 49 W. 61st St., CHICAGO 
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Convenient to Buy; Profitable to Sell 





In cooperation with retailers, 
St. Johns has developed a quick 
service delivery that makes pos- 
sible a lower inventory and in- 
vestment in idle stock. 

St. Johns Business Tables fill 
the bill for every commercial 
purpose. You can increase this 
profitable end of your business 
measurably. Let your St. Johns 


records begin in January. 


for Business 


Points in Construction: 


Vade in Oak, quartered or plain 
Gum, Mahogany 


Gray Elm 


finish 


Very strong under-top construction, and 


mitre-joint plank edge. Dove- 


ers with 3-ply bottoms, finished inside 


Shipped K. D. with bolt construction 


or 


Write us for special cata- 


on log of Business Tables. 


Northern 


tailed draw- 


St. Johns Table Company 
Cadillac Michigan 
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THE WORLDS BEST 


+ TYPEWRITERRIBBON *F \\ 
Kn TYPE - ART 
“THE WORLDS BEST’ S WS 


Typewriter Ribbon 














= 








Not a mere idle statement 
but a challenge to all 
competition. 


Manufactured by 


PHILLIPS RIBBON & CARBON CO., INC. 
ROCHESTER, WN. Y. 





WHY SAY 
MORE 





WRITE FOR YOUR FREE SAMPLE TODAY 











The Medium Priced Line of Good Quality 
NEW EXTRA DEEP LETTER TRAYS 


No. 125 Let- : 
ter Size— No. 145 Legal 
Size—5 inches deep 


4 inches deep 
Made in golden oak and mahogany finishes 


GET YOUR SHARE OF THIS BUSINESS. ORDER A DOZEN ASSORTMENT TODAY 


Imperial Methods Co. 

















Forest Park 


E. L. SIRUS 
New York 


Illinois 
E. V. BOGART 
Atlanta 
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Check Sizes to Be Standardized. 

\ standardization conference held under the auspices of 
the United States Department of Commerce has resulted in 
the adoption of standard sizes of bank checks The con- 
ference was held early in December, attended by represen- 
tatives of banks, the American Bankers’ Association, manu 
facturers, accountants, lithographers and stationers Che 
action of this conference will become effective March 1 
Meanwhile manufacturers of checks and banknote 
will begin to produce the uniform sizes as far as possible 


on new orders 
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PENS AND PENCILS 

















—\ ‘'s—— | 
or 


Alhambra, Calif.—The Alhambra Book & Stationery Company 
has boen opens by George EF angstaff and John I Re 
th Garfiel ivenue 
Binghamton, N. Y.—Ross H. Wilsor formerly advertising 
for the W \. Sheaffer Pen Company, Fort Madison 
lowa, has become manager of sales promotio1 for the Ansco 
Photoproducts Company 
Camden, N. J.--The Esterbrook Steel Pen Manufacturing 
Company has received a settlement on a claim filed with the 
German—-America! Mixed Claims Commission on account of 
chandise sold in Germany during the war to the German 
government Payment was made for $1,709.18 worth of pens 
questered by the government 
Chicago, Ill.---Fred Dettmann of the N. Niedecken Company 
Milwaukee, Wis., called on iocal branches of manufacturers in 
December 
Chicago, I!l._-E. A. Meyer and the local sales staff of Eber- 
hard Faber attended a sales conference at the factory in 
December 
Chicago, IIl._—Hamilton W. Kendrick, manager here for the 
American Lead Pencil Company, suspended his traveling op- 
erations just before Christmas After the first of the year the 
erritory will be cultivated in his usual vigorous manner He 
was gratified with the showing made by the Chicago territory 


in 1% 


Chicago, IIl.—H. E. Waldron, vice-president and general sales 
manager of the W A. Sheaffer Pen Company, accompanied by 
h family, spent the Christmas holidays at their home city 
Fort Madison, lowa Mr. Waldron will remain to take part 

] company’s annual sales conference which will occur at 


the factory January 4-5 

Chicago, ttl.—The Wallace Pencil Company, St. Louis, Mo., 
lat expand its Chicago organization the first of the year 
Hiretotore or man has handled the ‘ocal territory Under 
the ew arrangement three men will work the Chicago trade 
New York, N. Y. A. H. Berwald has joined The Eagle Pencil 
‘o any as director of publicity and sales promotior He had 


been with the Fabrikoid division of the E. I. du Pont de 


Nemours Compal! ten years previous to making this connec 

t Prior to that he had been engaged in hardware and 
ds 

Portiand, Ore.—Th:« Morningstar Pencil Works has been 

hartered to manufacture lead pencils and crayons; capital 

$2,009 corporators—Leslie FE. and Flora \ Morning- 


San Francisco, Calif.—Auburn J. Wilson, representative on 
st for the American Lead Pencil Company has re 
covered from an operation for appendicitis 
San Francisco, Calif.—Angy B. Thomas and Thomas McElroy 
ttended a sales conference held by tne House of Eberhard 
Faber at New York in December is representatives of the 
coast territory 
San Francisco, Calif.—Work on the remodeling of the build- 
Market street, between Second and New Montgomery 
as progr ed so that the L. E. Waterman Company 
upancy in a short time 


Gold Pen Output of Manhattan. 
The United States census of 1923, covering manufactures, 
ites that there are ten manufacturers of gold pens in New 
York, averaging 306 wage-earners and producing a valuation 


A LARGE PART OF THI 
WORLDS MAIL IS WEIGHED ON 











SCIENTIFICALLY MADE 
ACCURATE - RELIABLE- DURABLE 
They pay for themselves in stamps 
saved — They show you both — The 
exact weight and cost of postage on 

all classes of mail. 







For Sale by All 
Leading Dealers 


Made in Different Models and Sizes 
National ....41bs. Mail and Bxp.12 Ibs. 


Se: ganna 2% Ibs. Commercial ...6 Ibs. 
Columbian ..21lbs. U. 8S. ....... .~4 Ibs. 
Se  senséewvs 1lb. Standard ..... 2 Ibs. 
Crescent ..... lib. Standard ..... 4 lbs. 


Parcel Post Scales 


PELOUZE MANUFACTURING CO. 
232-242 East Ohio Street 
CHICAGO, ILL. 











Jostin's EGLIPSE time stamp 


‘*THE CLOCK WITH A MEMORY’”’ 


The only REAL Time Stamp on 
the Market at its Price 


$17.50 


RETAIL 


LIBERAL DISCOUNT 
TO THE TRADE 
AND 
REMEMBER 
OUR FREE 
REPLACEMENT 
GUARANTEE 
FOR ONE YEAR 


START THE 


NEW YEAR 
RIGHT 


PLACE YOUR ORDER 
NOW 


MANUFACTURED BY 


A.D. JOSLIN MANUFACTURING CO. 


MANISTEE, MICHIGAN 









~ TH 12 > 
1050229 275 


Time€ STAMP 
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Age 
FILING CASES 


A very high grade line 
of steel filing cases 
massively built and 
handsomely finished 
at attractive prices. 


Every drawer 
equipped with anti- 
noise-and-friction pro- 
gressive suspension 


Built - to - Order 
Cases and Equip- 
ment of every de- 
scription. 





Corry-Jamestown Mfg. Corp. 








CORRY, PENNSYLVANIA 4 





Save Time and Eliminate Unsanitary Drudgery 
6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 

Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
—— banks, public utilities, and by 
arge and small concerns in every line of 
industry. 

Over 50,000 in daily use. 

DEALERS AND OFFICE SPECIALTY SALESMEN: 
We have an interesting proposition to make you 


if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Mailing Machines Co. 


Revere Boulevard, Everett, Mass. 

















Albany, N. Y.—Green's has established temporary qu 
opposite the store which was destroyed by fire November nd 
will continue there until the former store has beer 

Bloomington, Ind.—College Craft Company has succes 
Indiana Stationery & Supply Company. Ralph Coster 
dent of the new organization 

Bloomfield, N. J.—D. C. Cahalane, sales manager 
solidated Safety Pin Company. was formerly with the ‘ 


for 


& Denison Company, New York, N. Y 
Boston, Mass.—The Adams, Cushing & Foster Compa! 
110-12 Federal street, has increased the personnel 
and wholesale establishment to handle a rush of business 
Buffalo, N. Y.—The printing plant of the Turner & |] 
Company, 49 West Swan street, was damaged about $8,0 


a fire December 8 


Chicago, Ill.—The Western Book & Stationery Compa 
increased its capital stock from $50,000 to 2,000 shares " 
value 

Chicago, Ill F. F. Harris, assistant manager for Th 
Ink Company, and the territorial sales staff attende¢ 
conference at the factory, Boston, Mass., in Decembs 

Chicago, lil.—F. P. Seymour and Mrs. Seymour return: 
December from a stay at E. Y. Horder's plantation at Magnolia 
been ill and went 3S t 


Springs Ala Mrs. Seymour had 


recuperate 


Chicago, Iil.—The Telefo-Desk Company has alrea 
ganized its sales campaigns to reach the important jobbers f 
1927 pad business Production is scheduled so that tl 
calendar pads are to be ready for delivery in spring, 192¢ 


Chicago, Ill.—M. ©. Thompson, traveler for the Quality 
Envelope Company [formerly Northwestern Paper Goods ¢ 
pany] stopped in at the local office last month while on his 
to the factory, Quality Park, Minn., for the Christmas holida 

Chicago, !11.—O. J. Olm, vice president and general manage 
of the Quality Park Envelope Company [formerly Northwester! 
Paper Goods Company] visited the local branch in December 
He was on his way back to the factory at Quality Park, Mi: 
from the New York meeting of the Bureau of Envelope Ma 
facturers of America 


t 


Chicago, Iil.—The Murray Paper Products Corporatior 
established business, 4201 Belmont avenue, has bee! ! 
to manufacture and deal in articles produced from pap 
compounds thereof; capital stock, $200,000 and 2,000 shar 
no par value incorporators—Richard FP. Murray Murr 
Clarke and Harry R. Murray 

Chicago, !ll.—Howard S. Kelsey, representative hers 


American Manufacturing Concern left just before Chri 


to spend the holidays at the factory Falconer, N , 
Kelsey accompanied him Ordinarily the trip is made 
Kelsey's motor car, but he was obliged to remain in the ¢ 
territory to take care of last minute orders from the 
the trip was made by rail Mr Kelsey will retur 


York in February to atiend the annual toy fair 
Egg Harbor, N. J.—George W. Otto, of George W. Otto & S 
103-05 Philadelphia avenue, is president of the Egg Hart Cit 


Trust Company, which has established itself in its own 


Indianapolis, Ind.—A factory branch has been opened 
South Senate avenue by the Cancde Ink Company, Chicag 
D. H. Duncan is in charge here 

indianapolis, ind.—Daniel I. Glossbrenner of the Levey IF 
ing Company was elected commander of Memorial Post 
American Legion This is the largest Legion post in I 
apolis Mr Glossbrenner served in the Rainbow ID 
captain in the 150th field artillery 

lowa City, lowa.—Lyle R. McCarthy, statione: s 
bankrupt; assets, $25,292; liabilities, $39,091 

Jamestown, N. Y.—J. A. Jacobson, Ine., has been irt 
stationer. bookseller and tobacconist; capital stock l 
A. Jacobson, incorporator, 2 South Main street 

Kansas City, Mo.—The Dexter Broch Stationery | 
has moved to the Manufacturers’ Exchange building 
business had been located at 724 Baltimore avenus 

Laredo, Texas.—The Sonora News & Stationery Con 
has been chartered; capital stock, $10,000; incorporators—A. W 
Lang, Katherine Lang, R. P. Woodard 
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§ rqtionery Fi | The ai ee Features 


The entire absence of protruding posts; 
; ; the two-inch expansion instantly available 
One of the most conspicuous revelations in stationery for insertion or removal of sheets; the 
merchandising is the phenomenal selling success of the auxiliary post sections which provide un- 


limited expansion capacity to care for 

P RACTI B | L ] growing business demands, and the direct 
screw compression which securely locks 

FLEXIPOST sheets, whether one or a thousand, are all 
features which win instant preference for 

B | NT D E R the “Flexipost” against any other type 


of binder 





Everywhere the “Big Four” features available only in the 
“Flexipost,” have won instant recognition by business men 
as an effective solution of their bookkeeping problems 


Sells On Its Merits 


The “Flexipost” sells on its merits. Its advantages are so instantly apparent by comparison that sales are 
made with the minimum effort. 
We have a franchise proposition that will interest any 
dealer who is not now selling the “Flexipost.”’ Write for it. 


STATIONERS LOOSE LEAF CO. 


CHICAGO MILWAUKEE NEW YORK 


187 








90% of SPACE 
SAVES | 290 of TIME 


SORTING 


Letters Orders 

Back Orders Stock Sheets 
Bills of Lading Invoices 
Sales Slips Checks, Etc. 


Made in any size and indexed in any manner to fit 
your needs: Numerical, Alphabetical or Special 
Wording. 





Pending Matter File 


Holding at your finger ends for ‘‘instant refer- 
ence’”’ all active matter 


The use of this file does away with having to dig through 
the several thousand letters in ‘‘general correspondence 
file’’ to locate active matter. 


Ask your dealer. Write for catalogue. 
THE KOHLHAAS CO. 
MANUFACTURES 


INSTANT REFERENCE FILES 
183 N. Dearborn St., Chicago, III. 
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Sell DESKS 
By Selling Ideas 


Much of our skill in office desk 
production developed from sugges- 
tions and ideas furnished by the 
progressive office equipment dealers 
selling our line. Their suggestions 
and our application of them has 
resulted in a steady growth of 
profitable business for both maker 
and dealer. 


Our new catalog with full 
details awaits your inquiry 





No. 1529 
Evansville Desk Co. 


Evansville Indiana 











He bought chairs upside-down 





Told us most office chairs looked 
alike to him right side up....but 
he wanted to see how they were 
made....good idea and good busi- 
ness, too 


Over 80% of the cost of Mil- 
waukee Chairs goes into honest 
and rugged construction. Fine 
designs, selected woods and 
handsome finishes attract you 
first ; but the workmanship under- 
neath is what determines their 
long service. 





We are always glad to go over 
Milwaukee Chairs, point by 
point, with careful buyers. For 
then, they understand why over 
4,000,000 Milwaukee Chairs are 


in service 


Cost? No higher than other 
good chairs. Upon request we 
will send to interested executives 
a complete catalogue, showing 
Milwaukee Chairs for every 
office use. 








Executive Offices: 


Office Chairs , c 


i\ — 


st 
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LWAUKEE 


THE MILWAUKEE CHAIR COMPANY 
642 South Michigan Avenue, Chicago 
Distributors in All Principal Cities 


Helping to sell good Milwaukee Chairs 


from COLLIER’S—The National Weekly 
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Los Angeles, Calif.—John L. Pofahl, Western representative 
of The Cincinnati Art Company, has opened headquarters at 
208 Transportation building 

Memphis, Tenn.—L. W. Bowker & Company, 107 Court ave 
nue, has gone into voluntary bankruptcy; assets, $3,185.85; lia- 
bilitic $12,771.2 
Milford, Mass.—Bernard Burnim is organizing an office sup- 
plies business at 117 Main street 

Minneapolis, Minn.—The McGill Envelope Company has been 
established here for the manufacture of mailing envelopes, filing 

iners, et« Mr. McGill, the president of the new company, 
was president f the Northwesterr Paper Goods Company 


New York, N. Y The Standard Brief Case Company In 
2-64 Broadway iffered a fire loss December 


New York, N. Y.—Herman Nadle ha been discharged from 


bankruptcy 

New York, N. Y Rich's Stationery Store has been chartered; 
capital stock, $ ( incorporators 4. and M. Ricl Zalkin & 
( ittorney t Chambers street 


New York, N. Y The Eaton, Crane & Pike Company has 
ised a large space in the One Park Avenue building for its ex 


ecutive offices The company has been at 225 Fifth avenue for 
the st fifteen year 

New York, N. Y Milton M. Schwartz, stationer, ete., 2 John 
street, has gone into the hands of a receiver; assets, about 
$1.5 liabilit about $6,700; Arthur Werner appointed re- 
ceiver under $5,000 bond by Judge Mach 


Philadelphia, Penna.—Morris M. Cott, 2332 South Franklin 
treet, has filed a petition with the common pleas court with- 
irawing from the Non-Plate Engraving Company 

Philadelphia, Penna.—The Office Suppliers, 916 Public Ledger 
building, has been registered as a commercial title in the com- 
mon pleas court by Henry T. Wilson, 1253 South Peach street, 
nd Ralph T. Githens, Camden, N. J 


Phi metered Penna.—The H. J Fleming Paper Company, 


Twe v-second nd Somerset streets, has been dissolved The 
adding machine roils and other items produced will be made in 
the future vy E. Latimer, Jr., 126 North Fourth street 


Pleasantville, N. Y.—The Outdoor Association of America, 
Iné has been chartered to do job and book printing, stationery, 


capital stock $102,000; incorporator Walter A. Johnson, 


(reat Oal street 


Reno, Nev.—Several changes have been made n the official 
personnel of the A. Carlisle Company of Nevada L. O. Cannon, 
vice-president, and TP. R. Terwilliger, secretary-treasurer, have 
sola their interests and retired from the business W R. 
Elliott, Jr... formerly manager of the stationery department, is 
now president; Grafton Carlisle, who had been with A. Car- 
lis & Company of San Francisco, is secretary-treasurer This 
ness was organized about ten years ago, succeeding the old 
Nevada Press Company 

St. Louis, Mo The Blackwell-Wielandy Book & Stationery 
Company has renewed its lease on the seven-story and base- 

building at Sixteenth and Locust streets A twelve-year 
s provid 
St. Louis, Mo The Tab Corporation of St. Louis, which was 
rated in Delaware to manufacture letter presses, metal 
and office supplies, is organizing for manufacture The 
ol its stock has been authorized in Missouri 
San Francisco, Calif.—W Urquhart 3893 Twenty-fourth 
t is est shed a stationery business. 

San Francisco, Calif.—Col. R. E. Kimball, assistant treasurer 

the Eatcn, Crane & Pike Company, made an extended stay 

ite t year Mrs. Kimball accompanied |} 


Seattle, Wash 4. B. Willoughby has been appointed man- 
of tl Northwest territory by the Eaton, Crane & Pike 

‘ ny, wit ! iquarters hers 
Watsonville, Fila.—Goodrich & Spe er have oper la new 
ry stor t 449 Main street. 7 nes include office sup 


ationer re é 


‘ lties and gift iten 
Williamsport, Penna.—The C. A. Reed Company will erect 


1 large addition to its plant producing paper novelties and 


paper The new building will practically double the 
ipacity of the plant 

Wilmington, Del.—Butler’s, Inc., has arranged for a new 

tion at 41 Market street: the business had been housed at 


421 Market street 

Royal Typewriter in New Home at Los Angeles. 
[he Royal Typewriter Company, Inc., has established 
elf in the new South Broadway building, between Tenth 

and Eleventh streets, Los Angeles, Calif Nearly 4,000 


square feet of space are occupied. 
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ECONOMICAL. SOLID POST 
STORAGE BINDER 


The Full Canvas Binder without Steel Plates in back; 
very durable Something that you have wanted for your 
Trade for a long time 

This Transfer or Storage Binder can be used as a 
Temporary Binder, as well as a Permanent Binder. 

All metal parts are white plated Posts are threaded 
the entire length of same, to give you any adjustments, 
After binder is filled the winged nuts may be replaced 
by hexagon nuts, and ends of posts can then be clipped 
off This leaves no post ends to interfere when stack- 
ing same 

y size made to order. 


Send for Price List 





es T-ADAMS MFG. ‘cote 


rf 


8561 \.-69 South Chicago Ave , HI CALS 
No, 


\ 





Wm. E. Bassinger, 377 Broadway, New York 
Charlies L. Lewis, 703 Market St., San Francisco, Calif. 
F. Raymond Hale, 266 4th St., Cuyahoga Falls, Ohio 











There’s money in handling 
— this office necessity. [ 4 


P racti ally all of 
your customers 
use torm letters 
bulletin hop 
and office forms, 
and other print 
ed matter. They 
neea an inexX- 
pensivé¢ 
practica ma- 
chine for getting 
this work out 

And now you can profit by having the agency for such a machine in 

ur communit n add hundreds of dollars to your monthly sales 
ners about the 


_ROTOSPLER 


rn he Re otospeed is a duplicating machine that reproduces perfect, clean-cut copies 
that can be handwritien, typewritten, drawn or ruled. It prints on 
at Mit dof paper ar id any size form from @ 3 x 5 in. card to an 84 x 16 in. sheet. 

ind ’ nett y n ut It prints as many asath usand or more 
copies from one sten¢ It saves time, work and money, and sells at a low price, 


Get Full Details of This Offer 


Mail the coupon for complete information about the Rotospeed agency. Let us 
tell vou about the immediate profits you can make from the easy sale of the 
machine and the future profits that are automatically built up by the use of 
Rotospeed supplies Mail the coupon now 


THE ROTOSPEED COMPANY, 393 Fifth Street, Dayton, Ohio 

















The Rotospeed Company, 
393 Fifth Street, Dayton, Ohio 
Send me details of your Rotospeed Agency Offer. 





Name ee 


Address senacotnnsidienite necseneeisonstititn 





Town ntisinitininintiaaadan 
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Atwood 
Patented 
2-Post 


Typewriter 
Chair 


No. 6625-16P 
Perforated Leather 
Seat over Cane 
Seat, 154 inches wide 
Back, 17} inches high 


. 


PERMANENT 
EXHIBIT 
14th floor 
Section 1411 
American 
Furniture 
Mart 

Chicago 


Manufactured by 


Crocker Chair Company 


Sheboygan, Wisconsin 



























Display cards and sales helps 
are furnished dealers free. 
Write now for Folder 15. 








' Dealers 
Everywhere 


ire enthusiastic about their sales records 
on this wonderfu Costumer Hiere for 
the first § time s a higl grad meta 
costumer brought down to ‘ moderate 
price Sunken panel post « 9 tubing 
Base cross-locked ind velded Can't 
ome loose because it’s not screwed. Solid 
bronze hooks, baked-on enamel finish it 


color or wood-grain specitied 


Sonu 


Costumer 


The Sanymetal Products Co. 
1695 Urbana Rd. Cleveland, O 











— 
FURNITURE 
-—— 


Chicago, Hh. ’ B. Calhoor is heer appointed ft 
ager and sistant to Ernest A. Dahl, manager here I 

















Yawman and Erbe Manufacturing Company 
Chicago, Itll.—Wilbur Fidlar, of Fidlar & Chamb 
port, lowa, visited with the local trade here before ¢ 
He made headquarters with the Art Metal Construct ‘ 
pany. 
Chicago, IIl.—The Phoenix Company, 155-59 Wes 
Street, has undertaken distribution of the Clarir 
the art and gift shop trade The chairs for 
finished specially with a variety of attractive color 
Chicago, Ill.—A. E. Davis, local manager for Ths 
Iron Works Company, has leased the fourth floor at 32 WW 
Madison street His display and office had been 
floor, and was moved to the new location late I 


Chicago, IIl.—H. J. Minderhout, of The Herring-—Hal 


Company spent the Christmas holiday n Chicag 
familys He has been connected with the Chicags 
was transferred to the factory at Hamilton, Ohi 


Chicago, til.—B. F. Durbin, local distributor for T 
Metal Furniture Company, has moved his office 

702, 606 South Dearborn street, to Suite 1066 in t 

ing Mr. Durbin is now receiving express elevat 
the new location 

Columbus, Ohio.—Thomas Ruff, formerly with The H 
Morgan Company, has taken charge of the office 
partment of The John F. Rees Company 

Des Moines, lowa.—F. W. Fredericks has be: 
manager of the local Kardex-Rand Company oft 1 
been in charge at Terre Haute, Ind., previous! 

Detroit, Mich.—A furniture displa arranged | 
ory, Mayer & Thom Company received a great «dd: 
tion, as it included an exact duplicate of the 
President Coolidge 

Detroit, Mich.—Harry J. Koehn has beer 
manager of the stationery department by Gregory M 
Thom He had been with the company nearly t ' 
years, starting at the bottom. The last eight 
done the buying 

Elizabeth, N. J.—C. Arthur Oakley has taken a 
ing his stationery, printing and engraving establishn er 
bling the space occupied. A large line of office furnitu 


added This makes the Oakley business the largest off 
ment and supply store in Elizabet! 

Evansville, ind.—The Vonsoosten Office Equipn 
is now operating at 220 South Third street 

Hamilton, Ohio.—The Stationer & Office Supy ( 
celebrated the first anniversary of the business D 
with a dinner at the Hamilton Clul 

Huntington, W. Va.—The Office Servic: Ine 12 } 
street, has been opened by Samuel S. Hughes an Fr 


Rudman 

New York, N. Y.—The Equipment & Supp Com 
52 LaFayette street, has joined the Merchant \ss 
New York The company handles steel filing 
furniture 

New York, N. Y.—The Terrell’'s Equipment ¢ 
Grand Rapids, Mich., has established a distributing 
at 453 Greenwich street. In the future all New Y 
and billing will be handled from the eal brar 
of Walter Van Putten 

Philadelphia, Penna.—The Wm. H. Hoski: Cor 


its new store at 1517 Chestnut street early in Dece 
downtown store at 904-06 Chestnut street is 


Seattie, Wash.—The local bran f the Kardse R 


pany is now at 337-39 White-Henry-Stuart 
former location was at 1305 Fifth avenue 
Syracuse, N. Y.—The Syracuse Office Furnitur 
Inc has gone nto bankruptcy issets =X 
$14,000 
West Haven, Conn.—J. H. Sher IS2 Richar 


established a plant for the manufacture f steel is 
made up without solder He had been with t} Mer 
facturing Company, Durham, Conn 

Wilmington, Del.—The Maryland Diatom IF: 
has been chartered to manufacture and deal in insu v 
fireproofing products; capital stock, $225,000 
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STEEL EQUIPMENT FOR SPECIAL SERVICE 


A good source of business is 
that of steel equipment for special 
purposes. Unlike most avenues 
of profit, this one does not call 
for an initial outiay for stock— 
just your services. 
















In supplying special equipment, 
we work with you. Specializing 
in the built to order field has 
resulted in production costs which 
rival stock lines. 














Wide awake dealers with 
an eye to building plans for 
public institutions are reap- 
ing the harvest. If you 
haven’t been cultivating this 
field, let us cooperate with 
you. Why not start now by 
writing for particulars. 


IMPERIAL 
STEEL CABINET CO. 


2130 Fulton Street 
CHICAGO 
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GUNN [INO DESKS 


RADE MARK REGISTERED 


With Inlaid LinoTops stented and_ All Styles-All Finishes 


Eliminate Glare—Relieve Eyestrain 













The soft dull shade of Lino is rest- “ItIsn'ta 
ful to the eyes because irritating UNO 
light reflections are absorbed. Lino Unless It’s a 
wears like iron Gunn” 


Gunn Lino Tables are popular tor 

Libraries and Cafeterias 
Lino saves breakage 
of Tops and Dishes. 


Catalog and Sample of Top 
Mailed Without Charge 


THE GUNN 
FURNITURE 
COMPANY 


GRAND RAPIDS, MICH. 


New York Salesrooms: 11 East 36t" S 
Los Angeles, 312 West Tenth Street 
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Made of genuine 


That is what ORPIN Products develop in dealers 
Charlestown, Massachusetts 


and salesmen both, and later on in users too. You don't talk about 








quartered and plain oak. We should like to tell you 


all about the line; let us mail further details. 


Orpin Desk Company 


ORPIN DESKS of various types and grades for every 


complimentary details in a detached manner; you tell the facts, sin- 
business need, and for teachers and students. 


THIS IS SOME DESK! ® 
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Sell your own 
brand and keep 




















Hagerstown, Md.—J. R. Raeburt now in charge of the Trade-marked— Nationally Advertised 
local brancl ( ral Typewriter Exchang This rn is 
dealer here for Royal Typewriter Company, Ir Approved by the Manufacturer 
Lawton, Okla I G. Ellis has pened tl Law Type 
writer Exchange 1407 D avenue He ha d_ the 
Altus Typewriter Exchange at Altus, Okla ° 
Los Angeles, Calif.—The Oliver Typewriter Agency rmer- 
i Loma drive, is now located at wat West Bignen street. | ROUGH TYPEWRITERS 
Los Angeles, Calif.—_Wm. C. Luff is Vv salesmar ched 
t t Los Ange branch of the Il. ¢ Smith & I ype 
“ In¢ 
Los Angeles, Calif.—The Royal Typew r Com] In Stock in 82 C'ties 
} leased ab t 4 square feet of sy] r e Sout I id 
way building, recently completed All Makes - - - - All Models 
Louisville, Ky A\zariah Graves, n ger her t e Ren 
Typewriter Company, has moved the local branch fron D 
1 ground floor location in the Starkes building 1 ground All Series : > “ . All Types 
fl st it 425 West Market street Ir ised busines las 
jcceiniek tee ennai Lowest Prices 
Mason City, lowa.—The Loaring-F ner Offic Supt Com 
pany has beer irtered to buy, sel import, export, manu 
facture and dea either wholesale or retail, office furnitures 
and fixtures, machines, and office supplies The off rs ar Write for the Regal Plan. 
VW \ Loring, pr dent; W. S. Farmer pres as: 2 G 
( ise secretal W S. Farmer, treasurer 


customers coming 
= _ BS =] back to you; they 
pe i = become familiar 
tlanta, a.—C. M eems is a new salesman here for the . 
hy Bhat 99% aa with your brand 
a Smith & Bros. Typewriter, In 
Baitimore, Md.—The local branch of the L. C. Smith & Bros and you get all the 
Typewriter, Inc., ha idded R. T. Brenner to its sales staff repeat business in- 
Boston, Mass.—H. A. Trainor has been appointed a lesman stead of it being 
by t local branch of the L. C. Smith & Bros. Typewriter, Ins ae 
Boston, Mass The local branch of the L. C. Smith & Bros divided among 
Typewriter, Ih w @blan busta < Mew edaie several as is the 
Franklin street, on the mezzanine fi f (~ case in pushing 
Commerce build lines handled by 
kl ~ N. V—T mas F ‘reat t ne time sa man- 
neiggaine- 2, See 6 , every one. 
age! nd director the Remingtor I wl Com} s 
noy re sitaet it | t . - iu ‘ a“ t = I ink I ° 
wth. eta 7 “ 2 — You can build a 
cel y at 1022 Church avenue ” . 
Buffalo. N. Y Josep Ww Smith ndlir ry substantial ribbon 
in Buffalo and Jamestown for the L. C. Smith & Br business with our 
writer, In¢ help. Ribbons are 
Jol (ques manager ere for the immon¢ 4 . 
_ Chicago, til.—J \ ruest a ag I H ! i furnished in neatly 
[Typewriter Corporation received h first shipments the lj h h d 
new Model 26 late in December It mar new fea it ograp e 
tures won the machine a warm welcome ind Mr. Gus had boxes with your 
difficulty in retaining one machine 1 ynstra g pur imprint, in a grade 
unt S n fre € ct ‘ equal the dé . 
pose : antl hipr from th fa jual | and weight for 
mand The new el appears to be mos idvan 1 type 
writer developed by the Hammond fa every purpose. - 2 i 
Chicago, !!!.—The Manufacturers Typewriter Clearing House Why not start a . fi 
and the Reliable Typewriter & Adding Machine Corporation will profitable type- Typewriter Ribbon Fr 
. . 4 
a ag aes naps Becetng. ene tg ae Re writer supplies Manufacturing Co. i 
la space j ‘ ised alternate Sundays in the ‘hicago Tri- . ;) on 
pI ri » ee . hs business of your Sansom & 10th Sts. | 4 
bur additior the classified advert ng Which these in A Philadelphia Pa Pe 
te ts insert ously Display advert ng has worked out own by asking for . . ie 
Ve well for tl Manufacturers Type writer Clearing Houss« and particulars today? CABLE ADDRESS: MUSTR. 4 
the Reliable Typewriter & Adding Machine Corporation, and it 4 3H 
is xpected that e 1926 campaign will be very effective J  e 
Davenport, lowa.—H. W. Swaisgood has been appointed man 
ager here by the Royal Typewriter Company, In 
Detroit, Mich.—E. C. Groff is a new salesman with the L. ¢ 
Smith & Bros. Typewriter, Inc. 
Des Moines, lowa—H. S. Peterson and Maxwell Boyd ure new 
recruits in the cal sales organization of the L. C. Sn 1 & REGAI REBI IT] 
Bros. Typewriter Ir 
Des Moines, towa—The General Typewriter Ex inge has 
m« d to a large and well appointed store at 912 Grand ave 
nue The Ex nge has taken the Des Moines terr ry for 
the Wales adding and calculating macl é ind tl Demount 


able typewriter 











Memphis, Tenn The local 


REGAL TYPEWRITER COMPANY, Inc. 


Br Typewrit I 

Milford, Mass.—The Framingham Typewriter E ge has 
oO} d a brar 17 Main street r charges of Miss Ida 314 Broadway, 12-14 So. Jefferson Se... 
Kurlansky ‘ 

Sn hk: i ccd Oat ale a ll le New York, N. Y. Chicago, Illinois 
: E aere | : Roya rypewr _ I H % Cable Address: REGALTYPE, N. Y. 
l i sa vith the metro; brancl York 
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RLESS SANITARY LINE 


PEERLESS PRODUCTS 
PLEASE 


Letter trays and waste parer baskets, all sizes, 

mail and tape baskets, space baskets, build up 

trays, locker baskets, PEERLESS paper burn- 

ers, wire globe guards. office partitions, wire 

guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS C0. 


6 N. Michigan Ave. 
Chicago, Ill. 


FACTORY 
LaFayette, Indiana 








eT dl te 


. N Jy, 


ANETTA, 




















EUREKA 


The Old Reliable Sanitary 
Copying Cloth and Bath 


This standard equipment for the letter press copy 
method is of good repute with al! users of that type 
equipment. Features of the EUREKA Bath include non- 
rusting meta! construction, and an arrangement prevent- 
ing mustiness or mildew EUREKA cloths are non-ravel- 
ing and treated so as to insure clear-cut, sharp copies 
and absolutely accurate results Now supplied in new 
office green in addition to the standard aluminum finish. 


DON'T TURN DOWN ORDERS 


for these goods—just forward them to us; we'll fill them 
satisfactorily with neat profit to you and no trouble. 
Write for the EUREKA booklet. 


The EUREKA Blotter Bath Co. 


3732-34-36 South Wallace St., Chicago, U. S. A. 
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New Orleans, La.—The Consolidated Typewriter Exchange 
30 Chartres street, is now handling the Demountable type 
writer 

New York, N. Y.—Carl A. Joerissen, manager at Paris for 
the Underwood Typewriter Company, called at the hor ‘ 
in December 


Omaha, Nebr.—Glenn Lawless has been promoted 


ager of the Royal Typewriter Company's branch here He has 
been manager at Davenport, Iowa, prior to this advancetr 
Philadelphia, Penna.—The Dieckhaus stationery stor+ 210 


South Fifty-second street, has taken on the sale of Remington 
portable typewriters and the Barrett adding machines in 
West Philadelphia district. 

Pomona, Calif.—The Pomona Typewriter Exchange has 
sold to R. A. Tiernan by Capt. O. A surtner 

Pomona, Calif.—The Office Equipment Company ha beer 
established at 275 South Thomas street by Harry I. W ! 
He also operates a store in Alhambra The lines handled 
ciude Royal and Remington typewriters, Sundstrand ad 
machines, and a complete rental and repair service 

Portiand, Ore.—M. F. Gunter, a graduate of the commer 
cial department of the Oregon Agricultural College, has joined 
the sales organization of the L. C. Smith & Bros. Typewrite: 
Tne. 
Portsmouth, Ohio.--The Columbus branch of the L. C. Smith 
& Bros. Typewriter, Inc.. has established a sub-branch re 
Philadelphia, Penna.—Lord H. Burr is a new salesmar 
the local staff of the L. C. Smith & Bros. Typewriter, In« 

Richmond, Va.—O. W. McCauley is a new salesman for tl 
lL. C. Smith & Bros. Typewriter, Inc., handling territ« 
this city and Greensboro, N. C 

Sacrame:r.+o, Calif.—The Geo. N. Hammond Typewriter C 
pany, 613 ‘“J"’ street, has been established by Geo. N. Har 
mond. The company is a dealer for the Royal Tynewriter 
Company, Inc., and does a general sales and rental business 
in rebuilt typewriters For the past thirteen years Mr. Har 
mond has been connected with the local office of the Und 
wood Typewriter Company 

St. Paul, Minn.—Harry R. Clough has become a salesmar 
for the L. C. Smith & Bros. Typewriter, Inc., in the local t 
ritory 

San Diego, Calif.—J. J. Voorheis, manager here for 
Underwood Typewriter Company, addressed the night school 
classes of the high school on “Specialty Selling.” 

San Francisco, Calif.—Three new salesmen have been added 
to the staff of the L. C. Smith & Bros. Typewriter, In« I 
S. Chandler, H. J. Clements and Kenneth M. Luff 


San Francisco, Calif.—The Remington Typewriter Compar 


has arranged to occupy the building at 22 Second street 
will remodel the structure, naming it the “‘Remington Bu 
ing.”’ For a number of years the Remington activit ! 
been carried on in the Mills building, through an ind l 
entrance on Bush street 

Springfield, Mass.—Gustave C. Brinkman is now exe! ng 
his salesmanship for the lL. C. Smith & Bros. Typewriter 
Company, Inc., in this city 

Tampa, Fla.—L. E. Roseman has been transferred 
local branch of the Remington Typewriter Company He had 
been located at Waterloo, lowa previously 

Watsonville, Calif.—The Typewriter Shop, operated by W. O 
DiMuzio, has opened in its new location, 16 Peck street \ 


fell line of office equipment and supplies is now carried 

Washington, D. C.—Willard A. King has joined tl 
staff of the L. C. Smith & Bros. Typewriter, Inc., ir 
ritory 


Civil Service Exams for Steno and Typist. 


The United States Civil Service Commission has announced 
examinations in 1926 for junior typist and junior stenographer 
Examinations will be held quarterly, on a Tuesday, with ap 
plications closing February 27, May 29, September 4 and Ds 

+ } 


cember 4 The vacancies to be filled are in the departmer 


service at Washington The junior typist will receive in 
initial salary of $1,140 a year, with possibility of advar nent 
to $1,500 a year, without change of assignment The ul 


the tvpist 


stenographer starts at $1,320, and may advance like 
to $1,680 a year. 

The junior ste nographer will be rated on spelling, stenogral 
copying from plain copy, copying from rough draft, penmanship 
and letter writing The junior typist takes the same, with the 
exception of stenography There is a dearth of junior stenog 
raphers, so applicants should endeavor to qualify bo 
stenography and typewriting subjects 


Spring Gift Show at Philadelphia. 
[he spring National Gift and Art Show will be held 
Hotel Adelphia, Philadelphia, Pa., February 28-March 
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80% Sales increase during 1925 


and Myrtle plant capacity has been enlarged to care for the same phenom- 
enal sales increase for 1926. There must be a reason. Ask for catalog. 


MYRTLE DESK COMPANY 
HIGH POINT, N. C. 








Our New Year Resolutions 
a Boy Wey ee 2 
TYPEWRITERS 
BEST 


PRICES QUALITY VALUE SERVICE 


Remanufactured or To Our Friends 
Selected Rough Typewriters The Dealers, The World Over 
Wholesale Export Happy New Year 


General Typewriter Exchange, Inc. 
30 Main Street Brooklyn, N. Y., U. S. A. 
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™ APSCO LINE Sisnrixers 


A eP LI ANCES Januar 





Chicago 
Giant 
Junior 
Wizard 
Dexter 
Dandy 
Climax 





The “CHICAGO” 


and 
The “GIANT” 


The two popular Low Price models of 

the APSCO Line—the world’s greatest 

value in pencil sharpeners—the Giant 
sharpens pencils of ALL SIZES. 


It pays to feature these ‘‘STARS" of 
the APSCO Line—more service to 
the user—more profit to the dealer. 


Automatic Pencil Sharpener Co. 
58 East Washington Street, CHICAGO 








LINCOLN 
KEYS 


“‘absorb 
the 
shock’’ 











1 
Tiring shocks and 
strains on the nervous 
P system are absorbed 


by Lincoln superior type- 
writer keys Stenog 
raphers take more inter 
est in their work when 





supplied with Lincoln 
keys because typing be 
comes a pleasure Write 
for Sales Plan It plans 


your sales 


LINCOLN RUBBER KEY CO. 


27 Thames Street 
NEW YORK 




















1926 








Sell the clean, sharp print of 


SILK-Y-FIBE 


Most difficulties of typewriter supplies 
salesmen develop because they have noth 
ing to sell different from their competi- 
tors; no advantage or distinction, no su- 
periority over other lines. The salesman 
who has SILK-Y-FIBER: ribbons offers a 
better service for letter writing or type- 
writing or records, and carries greater 
sales conviction in his canvass. Extra 
fine, closely woven threads and dyes of 
the best quality obtainable are skillfully 
combined resulting in a ribbon giving 
smooth, clear impressions, permanence 
of record and real durability. 


Typewriter 
Ribbons 


Stationers are invited to try out this product 
Write for specimen and further information 


Cooper Carbon Coated Paper Co. 


2756-2758 South Trumbull Avenue Chicago, Ill 

















SANFORD 


is ‘good Ink’ 





eAsk, Your Dealer 
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ee a ee | || Cash In on the Demand 
ACCOUNTING MACHINES | || Changeable Calendars 


Wall Type for offices and institu- 
tions that demand calendars of a 
higher type than the ordinary. 
This style has brushed bronze 


os 
n 





Nap 





























metal frame and is complete with 
a set of changeable cards. Let- 


indianapolis, Ind.—The Remington Typewriter Company has 
moved the local branch to the ground floor at 229-31 North 
Pennsylvania avenue G. L. Hamiltor the manager, is proud 


ters are white on black ground, 


Cards slip in thru a slot in the 
of his new establishment, which is said to be one of the finest 


typewriter branch offices in the United States R il 12.00 | ith 
New York, N. Y.—The Powers Accounting Machine Company etails at $12.00 complete wit 


an attractive discount 
for the dealer. No. 82 7%xl1 inches 


Two Quick Selling Items—Now 


frame 


2 NS eR A OAT I CAMS, YAIR mR 





has leased space at 123 Liberty street 


Yugoslavia Market for Office Machines. 
Commerce Reports American typewriters, adding machines 


cash registers and duplicators are in demand in Yugoslavia 


: , 
With the exception of typewriters, all experience strong com- —— Fh 
is |* THE 


petition from inferior German products The saturation point . oi 3 cts 
has nearly beer reached, and sales are ‘ efly of repla ements FIRST NATIONAL Desk Type; Banks 
so far as typewriters are concerned. BANK | and others who do 


t a- 
= wetted not use paper or a 
Eel 
‘pian’ SN we von “nce 


ADDING MACHINES 


: { FEBRUARY | : buy this cast bronze 








; changeable calendar 
for their desks and 
customers’ counters. 
Special headings to 
order. 








Retails at $12.00. 














. 

Austin, Texas.—The Monroe Calculating Machine Company, = You Profit Big. 
Orange, N. J., has filed corporation papers in Texas; capital 
stock represented, $10,000; N. H. Goldsmit Texas agent, Aus- 
tir No. 30 4x5% inches. 


Chicago, IIl.—.J J. Boyle, of the Add-Index Corporation, Order samples today 


spent the Christmas holidays at his old home in Philadelphia 
Chicago, tll.—F. Michelon, manager here for the Me aie des DAVENPORT-TAYLOR MFG. co. 

Calculating Machine Company, spent the Christmas holidays 412 Orleans Street Chicago, Ill. 

at New York 

Chicago, I!l.—The Peters-Morse Manufacturing Corporation 

} l .. J. Smith, 183 North 

Wabash avenue, will handle sales and service Mr. Smith has 











has established distribution in Chicago R 





had a wide experience in the adding and calculating machine 
field, and is particularly proficient in the mechanical details 

New Orleans, La.—F. J. Ruthven is now a member of the 1830 THE PIERCE LINE 1925 
local agency of the Monroe Calculating Machine Company. He NEVER FAILS TO SATISFY 
had been in the Monroe service, and has returned to familiar Ss E < 
work. M. Schindler has joined the sales staff of the Monros It is the Guaranteed Line of a Century’s Experience 
agenc) 

New York, N. Y The local branch of the Burroughs Adding 
Machine Company has joined the Merchants’ Associati of 
New York 

Peoria, tIl.—C. D. Hanna has been appointed manager of the 

il agency by t Monroe Calculating Machine Company 

Philadelphia, Penn.—The Allen Corporation of Philadelphia 
trading as Brunsviga Sales Company 309 South Fifteent 


street, has been registered as a commercial title in the com- 


mi pleas court 
Providence, R. |.—L. B. Taylor has been appointed manager 
the Monroe Calculating Machine Company's agency here. 
This promotion came as the result of his excellent work while 


inager at New Bedford His long experience in the Monroe 
ilculating machine field brings to Providence a high grade 
sales and service director, who has a splendid knowledgs« f the 
application of machinery to figure work in all lines of business 
St. Louis, Mo.—J. H ! 
by the Marchant Cal 


inn has been appointed manager here 
tinge Machine Company. He had been 






manager several years for the Felt & Tarrant Manufacturing 
Company at Omaha Nebr. 

St. Louis, Mo.—VW I. Currie has become manager here for 
The Dalton Adding Machine Compan) He succeeds P. B 
Smitl Mr. Currie started his conection with the Dalton or 
ganization twenty years ago, and his return to the scenes of 

irly activities after many years in other territories bri 


n in contact with many old friends 

Terre Haute, Ind L. S. Voiers has been appointed manager 
The Dalton Adding Machine Company He had been 

nnected with the es staff at Lexingt K prey 


Bridgeport Organizing Chamber of Commerce. S. K. PIERCE & SON CO. 

Business interests of Bridgeport, N. J., are planning the GARDNER, MASSACHUSETTS 
organization of a local chamber of commerce Among the New York Warerooms: 115-119 FourtH Avenug, BROOKLYN 
Boston Warerooms: 96-102 Cross STREET 


2344-4W 








individuals active in this movement are Joseph C. Rank, 


superintendent of the Diamond State Fibre Comy 
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Announcement 


In addition to our regular line of Spongtex Chair 

Cushions, Desk Pads, Ink-Well Bases, Roll Mem- 
orandum Pads, etc., on 
and after January Ist, 
1926, we shall take over 
the exclusive distribu- 
tion and sale of the 
COMPO Non-Clogging 
Paper Stapling Machine 

Incorporating New 


and Outstanding 
Features 


cOMPo 


Reg. U. S.. Pat. Off 


Non-clogging Paper 
Stapling Machine 


rhe STAPLE RELEASE 
permits the use of both 
No. 1 and No, 2 staples. 
A device that doubles 
the utility of this al 
ready preferred paper 
stapling machine 





and—No advance in price! 


Write for literature, prices, et« 1s well as various 


other attractive offerings now ready 


A. H. IRVIN COMPANY, Inc. 


Sole Distributors 


1015 Chestnut St. Philadelphia, Pa. 
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CORONA 
Portable Adding Machine 
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Manufactured by Corona Typewriter Co 


Dealers, this is your opportunity! 
Corona Adding Machine's popularity is | 
increasing tremendously 
Dealers everywhere are enthusiastic 
about it 
Have you our agency in your city? If 
not write us for particulars. 


Portable Adding Machine Sales Co. 
343 S. Dearborn St., Chicago 





= SOK ~ 
| OTHER MACHINES 
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Bridgeport, Conn.—The office of the Neva-Clog Products, In« 
has been moved to 221 Newfield building The factory remains 
at 715 Union avenue 

Chicago, tlil.—L. E. Camps, general manager of the Li 
Manufacturing Company, is still in California. 

Chicago, II!._-August Buenzli, manager here for The Rotospeed 
Company spent the Christmas holiday at his parents’ h 
Madison, Wis., accompanied by his wife and infant daught 

Dallas, Texas.—F. LD. Kammann has been appointed sales 
manager in Louisiana, Mississippi, Alabama, Georgia and Flor 
ida by the Todd Protectograph Company He had beer 
charge of similar work for the Portable Adding Machine Cor 
pany 

Denver Colo.—Dexter Loomis, representative in this ter? 
tory for the Automatic Pencil Sharpener Company, has re 
covered from injuries received in an automobile accident 

Des Moines, ltowa.—Harry R Anders, formerly with the 
United Autographic Register Company has beer ip t 
manager of the local Ditto Systems office. 

Des Moines, towa.—Paul M. Martin, who had been with 
Underwood Typewriter Company here, is now local distril 


tor for the Ediphone He is located at 112 Eleventh street 
Evansville, Ind.—C. ©. Ryan, office manager for the Serve 
Corporat on has moved to 51 East Forty-second street New 
York, N. Y 
Louisville, Ky.—P. M. Heinlein, formerly local manager for 
Dolbey & Van Ausdall, has moved to Tampa, Fla He has 


joined the B. & W. B. Drew Company, office appliance distril 
utors in that citys 

Philadelphia, Penna.—-The A. H. Irvin Company, 1015 C 
nut street, has acquired “Compo” products After Januar 
1926, all orders are to be sent to the Irvin company 

Louisville, Ky.—Paul J. Henderson and O. F. Gabbert ! 
merly of the Indianapolis staff of Dolbey & Van Ausdail, have 
been appointed joint managers of the Louisville office The 
company has distribution in Indiana, Ohio and Kentucky) 
the Ediphone, the Dictagraph, Elliott addressing systems 

St. Louis, Mo.—A. M. Rechtien has become representative 
in this territory for the Standard Mailing Machine Company) 
E. FP. Zimmer, his predecessor, has been transferred to a 
Florida territory 

St. Louis, Mo.—Nelson ©. Durand, vice president 
\. Edison, Inc manager of the “Ediphone” division, was the 


guest of LD. M. Brown, the local manager, several weeks ag 
Mr. Durand also attended a meeting of an association of mar 
agers while here. 

St. Paul, Minn.——-H. A. Munson, who has been district iler 
at Des Moines, lowa, for The Todd Company is now cated 


at 1406 Pioneer building 

San Francisco, Calif While on a trip East recently Err 
Wallace 144 Market street, acquired distribution 
of the Acme Staple Company, Camden, N. J 


Examinations for Federal Office Machine Operators 


The United State Civil Service Commission will receive ap 
plication until February 13 for operators of Addressograp! 
(Jraphotype Multigraph and Mimeograph machines The ex 
aminations will fill vacancies in the Navy Department n the 
militia bureau of the War Department and in positions requir 
ing similar qualifications The entrance salary is $1,320 a year 

Applicants for addressograph and graphotype operat | 
tions must have operated both types of machines, with a con 


bined experience of at least six months Competitors w he 
rated on elementary mental tests, practical questions 
operation and care of the graphotyvpe machine, and exper 

in graphotype and addressing machine work 


Applicants for office duplicating machine operator posit 
must show at least six months’ experience in operating an 
graph, and at least one month's experience on the mimeograp! 


Competitors will be rated on a practical test ir ndicat x 
spelled words, letter writing. checking and correcting 1 
graph work; education, training and experience 


Telegraph Service on Scale Orders. 

Hanson Brothers Scale Company, 525-31 Nort Ada 
street, Chicago, Ill, have inaugurated a telegraph ser 
for dealers in urgent need of certain scales, such as diet! 
and nursery scales. Dealers having a rush call tor thes 
items, and finding none in stock, may telegraph the factory 
Any orders received up to three o'clock in the 


will go out that same day 




















January, 1926 OFFICE APPLIANCES 


199 











The Perfect Loose Leaf Ring 
The Morden Swivel Ring 


HE exceptional popularity of the Morden 

Swivel Ring is due to its strong, simple, 
smooth, efficient joint—a joint scientifically con- 
structed. As the name denotes, it is a swivel 
joint (an exclusive feature of Morden rings, all 
other rings being of the hinged style, opening 
with a pull). The swivel joint insures dependa- 
bility to remain closed, since it counteracts the 
pulling strain of sheets and covers. For the same 
reason the ring cannot be put out of commission 
by a side-wise strain. Since it has no enlarged 
joint the ring will not mar surfaces, nor become 
wedged in the holes of sheets, to tear them. The 
ring is beautifully finished; does not weaken 
under constant use; throws out no sharp pro- 
jections, when opened, to jag sheets; does not 
scratch or pinch fingers when manipulated. When 
closed, remains securely closed, yet is easily 
opened. The locking mechanism is as simple, 
smooth and secure as the joint. 


Ten sizes, } in. to 2 in. 
Liberal discount to the trade. 


The Morden Manufacturing Corporation 
WATERBURY, CONNECTICUT 




















The Superior 


MULTIPOST 


STAMP AFFIXER and RECORDER 
SAVES STAMPS, TIME and MONEY 


GUARANTEE 


The MULTIPOST is 
guaranteed to the 
origina purchaser 
for one year from 
date of purchase 
During that time all 


of cause will be 
made free of charge 
provided machine is 
delivered to the 
factory of The Mu 

tipost Company at 
Rochester, N. Y by 
parcel post or ex 
press prepaid 






The above explains WHY 
Stationers, Office Appli- 
ance Dealers and other 
who have occasion to sug- 
gest such devices AL,- 
WAYS RECCMMEND 
THE MULTIPOST 
Stamp Affixer—IT SUP- 
PORTS THEIR REC- 
OMMENDATION. 


Rochester, 
N. Y. 




















IDEAL TUBULAR STANDS 





Write for 
Circular 





IDEAL No. 2 
TYPEWRITER 
STAND 


Table top measures 16 by 14 inches, height 26 inches. 
Drop leaf 12 by 16 inches, hinged on a level with 
table top. 


Fowler-Manson-Sherman Cycle Mfg. Co. 


1445-1455 W. AUSTIN AVE., CHICAGO 


LAXOME iz Se 











mae “*DBerfect” ue 
Transfer Time 


O- 


Are you in position to take care O1 tne 
demand for transfer binders this season 

Our new general catalog No. 19, ilus- 
trates and describes many styles of 
transfers from the best quality down to 
the cheapest, and some of these binders 
are exclusive with us. 

Tengwall Files are also listed in both 
the wood as well as the steel back con- 
struction and, as our production of these 
items is large, our prices are unusually 
attractive. 

Copies of our catalog and discount 
sheet will be mailed upon request. If 
you are interested in metal parts only, 
ask for catalog No. 9. 





Oo 
Chicago Binder & File Co. 
500-508 West 3ist Street CHICAGO, ILL. 


HIGH GRADE PRINTING LOOSE LEAF DEVICES 
LEDGERS BINDERS INDEXES SHEETS 
BUSINESS SYSTEMS 








> 
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EARS + OF - MANUFACTURING - EXPERIENCE 





This chair is One oj 
No. A-1445- many 
5XYPL styles 
: 
& 


No Weak Points in 
H-W Office Chairs 


A century of seat building has taught us 
the little and big details of chair making; 
how to build business chairs for grace, 
strength and comfort. When you sell 
Heywood-Wakefield Office Chairs there’s 
no need to gloss over weak points or 
alibi a defect of manufacture or finish. 


Heywood-Wiakefield Vamm 


REG. U.S. PAT. OFF 


> 
X 





Los Angeles, California 
New York, N. Y. 
Philadelphia, Pa. 


Faltimore, Maryland 

Boston 45, Mass. 

Buffalo, New York 

Chicago, Illinois Portland, Oregon 

Kansas City, Missouri St. Louis, Missouri 
San Francisco, California 
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DEALERS: 
The Tiffany is 
a quick turn- 
ing specialty 
you can push 
with profit. 
Send for de- 
tails. 


The Tiffany 


a new adjustable stand | 


with improved and perfected features and adjust- 
able head to hold any machine. Its all-steel con- 
atruction, light weight, sturdy, rigid assembly and 
pleasing Olive green—only drop leaf in Olive green, 
stand black—finish make it a most desirable con- 
venience. Rack and gear movement permits raising 
and lowering at will. The solid base, with casters, 
allows the stand to be moved easily without danger 
of upsetting or marring even a highly finished floor. 
Free from vibration, creeping or sliding. Prices 
mailed on request. 


TIFFANY ADJUSTABLE STAND CO. 


118 Morgan Street 


St. Louis, Mo. || 


} 
| 
| 


} 
| 

















will be a most prosperous year to 
the dealer who will specialize on 


QUIGLEY 
PRODUCTS 


Desks, Wardrobes, Supply 
Cabinets, Costumers, Um- 
brella Stands, Radio Cabinets, 
Telephone, Office and Display 
Tables, Magazine Stands and 
Check Desks made to harmon- 
ize with all regular and period 
styles of office equipment. 


Our Catalogues and Price Lists 
await your request. 


The Quigley Furniture Co. 
Whitesboro, N. Y. 























DEFIANCE 
SANITARY MOISTENER 


Patent Pending 








A Scientifically Improved, 
Non - overflowing Sponge 
Cup, Made of the Finest 
Crystal Glass, Containing 
an Excellent Red, Fine- 
Mesh, Live-Rubber Sponge 





KILGERM 


An odorless, non-irritating germicide 
for use in finger-moisteners and tele- 
phone mouthpieces. It is also a re- 
markable remedy for boils, carbuncles, 
poison ivy and all abrasions of the skin. 








It is extensively used by the largest 
banks, railroads, public utilities and 
commercial houses in the U.S. A. 





Manufactured by 


DEFIANCE SALES CORPORATION 


72-78 Spring Street New York, N. Y. 
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Buffalo, N. Y.—The A. C. Gibson Company has moved its 9: =3 
plant to 70 Oak street = ny 
Chicago, Ill.—The Louis Melind Company now has two trav- 8%, 24 






° ‘ 
elers in the field \ \. Feldstrom is covering the West coast A 
territory, while Roy Melind handles the United States East of 6 
oon int 


NOV 30 1920 


Manhattan’s Marking Device Industry. 


The United States census of manufacture for 1923 shows A 4 k S llin 
that New York has thirty-six establishments producing hand uic e g 
stamps and stencils There is an average of 445_ wage earners 


employed The annual output aggregates $1,813,122 Specialty 

The ECONOMO Time 
Stamp is a durable, 
low-priced article which 
needs only to be dis- 
played to sell quickly. Its field is everywhere. It 


On the Outside Looking In. 


Current Comment on the Copy and Plans of the Manu- 
facturers and Distributors of This Field, and Brief 
Reviews of Magazine Articles of Genera! interest. 





‘ai coreee ease pre Sone — an Soe Ay A. is in constant use in offices, factories, warehouses 
plans was commented on in Sales Management (Chicago). The and other places where a record of hour and date is 
Corona book describing its campaigns finds its way into many required. The printing surface is mounted on a 3/16 


college classes studying merchandising and advertising 


The Parker Pen Company.—Sales Management (Chicago) inch cushion which, with the flexible cord in the 





commented on one sales activity of this company—that of in- handle, insures uniform, clear impressions no matter 

teresting college students in the product through information how rapidly the stamp is handled. The hour hand is 

regarding sales campaigns i : adjusted by means of a knob and indicator at the side of the 
The Parker Pen Company, Ltd.—A. R. Zoccola, manager of nickeled case—there is no delicate mechanism to get out of 

the British company, contributed to System (London) \ Na- order—CONTINUOUS, RELIABLE SERVICE. 

tional Market Made in Fourteen Months for a Class Product.’ 

The advertising campaign and sales strategies which produced For sale by stamp manufacturers and stationers. 

this result were described in considerable detail Write for deseriptive matter to 


W. A. Sheaffer Pen Company.—-An interesting story of a 


very effective direct mail campaign in Sales Management (Cl 
cago) told how the company opened a large number of new ac * 


Fass iy 











counts during summer months at a very low cost 5] 

The Safe-Cabinet Company.—While discussing ‘‘negative’ 862 W. Chicago Avenue Dept. B. Chicago, Il. \ oo 
advertising, Sales Management (Chicago) mentioned the plans We are manufacturers to the trade of Bebher Stamps, Seals, 4 
of this manufacturer in playing up the destruction of business Stencils, etc. Made to order. Write for general catalog. 4 
records by fire Negative advertising is a pet ‘don't of the *y 


adve rtising sharks, but The Safe-Cabinet Company makes 
pital stock from this type of presentation 
































“Remington Typewriter Company.—Sales Management (Chi if 
y ) o ‘ is cf pe —_ roceadaure l selec T a vdve - . : ore | 
cage? eel . thi mpany pr lu n i ting n i ver ALL STEEL DESK POCKET NOTARY “ 
tik, ant ‘ a 
Articles of General Interest iy 
Sales Management (Chicago) printed a symposium or When i 
the Star Salesman Quits.’ Carey W. Hord, vice president, The | 
American Crayon Company, was one f the six contributors t ul 
this topic ay 
Buying Business via Booze was a discussion of selling as BS 
affected by prohibition, printed in Sales Management (C1 igo) . 
Among the contributors to the discussion was A. W Adams 3 
Chicago, district manager for the Heywood-Wakefield Ci FOR THE STATIONERY TRADE i 
par Howard W Foote, president Northwestern Expar ied : 
Metal Compar Paul Barrett, sales manager johnson Chair 1 
Companys W | Devlir sales promotior manage! Bankers CAST BRONZE DESK SIGNS Hi: 
Supply Compat F. i 
Walter F. Wymar sales and export manager, The Carter's CASHIER a) __—ag) LOANS yl 
Ink Company, contributed to Printers’ Ink Monthly Mr. Sales f : 
Manager and His Ally, Mr. Export Manager Mr. Wyman PRIVATE Le — OFFICE u 
showed how the domestic and foreigr ales direct rs in fun -—~ - -_ = | 
izreeably when the proper basis Is blishe | TELLER — eee NOTARY PUBLIC Bt 
A 4°41 
House Organ Philosophy. LSO ENGRAVED BRASS SIGNS qi 
You can invent l t of highfaluti n’ names for Comm« Sense H 
but nobody’s ever made a useable substitute for it—The Coach WE ARE WESTERN AGENTS FOR i 
( ished co-operativelsy ry ¢ joorum ¢ ‘ease Company ' 
a Bis ee A Pe i 
Faber, C. | How : - AUTOMATIC | 
> e >. i 
nad make, ole "undefatand ele nora, fo TIME STAMPS 
knowledge 1 perceive it nd therefore he that can 4 
e it } not qh ilitv (Clarke & Courts) 
> > > 
salesmar n manage his VI iairs essi he 
cannot expect t laced in charge of other people's affairs WE MANUFACTURE 
Phe ‘Typebar (L.. ¢ Smith & r ypewriter nc.) 
hing can ever take the place of early inspiration and late | 9 NCILS-ROUBBER STAMPS 
ratior B Ten (Sundstrand Adding M hir (“om 
ae BADGES-TOOL&TIMECHECKS 
} ming Ve r P to ft xT letyyy —T er a6 ‘ the 
Fault I etin (The Stationers L« e Leaf Company) 
pester AMERICAN SEAL & STAMP CO 
I e trial ve faced in yesteryear prepared us etter for 
t The W ter Wav (F. S. We ter Company, Ir ° 
tinea Sinton ‘Maine tis Seika dias Teil “tee ie ion 120 So. CLARK ST. 
keen-—Omtice Topics (Baker Printing Company) CHICAGO, ILL. 








worn I irce hens don't tor scratch £ tne z » 
Leopold News (Leopold Desk Company) WAX SEALS ALL KINDS OF CAR SEALS 


> > 
s gains tee Stim ieatads tei eneeeliadehentie din +t Sen Offinn Cai NUMBERING 
TI Richmon & Backus Company) MACHINES 
> > > 


Hard boiled eggs are thin shelled.—The Chair Man (Murphy REPAIRED 
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4 WEBCO PRODUCT 


TRADE MARK 


Orig! and Best 
(ype Cheating fluid 


Cleans your type | No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


WHEN TRADE mann PPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The F SWebster Company Inc. 
BOSTON 


MAKERS OF 
MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 











$$ 30%: _ 
RIBBONS AND CARBONS | 
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Chicago, tll.—J. A. Salisbury, manager here for hs 
Manufacturing Company, made a trip to the factory 
ter in December 

Chicago, Ili.—Ward M. Downs, president of the Caxt 
atories, was a visitor at the Chicago branch 
having traveled West on business 

Los Angeles, Calif.—R. W. Casey has joined 
center of The Miller-Bryant-Pierce Company 

Los Angeles, Calif.—Walker P. Funck, coast repr 
for the F. S. Webster Company, In has found the d p 


the 


ment of his trade in this territory so advanced that ike 
it every sixty days from headquarters at San Fra 

Oakland, Calif.—The Miller-Bryant-Pierce Compar 
tablished a branch at 16 Bacon building, in charg: f Mis 
Dorothy Bedwell This office is under the jurisdictior tl 
San Francisco branch, of which Miss Grace Will 
manager 

Sacramento, Calif.—Miss Grace Williamson, manage! 
San Francisco branch of The Miller-Bryant-Pierce Compan 


has organized local distribution here, with an _ office 
Forum building. Miss Althea Pierce is in charge her 

San Francisco, Calif.—About March 1 the local branc! f The 
Ault & Wiborg Company will add to its activities the distribu 
tion of typewriter ribbons, carbon paper, inks and adhesiv 
These lines will be in charge of L. T. Waymuth The ompany 
has distributed printing inks through the branch at 23 t 
Street for Many years 

Seattle, Wash.—The Grand Prize Carbon Paper ‘¢ pany 
San Francisco, Calif., has opened an office at 304 Ls bu 
ing. in charge of E. B. Reed 


























“THE BEST IN A CLINCH”! 


PAPER FASTENERS 


“MAKES ITS OWN STAPLES” 







THAT'S ALL! 


ace ROLL Ca 
STEEL ——e oe n’t Go 
ae nae Wrong”’ 


Economical 


Impreved Medel! D—Weight Twe Peurds 
Metal Knob— Rubber Silence Poste—Nickel Plate Finish 





MODEL F (Weighs Nine Pounds) 
Capacity 2 to 40 Sheets 


Get Away From Old-Fashioned Methods !! 
Too Slow—Insecure—and Expensive !! 


We Make Power Machines (Electric Driven) 
For Heavy and Rapid Work 


SOLD BY STATIONERS AND STAMP DEALERS 
EVEREADY MFG. CO. of BOSTON 


General Sales Office: 50 Church Street, New York City 
SEND FOR NEW DESCRIPTIVE LITERATURE 











| LOOSE LEAF 




















Benton Harbor, Mich.-——T. FE. Kendall, who had been assist: 
sales manager for The Baker-Vawter Company i harge 
advertising, now conducts similar departments f Wolf & 


acgountants, Chicago, Il 

Chicago, Ittl.--Arthur Hoagland cf the office staff , ran 
Irving-Pitt Manufactoring Conipany, spent the Christ 
days at his old home town, Kansas City, Mo 


Company, public 


Chicago, Itll.—John W. Chesney, who had been secretary 
the Chicago Binder & File Company, is now president and 
treasurer in the blank book business of W I’. Johnst & 
Company, 607 South Dearborn street 

Chicago, ill.—_E. T. Battey, manager here for the Boo 
Pease Company, spent the Christmas holidays in the ist He 
visited his heme and spent considerable time at 1 factor 
Prior to leaving he had the satisfaction of seeing the enlarged 
warehousing facilities at 25 East Austin avenue in shipshape 
conditior All stock is stored on steel furniture mn a remark 
ably open arangement which facilitates storage nd tilling 
orders 

Cincinnati, Ohio.—K. G. Castk manager of the |} 
branch of The Sam'l C. Tatum Company, spent severa ivs 
during December at the factory nere 

New York, N. Y.—Anderson & Prigge Irie have 
12-16 Vesey street 

Philadelphia. Penna.—C. L. Waringer has joine Hart B 
Levis, Ine 702 Arch street, as manager of the loos if de 
partment He had traveled this territory former! f ose 


leaf manufacturer 





Chicago Women’s World's Fair in Apel, 
The second annual Women's Word's Fair will be he 
Chicago, April 17-24 in the American Exposition Palace 


666 Lake Shore Drive. Reservations of space are being 
made, the exhibitors being confined to organizations whicl 
employ and give unusual opportunities to women, or whicl 
make special appeals to women. The location is familiar 


to those who attended the Chicago business show last vear 
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Advance Paper Boxes 
in Stationery Stores 


You will find a ready sale for our goods in your store. 
Every item is durably built for a long life of service. We 
manufacture all sorts of card and fibre board stationers’ 
specialties: 

Warren Transfer Cases Card Index Trays 

Card Index Storage Cases Stationery Cabinets 

Pigeon Hole Boxes Document Storage Cases 


mamvene Filing Boxes Transfer Cases 

(cloth or paper covered) (Invoice, letter and C 
Malling Tubes Sizes) " tad 
Carbon Paper Boxes Clipboards 

Check the list and let us replenish your stock of these 


goods. We shall be glad to send you catalog and full 
particulars. 


Advance Paper Box Co. 


ST. LOUIS, MO. 


2727 Franklin Avenue 








Made from pure white 
SULPHITE BOND 


Sold in 
25-50-100 Roll Packages 
and the HANDY HALF DOZEN 





YANKEE PAPER & SPECIALTY CO. VU. nasha, Wis 

























\ CONFIDENTIAL WHOLESALE / 
PRICE LIST No. 225 
SSS 


Adding @The most complete, Type- 





Pl the most compre- writers 
ines . 
hensive wholesale 
N price list on office a 
ew , 

Add- machines. Under- 
Index Truly a criterion of whole- wood 
sale values. 

Machines Portables 


@Even if you buy 


Calculat- elsewhere, let the Check 








ing Ma- RELIABLE price | Writers 
chines list be your guide. 
Call, phone, write or wire 
for your copy today. Rebuilt 
Rough Shee Ue 
“Add-Index” Distributors 
- Exclusive for Belgium, France, 
Fixed-up Switzerland, Finland New 








Lowest Prices Ever Quoted 





170 WEST WASHINGTON STREET, CHICAGO, ILL. 








il 
ESCO 


How’s Your Supply 
of Esco Pads? 


Inventory your stock of Esco Pads 
now to avoid being caught short. 
The ever increasing popularity of 

these comfort giving conveniences 
| keeps up a fairly steady demand 

i for them. The outlay 
: is small; the returns 
suitable. More com- 
plete details with 
prices, to interested 





dealers. 


ECONOMY 
SEAT CO. 


1824 S. Albert St. 
CHICAGO 
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NATIONAL DESKS 


SERIES FIFTY-SEVEN 





Persuasive appearance and quality make 
this new “National” Desk a winner for 
the office furniture dealer. Its quality is 
readily demonstrated and proven, and 
almost every detail of construction adds a 
feature of superiority. Furnished in ma- 
hogany and walnut, with concave beveled 
corners and distinguished by neatly 
turned legs, this series is a worthy rep- 
resentative of “National” construction. 
Let us send you full information of the line. 


National Desk Company 


HERKIMER, NEW YORK 


LSS TT a ae ae a 
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Chicago Glass Desk Pad: Raised. 


Plate Glass Tops for Desks 


Plate Glass Tops are furnished in any size accord- 

ing to specifications, and with either square or bev- 
eled edges. The giass is approximately \%” thick and 
highly polished, thus presenting a smooth, hard and 
even surface for writing. No modern office should be 
without the use of these tops. 


The Chicago Glass Desk Pad is indispensable to the 


busy office executive as it affords a place to keep 
memoranda, lists and other data in orderly arrangement 
under the glass, always visible for ready reference. 
Sizes: 18x24 and 20x36 inches. 


Plate Glass Letter Trays and Window Ventilators 


belong to our other specialties which we manu- 
facture for office use. They offer many advantages 
and our descriptive folder will furnish complete iInfor- 
mation as to sizes and prices. 


The Chicago Mirror & Art Glass Co. 
216-224 N. Clinton St. Chicago, III. 
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Well Equipped Offices 
Need These Accessories 


Well equipped offices require a number of smal! 
articles to give a finished appearance. Specializing in 
these articles—costumers, small tables, wardrobes. 
etc., puts us in a position to supply them advanta- 
geously. Quick turning articles of low price but large 
volume produce a satisfactory profit. If you haven't 
catalog No. 4, which illustrates and describes the line, 
better write for a copy today. 


FURNAS FURNITURE CO. 
INDIANAPOLIS, IND. 




















SATELLITE 
Its SERVICE Sells 


The SATELLITE 


Heavy enough to 
provide a steady, 
un-tip-able plat- 
form, yet easily 
moved about on 


Dealers find 
SATELLITE =a 
popular, fast- 
selling item. The 
price is reason- 
and the 


ment A for de- 
taille. 





Adjustable Table Company 


Grand Rapids, Michigan 
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| CATALOGUES 














- — 4X —$—— 


Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference 


J. S. Staedtler, Inc., 53 Worth street, New York, N. Y., has 
rculated a new pencil catalogue. 

From the Improved Boehner Binder Company, Aurora, UL, 
comes a folder on the Boehner stamper for roll stamping and 
embossing with roll gold. 

The American Crayon Company, Sandusky, Ohio, has distrib- 
ited a new catalogue on “Old Faithful” crayons and “Permax” 

1k paste, which is used for making writing ink 

A swatch from the Rockwell-Barnes Company, 823 South 
Wabash avenue, showed four different samples of adding ma- 
chine rolls. The company makes special sizes to order 

From The William A, Welty Company, 36 South State street, 
Chicago, Ill., comes a broadside featuring pen-pencil sets in 
metal; hand decorated sets: hard rubber sets, both hexagon 
and round, with various styles of trim and finish 

From the Peters-Morse Manufacturing Corporation, Ithaca, 
N. Y., comes a bulletin in two colors describing the company’s 
adding and listing machine. A list of users shows that large 
and small financial concerns, manufacturers and retailers have 
found the machine valuable. 

From The Weis Manufacturing Company, Monroe, Mich., 
comes an assembly of useful enclosures for parcels, bills and 
statements and definite direct mail campaigns The merchan- 
dise featured includes Weis 1900 line filing cabinets; general 
filing equipment, supplies and bookcase items; No. 90 ‘Re- 
minders”; filing supplies; “Everyday Helps for Your Office.” 

From The Globe-Wernicke Company, Cincinnati, Ohio, comes 
a Comparison Chart This was prepared for making compara- 
tive analyses of the detail and placement of the structural and 
insulating materials used in fireproof safes The safes of six 
manufacturers, identified by symbols only, were listed under 
n teen major classifications, many of them subdivided 


Y 





ly 

From The Wahl Company, 1800 Roscoe street, Chicago, IIL, 
comes a sumptuous catalogue, No. 104, of “Eversharp’’ pencils 
and Wahl fountain pens. The complete range of Wahl writing 
instruments is shown, with color wherever this is a factor in 
producing a lifelike illustration Wahl writing sets are shown, 
the complete array of pen nibs illustrated and described, and 
repair parts pictured 

The Louis Melind Company. 362-64 West Ohio street. Chi- 
cago, lll., furnishes dealers with imprinted envelope enclosures 
that are potent sales ammunition. One titled “Safety in Num- 
bers"’ features the ‘‘Apex’’ numbering machines, the new device 
furnished either for triplicating or quadruplicating The other 
folder proclaims ‘‘Stop—Danger—Any Business Worth Having 
Is Worth Taking Care Of.’’ This folder describes the functions 
of the “‘Economo” time stamp for dating and timing correspon- 
dence. bills, telegrams, shop orders, etc 

From The Berger Manufacturing Company Canton, Ohio, 
comes a novel pamphlet, “Be Your Own Architect.’ This places 
in the hands of prospective buyers of filing safes insulated 
cabinets, filing stacks and omnibuses, material which enables 
them to prepare layouts of filing equipments in such safes 
The pages are printed on one side only, some showing interiors 
of the various safes Other pages show the various units of 
filling sections, which the prospect clips and places on the 
illustration of the safe he contemplates buying Illustrations 
are provided of truck bases for omnibuses and sanitary bases 
for stacks, both wide and half section Dealers will find this 
pamphlet useful also in preparing plans for prospective cus- 
tomers 

Meyer & Wenthe 30 South Jefferson street, Chicago, Ill 
furnish their dealers with desk and counter catalogues to aid 


customers in selecting their marking devices. This catalogue 
bears no manufacturer's or dealer's name, and to the customer 
appears as though the individual dealer had issued it A com- 
plete array of rubber stamps of all kinds is showr with a 
wide variety of type styles In addition there are shown 


4tandard items of numbering machines ticket daters and 
punches, seals, steel stamps, brass stamps and burning brands, 


stencils and shipping room supplies, metal checks and number 

plates. license tags and plates, name plates, letters and figures, 

badges, sign-making sets and rubber type Dealers who have 

this catalogue are able to meet any requirement of office or 
Dealer. 


From The Fair, Chicago, comes a compact catalogue of com- 
mercial stationery and office supplies Within its sixty-four 
rs ind « shown a wide range of office equipment and 


supplies 


‘rom The Gregory. Mayer & Thom Company, Cadillac square, 


Detroit, Micl comes a folder devoted to 1926 calendar pads 
ind diaries Steel transfer cases and transfer supplies are also 
featured 

The Dameron-Pierson Company Ltd New Orleans La., 

ued “Our Train Schedule.” This is a small folder for the 

ket which gives the arriving and departing of all trains 
reaching New Orleans, and telephone numbers used by travel- 
The front ver shows the Dameron—Pierson store and 
mpany’'s imprint appears withir 
Direct Mail Matter. 

A mailing from Horder’s, Inc Chicag featured Berloy”’ 
transfer units and “World Wide" loose leaf inventory sheets 
and binders 

The Penn Art Steel Company, Erie, Penna., mailed a folder 
to dealers on the “Diamond” steel waste basket Two sizes 


and three finishes are available in this line 
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THE 


SUPERIOR FURNITURE CO. 





Formerly Grand Rapids Office Chair Co. 
MAKERS OF HIGH GRADE OFFICE CHAIRS 





No. 429% 


Catalog and price list on request 


SUPERIOR FURNITURE CO. 


37 LOGAN ST., S. W., GRAND RAPIDS, MICH. 
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You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 





























Always your 
customer wants 
to see what ; 
value he is get- 
ting and how it 
compares with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our _ illustrated 
folder detailing 
its features. 


Write today. 


New York 
Representative: 
JOSEPH WALLACE 
941 Leggett Ave. 


Chicago Supply House 
Stationers Wholesale Supply Ce. 
160 North Wells Street 


The Bentson Manufacturing Co. 


AURORA _ ILLINOIS 
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Graffco 


PICTURE 
HANGERS 


NAIL 
WON’T FAIL 
OUT! 












Everybody likes that feature! Tool- 
SieW.2 tempered steel nail stays in, yet is 
easily adjusted or removed. Hanger is steel, 
lacquered brass finish. Strong, straight 
back. Lies flat against wall, thus doubling 
its holding power. Three sizes, holding up 
to 100 Ibs. Sold by stationers. Retail 10c 
packet, any size. Write for free sample. 

DEALERS: Write for attractive offer. 


GRAFF-UNDERWOOD CO. 


Sole Mfrs. VISE Signals, VISE Clips, VISE Index Tabs 
18 Beacon St., Somerville, Boston, Mass. 











has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 
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A mailing from the Economy Addressing Machine Exchange 
538 South Clark street, featured some bargains in mailing ma 
chinery. 

A four-page bulletin in colors from The Columbus Blank 
Book Manufacturing Company featured a variety of useful 
Christmas gifts available to residents of Columbus, Ohio 

A broadside from The Wahl Company, 1800 Roscoe street 
Chicago, Ill., shows dealers the new Wahl fountain pen desk 
set, and some newspaper advertising to send customers to the 
stationery stores for Christmas presents 

The Conklin Pen Manufacturing Company, Toledo, Ohio, d 
patched a mailing to dealers featuring the “‘Crescent’’ mechani 
cal pencil, which retails at fifty cents The “Crescent wa 
heralded by the catch line, “Bringing Home the Bacon 

The Wabash Cabinet Company mailed a letter showing how 
easy it is for Wabash dealers to figure the costs of complicated 
filing guides for customers—on the spot. The Wabash pri 
list enables the salesman to furnish any required informatio: 
promptly 

A mailing by Crane & Company, Topeka, Kans., called atte! 
tion to the many items suitable for Christmas gifts in the 
Crane catalogue, copies of which were in the recipients’ files 
A number of envelope enclosures featuring utilities for Christ 
mas giving were enclosed. 

From the National Blank Book Company, Holyoke, Mass 
comes a mailing showing two new window display features for 
dealers. One applies to loose leaf devices, and the other to 
bound books. These displays will enable dealers to connect 
with some impressive national display advertising now running 

“Order or Disorder’’ is a mailing by The Van Dorn Iron 
Works Company, in which the company’s line of steel transfer 
cases is fully described and illustrated. The center spread 
bristles with construction details which interest the filing clerk 
entrusted with transferring—and future reference to the trans 
ferred files. 

From The Elliott Company, 143 Albany street, Cambridge 
Mass., comes a folder featuring the book, “Direct by Mail 
Advertising.”’ It arouses interest in this useful publication 
and provides a post card on which the recipient can apply for 
a copy. This goes to headquarters A list of branch offices 
with telephone numbers is provided for the convenience of 
those who wish to secure the book quickly in their own cities 


Accessory Advertising Matter. 

Newspaper advertising electros specially suited to holiday 
advertising were furnished to dealers by The Wahl Company 
1800 Roscoe street, Chicago, III. 

Dealers of the Art Metal Construction Company are fur- 
nished a series of four blotters to use on their prospect lists 
These are printed in colors and may be had in two size 


Newspaper advertising electros for the use of dealers at 
holiday time are furnished free by the Eaton, Crane & Pike 
Company, Pittsfield, Mass. Papeteries are worked up with 


seasonable embellishments. 

The House of Eberhard Faber offers some attractive vignettes 
for the use of stationers, effective for use as fillers in catalog 
pages These electros are reproductions of attractive pictures 
in which the Van Dyke pencil is given a bit of publicity 

The Art Metal Construction Company, Jamestown, N Y 
has prepared a complete newspaper advertisement or The 
Office Desk of Tomorrow Is Here Today.” It is made in three 
sizes and shipped ready for the insertion of the dealer's sig 
nature 

Dealers of the National Blank Book Company are sup} 


request with two effective window displays, featuring loose 
devices and bound books respectively. The former include 
“dummy” ring book with 31x43 inch spread It is 


in effect, and a sure shot attention getter 

A broadside from the Hanson Brothers Scale Compar 2 
North Ada street, Chicago, Ill, illustrates an extensive variet 
of advertising electros supplied to dealers free of chars 
Electros are furnished of the individual scales or display new 
paper advertisements all ready for the dealer to insert ir 
home town papers Several effective window displays 
available to Hanson dealers. 


Price Revisions. 

The Wahl Company, 1800 Roscoe street, Chicago, I 
announced new prices on Wahl fountain pens and ‘‘Eversh 
pencils 

Catalogue No. 22 has been issued by the Elbe File & Binder 
Company, 215-17 Greene street, New York, N. Y., giving ! 
rent prices and listing some new items 

The Stationers’ Loose Leaf Company has annour 
ductions in prices of ‘Ideal’? non-protruding post bir 
cover both complete outfits and binders onls 
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Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer. 

The Macey Monthly (The Macey Company) annour that 
steel tables and steel table desks had been added to n 
pany’s lines. 

“Other Merchants’ Methods" in Pull-Together (Eaton, ¢ 
& Pike Company) narrated some effective selling plans us 
successful retailers. 

It takes those Westerners to turn the trick In the Portland 
Ore., correspondence of The Typebar (L. C. Smith Bros 
Typewriter, Inc.) we note this item: ‘“‘An apple a da) 

















January, 1926 OFFICE 


APPLIANCES 

















VICTORY 


NL CTOR,’ 


TRAPA MARK 


Ps. er 


y ; 
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VICTORY STAMP PADS ARE QUALITY 
PADS 


Made of the best material and inked with Pure 
Rubber Stamp Ink. These pads are not surpassed 
by any other, and are made in the following Col- 
ors: Red, Black, Blue, Violet and Green. 


Dimensions 
Dimensions 
Dimensions 
Dimensions 
Dimensions 
Dimensions 


Write for Price List 


LUTHER INK & STAMP PAD CO. 


East Park, Near Mulberry St. Newark, N. J. 











3%. 


PRODUCTS 





FOLLOW THE RED LINE 


‘“‘UPTODATE”’ CALENDAR 


25 | 26 | 27 
29 230;31i/a\;ea;\eiea 


Se e2:@ 





That cancels past dates; besides points to the present date 
without diverting thought 


AF The NOVEAU ART design made 
B in four colors. Plain fronts in 
J. three colors. Two sizes, No. 365, 


fH - 3%x6"; No. 45, 5x8%". 
A= \ 
oe) EYE-LET-ER 
‘ & THAT WORKS AUTOMATIC 
— Eyelets are made of BRASS AND 
| ] #_ =, NICKEL FINISH, FORMED INTO 
ae oe } STRIPS OF 15 EYELETS—NO 
= WASTE — CANNOT SPILL — NO 
\ TIME LOST. 





SVSPTSSSOCSSRS 
Write for Particulars 


491-493 
Broadway 























The 
Standard 


Stamp 
Affixer 


The Standard Stamp Afhxer. 
Known as the simplest, 
lightest and speediest on 
the market. Saves time and money. It 
is a portable safe for your postage stamps. 
Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co, 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


Standard Mailing Machines Co. 


EVERETT, MASS. 


Revere Boulevard 














THE NEW 


ATJTAX 


TIME STAMP 


(Patented) 





All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 
to make it impossible for the jar of stamping to 
affect its accuracy. The materials used in its con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


Retail Price *40-0 00 eS ee 
Engraving Extra Do and a profit that satishes you 


Ajax Time Stamp Co. 


136 Washington St. BOSTON, MASS., U. S. A. 


Eastern Representative: R. A. Stewart & Co., 80 Duane St., New York 
Missouri Representative: Banner Rubber Sta Sacco Sat Co. BCS 4th St., St. Louis 
Califernia Representative: Les Angeles Rubber Stamp 

Iflineis Representative: American Seal & Stamp Co, 120 Clark Chicago 
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WISIN 
LAMP BRACKET 


Will place light just where needed 





For the business man, physician, dentist, optician, 
draftsman, artist, or, in fact, anyone desiring well 
lighted work. 

A demonstration will show the many practical 


adjustments of the Burns Lamp Bracket. Supply 
your trade with this serviceable appliance. 
Ask for trade prices and data now 
State and 64th Streets, Chicago, U. S. A. 
Makers of Burns Telephone Brackets 























Just the Cutter for the Busy Office 


Engineers, draftsmen, sign-writers, advertising men—in 
fact the entire organization of any plant will find the Bostea 
Cutter a most efficient and practical appliance. 


The *‘Boston’”’ Card Cutter No. 36-B 


Cuts and trims office forms, factory forms, legal forma, 
special forms, photographs, cardboard, asbestos, insulation, 
thin leather, rubber, fabric, advertising layouts, etc., quickly 
and accurately. Furnished complete with adjustabie front, 
side and back gages of steel. The knives are of a high- 
grade tool steel, the table is of mahogany and the frame is 
of iron. Cuts any length. Mounted on specially constructed 
satcing  tabte which makes it easy to move from one place 
© another. 


A full line of Cutters and Tableting Presses. 
Dealers Wanted. 


Golding Press Division 
American Type Founders Co. 


FRANKLIN, MASS. 








TO 


Start the New Year Right 


DURABLE 
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STOCK UP ON MUN-KEE PADS 
AND INKS 


Make 1926 a banner year in your rub- 
ber stamp department by recommend- 
ing and selling Mun-Kee pads and 
inks. Your customers will be perfect- 
ly satisfied with the results—and you 
will be satisfied with the profits, and 
repeat orders. 


Send for details today 


Mun-Kee Products Corp. 


Newark, N. J. 


BOSTON 


PENCIL SHARPENER 














cy 









Model B is nickel-silver plated throughout. 
Removable transparent chip receptacle, $5.00. 










This de luxe sharpener is the autocrat of its kind The 
adjustable thumb latch at top enables operator to insert 
and firmly hold any size pencils—either lead or color 
Twin milling cutters do the work. Automatically stops 
cutting when pencil is properly peinted—no waste Can 
be attached to horizontal or vertical surface Durable 
practical, economical, has a place in every office, home, 
studio, or class room. Can be obtained specially adapted 
to architects’ and engineers’ pencils 
Model L—Black enamel, $1.00. 
Model KS —Black enamel stand, new 4-hole size 
adjuster. $1 50 
Model KA — Nickel stand, chip receptacle, universal 
size adjuster, $2.50. 


C. HOWARD HUNT PEN CO. 
Camden, N. J., U. S. A. 
Owners of BOSTON SPECIALTY CORPORATION 





























January, 1926 OFFICE APPLIANCES 


the doctor away Buy them by the box, but be sure they are 
‘Oregon apples 

The A. B. C. of carbon paper and typewriter ribbons has been 
inaugurated in The Webster Way (F. S. Webster Company, 
Inc.) A dealer showed the need for a simple description of 
these necessities and the way to meet the individual require- 
ments of different customers. 

Records were characterized as the “Foundation of Civiliza- 

r in Brown's Paper (L. L. Brown Paper Company) Since 


the introduction of chemical paper stock, permanence of records 
has been jeopardized where important papers or official records 
I trusted to inferior stock 
A school number was published by Results (Monroe Calcu- 
lating Machine Company). A number of public schools were 
trated to show the extensive use of calculating machines 
such institutions An interesting article on the computation 
records in a tion contests was included 
Meeting Price Competition” in Profit for Dealers (Shipman- 
Ward Manufacturing Company) was a dialogue by a dealet 
I his prospect, who was considering the purchase of a rebuilt 
typewriter. The various objections brought up wers met 
idroitly by the salesman and a sale resulted 
4 constructive suggestion was made to dealers in Leopold 
News (Leopold Desk Company) A letter by the Office Equip- 
ment Company, Chicago, Ill, was reprinted to show how a 
progressive dealer features office engineering to prospects, in- 
stead of suggesting the purchase of furniture 


Globe—-Wernicke Doings (The Globe—-Wernicke Company) pub 
lished a “Structural Strength’ safe number replete with help- 
ful information for the safe salesman Illustrations and testi- 
monial letters from many users were printed to show how 
“Structural Strength” safes have resisted both fire and burglars. 
This issue is a veritable handbook on safe salesmanship 

Radio photographs received in New York are reported on 
instruments housed in Art Metal cabinets built for the purpose. 
Ar Metal Service (Art Metal Construction Company) states 
that wooden cabinets were unsatisfactory, so special steel 
<abinets were made up for the Radio Corporation of America. 

An address by F. Van Ausdull printed in The Royal Standard 
(Royal Typewriter Company, Inc.) and presented before a fac- 
tory foremen’s meeting, indicated the volume of raw materials 
that pour into the Royal works annually, to emerge as type- 
writers Mr. Van Ausdull’s talk showed the relation of the 
purchasing department to the works, and suggested some of 
the policies which apply 

4 picture gallery of the traveling sales staff formed the first 
page of the Faultless Bulletin (The Stationers Loose Leaf Com- 
pany) The portraits included those of H. E. Hawkins, general 
sales manager: Dick Conell, Western representative ss oe 
Revell, Southern representative; George Pohnke, New York 
manager; and Frank Von Ritter, assistant sales manager The 
territories of each man were described 

How clothes lockers saved a railroad company’s coach paint 
shop from a destructive fire was reported in The Lyon Standard 
(Lyon Metallic Manufacturing Company) A battery of lockers 
was installed temporarily in the paint shop pending the con- 
struction of a locker house Some greasy work clothes caught 
fire in one locker but the spread of the fire was retarded and 
the blaze was discovered and extinguished before the fire could 
spread to the coaches in the shop. 

Stationers reading Graphite (Joseph Dixon Crucible Company) 
were interested to learn that the Dixon factories make graphite 
brushes for electrical machinery as well as graphite pencils 
and other products Such brushes afford quiet commutation, 
are self—lubricating and contain no harsh carbon. This suggests 
an interesting thought, that the copy which the stationer writes 
with a Dixon pencil may be set on a linotype whose motor is 
equipped with Dixon graphite brushes 

The Macey Monthly (The Macey Company) has been a con- 


sistent advocate of better offices Almost every issue the past 
two years had shown some harmonious interiors, based on 
Macey matched office suites with appropriate furnishings. Many 
a business that started with a kitchen table and an old type- 


writer for an office has grown to a point where the executives, 
at least, should be “officed” in suitable surroundings. The Macey 
dealers have been shown the way to accomplish this 

The $600 trunk that Marshall Field placed in his luggage 





department to aid the clerks in “trading up’ was mentioned 
in Pounds (Hanson Brothers Scale Company) An item of high 
price can be used to lead customers to make a selection of 
quality merchandise without necessarily taking the highest 
priced article in stock Pounds suggested that dealers carry 
t least one of the ‘White House’’ models as a means of 

ng prospects to buy the better class of household scales 

One of the rt essons of the world war is visualized in 
Business (Burroughs Adding Machine Company) in “When 
Business Girds for War.’ This article tells how the war de- 
partment had surveyed essential industries and planned so that 
in case of war the necessary munitions and supplies can be 
produced on schedule As far as possible the plan contem- 
plate utilizing but half the capacity of each industrial plant 
included This permits the manufacturer to continue his com- 
mercial connectior in part, and also prevents overbuilding, 
which was so prevalent during the war in an effort to keep up 
with the demand f the military establishment 

Association. 

‘Early Recor nd Record Keeping’ was contributed by 
Miss Luella Sweens to The File (The Filing Association of 
New York) 

Dealer. 

A clever dis} ad featuring transfer units in The Fifth 
Wheel (Bradle & Scoville, Inc.), was headed “‘A Business with 
Lost Memory Isn't Very Profitable."’ 

Systemati nz was urged in Quality (Clark & Courts) 
“Easy Sailing howed how the savings habit is formed and 

es a fur for emergencies wl h will grow even with 
rn les weekly iditions 

Price utting was termed a knife in the back of busi 
The Blank Book News (The Columbus Blank Book Ma 
ing Company) The article showed how necessary 
n e a living profit on every transa the 
of the business is a hazard 

Good Impressions (Samuel H. Moss) advertised for “loaners.”’ 
Samoss overhauls and cleans various types of office marking 


mac} es and a mmodates his customers vy loanir 








Tee 





A Handy Roll Top 
for the Small Office 


Offices cramped for space welcome this 
handy roll top which possesses all the 
conveniences of the full size desk, ex- 
cepting capacity. Style No. 205 is made 
of carefully selected oak, is strong, serv- 
iceable and well finished. You'll find a 
warm reception for it in many offices. 
For the purpose of giving you a clearer 
conception of Tell City products, may 
we send a catalog? 


TELL CITY DESK CO. 
Tell City, Ind. 














Used Like a Pencil 


Just a Stroke and the letter 

or figure is erased. For quick, 

clean, invisible erasing, it is 
incomparable. 


RUSH-FRASER 

is an ideal Ink and Typewriter 
Eraser; it does important work in 
the office and does it better than 
possible with the ordinary eraser. 
By means of the flexible diamond 
brush, blots or errors are quickly 
and thoroughly removed. It is 
used by the U. S. in engineering 
and governmental departments. 
It is made in 14K gold finish and 
packed by the dozen in handsome 
gold and silver display cartons. 








Sold through the Stationery trade, 
and liberal terms are offered deal- 
ers. Prove its quality for yourself; 
send us 50 cents for a sample. 


Rush Eraser Company 


500 S. Clinton St. Syracuse, N. Y. 


Representatives for Holland and Dutch East Indies: 
BLIKMAN & SARTORIUS, Amsterdam and Sourabaia, Java 
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Sixty Styles 
For Your Customers 


Sixty Styles of Hoffman’s Never Warp Desk 
Pads are made that you may have variety enough 


to suit almost any taste or fancy. The range in- 
cludes large and small corners, padded and plain, 
stiff or flexible back in Fabrikoid, Suede, Ecrase. 
etc., etc. A satisfactory turnover, both new and 
repeat business and the supplementary sales of 
new blotters is assured. A catalog of useful in- 
formation on Hoffman's Specialties, with prices 
and discounts, is available to dealers. Ask for it. 


L. HOFFMAN 


145 Lafayette St., New York 


Stationers’ Shelf Box- 
es—Legal Blank and 
Letter Cabinets—Cloth 
Covered Index Cabi- 
nets—Agate Paper 
Index Boxes Desk 
Stationery Rack s— 
Document File Boxes 

Transfer and Stor- 














age Cases—Battleship 
Linoleum Desk Pads 
in Green and Brown. 
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| GOOD RIBBONS 

© GOOD CARBONS 


It is easy to state that such and such a 
brand is best and to attempt to prove it 
by elaborate tests. 


The supreme test, however, is that given 
by the user. 


Union Ribbons and Carbons compare 
favorably when used side by side with 
other makes. This, from your point of 
view, is the best endorsement for any 
project—its service is actval comparison 
with competitive articles. 


If for any reason your present line of 
ribbons and carbons is not entirely satis- 
factory, or if you can use an additional 
line, it would only be in keeping with 
good business practice to investigate the 
product of this company. We solicit 
your inquiry 


| 
| UNION 





RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA 
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the shop. Sam 
the machines 


inachine is in 
condition of 


their 
to the 


substitute whil 
pay according 
‘“‘loaners."’ 


The Office Cat (The Richmond & Backus Company) narrated 
“The Origin of the Christmas Card.” The custom as we now 
know it dates back to 1862. A lithographed card was issued 
in 1846, but it took several years before the idea took hold 

Good sales copy, well displayed in colors, and illustrated 
makes the bulk of Office Topics (Baker Printing Company) 
The lead article of the current issue telis the stor of dire 
mail, and how it reaches an interested public wit minimut! 
waste 

An eloquent appeal to local pride was made in The Shield 
(Levy Printing Company) ‘“‘A Great Industry” told of a 
building and repair shops of the Big Four Railroad in a subu 
of Indianapolis and narrated the important features f the 


asset to In 


principal buildings. That plant is an important 
dianapolis and her citizens are proud of it, justly 
Internal. 


The editorial staff of The Dixonite (Joseph Dixon Crucible 
Company) shows unusual diligence in getting newsy persona! 
items from the factory, traveling and office personnel Some 
good-natured banter makes many of the items zestful 

The Gill-O-Gram (The J. K. Gill Company) told the store 
sales staff that the retail establishment was decorated lavishl) 
to typify the Christmas spirit. The visitors to the store were 
thus made especially receptive to suggestions to buy gifts fol 
friends, and the salesfoik were urged to apply the power of 
suggestion to all who passed. 

The Strathmorean (Strathmore Paper Company) told a story 
that is familiar to all men who have to do with business show 
exhibits The writer told of setting up the Strathmore exhibit 
at the Direct Mail Association convention at Boston Assem 
bling, shipping, erecting, manning and wrecking the exhibit 


return trip is a tedious job and involves a huge shortage 


slumber 


for the 
of normal 


Prohibition is like a rich man’s yacht—darned expe 
amusement, whether it works or not The Coach (published 
co-operatively by the Boorum & Pease Company Eberhard 
Faber, C. Howard Hunt Pen Company and Sanford Man 
turing Company). 
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Metal Cffice Furniture Exports 






United States exports of metal furniture by countries ng 
October, 1925 By the Division of Statistics, Department of 
Commerce: 

Safety Other 

deposit office 

boxes, furni Other 

vaults” ture metal 
Filing cases Safes and and fix- furni 

Countries No Ni lockers. tures WY 

Austria hamh 28 $ 1,260 

selgium ; 25 991 $ 318 
Czechoslovakia 60 3.105 

Denmark 77 1,473 $ 38 
Finland . : 36 2,350 aa 400 

France , 264 14,967 071 616 
Germany 65 2,854 2 907 

Greece . ‘ . 932 
Irish Fr. State 3 165 1 $ 65 

Italy ... or 117 120 
Netherlands 33 1,805 1,39 25 
Norway 105 7.839 ~ 196 
Portugal I 13 ! 38 
Rumania l 36 
Spain . 61 1,189 2 13 ‘ 150 
Sweden : 25 1,582 05 
Switzerland +0) 

United Kingdom 738 30,211 0 33 7.206 » 580 
Canada 221 9,624 19 1.973 $ 52 $07 20,878 
British Honduras 1 54 1,189 
Costa Rica 35 37 l 252 3) 1,208 
Guatemala 17 681 H Hh 2,319 
Honduras . j 28 1,661 
Nicaragua . 4 2,170 
Panama ... , i) 1.986 6,597 
Salvador 8 600 28 2.742 664 
Mexico . {88 12.949 1° +029 Ri 955 
Newfld. & Lab 164 
Barbados . " 
Jamaica . { 122 H 80 q 
Trinidad & Tob 1 37 50) 
Other Br. W. Ind 1 166 1 0 260 
Cuba 292 9,912 13 224 17 a8 1 96 
Dom. Republic 16 1.000 l is 177 { 690 
Dutch W Ind 3 192 5 
Haiti 12 108 Ni 
Vir. Is. of U. S 949 
Bermuda 58 
Argentina “4 954 24 174 | 41 
folivia 24 R69 7 18 ne 
Brazil 9 474 {2S 7é 
Chile 17 697 { 1,¢ 
Colombia 14 3 10 8.742 H 
Ecuador > 242 8.160 
Peru . 14 461 ‘ { 8 69 
Uruguay 15 S41 1 
Venezuela 5 1.967 ) ¢ 74 
British India 7 ISS | 65 . if 
Straits Settlh l yA 14707 
Other Br. E. Ind 91 
China 1) 503 19 2.789 S20 0 
Chosen 68 
Java and Madura 122 
Fr. Indo—-Chir 1.444 
Hejaz,Arabia,et 25 
Hongkong 1 50) 67 
Japan 7 3.136 S§ 18.513 85 
Kwangetung 
Palestine & Syr t 668 £43 
Philippine Is ‘ 52t ' 1.676 7 114 
Siam 1 29 
Turkey in Asia 296 
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FEEDING TABLE 
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U.8. and Canadian Patents Allowed 
Other Patents Applied For 


The Rotary Lettergraph 
Bsa NEW stencil duplicator $ 
makes copies of typewritten 30 


or handwritten matter quickly, 
clearly, easily, ana retails for just 


The ROTARY LETTERGRAPH is a small machine 


with the ability of a large one. It produces excellent copies 
rapidly and it is so simple that anyone can operate it almost at 
sight. In letter size it costs only $30, complete with supplies. It 
does high grade work producing form letters, office forms, quota- 
tions, notices, specifications, menus and a hundred-and-one other 
things which are handled to best advantage on a stencil duplicator. 


Dealers --- Specialty Men 
The lew price of this remarkable machine opens a wide new field. Offices, public 
stenographers, lodge secretaries and everyone else using duplicate letters or 
efice forms are prospects. Introduce it m your community and you will be 
well repaid for your efforts. The discount is very liberal to dealers. 


The HEYER Duplicator Co., Inc. 


ESTABLISHED 1903 
18 and 20 South Wells Street Chicago 


Other Heyer Quality Products: 
THE IDEAL DUPLICATOR—Price, $5.00 and up 
THE HEKTOGRAPH—Price $1.50 and up 
REFILLING COMPOSITION—Put up 1, 2%, 5 and 10 |b. cans 





Again we look 
—— Forward_ 


CORDIAL acknowledgment is 

made to our friends for their 
generous patronage during the 
year just closed. 

Our firm and steadfast resolu- 
tion is to so conduct our business 
as to merit their continued con- 
fidence and patronage. 

“Get it from Aigner” is an in- 
vitation to save yourself trouble 
and to increase your profits 
through putting all INDEXING 
and TABBING problems or in- 
quiries up to us. 


G.J. AIGNER CO. Hauficturss 


521-523 W. Monroe 


Ol Gold Stampers for Stationers and Bookbinders 
- Indexes for Loose-Leaf Systems 
Work 9 
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Titles and Labels for Law 
Aigner's Patent Cut Index Strips (3025) 


—| — 
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MANUFACTURE 
SEALS 
STENCILS 

— BADGES 
RUBBER@ STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 
w« BRASS SIGNS 


ETC 




















FOR SALE? am 
even’ Werte — 
fr -r Hy 
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MEYE! & WENT Ts 


STORE: 108 N.DEARBORN ST. FHIPAC 
FACTORY:24 to 30 Sa Jefferson St. CHICAGO 















NEW RATES 
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Quality Postal and Parcel Post Scales 
for the high-class trade. Write us. 


HANSON BROTHERS SCALE COMPANY 
EST.1888 


539 NORTH ADA STREET CHICAGO 




















212 OFFICE 





DIEMER 
PRODUCTS 


for 
SATISFACTION 
and 
SERVICE 


ENVELOPES for filing, 
mailing and _ carrying 
purposes, in RED ROPE 
and JUTE, for flat or 
folded papers. Also 
metal end filing boxes. 








The illustrations show 
a few of the designs 


carried in stock. 


Samples furnished on 


request. 


JOHN F. DIEMER COMPANY 
519 Broadway New York, N.Y. 


SEND FOR CATALOG NO. 30 
(Est. 1868) 
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The Easiest Sold Pad 
On The Market 


The Elsane Calendesk Pad is sold easily 
because it does a two-fold job—provides 
a useful desk pad with calendar and 
memo pads combined. 

The utility of this specialty makes it popu- 
lar among manufacturers as an advertising 
novelty. Sales are made consequently both to 
offices for individual use and in quantities to 
those wishing pads for an advertising medium. 
The range of styles and prices is suitable; 
write us today. 


SAINBERG & CO., Inc. 


77 East 130th St. New York City 




















January, 1926 


t 


UDUULAOESOEOLOMRLATALL UAT ET 


MAF ULL el 


UL) OR Ct aa 


ren 


All Triner Scales 


of the computing type are being equipped 
to show the new rates of postage, in 
effect April 15, 1925. 


The new post office regulations show marked 
difference from the old, in certain classes of 
mail and users of the postal service will find it 
profitable to take full advantage of them. 


Stationers aad Office Appliance Dealers owe it 
to their trade to be fully posted and stocked 
with up-to-date scales. 






Write for information 


TRINER SCALE & MFG. CO. 


2714 West 21st Street, Chicago 
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PENCILS 
To try MOHICANS for a 


I 


| 

| 

# Change is to use them by 
Choice thereafter. 


Write for samples and prices. 








UNITED STATES PENCIL COMPANY 


Manufacturers 


Philadelphia U.S.A. 
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Safety Other [_— 
deposit office 
boxes, furn Other | 
vaults ture metal 
Filing cases Safes and and fix— furni 
( tr < No No ckers tures tures 
Australia ; 104 0 1.409 x82 1.637 
Frencl Oceania 3 168 158 
New Zealand 2 1,127 / 337 f l 683 EAR 
(other (icea}’l A é 
Belgian Kong 1 a5 
Brit Ss Africa 1] 426 ; 12,357 
ee i oom = =i || CARBON PAPERS 
Egypt 240 
Ot Fr. Afi 19 
i ™ | Equal to any 
Other Port. A Pte ||| Superior to most 
$129,177 614 $61,185 $7,912 $ 72 $214,494 | 
Shipments to Non-Contiguous Territories | 
Alaska Hawaii I ] 


rr 1 tit Ouantitr 
Quantity Quantity Jua i 


AR€EB 


| 
| 
H} 

Coleen Ribbons and Filing Supplies Sessiti | TYPEWRITER RIBBONS 
| 


j 10.6223 $2,113 9? 166 15.108 210.87 $28.611 


ound - - 








Filing 
folders, index 


Ur toe States exp 2 of aguas paper, typewrit« Sew te i] Super-Quality 
filing folders ndex cards and other office forms in October, tl 4 
eo. BY the Division of Statistics, United States Department i Unsurpassed Service 
ommerce HT 


cards and 
































of Statistics Demartaneet of Cor 


office paper ribbons Wii M dB 
tries forms Pounds Pounds i i anufacture y 
Belgium $ 2,204 8.851 §$ 2,542 669 $ 1,122 iW 
Denmark . 1,999 948 4s 36 | . 
Finland 369 6 602 I! «~=§ Vacuo Static Carbon Co 
Prance R0) 1.852 1,437 2,784 4,975 i} : 
Germ : ae | 20 1,521 Me oii Rochester, N. Y. 
Ita 028 1. 4 2 O84 ii 
Netherlands 2 2,768 37 6 iil Responsible Representatives Wanted. Write 
P ? ont 169 + 464 i for Samples and Price List. 
tuma 211 i} 
Russia } $ : | 
Spa 86 18 637 | 
Sweder 8 1,9 7 204 
Ss zerla { 2 ] 39 = 
Turkey in Eu 62 138 
[ d Kingd 1 12 +S 4.111 
( ida 4.762 7 1.6 2 24 Zu4 
| sh Hondu 2g RX +7: 24 
( i Rica 115 236 9 115 
‘ t ala 139 15 141 
H as 321 15 S 3 
Nicaragua 97 15 
Pana i 2Rt 22 17 136 
dor 19 f T 
Mex 4,422 H 244 2 4,51 
J i i 77 2 x4 
I id ‘} 71 ) } ' 
© I W 10 
( . 47 { ® 4.105 4 4 
I) I pul 29 7S 246 
H 160 
Ar I 11 694 $21 { 1.09 The Patent 
I th 325 298 . 
} 1 <F 684 $30 244 Opening 
‘ 1,658 1,149 1 Does It! 
Cc bia ‘7 6G 653 1 1.77 
Kee idor 20 25 8 0 
British ¢ i 25 1s 7 ] 4 
Du h ¢ 143 | 
Paraguay f 121 
Peru 416 f 134 l 69 
Peru. = is os FACTS AND FEATURES 
Ve ela 166 l 368 310 that make 
Br «} I } 2.416 1,896 RHE 1.19¢ 
or 42 29 8 101 . 
Straits S oS 83 2s ff ECLIPSE Pneumatic INK WELLS 
Java and Ma 157 25 : 92 Good Wells to Buy 
Jar 8.7 7 SO “1° . . 
oe, a stag + e: beauty, durability, acid-proof material. 
aie... ‘3 qt ry aoe Patent opening that keeps fingers, pen- 
New Zealand 134 $7 429 249 642 holder, and ink clean; and does away 
Rri } aft 4 10 { ) . 
British South Af : 2.252 194 66 with plungers and covers. 
ain Ea Af é 64 41 52 Broad variety of styles, permitting 
Portugt Africa 8 flexibility of choice. 
iz Af Zs l 4¢ : ¥ e 
See them at your stationer’s. 
i $26,¢ 44 27 
anne and Calculating Machine Exports 
ted States exports of adding and ( ulating machines, by General Eclipse Co. 
tri n October, 1925 In exports indet this classification Dept. A 
th: machine is driven by an electric motor the value of 
motor is ir luded with the n acl né Parts of adding and DANIELSON, 
ilating machines are not shown separately. They are in- CONN. 
led unde L ge me ral classi fic atior Other machinery and 
s of.”’ which is it segre sahed - t By the Divi 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It's what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 
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Countries Number. Countries Number 
Austria ~. ae 4,059 Trinidad & Tobago 3 618 
Belgium . 79 11,182 Cuba .. i 30 3,630 
Czechoslovakia . 39 5,636 Dominican Republic 16 1,810 
Denmark . 38 4,015 Dutch West Indies 2 137 
Finland 49 6,369 Haiti .. 3 667 
France . 513 112,105 Argentina 51 7,995 
Germany 380 156,866 Bolivia 10 1,47 
Greece . 5 570 Brazil .. 65 29,780 
Italy 146 20,749 Chile .. 51 9,059 
Netherlands 75 15,179 Colombia ; 53 5,212 
Norway .... 43 7,398 Ecuador t 1,177 
Poland and Danzig 12 840 Peru ... a 7 1,034 
Portugal s 9 830 Uruguay . 5 507 
Rumania l 39 Venezuela 18 3,001 
tussia in Europe 2 290 China . 11 1,531 
Spain : 30 3,144 Java and Madura $4 189 
Sweden . 317 44,074 Other Dutch East 
Switzerland 81 12,913 Indies l 150 
United Kingdom 124 37,747 Hongkong 185 
Canada ... ita 182 26,953 Japan . ’ 917 
British Honduras... 1 225 Philippine Islands 4 530 
Costa Rica e §& 627 Australia 201 28,987 
Guatemala 1 225 New Zealand 26 > 904 
Honduras 1 50 British So. Africa 2 428 
Nicaragua 2 600 Egypt 2 153 
Panama 4 454 Morocco l 815 
Mexico 53 11,631 - — 
Barbados 2 222 Total 2.812 $591,389 
Jamaica 1 106 


Shipments to Non-Contiguous Territories. 
‘ , , ..L- Number] 7 $1,666 
[Number] 46 7,492 

[Number] 24 2,452 


Alaska 
Hawaii 
Porto Rico 


New Zealand Market for Office Machinery. 

Commerce Reports] There is a good demand in Auk 
land, New Zealand, for office equipment, and this demand 
is increasing constantly as the community adopts more 
modern methods. There is no prejudice against American 
goods, although there is a decided preference for goods 
made in the British Empire. However, in modern office 
furniture, the idea is prevalent that the United States, hav- 
ing been a pioneer in this line of goods, furnishes goods 
of special merit. 


Mexican Consumption of Pencils and Crayons. 

Commerce Reports] The United States is experiencing 
competition from Germany in crayons, chalk and pencils, 
although the American product still controls the trade in 
those lines. Some pencils are imported also from Czecl 
slovakia. The imports from the United States the first 
five months of 1925 of these commodities were valued at 


10- 


1 


157,436 pesos; from Germany, 52,259 pesos; total imports 


amounted to 222,632 pesos 


Office Equipment in the Netherlands. 
Commerce Reports] There is a fair market for Ameri 
can office equipment at the present time in the Netherlands, 
although German and Belgian competition must be met 
with equally attractive prices and terms. Germany controls 
the market for iron and steel furniture, but the tendency 
in that country toward higher prices is gradually causing 

Dutch importers to look elsewhere for such goods 


Preferential Treaty Between France and Germany. 


\n agreement has been ratified between France and 
Germany covering the commerce between the latter coun 
try and the Saar, which is now a part of the French customs 
jurisdiction. Preferential duties will be allowed to separate 
German typewriter parts passing into the Saar. 

Congress to Consider Revised Postal Rates. 

The National Council of Business Mail Users, 160 
Broadway, New York, N. Y., has organized to secure a 
revision of postal rates from the present Congress Che 


rates put into effect at the previous session were scheduled 


to produce increased revenues, to provide for the advanced 
pay of postal employees. Experience has shown that the 


increased rates have reduced the volume of the classes 
on which the advance was imposed. The National Coun 
cil of Business Mail Users is prepared to show Congress 


t W TK 


that this method of providing funds for paying postal 


ers is fallacious, and will offer a remedy. 
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A TIP TOP LINE. | 


FOR 1926 








do not require a selling talk. Merely place them 

beside other fasteners and your customers will 

invariably choose “Tip-Tops.” 

Ask your jobber—if he can’t serve you, then ask us. 
Write for Samples and Prices 


The Tip Top Mfg. Co., Inc. Syracuse, N. Y. 
Canadian Agents: Brown Bros., Ltd., Toronto 
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The ‘*Miadas’’ 


Calculating Machine 


For Multiplication, Automatic Division, Addition 
Subtraction 
A compact machine manufactured at the same factory at Zurich, Switser- 
land, as the well known “Millionaire” Calculating Machine. 
AUTOMATIC DIVISION 

Set the Divisor and Dividend in the machine and 
then turn crank until desired number of digits have 
been obtained in Quotient. On electric model just 
press button. 

No mental work required. 

No shifting of carriage by hand. 

No stopping of the crank. 

In other words, you merely turn the crank and 
carriage shifts at proper time Automatically. 

Keyboard or Slideboard models in both Crank 
Operated or Electric Drive. 

Send for circulars. 


W. A. MORSCHHAUSER 
1 Madison Ave. New York City 
TULLE CCC 
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Not Every 
Stationer 
has such 
Service 

for the 
Banker and 
Business 


Man 





A real, dependable envelope, strong capable 
filing or mailing container is worth using. 


There are many kinds of envelopes; a certain associate 
editor makes his own Of brown paper, with scissors and 
mucilage pot . . but he uses them only for unimportant 
editorial matter. 


AMESTYLE Envelopes for mailing and filing, are made 
of the highest grades of red rope, iron manila, kraft and 
cloth-lined papers, cut and folded to exact dimensions 
and strongly glued The security of their contents is 
worth much more than their cost. Not every stationer 
offers such good quality to his trade...... 


But You Can! 


Write for price-list, or send us your order. 


AMES SAFETY ENVELOPE COMPANY 


55 Sudbury Street Boston, Mass. 











“Red Oak for Service 


Genuine red oak, thoroly kiln dried, 
gives year in and year out service. 
Republic transfer cases are made only 
from such material. Correct design 
and careful construction result in 
wood cases of unsurpassed utility. The 
bronze plated steel hardware im- 
proves the appearance; fibre rollers 
insure smooth operation. 


Sold only to the trade; price lists to 
any reputable dealer on request. 


3 The Republic Box Co. 


1691-1709 Merwin St. Cleveland, Ohio 


























216 OFFICE 


APPLIANCES 





January, 1926 





One Hand Operates a 
Meilicke 


Interest Calculators 


requirements. 


your business, Write now. 





The Other Writes 


STOP FIGURING 


End Mistakes — Double Speed with Precalculated Verificd Answers 


Meilicke ready-made answers to routine problems, 
Union, Western Electric and many other users. 
training. There are no keys to punch, 


The Meilicke line consists of the following devices: 


Savings Bank Calculators Express Calculators Water Bill Extenders 
Time Calculators Lumber Calculators Electric Bill Extenders 
Pay Roll Calculatore Coal Calculators Gas Bill Extenders 
Bonus Calculators Commercial Calculators Price Checkers 
Unit Basis Calculators Butter-fat Calculators Vertical Cataloging 
Dozen Basis Calculators Yard Goods Calculators Phone Indexes 

The Dictaform for letters, paragraphs and all data. 


Meilicke Systems meet every need, and special Calculators can be supplied to meet any special 
Let us show you without obligation how Meilicke Systems can save 


AGENTS—SOME VALUABLE TERRITORIES ARE STILL 


MEILICKE SYSTEMS, INC. 


3471 North Clark Street 


cut calculating time in half for Western 
Any employee can use Meilicke Systems without 


no levers to pull, Just turn the card and copy the answer. 


Freight Calculators Discount Calculators 


money for 


OPEN. WRITE TODAY. 


CHICAGO 











A. W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow and Brown 
THE TRIUMPH OF EXPERT LEAD MAKERS 
No other lead in the 
world is like it. 


Into this brand is concen- 
trated the skill and ex- 
perience of the oldest 
lead mills in existence. 
ORIGINAL — DURABLE — UNIFORM 


Remember : Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 


** Pencil Factories Established in 1761" 














Handsome 18 Colors 
Counter Unbreakable 
Display Uniform 


Free Heads. 


With First 


Order Points 








Many of your customers have need for 


ses Maptacks 


Executives, Sales and Auv'g Managers, City Administration 
Dept’s see at a glance all their operations on Maps or Charts. 












Fre to Stationers, Samples with Attendance Chart 
e (22x27) for Clubs, Sunday Schools, etc. 


Moore Push-Pin Co. (Wayne Jet) Philadelphia, Pa. 
Sccabiietiteeerhedininenmineninian 








Your Customers 


will appreciate the advantages of 
THE PRESTO INKSTAND automat- 


ic closing, instantly ready. Prevents 
evaporation and blotting. Does not 
spurt the ink. 


Write for price list and discounts. 


BACHRACH SPECIALTY CO. 


2275 Third Avenue New York 

















is the 


Standard 
Portable 


CoRONA __ 


No other portab‘te 

typewriter has all 

these big machine 

features: four-row keyboard, 10-inch carriage, 12-yard 
automatic ribbon, self-spacing carriage return, double 
carriage release, two platen knobs, variable line-spacer, 
back-spacer and margin release on keyboard. 


CORONA TYPEWRITER CO., INC., GROTON, N. Y. 




















’ “The top closes itself” 


MARKILO ENVELOPES Protect 


Pat. Sept. 30, 1924, G. Perry Loose Leaf Records 


MARKILO Envelopes of transparent celluloid protect loose leaf sheets from soiling 
and tearin unchings across the open side correspond to punchings in the sheet; 
MARKILO Pavelapes are supplied with six holes for memo books and three for 
price books in all standard sizes from 2x4 inches to 8}xI1 inches. They are also 
supplied open end or side and 
notched instead of punched 
for file cards. 


MARKILOCnvelopes 
are almost indispensable for 
machine shop, garage or re- 
ctiving room records, engi 
neers’ field books, etc. 


STATIONERS are invited to 
send for samples and quantity 
prices. 


Markilo Co. 


" 6252 S. Halsted St., 
Chicago, U.S.A. 


















The 
PRESTO 


An i astomat- 
ic t inkstand. 
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QUALITY THAT PLEASES USERS 







FOUNTAIN PENS in BLACK-—-RED and MOTTLED RUBBER 
ALL SIZES in ALL MODERN DESIGNS 
PRICES THAT ASSURE GOOD PROFITS 
IMPRINT LINES A SPECIALTY 


ESTABLISHED 1884 


D. W. BEAUMEL & CO., Inc. Office and Factory: 17-27 Vandewater St., New York, N. ¥, 


A NEW AND USEFUL ARTICLE FOR | % 
OFFICE, HOME & SCHOOL yaaa $ 
CARDINELL ase ae 
apt 
a UU: 


Jl INGLE 
POCKET ERADICATOP 


Refill Eradovials retail at 15e each. This 15¢ vial also sells readily 
to school pupils. 






















Mounted ‘ 
On Display 
Card of 1 
Doz. in 
Strong Con- 
tainer to 
Retail at 
50c¢ Each, 








Refill vials sold only in units of 3 doz. in self-selling display cartons. cee Erad n j , e " 
Order quickly and be first to offer this interesting new item. =n Se ee me eB Tite mi 


INK-OUT MFG. CO., MONTCLAIR, N. J. 











Your Ink + These Cards and Cases = PROFITS 


Wiggins Patent Scored Cards printed in Printers everywhere are averaging a 50 
your shop and put up in neat Wearwell cent profit on these cards and cases. 
Lever Binder Cases will prove big money ‘ou can get started at once towards this 










Note smooth 
edge of card 
when detached 




















makers for you. big extra profit. Send for one of our three 
. ' Filling an already established demand sample orders today! 
2 they practically sell on sight. Protected 
As by Wearwell Cases, Wiggins Cards are WIGGINS 
sae always fresh and clean = —_ 
Stubsof cards held fAirm- case with a smooth, straight edge. ere Peerless 
nnandanerdonatte is, therefore, no waste from spoilage. Book Form 





Trial Assortment Order Special 


No. 1— 200 cards, 2 styles, and 2 Cases, 2styles, $1.00 THE JOHN B. WIGGINS Co. 


No.2—1200 ‘4 * 8 . * 5.00 1157 Fullerton Ave. CHICAGO 705 Peoples Gas Bidg. 


NOT los Now direct from this Advertisement © Wiggins Patent Scored Cards * Wearwell Lever Binder Cases 


Order Now direct from this Advertisement 





cs _———  ——— *) C—O —- ccs xcs 


S 
BONDS, STOCK CERTIFICATES AND SECURITIES 


overprinted on these steel engraved blanks have a quality look and feel equal 
.\ to that of United States Bank Notes because they are produced in exactly the 


same manner. Consequently they are the preferential choice of dealers and 
investors and prove an unusually profitable source of income to the printer. 
SAMPLES SENT ON REQUEST 


KIHN BROTHERS BANK NOTE ENGRAVERS, 205-209 WEST 19TH ST., NEW YORK CITY 


FOR ALL PAPERS OF VALUE 
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NICKEL PLATED 
\ BRASS \ 
WILL NOT RUST \ 
FOR 


LOOSELEAF BOOKS 
PAMPHLETS, BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 
$2.50 


PACKED 100 IN A BOX. _— PRICE PER 100 |}) —*5-99 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 














EASY SNAP DOUBLE FOLD 
Collapsible Storage Files 


(Corrugated Fiber 
Board) 







(Patent 
—* 
Tor) 


“It Snaps Shut” 


Recommended as very satisfactory by hundreds of Bankers 
now using them. 


Bank Supply Salesmen Here’s Your Chance 
Strayer Coin Bag Co., New Brighton, Pa. 


MANUPACTURERS OF COIN BAGS—WALLETS— PILE BOXES 

















REYNOLDSSEALER 
The Most Simple Sealer Made — also Most Durable 


Don’t buy a demon- 
stration — buy use. 
Pay for your Sealer 
ONLY ONCE— 
when you buy it. 
TheREYNOLDS 
requires no sup- 
olies or lace- 
ments. Willlasta 
ousiness lifetime. 
Jffice appliance 
a. nd the 
eynolds makes 
«hem friends. 


REYNOLDS ENVELOPE SEALER CO. 
ees! !1 NO. MARKET ST., CHICAGO gem 
LS EEE —— 
























For Speed 
& Capacity 


BRISTOW 


Sorting correspondence in a hurry-up job—executives are 
waiting for their mail and the mail clerk has other details 
requiring attention The BRISTOW Distributor requires no 
manipulation ai all, simply drop the letters into their proper 
compartment while opening one es the mail A 
Model 8 occupies the space of one correspondence tray and 
serves the purpose of eight. Mad in four sizes DEALERS, 
write for particulars 


STANLEY R. BRISTOW 


22-24 Central Avenue West Orange, N. J. 
— 


Model No. 8 





SS 




















The only 
brush that 
thoroughly 
cleans all parts 
TYPEWRIT- 

3s, OFFICE AP- 
PLIANCES AND DE- 
VICES, Typecleaning end 
made of stiff China Bristles, 
General cleaning end made of 
soft substantial Camel Hair 
attractive colored display 
card with each order. Big profit to 
dealers. Write for interesting prices. 


“an ARTHUR W. HAHN Dept. A 
h 
Seto Lataeiee Stee Newt Vor 














—for seiling this L. C. Smith 
for a $3.00 first payment. 

DEALERS! Write today 
for details of our aw Cash 
commissio yn propositio | 
time sales. 





No investment—no respon- 
sibility—your $16.55 all clear 
profit All vou do is to tak t 
det We deliver, collect ru 
antee to sati ty the custome L. C. Smith Re-Newed Ty; 
writers are “asy to sell et. like new ork F 
If you're m t handling them, you're missing a 
tunity Write for our Spot Cash commission plan 
Smith Typewriter Sales ne, 
411—360 E. Grand Ave. CHICAGO 











Add Him 


to Your Office Force 


He Removes 


INK and DIRT 


from your TYPEWRITERS 
RUBBER STAMPS 
OFFICE FURNITURE, etc. 


R. ORTHWINE 


Manufacturer 


343 West 26th St., New York, N.Y. 




















Beach’s 


| “Common Sense” 
| 





Expense Books 


Travelers’ Weekly 
Travelers’ Monthly 
Personal Expense 

Radio Record 


Vest Poc- 

Compact ket size. 
Printed on 
bind grade 
paper with 
muslin lined 

Durable 

Nothing is 
omit ted 
. that might 
Complete jncerease 
their use- 

. fulness. 


Beach Publishing Company 
750 Book Bidg. Detroit, Mich. 
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Quick Sellers—Big Money Makers 


nstant”’ Desk 


“N “ Handy Files 
a ee ee ee 
i cooenett in ; order "A to Z antly 


31, or specia ssified by 
celluio red. removable in- 
dex tabs 

Idea Books 
with pas ess pocket pages for 
news clippings striking advts., 
et« The storehouse f il- 


uable 


Albums for Every Purpose 





Po jreeting 
Card, M ry *Echoo Day Mem- 
ories Phe Post ard Auto- 
graph, Dis« “heess 
Scrap Books — Memory Books 
a Dummy Bridge Boards 

vr prices ar special discounts. 


W. C, Hor, “Bro, & Co. sss 200 Sth Ave., New York 

















Tee wOoeete tv Pe Ci tance 
Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 

evaporate. 


We furnish free advertising 
aids to our dealers. 





Individual bottles to retail at 50c and 75c. Also 
pints, quarts and gallons. Liberal discounts to 
dealers. Write us today. 


THE CLAROTYPE COMPANY, Inc. 
16-A Hudson St. New York 
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TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
Record the hour and minute A. M. & 
P. M., firm name and character of the 
transaction—such as Received, Sent 
Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
5 TIME STAMP 


Prints on top of 
the paper. 












MODEL B MODEL A 


Write for Folder No. § 


THE THOMPSON TIME STAMP CO., Inc. 
106 Church Street New York, N. Y. 


Ribbons re-inked 
for all duplicat- 
ing machines ex- 
cept typewriters. 














HALLOMAX 
RECORDER 


keeps an accurate ac- 
count of the “income” 
and “out go.”’ A good 
seller with stationers 
and office supply 
dealers. Prices range 
from $.50 for the reg- 
ular to $1.00 for the 
gift special Refills 


S are $.25 and $.50. Lib- 
eral arrangements to 
interested dealers. 


HALLOMAX 
COMPANY 


2718 Farragut Road, 
BROOKLYN, N._ Y¥. 


RECORDER 


KEEPS an as ~ BALANCE 








The OLIVER Speedster 


MODEL ELEVEN 


Our finest product, pre- 
senting the latest features, 
a velvet touch and Standard 
Three Bank Keyboard. 





Write for attractive dealer terms. 


The OLIVER Typewriter G. 
WOODSTOCK, ILLINOIS 




















- AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 
| making typewriting easier for thou- 
| sands of users. Sales, both new and 
| replacement, are large. Write for 


prices and discounts. 


AZORA RUBBER CO. 


54th and 20th Streets, 
CICERO, ILLINOIS 





Above Belew 
THE AZORA THE AZORA 
| TWIRLER AIR CUSHION 
RING (Cross-Section View) 


PAT. DECEMBER 21, 1916 









marked ashstand—a product 









left. Write today for catalog. 


Retail Price 


Pat. $10.50 East of the Mississippi 
Oct. 27 $11.00 West of the Mississippi 
1925 & (Freight paid on 5 or more) 


7 SMOKADOR MBG, CO. INC. 
130 W. 42nd St. * New York, N.Y. 


SMOKADOR 


rar orrece 


The Ashless 




















| 









3 eee 


a 
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TYPEWRITER MEN 


Investigate 





Noiseless Automatic Shock Absorbers 


They stop desk drumming—they absorb the shocks through 
their felt covered coil springs hidden in the sockets—they 
permit instant removal of machine and automatic replace- 


ment, for cleaning purposes 
For ALL Makes of Machines 
WRITE FOR LIBERAL DISCOUNTS 


Speed Key Mfg. Co., Inc. 
23 Columbus Place Brooklyn, N. Y. 





McGILL UTILITY PUNCH 











be = : ) ee 


2 WITH RENEWABLE DIE 
so Punch need not be thrown away when die wears out. 


1% inch reach. Made entirely of steel. 
Outwears 5 ordinary punches. 
Round holes only \%, 5/32, 3/16, { inch. 


McGill Metal Products Company 
128A N. Wells Street CHICAGO 








The Clear Signal 
—No Delay Weriins win 
Medearis ‘scsocr Stamps 
Save your time 

Prevent errors 






Stop losing val- 
uable time by mis- 
takes and hunting . r 
the right satamp, as 
you do when you N AMP 
use the old-fash- / DEXED ST 


ioned “blind” rubber stamp. 


Put a stop to these time leaks in your office teday. Clean 
out the wasteful ones and modernize with “Indexed.” 


Any stamp-maker can supply you—or write us. 
Medearis Moulding Co., Winston-Salem, N.C.,0& A. 











A 
Paper 
Clip 


With 
100 
Uses 





THE MASTER cup 


RIG OS Par Ore 















Two Sizes 
3%" retails @ 50c per doz.— 55" retails @ $1.50 per doz. 


Order a few dozen and see how every- 
one in the office will want them 


L. D. VAN VALKENBURG CO., Holyoke, Mass. 











TRINER 


ALL-STEEL 
Counting and Receiving Room 


SCALES 


are giving the same efficient 
service as the well known 
Triner Parcel Post Scale used 
daily in 52,000 U. S. Post 

ces. 







Write us your 
requirements. 


TRINER SALES CO. 
53 W. Jacksen Blvd. 
Chicago, illineis 





‘MADE TO MEASURE MEMOS” 


An Economical Convenience for every 
Executive or Professional 

Good Profit and Quick , 

Sales for Jobber:, \ | 


Dealers and 
Demonstrators 









Retails 
for 
$3.50 


Write for Prices 


MARK-MOR-AN-DUM 


TRADE MARK REGISTERED 
326 Highland Drive SEATTLE, U.S. A. 














BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
ulres no expensive per- 
Orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards. 


When a card is with- 
drawn the others are 
not only held in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Illinois 
We manufacture Leather Noveities only and are not Engravers. 














100% Profit 


To acquaint you with 
the Superior Quality and 
Make-Up of the 
Blue Seal hekto- 
graph we offer 
to send, postpaid 


Free Sample 


with Price List 
and Trade Dis- 
count Freight 
and Express Al- 
lowance. Special 
Prices for Quan- 
tity Buyers. Re- 
fill Composition 
in Tins. 


ARGUS 
DUPLICATOR 
MFG. CO. 


61 Park Place, 
New York, N. Y. 





BLUE SEAL 
DUPLICATOR 
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THE NEW 


bation 


©) TYPEWRITER 


VARIABLE SPACING 


ft CHANGEABLE TYPE ~ 


Writes in any kind of type you want. 
Gives every letter a vivid appearance. 


Write for Attractive Dealer terms. 


HAMMOND TYPEWRITER CORPORATION 
68 Brook Ave., at 132nd St. New York City 












SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Fi Card 
Systems and Check . Are 
Ind 









None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 


Free — Sent on Request 
Discounts to Dealers 

R. A. SIMONSON & CO. 

122 S. Michigan Ave. CHICAGO 





PDSSSISS SSSI ISIS D DOD PRBOSSSSSOS DDG 


Tatum 
Fas 


pee 


~~ 


PATENTS 


* 


& 
@ 
34) ° 
¢ Trademarks and Copyrights 
& 
e Difficult and rejected cases specially solicited. No 
: misleading inducements made to secure business. 
p Over 30 years’ active practice. Experienced, personal 
2 conscientious service. Write for terms. Book free. 
4 
@ Specialty:—Typewriting and Adding Machines. Address 
A 
& 

Suite 33 N. U. Buildi 
4 E. G. SIGGERS ‘Washington, D.C. 
é) 
CIID ee ED 













COLUMNAR PADS 


“THE EFFICIENCY LINE” 


Se ad 
COLUMNAR PADS 








The Most Complete Line on the Market 
Catalog and prices gladly supplied upon request 
Arnmerican Pad & Paper Co. 
19 Appleton St. Holyoke, Mass. 











The Slickest 


Pens 
teanduaacgsps Ever Made 
OS 


GLUCINUM SILVER- 
PENS ALLOY 


IMPRINT 
SPECIALISTS Seep GE PENS 


The Turner & Harrison Pen Mfg. Co., Inc. 
FALCON PEN WORKS PHILADELPHIA, PA. 


MMlastrated Catalog and New Discount List on Application 














MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 






For printing 
price tickets, 
numbering 
bius, boxes, 
shelves, etc. 


HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 
SURFACE wood, glass, tin, paper, etc., by means of a 
lasting adhesive material furnished. Made in two sizes, 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 








POLK’S 
REFERENCE 
BOOK 
For Direct Mail 
Advertisers 


Shows how to in- 
crease your business 
by the use of Direct 
Mail Advertising. 60 
pages full of vital 
business facts and 
figures. Who, where 
and how many 
prospects you have. 
Over 8,000 lines of 
business covered. 

Write for your 

FREE copy. 


R. L. POLK & CO. 
Detroit, Mich. 
445 Polk 


Branches in princi- 
pal cities of U. 8. 











COIT’S BALL-BEARING LETTERING PENS 


DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 


For School 
Students 
ARTISTS 
falesmen 
Real Estate 
Agente 


— 
Architect 
dicated 





aS 


THE BRIDGEPORT PEN CO. 
BRIDGEPORT, CONN., U. 8. A. 
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— 
7 HAND PICKED TYPEWRITERS 





Trade Mark 


WHOLESALE 
EXPORT 


UTECO 


Select Roughs 
137 High Street 





Typewriters rebuilt by slip shod methods may look like any 
other rebuilt typewriter at first glance. But in this organiza- | 
tion we will not tolerate inferior overhauling in our work- | 
shop. Instead, all United Typewriters are hand picked, 
remanufactured under most careful inspection and thoroly 
tested before shipment. 
worthy of your confidence. 


UNITED TYPEWRITER EXCHANGE CoO. 


Cable Address: ““UNITYPEXCO.” 


This practice assures you a product 
Write for the latest price list. 


Boston, Mass. 


























The Standard Line 


Watermanis(deal Fountain Pen 


Self-Filling, Safety and Regular Types 


Li E. Waterman Company, 129 So. State St., Chicago 


New York San Francisco Montreal 


WRITE ——SPECIAL DISCOUNTS TO DEALERS— 





CHECK Re 


PERFECT MACHINES LOWEST PRICES 





TO FLAVEN, MANHATTAN BLDG., CHICAGO 








We Can Make Your Metal Specialties 


If you have invented a meta! specialty o: purchased the pat- 
ents for one and want to get into production, we have the ser- 
vice in which you will be Teessected ed. We have the equipment 
to manufacture for you under contract o* we can make and 


sell the device on a royalty basis. 
J. F. Ryan & Company, 222 E. 42nd St., New York 


“ADDAC” 


Accurate Adder and Subtracter 


The World's lowest priced practical Adding 
and tg Subtracting Machine. Terri- 


2 


Addac Co., 333 Houseman Bldg., Grand Rapids, Mich. 











No Other Wood Pencil 
in the World Like It! 


Manufactured by 


Scripto Manufacturing Co. 
ATLANTA, GEORGIA 


GOLD PEN eee Shapes « and Styles 


Imprint 
Work a 
Specialty 


All makes Gold, Fountain, Swylagrephic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 

















This little ad, in 
National maga- 
zines, brings us 
orders daily. B 






faa HONE?” without being overheard 


Wonderful sanitary whispering telephone 
% \, mouthpiece enables you to talk freely with- 
\\ out being overheard. Hold secret conversa- 
tion. Every advantage of a booth telephone. 
Made of glass, quickly cleaned and washed. 
aay ae Money back if not more 
than pl Sent postpaid for $1.00 
O. A. Colytt Laboratories 
565 W. Washington Street, CHICAGO, ILL. 


















Precision Typewriter Platens 


Ground on dead centers; guaranteed accurate. 
Black or light grey rubber. Delivered free 


BUSHNELL MFG. CO. 


3314 S. Spring St. Los Angeles, Cal. 
91 Spring St., Seattle 
30 years experience making Ink Ribbons and Platens 














ULRICH 


PLANFILING EQUIPMENT 
COMPANY 


ULRICH Visible Indexing System 

ULRICH Compression Guides 

ULRICH Index Clips for Rolled Drawings 

Planfile Folders for Filing Large Drawings 

1100 Line Folders for Small Drawings 

ULRICH Sorting Trays for Checks and Correspondence 


Special Guides and Folders Made-to-order 
Send Us Your Inquiry. 


ULRICH PLANFILING EQUIPMENT co. 


JAMESTOWN, NEW YORE 





Office and Furniture Equipment 
NEW AND USED FURNITURE OF ALL KINDS 
Desks, Chairs, Safes, Filing Cabinets, 


Rugs, Carpets, Reed and Fiber at reduced prices. 
WE RENT WE BUY WE SELL WE SAVE YOU MONEY 
Save money on New and Used Reed and Fiber Furniture 
Office equipment—largest stock in Chicago to select from. 
We build and repair railing, partitions, booths and furni 
ture We deliver or ship to any point in the U. 8 
CHICAGO SAFE AND MERCHANDISE CO. 
114 W. Lake St., Chicago. Telephone Central 439 














SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 














WELDON 


OFFICE APPLIANCES 


ROBERTS 


Rubber Erasers 


BUYERS OF SUPPLIES 
PREFER OUR ERASERS 


Because they never need doubt the quality—it 
is uniform—and they do their work satisfactorily 


Weldon Roberts Rubber Co.. 


Newark, N. 











RealsEye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in h aches, weak eyesight 
and somet more serious injury. The Feather- 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brilliant 
refiections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid Is curled, 
presenting & smooth, round surface—no binding to 
get dirty. no metal parts to break out. Lies fiat on 
esk. Your inquiry will receive prompt attention. 


The Featherwe:gat Eyeshade Co., Merchantville, N. J. 














ypig = ae 


MAG Ic TOUCHE 
al) key caps 


i Ww ete at fiinge 
oe her ar 
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Adams Press, 1 Park Place 
k if 


XN ( oney back if not 
Agents MORI n satisfied The ji 





-L. BROWN'S ise 


L. L. BROWN PAPER CO. 
Adams, Mass. - - 1849-1925 
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: This Typewriter Brush Sells Rapidly Boceuse 
it is made right and the price is right. The bristles are non-breakabie. 
> tapering end permits thet rush to be inserted in the en emallest openings m2 


? out scratching the enam: 
Retail Price per doz. $3.00 


a comddeeons ©) 
Ri dnahiiod. MORTON'S Washable Brisule 

TYPEWRITER CLEANING BRUSH 

Send 20c for sample postpaid and ask for dealer’ s terms. 


Louisville, Kentucky 
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MILLION 
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SS IN USE 
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holds Razor Blades Fea 


twitecutter } 101 Auto- 
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tr al oo n $ | d, assorted if d “Mo ounte ! it 
G ITS cCO., 5419 w. ‘Chic ago Ave., Chicago. 





The SHALLCROSS COMPANY 


~ Inks-Ribbon-- Carbony . 


FORTY CIGHTl4 and GRAYS FERRY RB 
PHILADELPHIA, VU.S.R 














GUIDES 


Celluloid Index Guides—Metal Tip Guides 


We manufacture a high grade line of filing supplies. | Our equipment enabls us 
to give prompt, satisfactory service on special card work. An investigation 
will reveal the profit possibilities this line offers youn Wedo not sell to 
consumers direct. 


DACO GUIDE COMPANY 


154 Pearl Street Boston, Mass. 















EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 


FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 











Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON “°™“SiicoKtYN 


Exclusive Territory Rights Not Entertained 








EUREKA EYE SHADE Fashioned from 
a green celluloid, 
rom bound on both 


edges, properly 
ventilated and 
adjustable. Ask 
for catalog of 





| Of Fm lete li 
i complete line. 
Df mame 


Bua CHICAGO EYE SHIELD Co. 


2300 Warren Ave. Chicago, Il. 
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Dealers’ Sell Coin Wrappers! 
The “ Automatic” 
Is a fast seller—it’ s easy to handle— 


only one size to stock—it is best for all 
hand wrapping. 


Red Windows give ease of visibility 


oe for Catalog of 


The C.L.DOWNEY CO. 


941-943 CLARK ST. 
(3) ORs OO. OS we G&D s © & & 




















OFFICE APPLIANCES January, 1926 


> an added sales value to your chairs when 
they are equipped with Bettcher Chair Irons. The 
quality of these irons has been proven by exhaus- 


tive tests — “‘equal to 90 years’ service’’—and 
they are guaranteed. 






BRANCHES 
23 South fotoronm St. 
CAGO 
General Motors Bidg. 
DETROIT 


Knickerbocker Bldg. 
BALTIMORE 


The Bettcher Stamping & Mfg. Co. 
3106 West Sixty-first Street 
CLEVELAND, OHIO 





«wa net wrinkle or New Year’s Resolution No. 1 
curi in e macnine 

| “I Will Stock Only” 

| 


STORMS 
| WHITEDGE 


This is a resolution every keen-minded, capable 
dealer will keep without any trouble. Employers, 
all over the world, acknowledge that Storms Whit- 
edge makes the finest carbon copies they’ve ever 
had! And employees never register any kicks, be- 
cause the wide, white edge keeps their hands and 
clothes clean! That is why Whitedge sells fast! 





For the New Year, New Profits, 


nd . : Let Us Make You a New Year’s Gift ! 
With These: 
We will send, free, at your request, 
generous samples of Storms Whitedge. 


Stormtex Ribbons Send for them—it’s a step in the right 
direction for the New Year. 





Processed Carbons 


Cameo Ribbons  H.M. STORMS COMPANY 


Stormtone Carbon 
561 Grand Avenue Brooklyn, N. Y. 
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The World’s G 
FOLDER VALUES > 8 New Verentilll 10: x 25 


BAUM FOLDERS 
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Model 190 Model 290 
pa — 
% 3 folds (16 pages) one op 4 folds (32 pages) one oper ? 
: ation. 13,000 folds an hour ation. 17,000 folds an hour : 
: $ $ 
x > 
x i 
/ ONLY’685 ONLY*77Q | 
x F 
t With motor. No extras Complete. Motor included it 
x) : 
| s 
S The same SIMPLICITY and QUALITY CONSTRUCTION that made t! 
2 BAUM FOLDERS THE FASTEST-SELLING-FOLDERS-IN-AMERICA 2 
re 2ony Folder—2 Par. Folds, Max a : 
e “vm ah ri falter) Gee a 14” x 19” R U S S E L L E R N E S J BAU M ‘ 
aum Automatic Folder—3 folds, Max. 14” x 19” ie 
&| Baum 19"x 25" Folders—3, 40r 3 setefolding rollers 615-27 CHESTNUT STREET : PHILADELPHIA §& 
%] BRANCHES OR AUTHORIZED DEALERS IN ALL PRINCIPAL CITIES 
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Made to Stand Constant 
Wear. 


Western Desks have obtained an enviable 
position in the field of office furniture. They 
are made to stand constant wear because 
they are built for daily service. 





Perhaps the easiest way to get better ac- 
quainted if you do not know the line is to 
ask for further details. 


WESTERN FURNITURE COMPANY 


Blair Avenue and Palm Street 
ST. LOUIS, MO. 
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NOWLEDGE 


PARKERSBURG, W. VA. 


definite knowledge of the require- 

ments of the user is partly responsible for the 
favorable position held by B. & G. Desks wherever the 
better quality but moderately priced desks are in demand. 
A most interesting catalog is yours for the asking. 


BENTLEY & GERWIG FURNITURE CO. 








The model shown here 


is one of our best sellers 
You will find it de- 

bed and illustrated 
n our catalog 


January, 





1926 











Let SYSTEM be your Salesman 
in Great Britain 


Every concern that sells a product or service 
for business men can cover the Business Field 
of Great Britain by using SYSTEM --- the 
British Magazine of Business 


Statistics show that more than 6,000,000 work- 
ere are employed in Industry by the Business 
Men of Great Britain. To employ these prof- 
itably, Business Men must buy millions of 
tons of raw materials, employ every modern 
method of transport and use immeasurable 
quantities of machinery and equipment. 


In addition to this substantial home market, 
Great Britain does an enormous overseas trade 
jn the Eastern Hemisphere through her highly 


developed export organization 


Thus by covering Great Britain, you reach at 
the same time these rich overseas markets 


If you have anything to sell to the Business 
Buyers of Great Britain, whether it be works 
or office equipment, transport facilities or a 
business service, you can cover the entire mar- 
ket by advertising in SYSTEM --- the British 
Magazine of Business. 

To American Manufacturers interested in the 
British Market, the SYSTEM Service Depart- 
ment 
charge and will report on local conditions en- 
tirely without charge or obligation 


SYSTEM 


The Magazine of Business 


43-44 Shoe Lane 


London, E. C. 4 


offers information and advice free of 
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7e TIOST POPULAR 
Uime Saving Device 


Order more 
and keep 
the sales 


going strong 















yO. K. 


</ 
= PaperFasteners 


Washburne’s New 
Improved 2 in | Paper 
Fasteners are the most 
convenient, fast holding 
and neatest on the mar- 
ket 

This popular time sav- 
ing device is recognized 
as standard office equip- 
ment in many of the 
largest and most modern 
offices in the country. 

For permanent use 
merely turn the point 
with a paper knife. This 
locks the papers between 
the two fastener mem- 
bers. May we send you 
our catalog and pricelist ? 


We also manufacture the 
Ries O. K. Letter Opener 
and the O.K. Sanitary 

eraser. Write for 


prices 


‘Y¥% OK. MANUFACTURING CO. 
Oswego . NY., U.S.A. 



















Keep up 
your 
stock 



































Our sales are rapidly 
increasing. O.K. Paper 
Fasteners are being na- 
tionally advertisedinthe 
leading magazines and 
by street car cards. Why 
not tie up with this ad- 
Vy vertising with a display 
ly carton on your counter? 


























1S 


TRANSFER STORAGE CASES 


OF 


STEEL and WOOD 


Metal Cases are stocked in letter size. Special sizes made to order. 


Wood Cases are stocked in note—letter—cap sizes. 


WE ARE SPECIALISTS IN THE MANUFACTURE OF METAL BOXES FOR ALL FILING PURPOSES 
LET US HAVE YOUR SPECIFICATIONS 


ROCKWELL-BARNES COMPANY 


815-23 So. Wabash Avenue Chicago, IIl. 
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When Sales Come Easy 








HE quality of this fine Jamestown Desk is so evident 
that to display it is to half sell it! 


Then simply explain its all-steel spot welded con- 
struction with bolts, rivets and screws eliminated; its 
quietness of operation; easy writing surface of genuine 
linoleum. Quote its low price and the sale comes easy. 


Our sales proposition with liberal discount will inter- 
est you. May we send it? 


Jamestown Metal Desk Co., Inc. 
Jamestown, N. Y. 


JAMESTCWN ©) <= = METAL DESK CO 
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“M.B.” 





To us “M. B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 


This magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 
a reputation among the most progressive business men of 


this country. 


If you advertise your goods in M. B. you are sure to reach 
the very public that is interested in your goods: office fur- 
niture and general modern office equipment of every descrip- 
tion. Not only will your ads be read by a large and 
sympathetic public but your copy stands every chance of 
being believed, as M. B. in its capacity of an expert in 
sound business methods has won the confidence and affec- 


tion of its readers. 


If you want to appeal to the most progressive French firms, 
M. B. is the very medium for your advertising. You need 
not apply to any other. Just concentrate inM.B. Remem- 
ber that its initials stand for ‘MORE BUSINESS” for you 
and write today for a free copy of this live wire publication. 


The Advertising Manager 


“MON BUREAU” 


7, Rue des Grands-—Degrés, 
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POLAR SPECIALTIES 


are work savers 


Polar Specialties (45 in all) are work savers. They 
speed routine and eliminate unnecessary detail. Early 
fatigue is avoided, work speeded and drudgery reduced 
to the minimum. Such specialties enjoy year-round 
sales because every office has use for one or more of 
them. Stock investment is small and the low retail price 
makes for quick and steady turnover. Uniformly high 
in quality and fully guaranteed. 


Let our catalog be your guide. May we send it? 


POLAR MANUFACTURING CO. 
119-125 North Fourth Street PHILADELPHIA 








THE LINE 





cera ee cow 


Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 


to justify their confidence and good-will. 


It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 


Paramount to the certainty of supplying the best quality 
for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 


It is found in the “Line of Lowest Ultimate Cost.” 


NEIDICH PROCESS COMPANY 
Burlington, N. J., U. S. A. 
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Serving 50000 Sales Executives 





000 Salesmen 


Hk Dartnell Corporation is an organiza- 
tion of one hundred and sixty persons, 
trained and skilled in the gathering and 
dissemination of sales facts and expe 
rience. It maintains offices in New 
York and Toronto, as well as in Chicago, 

and has field men in every important sales center 
on the alert for new ideas or plans for increas- 


ing sales. 


The information and news which this organiza 
tion gathers is edited and relayed to other inter 
ested sales executives in the form of a special 
service; a fortnightly magazine; multigraphed 
reports and surveys; manuals; loose-leaf data 
volumes; and news-bulletins for salesmen. 

This clearing house for sales and sales manage- 
ment practices is in its ninth successful year and 
recently completed its own building in the Rav- 





enswood district of Chicago. The staff which 
this building houses devotes its entire effort to 
doing one thing well—helping sales executives to 
build for bigger and better business. It is the 
only organization of its kind in the world—an in- 
stitution to which more than 50,000 sales man 
agers will turn during 1926 for help in solving 
their marketing problems, and from_ which 
65,000 salesmen will receive news and ideas se 
lected from the experience of others. 


Write for Catalog. 


te DARTNELL ©. 


Publishers of Sales Management Magazine and 
the Dartnell Service for Sales Executives. 





4658 Ravenswood Avenue 


Toronto CHICAGO New York 
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Investigate and then compare the ADD-INDEX Dealer 
Plan-Plus---On New Machines Only 


With any other sales plan in the country from the 
standpoint of your profit, dependability of machine 
and manufacturer behind it and we will get your 


business! 


STANDARD FEATURES 


5% inch Carriage 

8% inch Tabulating Car- 
riage 

12 inch Tabulating Carriage 

Total, Sub-Total, Correc- 

tion, Repeat, Non-Add, and 

Non-Print Control Keys. 


Two color ribbon. 


SPECIAL FEATURES 


One hand Control 

Repeat Key “Counter” 
Automatic “Clear” Signal 
Cast Out Item feature 
Non-add after print 

Real portability—26 lbs. 
Every figure visible imme- 
diately on printing 


Leads and Inquiries Forwarded to Dealers 


ADD-INDEX CORPORATION 


General Offices 


Grand Rapids, Mich 


COMPLETE SERVICE STATIONS 


Hamilton, O. 
Hoopston, Ill. 


Atlanta, Ga. 
Baltimore, Md. 
Boston, Mass. Indianapolis, Ind. 
Bridgeton, N. J. Jersey City, N. J. 
Brooklyn, N. Y. Joliet, Ill. 
Buffalo, N. Y. Kansas City, Mo. 
Chicago, Il. Lubec, Me. 
Cleveland, O 
Cincinnati, O. 
Dallas, Tex. 
Denver, Col. 
Detroit, Mich. 
Eastport, Me. 
Fairport, N. Y. 
Fruitvale, Col. 


Los Angeles, Cal. 
Maywood, Il. 
Minneapolis, Minn 
Milwaukee, Wis 
Newark, N. J. 

New York, N. Y. 
New Orleans, La. 
New Castle, Pa 
Grand Rapids, Mich. Ogden, Utah 
Geneva, N. Y. Oakland, Cal. 
Green Bay, Wis Portland, Me 


CANADIAN 


Hamilton, Ont 
Montreal, Can 
Niagara Falis, Ont. 
Vancouver, B. C 


Retail Prices: 


$50, $75, $100, $125, $150, 
$175, $200, $225. 


(Except on Pacific Coast) 


A size for every business 


Portland, Oregon 
Philadelphia, Pa 
Pittsburgh, Pa 
Richmond, Va 


Rome, N. Y 
Savannah, Ga 


St 
St 


San Francisco, Cal 
San Jose, Cal 
Seattle, Wash 
Toledo oO 
Waukegan Ill 
Honolulu, T. H 


Louis, Mo 
Paul, Minn 





ADD-INDE 


CORPORATION, 


General Offices, Grand Rapids, Michigan 


Send complete details of your Dealer Plan—PLUS. 


Name 


. Street 
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LEAF | 


CLASS M fag 
oi LEDGER a 
jer BINDERS 


A slight push closes and locks it 

















A turn of the key opens the Class M 


Bound in 
GENUINE IMPORTED PIGSKIN 


The Class M Binder is strong and durable. It 
locks securely, yet locking and opening are simple 
and quick operations, eliminating waste of time. 


Indexes with pigskin tabs may be had in all sizes 


THIS IS LEDGER SEASON 


IRVING-PITT MANUFACTURING CO. 


NEW YORK KANSAS CITY, MO. CHICAGO 
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Valuable Records 
Cannot Be Replaced 


The life of a business—its figure 
facts — when wiped out by fire 
can not be replaced. The loss is 
irreparable. 


Your community is rich in sales 
possibilities among business firms 
using antiquated methods of pro- 
tection. A careful analysis of 
affairs will reveal equipment in- 
adequate to cope with present 
day hazards and consequently 
open the door to important sales. 


Schwab Safes and the Schwab 
Sales Plan are a good combina- 
tion. Your territory may be 
open. Full details, without ob- 
ligation, to interested dealers. 


THE 


Schwab Safe Co. 


Lafayette, Ind. 


























































































































OFFICE APPLIANCE January, 192¢ 


Burroughs 


| Why Burroughs ™, ‘ 
| j In Bookkeeping Machines 


y if Investigating — inventing! Constantly working to- 
/ ward one ideal—to improve bookkeeping. Today 
| / Burroughs Automatic Bookkeeping Machines are 

not only standard in banks, but also preferred by 
commercial houses everywhere for all kinds of 
ledger posting and stock record work. 


Automatic daily balances on all accounts—one of 
many outstanding features of Burroughs machine } | 
methods— give the business man accurate daily | 
control of every part of his business—a control | 
rarely possible with pen-and-ink bookkeeping. 


The Burroughs Simplified Accounting Plan—the | 
easiest complete bookkeeping method ever devised 
—has brought that same accurate control within j 
reach of smaller concerns in every line of business. 

























These are some of the many reasons why Burroughs / 
is the world’s largest maker of automatic book- } 
keeping machines. 


Burroughs Adding Machine Company 
Detroit, Michigan Jo 
Other Factories at Windsor, Canada, and Nottingham. England Ta 


Sales and Service Offices in All the Prircipal Cities 
of the World 
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ADDING - BOOKKEEPING - CALCULATING AND BILLING MACHINES 





~ee a 


a 


tl 


— —— ert 


ge re ee ee 





DESK CLEAN —letters in the mail—nose all powdered—ready | 
to go! No need for overtime’ —no spotty work—no tited ~ 
wrists and aching backs where there’s a Woodstock Electrite.” 
It’s the modern typewriter—a fine standard machine powered by, > 
electricity. It means faster, easier, more pleasant work for her; — 
better, clearer, smarter letters for you. Send for the W oodstock 
Electrite booklet and learn how this modern typewriter can speed 
things up in your office. 


WOODSTOCK TYPEWRITER COMPANY, 216 West Monroe Street, CHICAGO. 
Branches in Principei Cities igents all ove. the World rs 











Another Victory/ — 


Underwood Wins World’s Typewriting 
Championship for 20th Consecutive Year 








ALBERT TANGORA 
KB’ inner of the International 


T iting Championship 
forthe third consecutive year 


NGAIN the world’s record for fast and 
accurate typewriting has been es- 
tablished on an Underwood Type- 
# writer, Albert Tangora retaining his 
title at 130 net words a minute for one hour. 


Twenty years ago, under the auspices of the 
National Business Show Company, the first 
International Typewriting Contest was held. 
Fostered by 15 leaders in the office appliance 
industry who realized the need for raising the 











New World’s Typewriting Championship Trophy 


standard of typewriting, these contests have 
proved a strong stimulus in improving type- 
writing speed and accuracy in school and office. 


During these 20 years of typewriting cham- 
pionships, eight different typists have won their 
titles on the Underwood—chamions change, 
but the Underwood never loses. 


For speed and accuracy in typewriting, the 
Underwood stands among writing machines 
without peer. 


NDERWOOD 


The Machine of Champions 
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